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                                   Introduction

„Marketing is the social process by which individuals and organizations obtain what they need and want through creating and exchanging value with others.”
Kotler and Armstrong (2010).

„The process by which companies create value for customers and build strong customer relationships in order to capture value from customers in return”.                                                                               Kotler and Armstrong (2010).
Marketing is based on satisfying the customer needs.

Marketing is an ancient art and is everywhere, good marketing has become an increasingly vital ingredient for business success.


Marketing is about buying and selling a product or service which includes advertising and delivering the products to customers. In the last few years marketing has a enormous raising percentage at shopping online, if customers start to buy online it means that the marketers have to utilize the online advertising or social media on websites or mobile phones.





Concepts of Marketing

There are 5 types of marketing concepts, Everyone is different from the other. In time the market changed so the concepts, because they are developed per marked needs.

1. Production concept
2. Product concept
3. Selling concept
4. Marketing concept
5. Societal marketing concept


Production concept
This concept is about making as many units as possible because if the customers will choose to consume a product which is generally available and low cost this way the business will prospect and it will maximise the profitability, if they do so and this concept works well for them it means that maybe after some time they will come with a new product on the market.


      Product concept
The product concept refers to those consumers which prefers quality beyond quantity, features and perfomance. This concept works very well on electronics and mobiles. One problem on this concept is that the product should not be innovate to soon because if the product starts to have some problems they risk to be taken off the market, as example: samsung note 3 which started to explode in people’s hands.


      Selling concept
Selling concept is the perspective that if the customers dont buy a product the company must be combative in pushing their sales and do big efforts to make the customer buy company’s products.


      Marketing concept
 This concept is a very interesting one because the company have to focus on what the customers wants and needs and improve the product all the time to make the brand strong enough so this way the customers will prefer this particularly brand over others competitors or leave the product the same because it might be the posibility that the customers prefers it as it is, this way the chances are lower in failing to improve the product.


     
     Societal Marketing concept
Societal marketing concept is about delivering more effectively, regualrly and quickly than the competitors. The task of the organization’s to find out the needs and wants of target markets. There are some companies which build a relationship for a period of time for a mutual benefit like increasing customers loyalty and raising brand reputation also. An organization believes in giving back to the society by producing better products.

    
      

 The role of marketing

This role is very important in an organization either if the company’s small or large. The small organizations are very important and today’s global economy is helping them to sustain their growth. Marketing is a fundamental function in a business which is neccessary in all industries no matter is its a for-profit or non-profit organization.
One of the most important roles of marketng in an organization is to listen the customer needs, it is very important for the organization to listen the customers and find what their needs and wants are. In order to do so they have to create surveys  or perform searches.
Another role of marketing is to always innovate because the customers needs to be surprised, they can do it trough promotions materials and ads.

In an organization is also very important the the marketing department to collaborate with other departments like:


Management/production

With the production department they have to work closely so this way they can ensure that: Researching in order to satisfy the customer needs in present and future.
There is a posibility that the marketing department will be forced to set deadlines and this may expanse the production deparment competence or efficiency.

Finance department

These two departments needs to work closely one to an other to assure that there is enough budget for everything they ahve to do like research or promotion.
Finance department have to be sure that the business works within its financial power.  marketing plans should include financial information for both new and existing products.”In this sense, marketing can be a means supporting management when taking investment decisions. Marketing can also give inputs on sales forecasts under different marketing strategies scenario” (Wind, 1981) 

Marketing Mix

Marketing is in a constantly evolving and one example of the evolution is the major changes to the marketing mix, before were only 4 P’s to explain the marketing mix but in the present are 7  advanced P’s.

Marketing mix is used to help discover a product offering. „You can see why there may have been some need to update the theory” (Jerome McCarthy, 1960).

The 4 P’s

Product -  products are created or produced  to fit the consumers want and to satisfy the needs. The company must ensure that they have the right product which is in necessity for market. Beyond that they have to ensure that the life cycle of products are expanded. To develop the product customers wants you have to know if the customer will use it or what the customers wants from your product or if it will satisfy the customer needs.

Price - the price is how much the customers pay for your product so they can enjoy it, the price is very important because it determines the profit or the company or survival. The company must settle the price and adjust it in order to not affect the sales or the requirements of the product. If a new company appears in the market and they dont have reputation yet it is improbable that the tarket market will pay a high price.

