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[bookmark: _sngz908rq78p]Executive Summary
This particular report is aimed to evaluate the economic aspects, such as the demand of customers and sales of Walmart in the international and national context. It has been identified that the market growth of Walmart has increased due to the policy of providing groceries at the lowest possible price. It is enabling the company to increase its market share and gain economic benefits. The policy of Low Price Leadership is able to help the company to increase the demand in all the markets by focusing on reducing its expenditure. 
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[bookmark: _k3x0505yuzyw][bookmark: _Toc131547542]Introduction
This particular report is aimed to critically evaluate the economic data of Walmart, which is an American multinational retail organization. The importance of making policies regarding the organizational, international and national context will be presented here. The evaluation will be done with the application of several economic contexts, such as price elasticity, and cost analysis, along with supply and demand. Additionally, the impact of government policy on the managerial decisions in Walmart in the global domain will also be presented in this assessment. The reason for selecting the company will also be duly evaluated in this particular assessment. 
[bookmark: _k61i2nlow6rf][bookmark: _Toc131547543]Description of the Business
Walmart is one of the largest supermarket chains in the world, which is an America-based company. The products of the company include a one-stop shopping experience from the combination of grocery stores with fresh bakery, electronics, dairy products, home furnishing, toys and apparel (Mantha et al. 2020). It is functioning in the retail industry of different countries, such as the UK, China, Canada, South Africa and others. The selected product is determined as grocery, which is one of the primary aspects that has increased the brand name and brand value of the company in the international domain. The selected and targeted customer base of the company includes middle-class families, which is also increasing the economic growth of the company. 
[image: ]
Figure 1: Walmart’s Sales Growth in the US
(Source: Statista, 2023)
It has been identified from Figure number 1 that Walmart has increased its sales growth in the US. The growth has increased from the year 2003 to 2023. It has achieved increased sales growth in 2021, which is expected to increase more at the end of 2023. The sales growth has made the company one of the largest grocery stores in the world, which is consistently attracting customers and gaining economic benefits. The company has developed its brand image with its slogan, which is "Always Low Prices". 
The reason for choosing the company and products is the economic benefits it is gaining over its largest competitors. Moreover, the competitors of Walmart are Amazon, Costco, Alibaba, Best Buy, Tesco, and others. 
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Figure 2: Comparison of Sales between Amazon and Walmart
(Source: Supermarketnews, 2023)
This particular figure evaluates the comparison of sales of groceries between Walmart and Amazon. It has been identified that the sales of groceries have increased in Walmart more than in Amazon. Thus, this particular company and the grocery sector have been selected here. It has also been evaluated that Walmart has become the preferred purchase destination for customers around the world. 
[bookmark: _cmxkubiugjfi][bookmark: _Toc131547544]Identification of Demand and Market Equilibrium
[bookmark: _46dknrxu1k8a][bookmark: _Toc131547545]Price of Substitutes
Customers in the international domain are focused on reduced grocery prices, as the increased inflation rate is increasing the price of all necessary commodities. The groceries provided by Walmart are preferred by most of its consumers due to the lower price than the other brands (Pandey et al. 2021). The price of groceries, such as milk, bread, eggs, and others are lower in Walmart than in its competitors, which is making the company one of the preferred destinations to purchase groceries. 
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Figure 3: A Comparison between a few Grocery Products between Walmart and Kroger
(Source: Marketwatch, 2023)
It has been identified from Figure 3 that the prices of groceries are lower than one of its competitors, Kroger. The ability of Walmart to provide groceries at a lower price is enabling the company to gain economic and competitive advantages from different countries. 
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Figure 4: Comparison of Grocery Price
(Source: Acorns, 2023)
This particular figure has evaluated that the price of groceries is less than other competitors, such as Target, Aldi, and Trader Joe's. All the listed products are available at the lowest possible price in Walmart, which is enabling the company to gain competitive economic growth and advantages. It is also increasing the demand among customers in the international arena. 
[bookmark: _7y1g76cgbmpf][bookmark: _Toc131547546]Price of Complements
The food retail market share is able to evaluate the price difference between Walmart and its largest competitors. The price of complementary goods has an impact on the decisions made by customers to make a purchase of their essential commodities. The price difference between Walmart and other companies is able to help them make a proper decisions of making purchases. 
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Figure 5: US Food Retail Market Share
(Source: Toptal, 2023)
Figure 5 has presented the food retail market share of different companies functioning in the US. The food share market captured by Walmart is larger than its competitors, Kroger, Costco and others. Different US-based companies are unable to compete with Walmart due to the lower price. This graph also evaluates that Walmart is able to capture the market due to the reduced price of grocery complements (Heien and Pompelli, 1989). Moreover, the reduced price is also increasing the demand of customers regarding the purchase of complementary products. The reduced price is also increasing the demand consistently among consumers in the US, along with the global arena. 
