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Abstract
The literature review section has mainly shed light on evaluating the chosen literary sources in a detailed way. A strong focus has also been laid on illustrating the importance of technological implications by investigating the negative and positive impacts of technologies on companies. This chapter also enlightens the key issues faced by organisations while achieving technological advancements. Emphasis has also been laid on incorporating the key aspects and factors which have resulted in the creation of gaps in the literature analysis.
Findings chapter sheds light on the findings which are grabbed through the interview questionnaires. For instance, the study conducts an interview with managers of the McDonalds which help the study to identify and grabbed a range of crucial findings on the chosen topic of interest. The study has also interviewed ten prospective customers from different outlets of McDonalds. The conclusion chapter summarises the overall discussion  based on the research findings. Moreover, the contribution  and limitation of this research have been discussed in this chapter in detail. Effective recommendations also have been provided in this chapter. 
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[bookmark: _Toc123579045]Chapter 1: Introduction
[bookmark: _heading=h.3znysh7][bookmark: _Toc123579046]1.0 Introduction
Influential factors are those factors which are able to affect the features of a target object. Influencing factors are used as control variables to determine all the key influencing factors of an object. Upgrading the customer's influences McDonald’s has used Order prediction which is machine learning-based decision technology. In this project how technological factors purchase customer satisfaction that part is going to be discussed. 
[bookmark: _heading=h.2et92p0][bookmark: _Toc123579047]1.2 Background of the Study
Gaining the customer's purchases in the old decades was not so efficient. McDonald’s was not using any kind of technology to understand customer satisfaction. As opined by Yue (2020), in the modern decades, all types of technology have upgraded in an efficient way. Upgraded purchasing satisfaction of customers McDonalds has used their own applications like My McDonald’s, McDonalds drive thru, table service, and click and serve. Using these kinds of applications is helping out to influence the customer’s purchase satisfaction and depending on this features customers are easily influence to buy more products form McDonalds (Mcdonalds.com, 2022). My McDonalds application is provided reward point of those customers who are ordering from their own application. Rewards points are influence their customers to buy product with some discount. This discount is one of the influential ways to influence customer purchase satisfaction at McDonalds. 
[image: ]
[bookmark: _heading=h.tyjcwt][bookmark: _Toc121922608][bookmark: _Toc123579048]Figure 1.1:McDonalds’ click and serve
(Source: Mcdonalds, 2022)

On the other hand, customers’ at McDonalds are enjoying exciting free offers by using drive thru club member. This offer is also influencing all customers to upgrade their purchase satisfaction (Mcdonalds, 2022).Table service is one of the simplest ways at McDonalds where customers are easily chosen their order and seat according to their comfort zone. These features are influencing purchase satisfaction of customers at McDonalds. Moreover, these features are influencing factors to influence customer’s purchase satisfaction.
[image: Drive-Thru Day by McDonald's India on Twitter | Passionate In Marketing]
[bookmark: _heading=h.3dy6vkm][bookmark: _Toc121922609][bookmark: _Toc123579049]Figure 1.2: McDonalds’ drive thru
(Source: Mcdonalds, 2022)

Accepting this click and serve customers are easily place their order through their mobile phone via McDonald application. Following this Application customers are easily get their order form the restaurant. Moreover, this applications are considered to as the positive impact of McDonald where customers are easily reach out to their shop and branch and easily able to buy their expected things. Henceforth, Theses are one of the most essential aspects for McDonald to continue their journey. 

[bookmark: _heading=h.1t3h5sf][bookmark: _Toc123579050]1.3 Problem statement
The main issue of McDonalds’ is aggressive competition from various kinds of fast food firms and others. The modern decades have upgraded with android application and application of McDonalds is not properly developed. That is why there is chance that files get corrupted while customers are going to install the application of McDonalds’. Form this point view McDonald has been facing the issue regarding their application. On the other hand, lack of flexibility, issue of the price sensitivity, using updated software all are problem of the McDonalds. In this respect, uses of updated technology are upgrading the product price. Depending on competition, lack of flexibility and price sensitivity, most of the individuals are not able to afford the price range, which is the real problem of customer satisfaction. (Deyet al. 2021)

[bookmark: _heading=h.4d34og8][bookmark: _Toc123579051]1.4 Aims, Objectives, RQ (Research Questions) Propositions
Research Aim: 
The aim of this study is to investigating the influencing factors of technologies towards customers purchase satisfaction at McDonalds. 

Research objectives 
· To identify factors of technologies which influences customers' purchase satisfaction at McDonald's 
· To understand the positive and negative impact of technological factors determining customers' satisfaction at McDonald's
· To recognise technological factors that impediments the customer satisfaction in McDonald's 
· To evaluate relevant strategies which can be applied to mitigate the issues associated with the influencing technological factors at McDonald's 

Research Question
How does technology influence customer purchase satisfaction at McDonald’s?

[bookmark: _heading=h.2s8eyo1][bookmark: _Toc123579052]1.5 Rationale/ significance of the research
McDonald's has faced the issue of price sensitivity due to induced technological factors. This issue is arising because McDonald's is going through an online option that is why; the price is going to be high, which is one of the main reasons of customer dissatisfaction, therefore, so many customers are facing the issue of purchasing, which is price sensitivity issue. This particular study is important because McDonald has been facing the issue regarding the price sensitivity, which causing customer dissatisfaction, which needs to study. This study is further important because with the help of the technological factors, McDonald is able to reach out all the customers easily, which will support McDonald’s to improve customers’ satisfaction (Kusumah 2020). Moreover, this study has accumulating all the required information such as table service, drive thru, collection points and how these services influencing customer satisfaction at McDonald with the support of different technologies, which needs to investigate. 


[bookmark: _heading=h.17dp8vu][bookmark: _Toc123579053]1.6 Methodology
In this research, both primary and secondary data have been used. For instance, by using semi-structured interview questions, 3 managers of McDonald’s and 10 customers have been interviewed to understand the influencing factors associated with technology in terms of customers' purchase satisfaction. Open-ended questions have helped in the process of accumulating necessary data (Lee et al. 2020).Various articles, journals have been reviewed for the secondary data, which are only last 5 years old. The official website of McDonald’s has also been utilised to fetch the necessary information. For this study, the epistemology research philosophy has been used and the interpretive research paradigms have been considered. Besides, inductive research approach has been used, which will be supported by the Qualitative research method. Finally, for this study, exploratory research strategy has been considered. 

