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Introduction

As technology gets more advanced every year, there is always a new possibility on how we tell a story. Before we had we had online content and social media became available, we would have to go to a theatre to watch a film. Online content has changed our society on how we interact, and act differently when we engage with online content. With smartphones becoming more of a tool for creativity, we can now consume online content whenever we want to. This proposal will explore different types of online content, and how storytelling has been revolutionised by other forms of multimedia.   
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Narrative

Storytelling is important with what film or music video that we create. From a TEDTalk conference video talk, screen writer Andrew Staton (2012) defines storytelling as joke telling when they are coming up with new stories. Stories define us as a person, they also define the past, present or future, also define what goals that an individual may have, and allows them to experience other peoples interests through others and themselves. Every story has something in common, and that is a character leading up to a goal, because without a character having a goal, then the story that is created will not make sense for the audience.

With Joseph Campbell’s theory The Hero’s Journey, Campbell tells the audience that the hero’s stories are ancient. This is because that the human generation share similar stories and events with the protagonist. Chris Volgar (2013), storyteller theorist that bases his theory around Campbell’s theory The Hero’s Journey. These are two very popular methods when it comes to storytelling. The theories are used in films, such as Harry Potter and Star Wars. 

When a narrative film or any form of video content is watched, creator’s want to make the viewer care for the product that they have created. When storytellers create a new story for the audience their intention is to make the viewer a promise that it is worth their time to watch the film or video that has been created
 When the audience discovers a new story, the filmmaker and storyteller is makes the audience concentrate hard and work out the way the story is going and forecast the next scene. If the filmmaker or storyteller are good at storytelling, they can take the story in any direction that they want the character to go. A good storyteller will know their audience. Change in a story is always good when telling a new story, if there is no change within the story, then the story becomes static, the story will also become lifeless and will make the audience feel like that they have wasted their time by not giving the audience the promise that the filmmaker and the storyteller had the audience.

In being individuals, stories make humans feel more connected with other people by experiencing events that other people have gone through. By the storyteller, and the filmmaker making stories about shared experiences, it will start to create an audience for the storyteller.

With technology advancing within the film industry, filmmakers and storytellers are getting caught up on what the more important basics are in film, and focusing more on what the latest equipment that they have. The main purpose when telling a story is how the character engages with the audience, and makes the viewer want to connect with the character and their story.

Online content has changed the way that stories are viewed. Online platforms, such as Netflix, Facebook, and YouTube have opened the doors for individuals to be even more creative on how they tell their story to the audience. According to Silver Stories, they define digital story telling as:

Creative process through which people with little or no experience of computers gain skills needed to tell a personal story as a two-minute film using predominantly still images. (Silver Stories, 2013)






Digital storytelling is also a form of storytelling that documents life experiences, ideas, or feelings through the form of online content, even people with little experience with video filming can create a production. 

With online content becoming more advanced on how stories can be told, it is a possibility that online content will be the future of the main source of entertainment for human beings. Even in today’s society, people are cancelling their TV services and just using online content as their entertainment.  Online streaming services are becoming more popular with many TV companies making their own streaming services, and producing more online content. The more traditional Television shows currently, are more popular with the older generation.

Online Content

While YouTube is becoming the future of the average consumers entertainment, online creators are planning and taking more care when they are producing original content, such as their cinematography, editing, and their narrative structure around the content that they produce. While YouTube and online content is becoming the successor of Television, the Television industry is beginning to slip into decline,. This is because of the younger generation not watching Television and Television being popular with the older generation. YouTube has given creators a new set of possibilities that Television could not have produced. And because online streaming is becoming more of a demand, the television is becoming less popular to produce content for.

When online creators create new content for their medium, they realise that they are in competition with other creators, and because other creators have made YouTube a competitive platform, it has shaped the style that online content is seen.






In 2017, Netflix was the number one online streaming service for TV on demand by reaching 100 Million subscribers, which was more than Amazon Prime and Hulu. Before Netflix had begun working with TV on demand industry, Netflix was a delivery service where they delivered DVD content to the viewers home, unlike Blockbuster in 2007, when Netflix reached its 100 Billion DVD sale for DVD delivery service when they had decided to expand their market, by going into video on demand. 

When Netflix released their first original House of Cards (February, 2013), it was nominated for an award at the ME. Since then, Netflix have released more of their original content such as Stranger Things, and The Crown. 

Because Netflix have produced such a high quality content for their streaming service, more people are subscribing to Netflix and rely on Netflix as their main source of entertainment. The reason why people are relying on Netflix is because they can watch a single TV show in one night (Binge watching) or they can access it when ever they want. While with Television industry it doesn’t offer the same service. From 2013 to 2016, Netflix have produced over 126 original shows for their streaming service (Newsweek, 2017).

While the television industry’s main content is live television, online services and social media platforms such as Netflix, Amazon Prime, YouTube and even Facebook can also enter the live broadcasting genre. From 2017, Netflix has doubled their content for native language and unscripted programs like live sports and live concerts. YouTube and Facebook have already begun exploring the live broadcasting industry in introducing Facebook Live and YouTube Live.