[bookmark: _kb4i1wt2c9bv][bookmark: _Toc131547547]Consumer Income
The income level of consumers has a drastic effect on the demand for products provided by different companies. The income level of customers is also influencing the economic growth of Walmart. The economic slowdown due to the pandemic is drastically affecting the demand for groceries that are available at a higher price. On the contrary, the availability of groceries at a lower price is influencing customers in the international arena to make purchases from Walmart. 
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Figure 6: Global Income
(Source: Worldbank, 2023)
This figure specifically evaluates the income level of individuals in different countries. It has been understood that income level is affecting the demand for groceries provided by different firms. It is increasing the demand for groceries provided by Walmart, as they are available at a lower price. The decreased income level is increasing the demand for Walmart in the global arena, along with the US. It is providing economic benefits to Walmart and the firm is able to gain competitive advantages. 
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Figure 7: Consumer Current Annual House-hold Income
(Source: Walmart, 2023)
The average house-hold income at the annual level has been identified in Figure 7. It has been evaluated that 41 percent of customers choose to make purchases from Walmart due to their income level. It is also increasing the demand for Walmart groceries. 
[bookmark: _ka5ao7id6p5y][bookmark: _Toc131547548]Consumer Taste and Preferences
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Figure 8: Top Groceries Purchased by Walmart Customers
(Source: Walmart, 2023)
This graph has evaluated that the purchasers of Walmart prefer to buy groceries from Walmart due to the lower price. The increasing inflation rates in all the countries and reduced income levels as per the growth of the inflation rate. The preference of customers to make purchases from Walmart due to the lower price is increasing the demand in all the countries it is functioning (Aigner-Walder, 2015). The tastes of customers have changed to lower priced goods due to their increased expenditure and reduced income, which is attracting them towards the grocery products provided by Walmart. In addition, the lower price is increasing the demand for Walmart in all countries, along with the US. 
[bookmark: _bpk05wg1i35t][bookmark: _Toc131547549]Consumer Expectation of Price
The economic slowdown after the pandemic, lower incomes reduced per capita income and other factors are drastically affecting the expectations of consumers. Most individuals are forced to focus on lower-priced products due to their low-income levels (Andreyeva et al. 2010). Increased demand is able to change the price of products both in an increased or reduced manner. The lower price and income are keeping the expectation of purchasers to reduce grocery prices. It is influencing the sales of Walmart, as the firm is selling groceries at a lower price than its competitors. It is also increasing the demand for Walmart products in different markets of the global domain. The expectation of consumers towards lower prices is also increasing the sales of Walmart due to the offers provided by the organization. 
[bookmark: _rh1a47g4pd5v][bookmark: _Toc131547550]Demographics
The low birth rate in Austria is able to increase the expected population share of aged individuals in the country. Moreover, the increased population of aged individuals in the country is able to affect the consumption rate of groceries and demands (Andreyeva et al. 2008). 
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Figure 9: Number of Walmart Stores in different States of the US
(Source: Startupbonsai, 2023)
The number of Walmart stores in different states has been presented in this graph, which evaluates that the company has a large number of the loyal consumer base in the country. Moreover, Walmart is serving more than 230 million customers from its stores. The number of stores is determined as 10500, which are serving all the customers in different areas. Contrarily, the increased demand and the lower price of Walmart groceries are attracting more purchasers of the firm. It is also increasing the demand due to the increased number of loyal consumers of Walmart in the international arena. 
[bookmark: _koghy46yzi9q][bookmark: _Toc131547551]Indication of Demand
[bookmark: _ea3w1znktvvj][bookmark: _Toc131547552]Substitution Effects
The demand for groceries is increasing in the international arena due to the increasing global population. The increased amount of population is influencing the rate of consumption, which affects the demand. Price discrimination is an aspect that influences the purchasing decision of buyers regarding both necessary and luxury products. 
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Figure 10: Countries, Customers and Growth of Walmart in 2018
(Source: Startupbonsai, 2023)
Figure number 10 evaluates that Walmart is operating in 28 countries and serving more than 270 million customers as per the data of the year 2018. It evaluates that the company has earned more than 11 billion dollars from e-commerce sales in the United States. The customers prefer the products of the company as grocery is determined as necessary. Moreover, the price of groceries is lower than in other countries, which is also attracting a large population towards the firm. The number of stores of Walmart has also increased due to the increasing demand of buyers, which is influencing sales growth. 