[bookmark: _heading=h.3rdcrjn][bookmark: _Toc123579054]1.7 Scope of the study
This study is oriented toward technological factors that are able to upgrade customer purchase satisfaction. In addition to that, McDonald's by using upgraded technology such as AI, Machine learning based is helping out to upgrade the fast food chain throughout the country, region, and cities as well(Bruntonet al. 2021). Moreover, the main scope of this research is by using proper technological factors on how McDonald’s is purchasing customers' satisfaction through the different areas (McDonald et al. 2020). In addition to that, While McDonald’s is able to spread its product all over the place then it would be helpful to influence customers purchasing more effectively.

[bookmark: _heading=h.26in1rg][bookmark: _Toc123579055]1.8 Research structure
This research has included an Introduction, Literature review, Methodology, Data analysis, and conclusion. Each of the chapters of this project is stated how the research is going on, and what kind of method has been followed for this research. On the other side, data analysis oriented after getting all the interviews the perception of each person is wisely stated in this project. Moreover, the last chapter is attached with the concluded one which shows how successfully McDonald's can get customers' satisfaction (McDonald et al. 2019). These are the things discussed in this project. 
[bookmark: _heading=h.lnxbz9]

[bookmark: _heading=h.35nkun2][bookmark: _Toc121922616][bookmark: _Toc123579056]Figure 1.3: Research structure

Chapter 1: Introduction

Chapter 2: Literature Review

Chapter 3: Research Methods and Methodologies

Chapter 4: Data Analysis and Discussions

Chapter 5: Conclusion, Limitation and Recommendations


(Source: Created by author)
[bookmark: _heading=h.1ksv4uv][bookmark: _Toc123579057]1.9 Summary
It can be summarised that, with the help of AI, and machine learning, McDonald’s is able to upgrade customers' purchase satisfaction. In addition to that, with the help of the manager's perspective, effective strategy, and technological factors are playing an essential role to upgrade customers' purchase satisfaction at McDonald’s. 


[bookmark: _Toc123579058]Chapter 2- Literature Review
[bookmark: _Toc123579059]2.0 Introduction
This section has strongly emphasised evaluating the existing literary sources based on this specific research topic. This chapter has also focused on incorporating theoretical applications in order to enhance the overall validity of this study. Additionally, it has also attempted to evaluate the key gaps within the literature analysis in a detailed manner.   
[bookmark: _Toc123579060]2.1 Conceptual Framework
The conceptual framework is capable of discussing the connection among the concepts offered in the research methodology volume. it asserts the precise aims for the research strategy and defines out how the components can work together to offer a thorough conclusion. this volume needs to establish the conceptual framework prior to starting the data collection process. the framework defines the functions for obtaintaing thorough information regarding the topic of this paper.



INVESTIGATING THE INFLUENCING FACTORS OF TECHNOLOGIES TOWARDS CUSTOMERS PURCHASE SATISFACTION AT MCDONALD’S
Evaluation of the influential factors of technology in terms of satisfying customers
Theoretical implication
Providing effective strategies to overcome the identified barriers
Illustration of the impacts of technologies on customer satisfaction
Identification of the key challenges associated with the implication of technological factors
Enhnce the rate of customer engagement
            Ensure uninterrupted communication with their target customers through multichannel communication
Hortage of skilled labors

