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Introduction
This essay will discuss the role of Corporate social responsibility (CSR) in promoting sustainability within the hospitality industry in this case Marriott hotel. 
Marriott is a long-standing hotel chain, which have over 8,700 properties across 130 countries, first established in 1927 by John Willard Marriott and his wife Alice in Washington D.C (Marriott International, 2023).   
"Corporate social responsibility" is an organisational approach that promotes conducting business in a way that helps society and the environment. CSR may strengthen society and help businesses showing a positive image (Fernando, 2024).
In 1972, the concept of sustainable development was initially presented, acknowledging the interdependence of social, economic, and environmental concerns. The World Commission on Environment and Development defined it as growth in 1987 as: "meeting the needs of this generation without compromising the possible existence of future generations to come." It incorporates two fundamental ideas: the idea of needs, particularly those of the world's poor, and the idea that the world is facing new difficulties, such as the energy and food crises, the global recession, and climate change (Asian Development Bank, 2012).  
This can be evaluated by understanding the policies and practices are used within the Marriott Hotel. Further exploration within the essay will discuss the challenges and opportunities associated with implementing good CSR policies. 


Main body
Sustainable tourism takes into account its present and future economic, social, and environmental impacts to meet the needs of its natural surroundings and the local population. This can be achieved by controlling tourism operations to preserve natural areas and wildlife, as well as by giving visitors real experiences that don't distort the history and culture of the area (University, 2022).
The UN World Tourism Organisation and UN Environment Programme define sustainable tourism. They speak of the socio-cultural, economic, and environmental facets of tourism growth, emphasising that to make sure the long-term sustainability, proper initiatives are taken between these three dimensions which must be achieved (Rariel, 2018).
A destination's economy can grow dramatically with the help of tourism. A destination may gain economically from tourism in a number of ways, such as jobs, taxes, imports, and currency exchange. Technology advancements, rising disposable income, the expansion of low-cost airlines, and consumer willingness to travel are the improvements (Stainton, 2019). The good effect it has on making places more appealing and well-off—not just as travel destinations, but also as locations to work, invest and live. This attracts young, highly educated individuals who are constantly needed by extremely valuable sectors. Greatly increases the well-being of urban and regional economies, offers alternatives for creative small-scale business ventures, backs the protection of natural resources and cultural authenticity, and aids in the building and upkeep of infrastructure. These factors are all necessary for inclusive economic growth and the socioeconomic development of both urban and rural areas (OECD, 2020). Negative impacts will be prices of goods and services for the locals. Locals must pay additional taxes to help finance additional services such as water treatment facilities. Holiday areas where there is demand for second home often increases the prices of house making difficult for young to buy their first property. Most significant impact decline in traditional employment move from farming to tourism industry (Hwb, 2022).
Numerous World Heritage sites have experienced a significant shift in social culture due to the ongoing growth of the tourism sector. A transformation in the viewpoint of many rural dwellers has been brought about by the increasing economic dependence of regions. The traditional values, ways of life, and interpersonal interactions in old villages have been impacted by these changes. In these locations, tourism creates 10% of jobs and contributes 10.4% of the world economy. Increasing tourism can boost other businesses, create commercial opportunities, and draw in investment for the area. Negative impacts, on the other hand, could emerge; this is seen in the community and in families, where acculturation and development processes can damage traditional values and local culture (Zhuang, Yao and Li, 2019).  
The loss of local natural resources and issues with waste and pollution are only a few of the negative effects of tourism on the environment.. Tourism is a major cause of water overuse. A golf course, for instance, might use as much water as 60,000 people living in rural areas. Over 5% of greenhouse gas emissions worldwide are related to tourism, with transport causing 90% of these emissions. By 2030, it is expected that CO2 emissions from tourism would have increased by 25% from 2016 levels. Another option is ecotourism. An industry that is expanding quickly and is good for the economy and ecology is eco-tourism (The World Counts, 2020). The benefits of tourism to the environment include: boosting conservation, encouraging sustainable practices, disseminating ecological information, and providing foreign exchange for the management of natural resources (Yonature, 2020).
By accepting worldwide responsibility to be a force for good, Marriott International shows their dedication to creating a positive, sustainable impact through their sustainability and social impact platform, Serve 360: Doing Good in Every Direction (Marriott, n.d.). Marriott has established four objectives related to sustainability and social impact: "nurture the world," "empower through opportunity," "sustain responsible operations," and "welcome all" in order to encourage human rights (2019).
Marriott's sustainability and social impact platform, Serve 360: Doing Good in Every Direction, illustrates the company's mission to make an improvement sustainable business which ever Marriott does business worldwide supported by the Sustainable Development Goals (SDGs). Furthermore, they manage the organisation diversity, environmental impact, volunteerism, social, environmental, and governance initiatives. Since 2016, the company has taught over 725,000 associates in human trafficking awareness. By 2025, it hopes to have trained all associates. Marriott aims to have three thousand multicultural or women-owned properties in the United States and Canada by 2023. By the end of 2022, the United States and Canada had 940 hotels under development and almost 1,800 open hotels owned by women or people of colour (Marriott, 2024).
Single-use toiletry bottles were introduced in guestroom showers to meet Marriott's goal of reducing by 45% by 2025. When used up internationally, these bottles were replaced with larger, pump-topped bottles. By doing this, 500 million little bottles will not wind up in landfills annually (Hospitality Net, 2020).