Place - It is very important to understand your tarket market because if you understand them you will know where to position the product in order that it can be accessible to the buyers, it has to be where is the easiest to shop by the consumers.

Promotion – Promotion is a very important element because trough it the business can extend quicker, making promotion you make the product known which means more possible consumers and buyers, it can be done in different methods like: advertising, sales promotion or sales organization and recently on social media. As example Marks&Spencers is one of the most expensive food companies in UK.

As I said earlier, before were only 4P’s nowadays are 7P’s and this happened thankfully to Booms & Bitner who extended the marketing mix in 1981 and added 3 new elements: people, processes and physical evidence.

People -  In your research is important to find out if there are enough people in your target market to sale your products.
The company’s people are important too because you have to train them to deliver the best service to the consumers 

Processes – The process affects the service, the company must be sure a process in place to minimize costs. The delivery of your service is generally realized with in the presence of the customer so it means that how the service is realized is what the consumer pays for.

Physical Evidence – it is important that after delivering a service to have a physical evidence which also should contain how products been received in the marketplace. Physical evidence of a business existence is branding as example when you think at a generally thing like sports or fast food, immediately Nike and Adidas or Burger King and McDonalds comes to your mind. This is only because you know their position in the marketplace and usually they are the market leaders.



Evaluate a basic marketing plan 
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"When you buy a Ferrari, you pay the engine and I will give you the rest of the car for free." This is one of Enzo Ferrari's best-known announcements, the first production series PHEV - Rechargeable Hybrid Electric Vehicle - uses a very elaborate version of the multi-win V8 V8 V8, paired with three electric motors . , one mounted at the rear between the engine and the gearbox and two on the front axle. Obviously, this means the arrival of a whole new set of acronyms, including RAC-e - the control of electrical rotation axes - which brings the concept of vectorialization of the couple to the next level. Ferrari has experienced all-wheel drive in the mid-80s and has finally arrived. The ICE part of the equation produces 769 ch. The electric tripartite engines add 216 for a total of 986 hp - a much better amount of 1000 hp if you go with our Italian brothers. Anyway, there is a lot of power, most of the Ferrari V8 has gone up to the end and translates into a 2.5 to 62 km / h time of 2.5 seconds, 124 mph in 6.9 seconds and a top speed. from 212 mph. All-wheel drive is clearly useful in these conditions, whether you are purist or not. Its capacity went from 3902cc to 3990cc, due to a hole greater than 88mm. The entrance and exit have been completely redesigned and the head is narrower, with a new central injector, operating at 350 bars. The internal dynamics of the fluids have been optimized, the turbo unit is lowered and, while the exhaust is above - and above the rear bumper -, the entire engine is 50 mm lower in the chassis for a lower center of gravity. There is a much smaller diameter flywheel and the exhaust manifold is made of Inconel and not steel. A high-performance 7.9 kWh lithium-ion battery powers the three electric motors. Even with the SFE switched off, the SF90 can reach an additional 84 km / h. Ferrari control logic manages power flows according to whether the driver looks holy or hedonistic and divides them into four different driving modes, controlled by the steering wheel mounted on eManettino.
Ferrari is a leading manufacturing company in sports car which designed the vehicles in discrete delicate. Their cars are made mostly for racing because the vehicle is fuel efficient and the company is using light alloy so this way it can be managed well during the race.

 The company have demand from its clients, in this case they are introducing innovation in the vehicle and use the reputation in auto market.

“The company’s story officially began in 1947 when the first Ferrari emerged from the historic factory entrance in Maranello. The 125 S, as it was known, embodied the passion and determination of the company’s founder.”[image: C:\Users\bened\AppData\Local\Microsoft\Windows\INetCache\Content.Word\Ferrari-125-S_3.jpg]


[bookmark: _Hlk483089569]„Enzo Ferrari was born in Modena on February 18th 1898 and died on August 14th 1988. He devoted his entire life to sesigning and building sports cars and, of course, to the track.”     (http://auto.ferrari.com/en_EN/ongoing-heritage/company/history)

„My motors have a soul” – Enzo Ferrari


Current standing

Ferrari is an Italian luxury sports car manufacturer. Their vision statement is „ to build unique sports cars destined to represent the excellence of Italian cars, whether on the road or on racing circuits” (http://www.fiatgroup.com/main.php?w=N8LKG50IXX2ENCCB2ZXZ Ferrari's mission )  and they remained so over the years.
Market orientation

It mainly focuses on understanding which are the customer’s needs and their importance. They have to collect information about the competitors. 
In time they built and kept good relations with the customers, from 1980’s to present day, and their main focus is to keep a good relationship between suppliers and customers, their basic aim is to give the best attention to the customer and create customer loyalty.
Customer’s needs is changing all the time but Ferrari successeded in motivating the customers to buy the products because of its style, luxury, elegance and speed.