Budget constraints

Fail to choose the appropriate technologies
Increment of automation

Reducing production costs
Hiring employees across borders

Providing training sessions
Systems Theory of Technology

Technological Determinism Theory






[bookmark: _heading=h.3j2qqm3][bookmark: _Toc121922621][bookmark: _Toc123579061]Figure 2.1: “Conceptual Framework”
(Source: Created by Author)
[bookmark: _Toc123579062]2.2 Evaluation of the influential factors of technology in terms of satisfying customers	
Increasing globalization has been leading the business firms to focus more on adopting and implementing new business communication technologies for maintaining effective relationships with the customers and retain them for long terms. Based on the ideas of McLean and Wilson (2019), technologies can remarkably assist trading companies to enhance the rate of customer engagement. Moreover, technological implications such as mobile applications can simplify the interaction procedure for customers with relevant brands. As stated by McLean and Wilson (2019), Augmented Reality (AR) mainly targets creating a sustainable link between the virtual world and the real world. This advantageous dimension of AR can eventually turn out to be fruitful for business ventures in terms of engaging with their customers through digital mobile applications. Furthermore, the utilisation of AR mobile applications can also facilitate customers to engage with brands from any comfortable location. Besides this, technologies can also be advantageous for business ventures in order to maintain uninterrupted communication with their clients through multichannel communication practices. As per the opinions of Moreira and Santos (2020), technological implications assist organisations to ensure uninterrupted communication with their target customers through multichannel communication methods. Accordingly, fluent involvement with companies eventually encourages customers to stay loyal towards the brand due to the satisfaction of their demands through constant support. 
On a contradictory note, the application of technological factors can turn out to be adverse for trading firms in relevance to degrading the rate of consumer engagement due to a lack of physical interaction. In accordance with the ideas of Lee and Lee (2020), the utilisation of technologies has reduced face-to-face interaction between employees and customers. Lack of face-to-face interactions among the employees and the customers impacts their communication as employees are not able to identify body language and facial expressions of the customers. This helps employees to determine whether customers are completely satisfied with products and services or not.  In addition, a lack of face-to-face interaction with brands can also discourage consumers to stay loyal towards the organisation for a long-term tenure. This aspect can eventually result in an increased level of customer turnover which can further degrade the overall profit margins of business corporations. Apart from this, technical faults can also turn out to be destructive for businesses in the context of maintaining fluent communication with their service users. Based on the ideas of Khajoueiet al. (2018), technical errors can emerge as a major barrier for organisations to communicate actively with their existing and target consumers. Consequently, a lack of communication between brands and customers ultimately leads to a loss of customers and an overall reduction in profit margins.         
[bookmark: _Toc123579063]2.3 Illustration of the impacts of technologies on customer satisfaction
Technological advancement is significant for business corporations in relevance to providing faster services to their clients through the increment of automation. As per the opinions of Kohnováet al. (2019), technological transformation can positively enable companies to increase innovativeness and automation. Accordingly, increasing automation and innovation can be valuable for companies in the context of providing high-quality services to their consumers within a short time. Implementation of information technology contributes to improving customer satisfaction by increasing response time and individual attention to the customers along with offering quality customer-care experience to the customers. In contrast, customers often feel frustrated due to their interaction with complicated technologies while engaging with brands (Bouilheres et al. 2020). Moreover, technologies fail to understand the actual instructions or natural languages of consumers and further ask repeated questions which can increase the rate of frustration for service users. In accordance with the statements of Canhoto and Clear (2020), customers often fail to realise their point of interaction with chatbots through automated conversations which maximises their frustration. This factor can eventually have negative impacts on customers due to disrupted communication and further result in a loss of consumers.
However, technological transformation can also prove to be significant for trading firms in terms of successfully reducing production costs by maximising the rate of automation. As commented by Mahliaet al. (2020), technological factors possess the potential to reduce production costs. Technology has been helping IT professionals to develop computer applications and software such as Chabot technology that helps in resolving general queries of customers efficiently. This type of automated technology has been contributing to eliminating business costs spent on hiring and maintaining customer care representatives. Moreover, offering quality products and services at reasonable prices is remarkably effective for business firms to successfully satisfy their customers’ requirements. On the other hand, technological advancements involve a high risk of cyber threats which can be destructive in retaining existing customers due to the leakage of their private information. As per the opinions of Almarabeh and Sulieman (2019), the leakage of personal information of customers due to cyber threats can adversely harm the reputation of business ventures. In addition, the leakage of customers’ private and sensitive data such as financial details and location can put them at great risk. Moreover, hackers and scammers misuse the personal information of customers to commit offensive activities which further turns out to be destructive for clients. This impacts customers’ loyalty and retention towards the business organizations and this result in loss of customers and business profits. Hence, it can be stated that technological factors can have positive, as well as, negative impacts on customer experiences.                    
[bookmark: _Toc123579064]2.4 Identification of the key challenges associated with the implication of technological factors
There are several challenges that are associated with implications of technological factors in business and these include inadequate training to staff members regarding new technology and inappropriate implementation of new technology. Moreover, a shortage of skilled labours is one of the major challenges faced by trading corporations while implementing technological factors. As opined by Bag et al. (2021), companies face issues during technological implications due to a lack of workforce skills. In addition, business firms that appoint staff members with low technical skills can find it extensively difficult to install and manage complicated technologies such as AR, “Blockchain” and “Big Data Analytics”. Furthermore, employees with low technical skills adversely damage modern technologies which can further result in companies’ additional expenses. Besides this, budget constraints can be considered to be another severe barrier faced by commercial ventures while implicating new technologies within their operational dimensions. For example, the frozen sundayicecream machine in mcdonalds can be often found being broken. the company needs to implement better technological machinery for maintaining their services (Bodek, 2022). Based on the views of Ivanov et al. (2022), modern technologies can be highly expensive for some organisations. Consequently, small and medium-sized firms often lack in investing large sums of capital which eventually hampers their technological advancements. In addition, spending excessive monetary resources on technological implications identically results in the degradation of companies’ overall profit margins. However, integrating appropriate digital solutions and making effective use of social media platforms for eliminating challenges associated with implications of technology for enhancing the customers' satisfaction levels. 
Furthermore, firms often fail to choose the appropriate technologies relevant to simplifying their internal and operational procedures. This factor ultimately turns out to be a key barrier for organisations in the context of successfully enhancing their technological advancements. In accordance with the observations of Angelis and Da Silva (2019), a lack of appropriate technology adoption paths degrades the potential technical benefits of businesses. In addition, failing to select the appropriate technical factors can also result in the wastage of financial resources due to the purchase of imprecise technologies. Apart from these, security concerns are also a severe issue faced by trading corporations while implicating new technologies. As opined by Birkelet al. (2019), risks such as data security, network breaches and security breaches prevent companies from achieving technological transformation. Additionally, security risks can also emerge as a destructive factor due to the leakage of the personal information of customers. Based on the statements of Camilleri (2020), the implication of data-driven technologies can be time-consuming. This factor can be a key challenge for organisations in terms of maintaining a fluent production rate. Moreover, it also leads to decreased satisfaction levels of the customers as the firm is not able to deliver efficient customer care services to their customers.     
[bookmark: _Toc123579065]2.5 Providing effective strategies to overcome the identified barriers
Trading ventures can effectively overcome the challenge of a shortage of skilled employees by hiring employees across borders. As mentioned by Bonsu and Twum-Danso (2018), cross-cultural employees add a border set of skills to the existing workforce. Accordingly, this recommended strategy can remarkably assist business companies in successfully creating a highly skilled workforce in the context of achieving technological transformation. In addition, business organisations can also apply the strategy of providing training sessions for employees and staff members in order to enhance their technical skills and further motivate them to work more confidently. The article by Allais (2022), states that training employees can be positively significant in modifying their technical knowledge and skills. However, arranging training sessions and hiring multinational employees can turn out to be highly expensive which can further degrade the profit rates of organisations.
Furthermore, business firms can apply for loans in order to successfully generate more investment capital. This strategy can eventually prove to be valuable for businesses to positively overcome the issue of budget constraints. As per the ideas of Irawatiet al. (2019), companies can take non-performing loans to make more investments in their operations. On the other hand, trading ventures might need to appoint external technical experts in the context of analysing the current situation and further choosing the appropriate technologies. Consequently, appointing external experts can also be expensive for organisations which might ultimately result in the degradation of their overall profit levels. Additionally, companies can use protective technologies like “Blockchain” in order to strengthen the security of its technological implications. As stated by Ajayi et al. (2019), “Blockchain” detects cyber-attacks directed towards closed cloud platforms. This factor can eventually prove to be beneficial for business ventures in terms of overcoming the issue of security concerns. Furthermore, increasing innovation can be fruitful for organisations to implicate technologies more quickly.   
2.6 Technologies used in McDonald’s        
In addition to being well-known shining spires seen as an emblem of ready meals, but also of technical advancement, on a global scale. The biggest food sector of the economy, McDonald’s, was a forerunner in tech-driven development, from the drive-through to self-service workstations. According to Griepet al. (2022), Mcdonalds is currently paving the way into the multiverse and elsewhere. The firm established its own Electronic Intelligence Department in 2014 to help fuel its more significant digital upswing; after then, the group has expanded from three to over 130 individuals. Their job was to use computer to get past problems with meals out, drive-through service, and domestic delivery. It is using a variety of cutting-edge machine learning, statistics, and wireless sensor networks use applications to fulfill its mission. Additionally, it is spending a lot of money on retraining employees to work in sections of the company that would allow them utilise their special human qualities rather than occupations that are automatable, like getting approval. 
In addition, a few of McDonald’s restaurants now use artificial intelligence (AI)-driven speech synthesis purchasing technologies through using artificial human sounds and speech recognition synthesis to follow instructions. According to the company, it has allowed it to reduce the overall long it takes for a typical consumer to acquire their order by around a minute. In order to increase its profits, McDonald’s was capable of providing IBM the expertise it had created for voice-based automated food ordering devices in 2021. Through the 2019 purchase of apparent, McDonald’s obtained knowledge in natural image processing and machine intelligence, whereby the restaurant business have incorporated into its order management projects. As per More (2019), McDonald’s predicts which food items will most probably increase revenue in its drive-thru operation using computer learning-based choice intelligence. McDonald’s is working to enhance its ordering and billing processes in as well as introducing drive-thru advancements like quick pick-up, convey drive-thru, and compact “on-the-go” outlets. 
[bookmark: _Toc123579066]2.7 Theoretical implication
“Systems Theory of Technology”
The “Systems theory” can be advantageous for companies to accurately comprehend the ways by which a new technology transforms along with external environmental factors. Based on the ideas of Baskerville et al. (2018), the “Systems theory” can positively provide guidance for companies to handle modern software applications. This advantageous dimension of the “Systems theory” can be beneficial in choosing appropriate technologies for industrial operations. However, the application of this technological theory can be time-consuming which can result in delayed technological transformation. 
[image: ]
[bookmark: _heading=h.2bn6wsx][bookmark: _Toc121922627][bookmark: _Toc123579067]Figure 2.2: Overview of the “Systems Theory of Technology”
(Source: Baskerville et al. 2018) 
“Technological Determinism Theory” 
The application of “Technological Determinism Theory” can be positively influential for business corporations in the context of simplifying operational procedures. As per the ideas of Nobles (2018), the “Technological Determinism Theory” is mainly based on the constant and uninterrupted creation of new technologies. In addition, this technological theory can also turn out to be significant for organisations in positively integrating new and advanced technologies to further simplify organisational processes. On a contradictory note, “Technological Determinism Theory” can fail to study the actual ways by which humans interact with developing technologies (Nobles, 2018). Hence, this chosen theory can be complicated for organisations in terms of establishing a sustainable synchronisation between new technologies and their employees.    
Technological determinism theory is the perfect concept for maintaining the daily technological functions of Mcdonalds. The theory is capable of offering strategies to a successful eatery branch like McDonalds. Beinga multinational firm the company has to follow current trends and innovative technologies for enhancing the current functions. 
[bookmark: _Toc123579068]2.8 Summary
This chapter has summarised the key content gathered by analysing the selected literature sources. The inclusion and application of relevant theories have also been highlighted in this research study in a detailed manner. Lastly, the conceptual framework has also been effective in representing the main findings from the chosen literary sources in a vivid way.   


