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          Social media platforms like LinkedIn and Facebook are changing the way recruitment works by offering effective and efficient way for companies to attract suitable candidates. LinkedIn helps employers connect with skilled professionals, while Facebook creates wider reach to potential candidates.
           LinkedIn is the largest platform for professional networking and recruitment, particularly for skilled roles. It allows recruiters to reach for candidates based on qualifications, skills, experience which makes it effective for searching for qualified professionals. Companies can create a profile to share their values and job opportunities. LinkedIn also has option for direct messaging and networking tools that allow recruiters to engage with passive candidates as well. While Facebook is an informal platform with a broader audience, which is suitable for reaching large variety of job seekers at different level. Facebook allows users to make job application through the platform by offering tools for businesses to create job posts directly on their pages. Facebook can also be used to attract candidates who shares company values and environment by sharing posts about company culture and employee stories. 
                 Recruitment is a process of finding new candidates for specific role/job. Before social and digital media took the place for recruit people, companies were using a traditional way of finding candidates. At that time the job seekers were checking ads in newspapers, job board and referral marketing to find jobs. While recruiters were spending long hours to check and read everyone resume and attend in person interview. However, these methods develop, and companies/businesses began to use recruitment agencies to find perfect candidate for the role, and even though the technologies are much more advanced now the method of traditional recruitment hasn’t changed its core. Traditional recruitment methods were used by companies for a long time. However, this method requires a lot of time and mostly result in overlong process which can take from weeks to years to get finished. Traditional method is also more expensive for companies to be used since they must hire more people for interviewing. Now everyday digital world is progressing and everything has been upgraded to maximise productivity. While traditional recruitment methods are still used by some companies, modern methods offer more benefits such as improved productivity, increased efficiency and large pool of candidates. According to  Thrive My Way’s Artificial Intelligence & Automation Statistics and Trends for 2022, 54% of companies that use Al report increased productivity and 80% of business leaders believe there is potential growth in future productivity. Using recruitment technology and digital marketing allows recruiters to reach larger number of candidates, because digital media gave opportunity for recruiters to easily connect with candidates all around world and find the one that matches specific role the most. Social media and other digital platforms are used a lot by recruiters to connect with jobseekers more widely.  Also, by using latest digital technologies, recruiters can improve their work process and boost their productivity while shorten the time to fill a position. The owners of the agencies can also learn more about work that they recruiters are performing, this has increased visibility and has allowed to reduce operating costs, make better choices and inhance productivity. 
              Social media has advantages and disadvantages of it use as well as any recruitment methods. Social media like LinkedIn, Facebook, Twitter and Instagram has billions of users across the world. Which helps recruiters get access to different candidates worldwide and makes it easier to find talents in both international and local markets. Also, its helps with a brand building, by actively engaging in social media, companies/brands can create their own employer brand. Usually, companies are looking for candidates who are focusing on getting a job at their company rather than take any job opportunity. And in order to they actively engaging with potential job applicants through social media by regular posts, content about corporative culture and reviews from employee at their company. Facebook can also be used to attract candidates who shares company values and environment by sharing posts about company culture and employee stories. Both of this platforms Facebook and LinkedIn are allowing companies to connect with candidates worldwide and have a real time interaction by communicating trough messaging, job alerts or comments. Recruiters can respond quickly to any inconvenience, go through applications and schedule interviews. Also, by building relationship over time through content and engagement, social media helps recruiters to engage with passive candidates and consider them for future roles. Some of the main disadvantages of using social media as recruitment tool is privacy concerns and lack of professionalism that some candidates might have. Candidates can reveal a lot of personal information about themselves on social media, which will probably be used by recruiters to evaluate information about them. This raises a lot of ethical questions about privacy, especially when the information that is not related to the job gets considerate. Also, not all applicants know how to present them selves professionally on social media. Which makes it harder for recruiters to find a suitable candidate for a role, while some may have an inappropriate content on their profile.   
             In conclusion, social media platforms like LinkedIn and Facebook are key role in recruitment, offering real time communication and has a wide reach. LinkedIn excels for helping skilled professionals, while Facebook helps with brand building. However, challenges such as privacy issues and high application volumes need careful management. Social media can significantly build up recruitment efforts and making it easier to find the right candidates. 
 


References: 
AppCurators (2023), Digital marketing and the use of social media platforms to reach customers. Available at: https://www.linkedin.com/pulse/digital-marketing-use-social-media-platforms-reach-customers Accessed on: 17.12.2024
Source Breaker (2023), Traditional Recruitment vs. Modern Recruitment. Available at: https://www.sourcebreaker.com/traditional-vs-modern-recruitment/ Accessed on: 18.12.2024
Todorov, G., (2024), Top Recruitment Stats 2024 [Facts and Trends]. Available at: https://thrivemyway.com/recruitment-stats/ Accessed on; 18.12.2024




4