Target market

The vehicle is getting popular because of its amazing design. It is made with light alloy and the drivers feel easiness while pressing the acceleleration. 


Marketing mix

Product

„Ferrari mainly manufactures sports cars but they are also into road cars. All their cars are high performance and expensive. The first car to be built was the Ferrari 125 S in 1940. They even have the option on personalization giving drivers a unique experience” ( http://www.mbaskool.com/marketing-mix/products/16830-ferrari.html)


Place 

The Ferrari company is known of its quality vehicles and they always choose a good place in the introduction of Ferrari. They usually launches the vehicles in all its main shoroom in different countries which are of course in the most advnaced countries where is a good market because they can afford to buy one more vehicle for the racing purposes.


Price

Ferrari vehicles are are popular and well known for the high rate when it comes to price. Because of the pre-owned program that they recently have the vehicle are now available at reasonable rates which brings good customer base for this vehicle.



Promotion

The company Ferrari have a good advertisement through electronic media and people can find information about the vehicles so becoming a possible customer is very possible. Their promotion is impressive, that been said it can give large exposure of the vehicle to millions of its expected customers. Social media can also lead to a huge number of clients.
Another good promotion of the ferrari cars is F1 advertise, they offer F1 race car brochure to the watchers with information about different models 


PESTEL Analysis

1. Political: Pollitical foactors can affect the company directly. There are different policies implemented by the government which often affect the sales. The set of laws and rules had to be respected which sometimes affects or influences the trade and sale. Political risk are terrorism and Gulf war too which leads to loosing consumer’s confidence.

2.  Economical: This is a very important factor in this situation, it helps the company growing globally but if there is a economic decline and the oil prices are increasing aswell this may affect the buying and demanding of Ferrari’s products. Another factor which influences that sales of Ferrari is the growth of emerging countries.

3. Social: Population increasing effects the Ferrari industry. For example UK population have increased to 64million people which means the target market of the ferrari company has increased aswell. The impact of Ferrari socially speaking is that it helps people to develop their living standards.

4. Technological: The technology is evolving all the time so the Ferrari cars. Technology improved the Ferrari products and made their products unique which results in more sales.Ferrari use the dynamic technology so this way they can be one step further than competitors.

5. Environmental: The increased effect of global warming has redirected the company to make eco-friendly cars. Ferrari introduced the renewable energies and reduced the polluting emission up to 42%, this way they contributed to keep the environment healthier and cleaner. Through this the employees have been helped to improve the health and lifestyle.

6. Legal: The market strategy makes it to be in the top brands for the cars, their cars have a unique design and high-quality perfomance. Every Ferrari car have legal restriction regarding health and safety rules. Their priority before they build a car is to provide the safety of the passenger.


       SWOT Analysis

        Strengths

 Ferrari has a very good reputation in the automobile market, their cars are known for its class. In the F1 this car has been designed to be the best car in the race with other competitors.
Another strenth of the Ferrari cars is that hey use light alloy in manufacturing the vehicle which helps the driver to handle easily.
The company managed the pre-owned program so now they can resale the cars and the clients afford to buy one.

       Weaknesses

 One of the weaknesses of Ferrari company is that the price of the cars is higher than other cars of its competitors.
   The sale of this sports car is affected in some countries due the lack of professional staff.
Another weakness is that in buying a Ferrari car, if you meet the requirements the waiting list is almost 18 months
     

   Opportunities 

Because of its history and brand name this sport cars can be designed in diversified other ways which can get the attention of new clients or even the old ones. The company can be improved by focusing the attention on distributing and service network.


   Threats

Many innovations, prudently and carefully engineering have been done in the accomplishment of the vehicle.
In many countries the custom protocol are formed available after getting through its long procedures to buy the car.



   Competitors

The main competitors of Ferrari cars are Lamborghini, Porsche and Aston Martin
This cars are considered high-end luxury vehicles.


                 
     Conclusion

Ferrari cars are one of the most expensive luxury cars in the world and currently the company’s increasing the number of customers by pre-owned program, they can easily become the most profitable leader. 
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