[bookmark: _Toc123579069]3. Methodology
[bookmark: _Toc123579070]3.1 Introduction
The methodologies and processes utilised to perform this investigation together are described in depth in this portion. Figure 1 illustrates the research onion, which was used to be certain that every component of a study was addressed. The research methodology instruments for data collection were employed to enable the accomplishment of the collected data. This comprises the sampling techniques, strategies, and study paradigms (Anafet al. 2018). To gather information on the present state of customers' buying happiness at McDonald's and to analyse the study's outputs in terms of understanding the implications for the business.
[bookmark: _Toc123579071]3.2 Research onion
[image: ]
[bookmark: _heading=h.147n2zr][bookmark: _Toc121922632][bookmark: _Toc123579072]Figure 3.1: Research onion
[bookmark: _heading=h.3o7alnk](Source: Melnikovas, 2018)
[bookmark: _Toc123579073]3.3 Research philosophy
To learn more about how McDonald's technologies are impacted by the customers' satisfaction with their purchases, the research will employ an interpretivism philosophy. Adopting interpretive research philosophy helps the researchers to execute research after observing various aspects from the social world either through existing research papers or through real life interactions.  Additionally, the researcher occasionally concentrated on interpretivism, which was applied when details regarding the company’s technologies were gathered. 
[bookmark: _Toc123579074]3.4 Research design
Qualitative research designhas beeen used by the scientist in the design work. All the pertinent data about McDonald's customers' satisfaction with their purchases have been analysed and discussed by the investigator using a descriptive research design. The Qualitative research design's major benefit is that it acceptsprimary qualitative techniques for data collection (Bagur-Pons et al. 2021).  This type of research design has been adopted for this research as it helps in describing the population chosen for research more effectively. 
[bookmark: _Toc123579075]3.5 Research approach
The study may utilise primary qualitative research strategy for gathering thorough information. To examine how most people communicate with a study topic, it is advised to use a deductive strategy. The inductive research approach helps the researchers to make alternative decisions and offer justifications for resolving various decision-making issues encountered by the researchers during execution of research (Kniffinet al. 2021). Inductive research approach is mainly concerned with conducting scientific investigations associated with tested theories and hypotheses. Inductive approach would provide this research methodology with flexibility, responds carefully to circumstances and helps the production of innovative hypotheses. 
[bookmark: _Toc123579076]3.6 Research strategy
The research strategy chosen for the research is based on collecting qualitative data from theprimary resources for obtaining relevant findings for the research work.  Finding similarities in this research's data could be aided by a significant research methodology. A series of experimental approaches have been employed to successfully finish the investigation. Significant study results are produced through research strategy. The fundamental main qualitative primary research methods allow investigators to collect the most data possible about a given subject (Gunn and Gunn, 2018). Investigators had been concentrating on the qualitative approach at the time they were performing the analysis on the effects of client purchasing satisfaction on McDonald's. Theprimary qualitative got collected via interviewing the 3 managers and 10 customers who provided relevant responses regarding the research.  By evaluating the information gathered from taking the perspectives of the managers and customers who have participated in the interview by concentrating on this particular study technique.
[bookmark: _Toc123579077]3.7 Data collection methods
Semi- structured interview is a component of qualitative data collecting approach. There will be inclusion of primary qualitative data collection methods for gathering information based on the topic of this paper. 3 managers and 10 McDonald's customers were questioned to determine how technology-related innovations can influence the customers of the multinational eatery chain (Jian et al. 2021). The pertinent info was also obtained by using the McDonald's company portal. 
All of the information gathered through the interview session should be included in both an anonymous source.Each user submitted their answers to the questions established for the interview depending on how customers' purchasing behaviours matter in McDonald's by evaluating their responses. The question session for the interview is established on a formal ground. A formal procedure for gathering data is required since it guarantees that the information is precise and well-defined. Throughout this manner, judgments stacked up supported by the conclusions are employed to fabricate reliable information. All of the information acquired through the interview questions has been used in the research methodology. All of the material was also destroyed following the completion of this research. All of the data was collected acceptably. 
[bookmark: _Toc123579078]3.8 Sampling
there are several forms of sampling that can be employed to acquire qualitative data including the purposive sampling. The researcher has chosen both purposive sampling for this study. Purposive sampling aids the analysis to handle the information contained in the interview questionnaires (Scholeyet al. 2019). The volume will take the sample from three McDonald's managers and eight academic journals. 
[bookmark: _Toc123579079]3.9 Data analysis
Thematic data analysis makes it easier to recognise and interpret the results, such as interviewees' replies to questions about a discussion. The study looks for conceptual and empirical contexts while doing thematic analysis on methods like actual analysis and questionnaires. More autonomy in qualitative research methodology is provided by theme research, which also establishes a connection between particular topics for the data.Thematic analysis will be conducted for analysing the qualitative data collected from the secondary resources (Castleberry and Nolen, 2018). The findings of this research were used to offer unambiguous explanations of the gathering and assessments (Kaushik and Guleria, 2020). The key finding from the analysis of this research is that McDonald's is buying clients' contentment through several sectors by applying appropriate technical variables. Additionally, depending on the outcomes of the data analyses, it might be beneficial to impact clients' purchases more successfully even if McDonald's is capable of transmitting its goods everywhere. 
[bookmark: _Toc123579080]3.10 Ethical consideration
The research was conducted objectively, and the experts would verify that the information obtained from managers is secure. The study will maintain the subjects' privacy. To guarantee adequate moral standards are maintained, the study must obtain signed permission before starting the gathering technique. The information from the journals will be cited in this paper. 
[bookmark: _Toc123579081]3.11 Summary
The volume has demonstrated the research paradigm, approach, design, and data collection method for obtaining knowledge and details about customer purchasing satisfaction at McDonald's. 


