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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quick, with a simple and fair visual layout. The images load up quick as well as the hyperlinks. Also, from clicking onto the hyperlink of the website, it is very easy to navigate thoroughly.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has 4 sub-pages and a homepage (total of 5). A customer can navigate through these from: by reading through the FAQs (Frequently Asked Questions) if they have any concerns first, by looking at the gallery of cars and designs that they think they want for their satisfaction. They can read through the services page and look at which specific wrapping they would appreciate. They can search through the sub-pages in the right corner. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, they can. There are 2 links on the homepage that will direct them to the contact page of the website. Where they can request a quote, to get their own car serviced and to be wrapped however the customers wants. However, the customer will have to arrange an appointment to meet up at the location of Suited Cars which is listed at the bottom of the website.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website seems plain and basic; it is consistent with one colour scheme. The improvements that could be made I reckon are that the layout of the website could stand out a bit more with 1 or 2 different colours and have some more social media access for customers to communicate with the business about a quote. They could also change the method of contact from email to phone number permanently, which would be better for the customer.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks visually simple but effective and the colour scheme is consistent on every subpage. There are not many differences between using the website on mobile phone and website at all, except how the sub-pages look and how you click onto them. On the mobile phone version of the website, the customer can navigate it the same just as using a computer.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The use of imagery is quite good and very consistent in the gallery section, with different colours on various models of cars. The use of videos is non-existent, and the colour is consistently grey on the main part of the webpage, which could be seen as boring.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The online chat tool for this website is Facebook messenger which can be accessed on the computer and on the mobile phone version. To enquire about the service, it is effective but not reliable. It is possible that you may not get a quick response in time, hence why they also have a WhatsApp hyperlink which could be better for the customer to make an enquiry which could lead to a possible quote.


	Question 2d – How effective are the social media links on the website?


	Answer: The links for the website's social media are quite effective if you already have an account to login. The website has an Instagram page and a Facebook page. The Instagram page looks very visually pleasing with perfectly lit images and videos documenting their services for car wrapping. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are made very clear for customers; they can click onto the “services” subpage which will then break down to the customer which specific service they need. Ranging from Car Wrapping, Roof Wrapping, Dechroming, De-badging, headlight and taillight tinting. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews can be seen towards the bottom of the webpage which glide across after a couple of seconds being shown. They’re also google reviews as well which was updated 3 months ago. However, the reviews on the website cannot be seen as to when they have been updated or not.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: It is presented as high quality by how they have options for customers to get in contact with them to conversate about a quote or enquire more about their services. It is possible that I could recommend this service to a friend, and the reasons would be that one of my friends have been searching for his vehicle to be wrapped completely in a different colour and the location is quite close where they live.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No, the prices are not being shown now. I think the company has not chosen to show the prices because it would be better for the customer to enquire about the size of their car and what specific type of wrapping, they ideally want. Which could then help the business with catering to the needs of their customer based on the information that they have received.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Suited

	
	2.Cars

	
	3. Wrapping (cars)

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, as soon as you type in the word Suited, the company’s name appears top 3 in the list before entering the search. But it did not pop up when typing in the other words, unfortunately, whereas typing wrapping and then cars after the company eventually was seen again in the search list. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think that websites will still have relevance, when they try to include more various social media sites to help promote their services or product for their business. I think it is appropriate that they use one consistent colour for the main layout on some businesses, but they could improve much more by using other options to use as well to highlight various other products or service they can offer to many potential clientele or customers. The use of having customers enquiring about a quote for a particular service is very useful and beneficial for both company and customer. Which can be done by the customers information then the company can give a price range based that on the information


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The improvement that I would recommend this website is that on their reviews if they could add dates to when review has been submitted because they help the business gain more of a following on social media which could lead to more potential customers.
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