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Introduction

"Corporate Social Responsibility" is one of the crucial aspects in the current competitive business landscape where organisations are responsible for their actions towards the organisation, public, and stakeholders. CSR aspects of the organisation contribute towards enhancing the brand image and corporate productivity of the organisation. In the current globalised era, individuals have become much more environmentally concerned and opt for things that would contribute towards environmental sustainability. Thus organisations are required to perform activities that contribute towards environmental sustainability and that would contribute towards increased consumer satisfaction. Such initiatives undertaken by organisations towards maintaining environmental sustainability would contribute to gaining competitive benefits in recent business settings. CSR aspects thus help organisations to stay ahead of their competitors and gain a strong position in the consumer's mind through their CSR approaches. Furthermore, CSR aspects of the organisation also contribute towards developing a positive image through its positive contribution to society. The current report focuses on analysing the initiatives and approaches that can be undertaken by the hospitality industry to become socially responsible while generating revenue at the same time. 

"Social responsibility of the organisation is to increase profits": relevancy
Organisational activity plays a significant role in society. The operational activities of the organisation play a huge role in contributing to organisational progression and development. As per Friedman's Doctrine, "Social responsibility of business is to increase profits" does not fit in the current business landscape. As opined by Abad-Segura aet al. (2019), CSR aspects of the organisation are not just a buzz word rather it has become a vital concept and initiative within a business organisation. To successfully thrive in the market, organisations are required to be not just profitable but also socially as well as ethically responsible. The main focus of business organisations is not simply on financial success but also on the consequences that business might have on the environment and society (Abdelmotaleb and Saha, 2020). CSR aspects of the business motivate businesses to adopt sustainable practises that positively impact the environment, emphasising reducing carbon emissions, sustainable sourcing, responsible supply chain management, and promoting energy efficiency. 
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Figure 1: Carbon emission from the tourism industry
(Source: Statista, 2023)

The social impact of the organisational activities on the other hand indicates engagement of the organisation in philanthropic activities through charitable donations. Furthermore, adhering to ethical standards and responsible marketing contribute to gaining competitive benefits (Abdou aet al. 2020). As per the report based on CSR aspects, the tourism industry is responsible for emitting nearly 5% of carbon dioxide in 2016 and it is expected to rise by 5.3% in 2030, thereby indicating organisational efforts in stimulating corporate performance through reducing negative environmental impact. Consumers have become much more environmentally aware. The purchase behaviour of consumers has changed rapidly over the years (Ziyadin aet al. 2019). Consumers are well aware of the grave consequences of negative environmental impact and thus are more concerned before purchasing products or engaging in practises that might threaten the environment. Consumers are reported to be concerned about environmental footprint before purchasing any products and thus consideration of CSR aspects of the organisation is crucial for organisational profitability. Implementation of CSR practises helps the organisation develop trust and credibility among its stakeholders. As opined by Adu-Gyamfi aet al. (2021), consideration of social as well as environmental issues helps the organisation enhance its corporate image, improve brand recognition, and increase sales. CSR is considered a crucial tool that helps organisations form a positive image in the customer's minds. Organisations are required to engage in sustainable practises for winning consumers. Furthermore, investors are opting for organisations that are socially and environmentally responsible. As opined by Anser aet al. (2020), investors are paying increased attention to ESG and thus it has become increasingly important for corporate firms to focus on implementing activities that would help organisations positively contribute towards organisational betterment through improved CSR efforts. Thus the concept of "Social responsibility of organisation is to increase profits" in a current business setting is not suitable and it is the responsibility of the organisation to focus on implementing CSR practises that would help corporate firms enhance their corporate profitability (Børing, 2019). The primary agenda of an organisation is to enhance its financial profitability, however, the financial progression of the corporate firm is possible only through the combined effort of the organisation in performing its role effectively by engaging in CSR practises. 

Responsibility of business for being environmentally sound and consumer-driven
In current business settings, environmental protection is one of the primary issues. Increased awareness regarding the negative impact of human activities has compelled both organisations and individuals to pay attention to their activities that threaten organisational productivity. An organisation's activity largely affects the environment and thus it is the responsibility of the corporate firm to protect the environment through engaging in sound activities. As opined by Chan aet al. (2020), corporate firms are required to protect the environment for moral, ethical, and economic reasons. Environmental protection can help firms diminish operational costs, enhance operational efficiency, and enhance the organisation's reputation. In the context of the tourism industry, the operational activities of the organisation largely affect the environment. Furthermore, the tourism industry contributes towards increased revenue generation and helps community members in their financial progression, but at the same time it also results in waste generation and increased energy consumption. Furthermore, behaviour of the tourists including increased plastic usage also negatively affects the environment. As opined by Chen aet al. (2021), such practises often result in increased irritation among the residents of the host country. "Doxey's Irritation Model" emphasised the changing attitude of the residents towards the tourists over time. During the initial stage, people feel euphoric. The initial development of tourism results in increased excitement among the people. In the apathy stage, the feelings of individuals are positive, and they view tourists as a source of investment as well as income (Scott, 2021). In the third stage, people start feeling annoyance due to overcrowding, littering, and increased traffic. Finally, in the antagonism stage, tourists are viewed as the source of all major complications (Eid aet al. 2021). Thus, in the context of the hospitality industry, the organisation needs to engage in practises that would promote environmental wellness. 

