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THE QUESTIONNAIRE

For our start-up business we need objective opinions of our would-be customers about the level of need, price, products and services, time-table, need of delivery service etc. to assess the viability, profitability of the business.
Questionnaire is one of many methods of primary (field) research to extract the most needed data first-hand for effective market assessment. It can include
I contributed mainly in beginner multiple-choice closed-ended questions. They are simple, direct, specific and so easy to understand and answer. They are good for effective comparison. Answers to these questions can lead to a particular direction of questions.
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To know the proportion of vegans in the local population and the responder’s core eating habit to decide whether to carry on asking further vegan food related questions for more reliable data.
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To know if there is further potential for making vegan eaters and for threading further questions. If yes, would responder be interested in knowing more about and eating healthy vegan foods? 
[image: C:\Users\ka\Documents\JANUARY\KHAN\ASSIGNMENT KHAN 2\Q3 on questionnaire 3.PNG]To get permission for marketing purpose and to collect the contact details and send our marketing/ promotional information to the responder.  To know the proportion of local population using email for communication which is easy and effective communication medium for marketing. 
Results of the market research through questionnaire: 
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Interpretation: 25% of total random responders are vegans (3 out of 12) meaning the number of vegans in the area should be close to 1:4. But specialized vegan burger sellers are none in the area. So, a fourth is a promising proportion in the area as our customers. We can ask them further relevant questions for reliable data. 

[image: C:\Users\ka\Documents\JANUARY\KHAN\ASSIGNMENT KHAN 2\Q2 on questionnaire.PNG]Interpretation: There is a good potential for converting this 66.7% into vegan eater by reaching out with our promotional vegan products and relevant information to them. They can be asked at what price they would eat vegan burgers and such others.
[image: C:\Users\ka\Documents\JANUARY\KHAN\ASSIGNMENT KHAN 2\Q3 on questionnaire.PNG][image: C:\Users\ka\Documents\JANUARY\KHAN\ASSIGNMENT KHAN 2\Q2 on questionnaire.PNG]Interpretation: As a good proportion  (a third) want to receive promotional information through email we can maintain a Contact form in our website to collect email addresses to send promotional information and look for other effective methods of communication for the rest of the local population.

THE WEBSITE

My web pages:  About  and  Contact
(Email: niazm5779@gmail.com, Password: paspas631)

Attracting site visitors
Steps taken to improve ranking of search engines such as Google so that our website appears on front line of the search results. Some are:
Use search-friendly web page names (in navigation and URL). Search engines consider them as more relevant while searching and listing pages. 
Use alternative key-words in the Settings SEO Meta Keywords (e. g. vegan burger, vegan food, vegan diet etc.)
Put location name, product names and unique selling points (Welshroot, vegan) wherever relevant in the web-pages.
Enabling SSL (Settings  SEO) ensured security of sensitive information exchange (e.g. personal data). It will show https (s for secure) and a green padlock in the web address box. 
Making and retaining customers (Content and layout of the web pages) 
We considered:
· Our potential customers concerned in health, local economy and environment issues. 
· Web content suitable for the target audience. 
· Our marketing goals–detailed key information for visibility of our business to the visitors, make and retain visitors as our customers and collect their opinions and feedbacks.
Our mission, products we sell and their description, Location specification (address and Google map), Contact details (address, phone numbers, e-mail address), Business hours, other services (festival, private functions), payment methods, availability of delivery service and its terms make the comprehensive picture of our business. Our menu is on another page and is linked by the “Our Menu” button. 
Contact form in Contact page to collect visitors’ contact details so we can send our news update to them by email, collect their opinions, suggestions (feedbacks) etc.
Navigation menu is sequentially laid out and the names of the buttons are relevant to their contents. 
The language used is intended to be concise and plain.
The main text font (yantramanav), its size and the line spacing are chosen reading- friendly ones, different font colours for distinguishing important elements about our business. The background colour is eye-friendly greenish.
The third You-tube video on the right is embedded with its HTML code to ensure that it can be played without any linking. 