[bookmark: _Toc123579082]Chapter 4: Data analysis and discussion
[bookmark: _Toc123579083]Primary findings
Interview question 1: What is the impact of technologies on customer satisfaction of the company McDonald?
	Manager 1
	“As per my viewpoint, technology supports my company to enrich customer satisfaction by fulfilling tiger needs within the stipulated time.” 

	Manager 2
	“I think McDonald's supports customers to choose their products through the online applications of the company. This helps the company to improve consumer behaviour in an effective manner.” 

	Manager 3
	“Technology helps my organisation to improve its digital marketing by using social media applications like “Facebook”, “WhatsApp", "And Instagram”. These digital platforms support my organisation to reach a large number of customers within a stipulated time.”


[bookmark: _Toc121922418][bookmark: _Toc121922644][bookmark: _Toc123579084]Table 4.1: Whether technology help the company to enrich customer satisfaction
(Source: Created by author)
Interview question 2: How do customers utilise technology while trying to purchase their required products through McDonald's?
	Manager 1
	“At the time of ordering food from the stores of McDonald's, customers utilise technology like the official application of McDonald's and other food delivery applications.”

	Manager 2
	"I think, with the help of digital technology like websites of the company, social media pages, customers can know about product variety and after that, they can choose their products by identifying the prices, core ingredients of products."

	Manager 3
	“As per my viewpoint, through social media pages and applications from McDonald's, customers know about different offers and discounts. This enriches the purchasing behaviour of consumers. Due to this reason, the company grab more or less $9,752 million in 2020 ”


[bookmark: _Toc121922419][bookmark: _Toc121922645][bookmark: _Toc123579085]Table 4.2: Whether consumers use technology for buy McDonald's products
 (Source: Created by author)
Interview question 3: How technology plays a crucial role in the marketing of the fast food selling firm?
	Manager 1
	“Technology supports my company to reduce the marketing cost. This reduces the business and marketing wages of McDonald's.”

	Manager 2
	"I think, as a marketing means reaching customers, due to this, using social media platforms, McDonald's reaches a large number of global audiences. This improves the marketing strategy of the firm."

	Manager 3
	“As per my viewpoint, using technology like email marketing, social media marketing, content marketing, and the company fulfils its marketing target within a stipulated time.”


[bookmark: _Toc121922420][bookmark: _Toc121922646][bookmark: _Toc123579086]Table 4.3: Whether technology plays a significant role in McDonald
(Source: Created by author)
Interview question 4: What are some negative factors of technology that are faced by McDonald’s while using technology for customer satisfaction?
	Manager 1
	“I think technology has some negative effects on my company while implementing technology in its business structure. For instance, some of the old age staff is unable to handle digital technology like applications to grab customer orders properly.”

	Manager 2
	"My company faced a crucial data breach which may reduce the value of the firm in front of customers. Due to this data breaching and malware function, my teammates are unable to properly protect all customer-related data"

	Manager 3
	“During changing the organisational structure from a traditional to digital one, some of the existing staff was faced with crucial anxiety and de-motivation. These de-motivational factors created a potential threat for the leaders of McDonald to retain all the staff in the workplace.”


[bookmark: _Toc121922421][bookmark: _Toc121922647][bookmark: _Toc123579087]Table 4.4: Whether McDonald faces negative impact regarding technology
(Source: Created by author)
Question 5: Do you think the improved McDonald's machine features have facilitated a quicker process for you?

	Customer 1
	Customer 2
	Customer 3
	Customer 4
	Customer 5
	Customer 6
	Customer 7
	Customer 8
	Customer 9
	Customer 10

	In my point of view, technology is required for any kind of company in the current market. Without it, we cannot process. The new functions of McDonald's have helped me with the faster ordering of food. 
	I believe that the new functions have eliminated the use of extra human touch which has helped us to deal with the Covid-19 situation. 
	Due to the technological impact, we as customers now can get any kind of information from their websites and social media pages. 
	From my perspective, the new technologies have enhanced my buying experience. 
	I think the new customer awareness and support systems have enhanced my satisfaction towards their functions. 
	As a customer, I can get better deals and know about special occasions happening in my nearest outlets by getting emails or texts on my Gmail or WhatsApp. 
	The implementation of digital technology has enhanced the overall image of McDonald's as I can always find some trendy posts about the brand on different social media platforms. 
	I can order online through their delivery application without the need to go out which has helped to save a lot of my time. 
	The new technological advancements have assisted me during the time of the Covid-19 pandemic. 
	By using the barcode scanning menu function I do not have to physically touch the stuff or engage with the employees also fastened my buying process. 


Table 4.5: Impact of innovative technologies
(Source: Created by author)
Question :6 Do you still come across a damaged ice cream machine at the McDonald's store closest to you?

	Customer 1
	Customer 2
	Customer 3
	Customer 4
	Customer 5
	Customer 6
	Customer 7
	Customer 8
	Customer 9
	Customer 10

	Yes, I have come across a lot of broken ice cream machines in different outlets. 
	Yes, the ice cream machine of the nearest McDonald's which is situated in the local mall has been broken most of the time. 
	As their customer, I have always been disheartened by not being able to get ice cream from my closest McDonald's outlet. 
	Yes, I have never found a McDonald's outlet with a perfectly functioning ice cream machine. 
	No, the ice cream machine near my locality works perfectly. I do not have much knowledge about McDonald's from other areas. 
	Yes, I found this thing very disturbing and time-consuming. 
	Yes, this is fascinating that the company is not implementing better services for enhancing the functions of their ice cream machines. 
	I have never asked for ice cream at McDonald's therefore I do not have much knowledge about the damaged machines. 
	I mostly buy their softies thus, I do not have much idea about the ice cream digital machines
	Yes, I have found broken ice cream machines in my nearest local outlet and different cities. 