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Figure 11: Annual Total Revenue of Walmart
(Source: Cnbc, 2023)
The annual total revenue by Walmart has been presented in this particular graph. The graph has presented that the total revenue of Walmart has increased in the year 2021 than the previous years. It has reached its highest point in the year 2021 from 2015. Furthermore, Walmart is able to earn the revenue, as the customers view the products as their necessity. This specific aspect of all the customers is allowing Walmart to gain benefits by increasing the demand. In addition, the demand of customers is increasing due to the lower price (Griffith, 2004). Thus, it is determined to be more elastic. Increasing demand from the customers is allowing the firm to gain competitive advantages in the global arena, as it is increasing the sales of groceries. Additionally, the increasing population is also raising the consumption of groceries, which is also influencing the demand of the purchasers. 
[bookmark: _4pwfwafw95jx][bookmark: _Toc131547553]Income Effects
The data on sales of products are able to evaluate the income levels of individuals in a particular market. The sales of necessary goods, such as groceries, are able to evaluate the income of the population of a particular place or market. The reduced income rate of the world population during the pandemic has affected their decision of purchasing goods. Moreover, the stock price of a company is able to evaluate the average income of its buyers. 
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Figure 12: Targeted and Achieved Stock Price of Walmart
(Source: Cnbc, 2023)
The increased income of customers is able to raise the stock price, which Walmart is gaining in the international arena. It has been evaluated from Figure 12 that the difference between the expected and achieved stock price of Walmart is less. It presents that the income level of the buyers is good, which is also increasing the demand for groceries from the company. Furthermore, the demand can be increased more, as it is determined as elastic. 
[image: ]
Figure 13: Store Behavior that Influences the Purchasing Behavior of Customers
(Source: Toptal, 2023)
This figure represents the store behaviour that influences the behaviour of customers and their decision or making purchases. It has been identified that these aspects are essential for companies to achieve more economic growth by increasing demand. In addition, the store's behaviour is able to influence the demand of customers by increasing their needs, along with loyalty. Walmart is able to gain competitive advantages due to these aspects by increasing demand. Thus, it is possible for the company to focus on improving these aspects in all its stores, and increase the demand (Shapiro, 1987). The possibility of increasing demand through the improvement of these aspects is making the income effects more elastic. The firm has the opportunity to increase the demand in all the markets by focusing on these aspects to increase demand from purchasers in the international arena. The demand is consistently increasing due to the low-priced products and store behaviour of Walmart. 
[bookmark: _2txtxv3q8994][bookmark: _Toc131547554]Pricing Policy
The analysis has evaluated that the customers are focused on low-priced goods, which Walmart is already providing. It is essential for the company to implement the policy of low prices to attract more customers and compete with its rivals. The policy followed by Walmart is "Every Day Low Cost (EDLC)" and "Every Day Low Price (EDLP)". These two strategies are enabling the company to increase sales and meet the increased demand of customers (Gupta et al. 2021). These two policies are allowing the firm to control the expenses to pass the savings to its customers. It is also consistently building the trust of purchasers by providing groceries at the lowest price possible. The policy of Walmart Pickup is also enabling the customers to order online and get free pickup from the nearest store (Bangura and Lee, 2020). Moreover, the policy of Money-Back-Guarantee is increasing the trust of customers by evaluating that the quality of groceries is good and properly checked. 
However, the policy of Low Price Leadership is able to help the company to maintain the price of groceries and provide them to the customers at a lower price than the competitors. The strategy and the policy of Low Price Leadership will be effective for Walmart, as it will help the company to leverage its store size by allowing customers to get benefits if they make purchases directly from suppliers. It will help in reducing the price of goods and increase the demand in the international domain (Fonseca, 2019). The policy of Low Price Leadership will help the company to remain competitive by increasing the demand of customers. It will also increase the loyalty of the purchasers in all the markets. In addition, an appropriate value could be provided to the customers through this policy, which will increase the demand for groceries in the firm. Additionally, the policy of discounts on a specific day every week could also help the company to increase the demand based on the aspect of low-priced groceries. 
[bookmark: _jq6q4c6g6mx9][bookmark: _Toc131547555]Conclusion
It is concluded from the report that Walmart has increased its growth due to the increased demand of customers. The aspect of low prices of groceries is increasing the demand of customers in the global arena. It is also increasing the sales of Walmart in all the markets it is functioning. Moreover, the aspect of increased consumption, loyalty, and store behaviour is helping the company to attract more buyers and increase the demand. Walmart is gaining competitive advantages due to the policies it has implemented. However, it is essential for the firm to adopt the policy of low-cost leadership to gain increased benefits by increasing the demand of consumers in the global arena. 
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