ABOUT page
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RECOMMENDATIONS

Some Open-ended questions (as follow-on from closed-ended questions to extract respondents’ critical judgements etc.) like:
About age, gender, race, religion, area of living (to know about the vegans’ typical background for future marketing), about time-table (paragraph).
Where do you buy your vegan burgers?(to investigate their products and services) (short answer).
Particularly what do you like in their products and services (ingredients, taste, service, packaging, price and delivery)? (paragraph).
 Particularly what do you NOT like in their products and services (ingredients, taste, service, packaging, price and delivery)? (paragraph).
A blog page can be included to update the news about our business activity, promotions etc. to keep customers in touch, to improve google ranking and to show that our business and the website are active and dynamic. 

The End
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Would you like us to send you our promotional information to you by
email ?
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ABOUT

ABOUT us

"We love to make vegan foods - We love to eat vegan foods - We love to feed vegan foods”

Our mission: To feed people with healthy vegan foods, support Welsh farming and help protect the
degrading environment.
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We sell vegan burgers, chips, vegan breads using daily-fresh organic ingredients produced mainly in

Wales. We make sure the ingredients used in our burgers cover body's essential needs such as
cabbages and broccolis for calcium; wholegrains, beans, nuts, dried fruits, watercress, curly kale for
iron; rapeseed oit, linseed oil, walnuts for omega-3 fatty acids, cereals and yeast extracts fortified with
vitamin B12 for vitamin B12 which is not found in natural vegan foods. Our foods pass through quality
control on freshness, temperature every hour.

We also sell soft drinks, alcoholic drinks and hot drinks (Tea, Coffee, Hot Chocolate, Cappucino).

Address of our permanent site: Swansea University Bay campus
Fabian way
Swansea
SA1 8EP





image10.png
v

Business Hours : Monday to Thursday ~ 12.00 till 22.00
Friday and Saturday ~ 12.00 till 24.00
Sunday 13.00 till 22.00
(Closed only on Christmas day and Boxing day)
Delivery service: Available for orders of over £15
Delivery Charge: £1/ mile.
Payment Methods: Cash
Credit or Debit Cards ( +£1 service charge on each card payment)
(onsite or over the phone)
We cater for festivals, wedding parties and private functions.

(with at least one week’s notice)
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ABOUT vegan foods

A vegan diet contains only plant-based ingredients such as vegetables, pulses, grains, nuts and fruits
and excludes all foods coming from animal such as meat, chicken, fish, dairy products, eggs. In the UK
about 3.5 million people are identified as vegans and the number is only growing according the
Independent newspaper. Health and environment concerns are found to be the main driving force for
this rise. The NHS suggests that most of the neutrients your body needs can be found in vegan foods.
Many famous people and celebrities like Arnold Shwarzenegger and Leonardo DiCaprio are supporting
the movement of protecting the environment by reducing consumption of animal-based foods
production of which is directly related to high carbon emission and adopting more plant-based foods in

human diets. Let's see what they say on youtube videos:
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If you are already interested in vegan foods and try to cook for yourself we
recommend you to buy the vegan cook book written by celebrity ' Dirty
Sanchez' Star Mathew Pritchard.
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CONTACT

Address of our permanent site: Swansea University Bay campus
Fabian way
Swansea

SA1 8EP
Phone: 01792 - xxxxxx

Mobile: 07xx000000
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Email: wrvbswanseabaycampus1@gmail.com

Dear customers and visitors !

For providing you with better services occasionally we would need to communicate our messages of
promotions, offers, changes in prices and menu, technical problems and such others to you. For these
purposes we would need your contact details. Please, put them in the contact form below if it is not

inconvenient for you. We would sincerely appreciate your feedbacks, recommendations and cooperation!
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Your Details(for business communicaton purposes only) and your Opinion:

Your Name *

Your address
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Your Phone Number

Your Email address *

Your comments/ feedbacks/
recommendations:
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| agree to receiving marketing and

promotional materials *

Click to Submit
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Would you like us o send you our promotional information to you by email ?
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