Table 4.6: The situation with the damaged ice cream machine
(Source: Created by author) 

Question 7: Has the introduction of electronic financing options improved your shopping experience?

	Customer 1
	Customer 2
	Customer 3
	Customer 4
	Customer 5
	Customer 6
	Customer 7
	Customer 8
	Customer 9
	Customer 10

	Yes, now I can easily pay the bill with my phone. 
	Yes, this option has saved a lot of time as the customer line can be long in McDonald's. 
	Yes, now I do not have to worry about carrying money all the time. 
	As a customer, I believe McDonald's has done precise work by including the electronic payment option in its operations. 
	From my perspective, the electronic financing option has saved a lot of time and also eliminated the amount of physical touch required while ordering food in McDonald's outlets.  
	According to me, this is one of the best technological inventions that McDonald's has implemented in their everyday options. 
	Every company even local shops are using digital payment methods. Therefore, McDonald's has done a good job by following the technological trend and eliminating time-consuming factors. 
	Yes, it has improved my shopping experience now I do not have to carry extra money when I go to the nearest McDonald's shop and save extra space in my bag. 
	In my point of view, I can get hungry while travelling while forgetting to carry sufficient money. This option 
	I believe that the electronic payment option has helped the company and its customers deal with the pandemic situation. 


Table 4.7: The role of digital payment system in impacting the customer experience
(Source: Created by author)

Question 8: How do you feel about McDonald's outlets implementing purchasing capabilities via scanners?

	Customer 1
	Customer 2
	Customer 3
	Customer 4
	Customer 5
	Customer 6
	Customer 7
	Customer 8
	Customer 9
	Customer 10

	Two years ago I had to order from a menu or the counter. But now I can easily scan the menu and place my order online which saves a lot of time. 
	As a customer of McDonald's, I am very pleased with the introduction of barcode scanning. It has saved a lot of time. 
	As an introvert, I do not like engaging in small talk with new people. With the scanning option, I can easily place my order without going through the whole traditional ordering process. 
	Yes, I believe the barcode scanning option has improved the purchasing capabilities of McDonald's. 
	Yes, the new barcode scanning system has changed my experience as a customer of McDonald's. 
	Yes, I feel more satisfied as their customer because the new scanning option has saved a lot of time.  
	From my perspective, the barcode scanning system has changed my buying experience in a fast food outlet. 
	I believe that the barcode scanning option has eliminated the need for touching any surface or a thing also as personal communication which has precisely managed the contamination rate of the coronavirus. 
	In my point of view, a lot of people including me are enjoying the new system. 
	According to me, the majority of the customers are enjoying this function however, elder buyer is not used to the scanning technology which can be hectic for them while ordering food from these types of fast food joints. 



Table 4.8: The influence of barcode scanners on improving customer services
(Source: Created by author)


[bookmark: _Toc123579088]Primary data analysis
Theme 1: McDonald's uses technology in its different business purposes and improves business resiliency
McDonald's is one of the renowned fast food manufacturing and selling organisations which have different branches in different countries like the UK, USA, India, UAE, Australia and other countries around the globe. Due to enriching the productivity of stores and workforces, the company is implementing technology in its business structure. There are some positive, as well as, negative impacts that are faced by the company while trying to utilise technology for the purpose of business. For instance, as per the 1st interview question of the interview season, managers said that, due to technology implementation, the company eases its marketing process. For instance, in making effective applications for customers, the company manages the food ordering and delivery process in a digital and systematic manner. Similarly, by renovating the official websites, the company manages transparency with customers and shares all business-related information with them. On the other hand, as per the second interview questionnaire, using technology, the company also enriches its customer satisfaction. For instance, managers of the interview session said that using technologies like mobile applications, customers choose and order their products directly from the stores. Similarly, customers grab their required information regarding food like ingredients used in cooking, price of foods and others from social media and digital media platforms. On the other hand, by surfing the social media pages of McDonald's, customers identify different offers, rewards, and discounts which improve consumer behaviour for consumers.
As per the findings from the 3rd interview question, the company Mcdonald's eases its marketing process. For instance, using a range of digital applications like email marketing, social media marketing, and content marketing,the company reached a large number of domestic, as well as, global audiences. On the other hand, due to the improper marketing process, a company can reduce the large number of consumers which directly affects the profit and sales of a company. However, as per the manager's response, it departs from McDonald's to reduce the marketing cost and time by using relevant technology in a systematic manner. 
On the other hand, there are some negative impacts which a company faces while trying to establish the technology in business infrastructure. As per the fourth questionnaire of the interview session, the company faced some data breaching and malware functions which spread all the private customer data in front of cybercriminals. This obviously reduced the value and ethics of the firm. On the other hand, while an organisation tries to change the business infrastructure to a digital one, staff motivation and change management play a significant role. However, due to improper change management processes, some of the existing or old-aged employees faced anxiety and de-motivation while trying to utilise digital technology in the workplace. Hence, lack of digital skills among staff, and technology handling skills, and the workforce of the company face some anxiety which reduces their working mentality and directly affects their work quality. 
Theme 2: Effects of cutting-edge technology 
Being a multinational fast food chain McDonald's has adopted innovative technologies to captivate potential buyers. For businesses, technological progress is important because it enables them to serve customers more quickly thanks to an increase in automation. Positive technological change can help businesses become more inventive and automated. As a result, businesses may benefit from greater efficiency and creativity to generate quality service for their customers quickly. By enhancing response times, giving each client individualised attention, and providing superior service, internet technology adoption contributes to a greater experience. Clients, on the other hand, frequently experience frustration when interacting with brands through advanced devices.  
Work engagement and strategy implementation are important in a company like McDonald's attempt to convert to an e-commerce infrastructure. Nonetheless, several current or elderly workers encountered fear and low morale when attempting to use digital tools and inadequate transition management methods. Because of this, the workforce of the company struggles with anxiety, which negatively impacts their required work mental attitude and negatively impacts the performance of the employee. They also lack innovation handling skills. As per the customers of McDonald's, the newly implemented technology has helped them with their buying experience. Now they can easily save more time without the need to engage with different time-consuming things. 
Theme 3: The issue with the damaged ice cream machine
It was determined that the majority of ice cream in McDonald's outlets was mostly damaged. However, it does not affect their business as most customers visit the stores to buy mcflurrys. Some people believe the machines were hacked. Meanwhile, certain customers believe the brand needs to implement better innovative technology to maintain its ice cream machines. Maintaining the best system performance while presuming the machinery is operating at its maximum efficiency is the aim of routine servicing. Modern techniques like sensing devices, data storage, and Wireless sensor Networks have made it possible for production corrective maintenance to go further than routine care from professionals. 
Intelligent devices, for instance, can immediately notify factory administrators of possible problems so they may be fixed before they reduce production. Additionally, a process that includes regular checks, washing, lubrication, and small modifications may stop severe issues from emerging. Clients believe that McDonald's management should educate specialists and managers effectively so that, in the event of an incident, they will be able to identify it and know how to handle it. Additionally, professional preparation could stop device abuse or exploitation to reduce the need for maintenance. They must also delegate authority and hold certain employees responsible for the machine's efficient working. To successfully perform the regular inspection of the ice cream equipment, it is necessary, according to the customers, to engage and train the appropriate workers. 
Theme 4: The contribution of digital payment systems to customer experience 
The manner corporations are run has undergone a significant transformation as a result of the swift global improvements in ICT infrastructure, particularly in developing countries and regions. Fast food is not alone in this. Despite the rising use of digital services by McDonald's and other fast food companies to enhance consumer happiness and provision of services, there is scant data on the variables impacting digital payment in large multinational firms like McDonald's. Mobile internet distribution has become quite popular, especially in the fast food industry. Digital marketing has presently allowed us to make online payments. Clients can find a variety of features through digital purchases, such as the ability to execute cash activities anywhere. Due to increased demand, McDonald's has made significant investments in web-based infrastructure to enhance the execution of its e-banking services.
As per the customers of McDonald's the implementation of online payment services has helped them while buying items. Customers now do not need to carry money with them, as they can pay with their cell phones anytime. Meanwhile, the majority of customers believe that the digital payment method has helped to eliminate the contagious coronavirus during the time of the pandemic. It also saves their time and eliminates the need for engaging in physical communication with the employees of McDonald's. Marketing advertisements, notably those for e-banking, have inspired the development of servqual model metrics to gauge how happy clients are with e-banking technology adoption. Although McDonald's can evaluate end-user experience using many categories of tools. E-based digital lending payments have the potential to fundamentally alter McDonald's business connections with its customers. 
Theme 5: Barcode scanners' impact on enhancing customer service 
A barcode is a determination that can be read by machines and displays particular data for specific items. Data is stored in the widths of the parallel lines and the gaps among them in conventional scanners.  These are also known as straight or one-dimensional algorithms. Barcodes can indeed be detected using specialised software applications or by barcode scanners that use flatbed scanners. Numbers were initially employed to name railroad waggons, but they did not become recently praised until express checkout systems were implemented at McDonald's restaurants, a purpose for which they are now regarded as both ubiquitous and crucial. 
The barcode scanning menu system has saved the time and energy of McDonald's prospective clients. Now they can easily order food without touching any physical material or engaging face-to-face with the employees of the outlets. It has also helped the fast food brand to decrease the number of covid patients and safeguard the health conditions of their existing employees. As per the employees, the new scanning menu system has changed the overall buying experience. It has also enhanced the corporate and innovative image of the company in the global market.  