Arne M. Sorenson served from 2012-2021, as President Chief Executive Officer of Marriott International become the first person from outside of the Marriott family to move forward the company who died at the age of 62 in 2021. During his time, Marriott grew to be the biggest provider of hospitality in the world. Arne's presence was the direct reflection of the Serve 360 platform of the culture that advanced. His stories and strategies show the marks of his personal enthusiasm for defending human rights, advancing inclusivity, and saving the environment (Mcdaniel, 2021). Sorenson established the idea that business executives should give back to the community in addition to improving profits. He was a vocal opponent of HB2, a law in North Carolina that effectively legalised discrimination against LGBTQ people in the entire state. He also urged with President Trump not to deport illegal immigrants at that given point in time. He defended the rights of workers and clients (Mayerowitz, 2021).
Inspired by its creator, Alice Marriott, JW Garden is a global brand effort that aims to naturally cultivate fresh food and herbs for use by the hotel's culinary staff in each of its hotels. Since 2022, Studio Lily Kwong and JW Marriott have collaborated to develop sustainable and meaningful projects, multisensory experiences that complement the properties' gastronomic offerings. The JW Garden at JW Marriott Singapore South Beach features additional projects that honour the natural and cultural variety of Singapore. Edible vines and native climbing plants are supported by two sculptural blue trellises. The characteristic sage plant and other tasty herbs native to California can be found in the JW Garden at JW Marriott Desert Springs. The hallmark ingredient of the JW Marriott Orlando Bonnet Creek is rosemary, which is featured in exceptional dishes at Sear + Sea Woodfire Grill and in handcrafted drinks at Sear + Sea Lobby Bar and UnReserved. The first indoor food garden of the company is located at JW Marriott Essex House. Herbs like oregano, tarragon, and chives are kept in a millinery cabinet that honours the hotel's exterior and interior design. It's a hybrid garden and art piece (Mark, 2024).
Actions against overtourism and sustainability were started at the JW Marriott Venice Resort & Spa to preserve the historic city. A bountiful array of plants and fruits can be grown in the lush, nutrient-rich soil. The fine dining restaurant features 100 olive trees that yield exceptional olive oil (Mansel, 2024). 
Marriott company aims by the end of 2025, hopes to have lower carbon emissions per square metre of conditioned space by 30% from the starting point; 24.6% of this goal has already been fulfilled. Energy efficiency projects were implemented by several Marriott managed hotels worldwide in 2022, resulting in a 45,000 MWh energy savings. Heat pumps were installed at 15 Marriott hotels around the Greater China region between 2021 and 2022; this is expected to lower emissions by more than 1.8 million kilogrammes every yearly. The company's goal is to have at least 30% of its total electricity coming from renewable sources by 2025. 2.1% of the electricity consumed in 2022 will come from renewable sources. The objective for water reduction in 2025 is to reduce the amount of water used per occupied room from 6.3% in 2016 to 15% in 2025. Marriott is still looking for ways to reduce back on consumption on its properties, even if it may be behind track in achieving this target (Marriott International, 2024).
To support Global's commitment to net zero emissions, the organisation aims to have at least to 30% renewable electricity. It is also stepping up its sustainability efforts in Asia Pacific in five important areas: renewable energy, sustainable design, food waste reduction, plastic reduction, and purpose-driven guest experiences. 
Marriott is extending its electric car initiative throughout the area. In addition to mainland China, other Marriot hotels in Thailand, Indonesia and India target to get more than 100 EV charging stations installed. Marriott is testing a variety of initiatives, such as installing solar panels and recycling rainwater, to find scalable solutions for sustainable energy usage.
Important elements of a sustainable hotel development include growing local species for landscape design and utilising wood from ethically managed sources during the design and building stages. To guarantee that there would be no negative effects on coral reefs, a marine team at the Ritz-Carlton Maldives, Fari Islands, examined the oceanographic conditions. Ralph Frehner is the Vice President, Design Development Operations, Marriott International, Asia Pacific, and is responsible for developing the idea of building more sustainable hotels (SCMP Events, 2022).
Owners can take the initiative on their own at times. For instance, the Business Tourism Company Limited (BTC), a development business in Jordan, constructed a solar farm close to the Dead Sea Coast that supplies all four of its Marriott-branded hotels with 100% of their electricity from the local power grid.
Anthony Capuano, the CEO of Marriott International, is devoted to reach net-zero carbon emissions by 2050 when he confirmed his company will be joining the UN's "Race to Zero" action. The Science Based Targets programme, an arrangement between the World Resources Institute, the World Wide Fund for Nature, the United Nations Global Compact, and the climate non-profit CDP, sets net-zero elements. To maintain the global temperatures 1.5°C above the pre-industrial levels which is a joint effort to control and try to reverse climate damage (Parker, 2021).


Conclusion
Considering the foregoing, it may be concluded that corporate social responsibility, or CSR, is a step taken by the tourism industry to promote sustainability. Increased GDP, employment, cross-cultural understanding, and technical innovation are all associated with tourism. However, social, cultural, and economic factors can have positive and negative consequences. The negative impacts on the environment, society, and economy. For this reason, the hospitality industry—particularly Marriott, the subject of this essay—has taken steps to address all three of these factors in a way that is sustainable for the present and the future.
Arne Sorenson, the former president and chief executive officer, launched Serve 360, a sustainable programme, with the goal of reaching Anthony Capuano's 2021 net-zero carbon emissions targets by 2050. These programmes aim to protect the environment so that the next generation can live in a healthier setting.
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