Live streaming can cover a wide range of topics, such as video games, and podcasts too. With YouTube live, and Facebook Live the content creators can interact with their audience in real time. With our mobile phones becoming more of a powerful tool with content creation, anyone can start live streaming on these platforms from an electronic device held in the palm of their hands.


A unique genre that is popular with Facebook live, and YouTube Live is that they can broadcast live events such as live music concerts. In live streaming a live event, this can promote the event, and people can interact live with the event via social media.

Another online medium that is popular with live streaming is video podcasts. Online podcasts, such as That Creative Life, are mainly audio based and there needs to be a subscription set up to access a streaming platform like Spotify, in order to have the right to use the audio podcast. The reason why podcasts are becoming more popular as online content is because they act like a video on demand service, and the audience can access the content whenever they want. With video podcasts, people are more relaxed, and the audience gets to see a different side of the guest or host of the podcast; video podcasts can also give the audience a behind the scenes look at what the podcast is like. Podcasting is also like hosting a radio show, but with video podcasting, people can watch the show and interact in real time via social media with the host of the show or the guests of the show.  A benefit on a video podcast is that, it can promote local businesses or promote a local public figure. 
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			Image 1: ‘That Creative Life, May 13th 2019”

With the podcast That Creative Life, the show is run by a local video creator Sara Dietschy in New York, as can be seen in image 1 above, she promotes other content creators, and talks about subjects that are affecting the creative industry.	




The reason why online video is such a popular genre with today’s generation is because the average consumer can access online content whenever they want and how they want to watch it in the same way as podcasts. On YouTube, there is over 300 hours worth of online video and over 1.3billion videos on the website alone (Merchdope, 2019). And with it becoming even more popular, people want to quit their normal jobs and have a career with online video.

Music Videos and YouTube 

With YouTube becoming more popular with todays modern entertainment, many YouTube genres have made people become more obsessive and passionate about a certain subject. YouTube’s main practice is a do-it-yourself aesthetic. From music videos, online tutorials, daily vlogs etcetera. people have quit there normal day job and turned their hobbies into a full time job, and since this is becoming more popular with today’s society, people rely on YouTube as their normal income. 

‘YouTube’ was created by the employees of PayPal, Steve Chen, Chad Hurley and Jawed Karmin. Before the website was named YouTube in 2005, YouTube was a dating website called TuneIn Hook Up. The site TuneIn Hook Up, were people would upload videos of themselves, in search of a partner. The idea of YouTube had come from one of the founders Steve Chen, who could not find a video of Janet Jacksons wardrobe malfunction. When YouTube became more popular in 2006, Google had approached YouTube, and had inquired the company for a figure of 1.65 Billion dollars (Coldfusion, 2015).

Music videos have evolved with modern technology and platforms, and with cross-pollination with other media, such as online streaming service, Spotify. While music videos were not a popular genre within the ‘naughties’ they have become more popular with today modern society. They have become more popular because bands use music videos to promote themselves to the audience or to the record labels. Music videos are also becoming popular on other social media platforms like Facebook, so that their audience can listen to what their sound is like and if they like the artist.



[bookmark: _GoBack]Music videos were designed to sell a song to a record company. However, in today’s times, they do not use that means any longer. While YouTube continues to grow, local artist and mainstream artist are posting music videos on YouTube and suppliers cannot sell anything.

A broad definition of a music video is a relation of sound and image, and with YouTube being a broad social media platform, it makes it hard to define what a music video is and what music video isn’t. In the book Unruly media, a music video is defined as: ‘The requirement tat the image seem engaged with showing off the soundtrack to some extent’ (Vernallis, 2013).

With the Music, sound, and image becoming so tightly close together, some parts of the contemporary film, will be part of the music video sequence. When a music video is seen on YouTube, the sequences seem to be indistinguishable from the other clips.

When mainstream music videos are thought of, they have always been progressive and experimental, especially within the YouTube mainstream music video genre. Now that video editing is becoming popular with music videos, the technology was very poor, and this had made the music video out of sync. Yet by the director making a short five-minute piece, the director and editor can move material around and experiment with different techniques.

With YouTube music videos, they present a wide range of experimental and abstract videos. These videos include instrumental performance to those that tell a story within the music video. On the other hand, some music videos tend to have little narrative, which happens with some YouTube music videos. 

Before the presence of YouTube and social media platforms to promote music videos, local and mainstream bands had to show their content on MTV, which used to promote bands and artists. Due to social media and video on demand services becoming popular with the millennial generation, MTV has stopped streaming music on their platform, and focussed on other content material (Vernallis, 2013).



Online music became the successor of MTV, this was due to bands and artists being able to have real time statistics. These stats revealed whether their audience liked the songs that were being produced. However when an artist uploaded a song on to YouTube, the music industry became more competitive on the amount of likes and plays each song had.

Conclusion

How has online content revolutionised storytelling? There are so many possibilities to explore on how online content has changed the way that we see stories. But with today’s society, the possibilities are endless on how stories can be captured and how w a story is told with video on demand, social media etc. The reason why I have chosen to research about online content that revolutionised storytelling is because the way that a story is told, is changing every year with new technologies being adapted to the creative process.
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