[bookmark: _Toc123579089]Discussion
Technology plays a crucial role in a business since it supports companies to improve customer engagement by enriching marketing and manufacturing processes. According to the views of McLean and Wilson (2019), technology is extremely crucial for companies who are trying to improve the trade by enhancing customer engagement in business. As McDonald's is one of the well-known fast food manufacturing and selling companies, the company needs to utilise a range of important technology to improve the marketing and process of service production. As per the 1st interview findings, the company utilises technology like websites, social media applications, BDA (Big Data Application), and information technology. These technologies support the company to manage all the business-related information and reduce the chances of upcoming issues from the venture. Hence, by using technology for different purposes, the company McDonald's can improve its business and engage more consumers the business. As per the views of Moreira and Santos (2020), when a company utilises technology, it can maintain its business communication with customers, as well as, understand all the uninterrupted communication in a more relevant manner. In this context, using digital technology like social media platforms Facebook, Instagram, and Twitter, the company can manage its multichannel communication techniques. This process supports the fast food company to manage the business communication with its consumers and identify the actual requirements of customers in an effective manner. 
Based on the findings of the third interview, the company reduces marketing-related costs which help the company to improve the profit margin in a systematic manner. Based on the views of Lee and Lee (2020), the utilisation of digital technology reduces the time regarding face-to-face interaction regarding the marketing process which decreases the time taken marketing from the business firm. However, there are some crucial negative impacts of technology-based interaction and communication systems. However, due to improper digital skills and knowledge, and complicated communication technology, customers get frustrated with the company, which reduces their purchase behaviours of them (Bouilhereset al. 2020). This can make a negative impact on the firm and its sales ratio which reduces the revenue graph of the food-selling organisation. 
In this context, using the “system theory of technology” supports the company McDonald to implement and utilise technologies in a systematic and sustainable way. According to the views of Baskerville et al. (2018), using these above-mentioned theoretical frameworks, leaders of the company provide guidance regarding the application and technology handling process. This may reduce data breaching, malware and other cyber crime chances from the firm and maximise the resilience of the business. Based on the fourth questionnaire of the interview session, McDonald's has encountered crucial issues related to cyber crimes like data breaching, and malware issues, due to this, the company needs to use system theory. This framework supports the company to successfully implement and utilise the technology and manage change management structure in an appropriate manner. Thus, by hiring the staff for the "electronic intelligence department", the company manages its tech-based systems and improves the productivity of the workforce. It not only improves the organisational culture of McDonald's but also maximises the capabilities of staff in an effective manner. 
Technology is essential to a company because it helps firms increase client involvement by enhancing production and advertising procedures. For businesses looking to better the industry by increasing client interaction, innovation is essential. Since McDonald's is one of the well-known manufacturers and distributors of fast food, the business needs to make use of a variety of critical technologies to enhance marketing and service output. The organisation uses technology such as blogs, social media applications, big data applications, and information systems, according to the results of the first interview. Such technologies assist the corporation in managing all business-related data and lower the likelihood of future venture-related problems. Based on the findings of the first question from the interview it was determined that the company was able to secure a better place in the market by implementing better technologies in their operations. As a multinational fast food chain, the company needs to invest more in the technological department to retain its potential customers. 
Meanwhile, the implementation of innovations like a digital payment system and barcode scanning menu function has helped the company to raise its customer awareness situation. The business may handle its omnichannel communication strategies by utilising digital technologies like social media sites like Facebook, Instagram, and Twitter. The fast food chain can effectively assess the requirements of the clients and manage client communications with them thanks to this procedure. The company should save money from additional activities and use it to enhance its current technological functions. The majority of users, it was discovered, think that the electronic payment system has contributed to the eradication of the infectious coronavirus during the epidemic. Additionally, they save time and no longer need to interact in person with McDonald's workers. 
Existing buyers of McDonald's have saved time and effort because of the barcode scanning menu technology. Now individuals can effortlessly place meal orders without touching any tangible objects or speaking to store staff directly. Additionally, it has assisted the fast food company in lowering the number of COVID patients and protecting the health of its current personnel. 
The damaged ice cream machines still create issues for prospective buyers of McDonald's. However, most of the clients do not buy the ice creams and choose the mcflurys instead of it. It was found that the clients believe the company needs to implement a better system and monitor the usage of the ice cream machines. They also need to detect any kind of technical issues and deal with the situation to meet the demands of the customers. McDonald's may expand its operations and attract more customers by employing technology for a variety of goals. A corporation like McDonald's can keep up its business communications with clients and comprehend all the continuous communication in a more pertinent way when it uses technology. In this situation, the business may control its multidisciplinary marketing strategy by utilising digital technologies like social media sites like Facebook, Youtube, and Twitter. The fast food chain can effectively assess the needs of its customers and handle business communications with them thanks to this procedure. 
[bookmark: _Toc123579090]