Consumers are the crucial members who help organisations gain profits and revenue. The organisation's main motto is to engage in practises that would help firms gain increased consumer attention. Increased consumer satisfaction would result in gaining new consumers which would further help in organisational progression. According to the sustainability report, nearly 85% of customers in the UK have adopted a sustainable lifestyle (Fernández-Robin aet al. 2019). Furthermore, the report also indicates that a sustainable lifestyle is going to become the future trend. Thus it has become extremely crucial for the corporate firm to perform activities that would result in the development of a positive image in the customer's mind (Floričić, 2020). The organisation is responsible for acting in a manner that would promote environmental sustainability and progression. Organisations are required to perform activities that would encourage consumers to engage in sustainable practises. Thus organisation has a huge role to play in becoming environmentally sound. 

Financial resilience: primary aspects of sustainability
Sustainability efforts drive positive financial impact across several dimensions involving operational efficiency, innovation, and risk management (Gill aet al 2021). Sustainability is the potential to continue with the action without a decline in the service or product quality. Resilience on the other hand indicates the ability to sustain in the face of changing environmental situations. Sustainability along with resilience is crucial for the successful existence of the organisation (Ivars-Baidal aet al. 2023). Both concepts have resulted in the occurrence of environmental, economic, and social goals for creating systems that enhance and help organisations withstand both technological and environmental shocks. Sustainability finance has emerged to be a crucial framework within the broad realms of finance (Hernández aet al. 2020). In a world full of challenges including climate change, resource depletion, social inequality, and sustainable finance is considered to be a transformative initiative that successfully addresses the issue and results in financial return. Sustainable finance understands the urgency of addressing climate change and accordingly aligns financial flows with a resilient pathway (Li aet al. 2022). Sustainable finance understands the requirements for promoting social well-being and thus it emphasises supporting the marginalised community and promoting gender equality. 

Possibility of the hospitality industry being green 
Sustainability is considered a significant aspect that contributes to corporate progression. In the hospitality industry, the industry is involved with the utilisation of both cultural and natural resources for tourism industrial development. Sustainable industry helps the tourism industry stand out in the crowd. However, several industrial practises pose a serious threat to organisational efficiency. The tourism industry can focus on undertaking green initiatives that would result in a reduction of negative environmental impacts (Malik aet al. 2021). "Butler's Tourism Area Life Cycle Model" indicates the lifecycle of a tourist destination site. During the exploration stage, a limited number of visitors visit the areas and local people do not make much money from tourism-related activities. During the involvement stage, the number of individuals visiting the areas gradually starts increasing. Marketing efforts are undertaken during this stage to attract potential tourists (Meseguer-Sánchez aet al. 2021). During the developmental stage, facilities start developing to enhance the comfort of the tourists. During the consolidation stage, the number of visitors starts increasing and becomes more than the local people, which further results in increased dissatisfaction among the local population due to overcrowding. The stagnation stage indicates attraction reaching maximum capacity where it fails to develop any further, finally leading towards the declining stage. From the decline stage, the tourist can either remain in the decline stage or be rejuvenated through combined efforts of community members and government. 

The tourism industry can implement green initiatives through improved efforts. Energy consumption within the hospitality industry is a two-pronged approach to efficiency as well as reduction (Navratil aet al. 2019). Organisations can perform this by training employees to engage in activities that diminish energy usage. Employees within the organisation can focus on turning off lights when not in usage. Furthermore, the usage of green technology can contribute towards the reduction of increased energy consumption and can promote smart technology usage for further betterment (Guo aet al. 2019). Hotels and industrial organisations can further undertake proactive approaches to reducing waste generation by limiting waste. Food wastage can be reduced through sourcing local foods which further diminishes food wastage. The hospitality industry can also focus on "food donation policies". Furthermore, the installation of "water-efficient products" like "water-saving filters" can also result in water reduction (Pallathadka and Pallathadka, 2020). The tourism industry is responsible for generating nearly 8% of carbon emissions resulting in increased sea levels and climate changes (Park, 2020). Organic products are known to leave a lighter carbon footprint. The hospitality industry can switch to organic products like the usage of natural ingredients rather than any chemical substances. The incorporation of sustainable strategies not only helps organisations to operate successfully but also helps organisations in saving cultural and natural resources  (Tmaet al. 2021). The hospitality industry should ensure that it works in close harmony with the environment and is completely aware of economic as well as social consequences by reducing the overconsumption of natural resources. Furthermore, the industry should focus on biodiversity conservation, by reducing pollution and respecting local communities. 

Recommendation
CSR practises ensure that organisations implement activities that contribute towards its progression by reducing negative environmental impact (Khalid aet al. 2019). Several strategies can be adopted by the hospitality industry to ensure its progression in the long run.
● Conduction of detailed market research: Organisations are required to perform detailed market research to identify the current trends existing in the market. Such initiatives can help organisations implement their current practises within their business approach which would further help organisations stay ahead in the competition (Úbeda‐García aet al. 2022).
● Utilisation of green technology: Hospitality sectors must focus on green technology usage. The usage of renewable energy sources can further help in energy savings. 
● Conduction of training and developmental opportunities for employees: Employees are crucial members who are responsible for stimulating corporate progression (Uddin aet al. 2020). Employees within hospitality sectors are to be trained to ensure that they implement adequate strategies for corporate betterment and progression. 

Conclusion
Sustainability efforts undertaken by the organisation play a vital role in its success. Organisations are required to focus on implementing initiatives that accelerate organisational performance. Organisations in the current competitive settings are required to implement strategies that contribute towards corporate success. In the hospitality industry, the organisation often faces several hurdles that affect successful corporate progression. Sustainability has gained a significant position in the consumer's mind and it is the responsibility of the corporate firm to engage in practises that would result in its progression. Hospitality sectors should focus on green initiatives through utilising green technology to reduce harmful environmental consequences. Furthermore, employees are to be properly trained in reading green practices within industrial sectors.
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