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Introduction 
Preparing a presentation on multilingualism and language awareness in the hospitality industry was an instructive experience. In this reflective essay, I will use the Gibbs Reflective Cycle Model to examine the voyage of understanding and development that occurred throughout the endeavour. This self-reflection explores my evolving perspectives and growing understanding of the subject over time.
Description
I approached the beginning of this endeavour with confidence, based on my prior knowledge of the subject. I believed that multilingualism was an asset in the hotel industry. It involved accommodating visitors who spoke various languages, a practical but relatively simple concept. I gathered materials and conducted research with confidence in my ability to present an engaging narrative.
Feelings
As the undertaking progressed, my feelings began to change. Initial assurance mingled with the strain to deliver an academic presentation of the highest calibre. The deeper I probed into the topic, the more I realised that I had initially misunderstood its complexity. The pressure increased as I felt obligated to do the subject justice. This emotional journey from self-assurance to stress served as the impetus for my learning process.
Evaluation
My initial comprehension of the topic was, in retrospect, rather simplistic. Prior to this endeavour, I viewed multilingualism as a checkbox on the list of services a hotel should offer, but now I understand its true significance. It wasn't simply a matter of accommodating guests; rather, it was a matter of recognising the profound effect that multilingualism and language awareness could have on the guest experience. I came to view multilingualism as a strategic advantage rather than merely a service.
Analysis
The critical examination of the topic illuminated its true profundity. I realised that multilingualism was about more than just offering convenience; it was about creating memorable guest experiences. Examples in the presentation, such as assisting visitors during medical emergencies and providing directions in their native language, illustrated the transformative power of language skills. I also realised that language proficiency in hotel personnel was more than just the ability to speak another language; it also required an understanding of cultural nuances in order to engage clients effectively.
This adjustment in perspective represented a crucial turning point in my comprehension. As opposed to merely a service, multilingualism and language awareness have become integral to a hotel's competitiveness. It was not merely a feature; it was a fundamental element that could distinguish a hotel from its rivals.
Conclusion
The preparation of the presentation on multilingualism and language awareness in the hospitality industry was a journey of self-discovery and metamorphosis. My perspective on multilingualism shifted from viewing it as a practical assistance to recognising it as a strategic advantage. It heightened my appreciation for the transformative power of language skills and their crucial role in producing exceptional guest experiences.
This experience reinforced the notion that linguistic diversity is not a discretionary element in the hotel industry; rather, it is a crucial factor that can determine a hotel's success. Language diversity is now an integral component of providing exceptional service and remaining competitive in the hospitality industry.
Action Plan
I will incorporate the teachings from this experience into future endeavours. I will endeavour to investigate the practical implications of subjects, going beyond theoretical understanding to comprehend their impact in the real world. In addition, I will ensure that I provide comprehensive citations to support my arguments and claims, recognising the significance of providing credible sources to back up ideas.
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