Chapter 5: Conclusion and Recommendations
[bookmark: _Toc123579091]5.1 Introduction 
The chapter has included an overall discussion of the study which defines various issues, objectives, research problems, limitations, and findings. These pieces of information are helpful in finding out the correct statement. Moreover, this helps the process of how effective solutions have been generated to solve critical problems. Besides, the chapter also includes strategic recommendations and the future scope of the research.   
[bookmark: _Toc123579092]5.2 Research issues, objectives, propositions 
In the context of this research, it has been observed that there are four research objectives that focus on identifying the major problems. Those research objectives properly meet from the findings of this research. It can be observed that McDonald’s has faced the major issue in competition with different types of the firms of fast food. Besides, it can also be noted that McDonald’s does not evaluate thoroughly the development of android applications. This food organisation is inflexible, has a problem with the sensitivity of price, and the enhanced software has created issues. Furthermore, it has been observed that standard technology enables the satisfaction, and buying behaviour of consumers. It is also important to note that technology can increase digital marketing by applying social media platforms such as Facebook, Instagram etc. Consumers can easily define the expenditures and major ingredients of the derivatives with the help of company websites, and various pages on social media. This can help to decrease the severe chances of competition with other food firms. The negative impact of technology hampers the structure of the company. The old employees are unaware of modern technology, thus it cannot attract more customers. The useful strategies help in decreasing the critical problems of McDonald's for evaluating the purchasing satisfaction of employees.             
[bookmark: _Toc123579093]5.3 Conclusions on the research problem 
Based on the above discussion, it can be concluded that Artificial Intelligence (AI) and Machine Learning (ML) increase the ability of McDonald’s to improve the purchasing behaviour and satisfaction of customers. The systems theory of technology, and technological determinism theory influence a positive impact on creating functional technologies for evaluating the satisfaction, and purchasing behaviour of consumers. The investigation into defying the purchasing behaviour, and satisfaction of consumers of McDonald's enable the engagement of customers by implementing digital programs. This has the ability to measure and increase the effectiveness of marketing, and proper performance in the future. The economic factor, a factor of marketing mix, social, and cultural factors influence the purchasing behaviour of consumers.   
[bookmark: _Toc123579094]5.4 Summary of the research findings and outcomes 
This can be found that technology has an essential role in evaluating the business perspectives of McDonald's. Technology thoroughly improves the manufacturing procedure and engagement of customers.  The company has utilised effective technologies such as applications of social media, and BDA (Bid Data Application). It has been found that McDonald's accesses the procedure of marketing. Moreover, the company has reached its international audience with the utilisation of email marketing, marketing of social media, and content marketing. This food organisation thoroughly improves the behaviour of consumers in a more developing manner. This can be summarised from the findings that McDonald’s that this company has used delivery applications for food. 
Furthermore, it has been found that the process of improper marketing decreases the huge number of customers. Moreover, the retention of customers has been decreasing, thus diminishing the margins of the profit and the rates of sales. This can be observed from the findings that the effect of cutting-edge technology has provided advantages which increase the effectiveness, and creativity to develop the service of this food firm. The company has suffered from the critical condition of anxiety which decreases the ability of employees in their performance. The company has a problematic communication strategy, thus consumers get frustrated.     
[bookmark: _Toc123579095]5.5 Original Contribution of the Research 
An original contribution of this research defines scientific discovery which helps in providing particular pieces of knowledge. This is not obtainable from initial studies, thus this is the foundation for setting up particular, and crucial thinking. Effective strategies need to be provided for mitigating the critical problems of this research. Furthermore, it can provide the most significant criteria for a developing thesis. The study needs to collect original journals, and research articles, which are reliable in fulfilling the basic needs of the research. The primary resources are contemporary and originated from the particular event, and secondary resources are collected from estimating themes with regard to the technological aspects of McDonald's.     
[bookmark: _Toc123579096]5.6 Limitations of the Research 
The study has utilized primary qualitative, and secondary qualitative for conducting. The study has a limited time, thus it cannot cover the whole research. Moreover, the size of the sample is excessively small, and the research has faced the problem of budget. As a result, the research cannot buy expensive articles.    
[bookmark: _Toc123579097]5.7 Recommendations or Future Research 
Recommendation 1: “Enhancing the quality of the  major by-products”
The enhancement of the quality of the food products helps McDonald's can improve customer retention and satisfaction. This food firm can determine the exact quality of food, provide effectively, and functional training to employees, and thoroughly perform the proper testing of the product. Moreover, the business can develop, and provide contemporary value to consumers, and properly measure the essential satisfaction of consumers. The innovative strategies can grow and evaluates the ability of the company.  
Recommendation 2: “Understanding the basic requirements of customers” 
The company can properly describe the intentions of competitors, and analyze the basic requirements of consumers. Moreover, the company can determine the needs of consumers for delivering outstanding service of consumers. The company can achieve proper feedback from customers by providing effective services in food ordering apps and reasonable foods.
[bookmark: _Toc123579098]5.8 Summary 
Based on the above discussion, it can be summarized that technology plays a major role in the transaction of marketing for increasing customer satisfaction. It has been observed that McDonald's could not understand more enhanced android techniques, thus this business cannot evaluate properly. Besides, the recommendation strategies help this business improve the quality of the product and help in understanding the basic needs of consumers. 
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