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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The  loading speed and ease of use for the Hollywood Bowl websites depending on the specific  domain from mobile and computer and with your Wi-Fi  it is very easy to downloading website depending on the your internet connection systems. There are network limitations on public Wi-Fi network might be blocking certain websites the site’s server may be blocking IP address of the network (14feb,2022)  others potential issues  signal strength  Network limitations .

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes this website has many sub -pages 1. book now 2. location/Centres 3.  Food and drinks 4. FAQS 5. offers/deals 6.Arcades other Activities. 
A prospective customer navigates these by using the main menu(like the one at the top of the page)for broad categories, clicking on internal link to go to related pages, or using a search bar to find specific information.  Sub - navigation, which might appear as dropdowns or sidebars, provides access to more specific content within a main category. Dropdown or sub -navigation Internal links footer navigation.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customer can make a booking via the Hollywood Bowl website for bowling and some food orders, and it is recommended to book online in advance for the best prices and guarantee a  spot. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Hollywood Bowl could focus on refining the booking journey, enhancing mobile performance. And improving the clarity and structure of on-page content.  Improve page load times . Refine mobile responsiveness. Better error handling. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The homepage of Hollywood Bow (Uk) is quite pleasant. Bold hero images showcase fun, social experiences; and a bright, contemporary palette that conveys leisure and entertainment . In terms of differences between desktop and mobile: the site uses responsive design accommodating mobile devices (the accessibility statement confirms it supports a wide range of screen resolutions). From mobile it takes the customer straight to the homepage where you can book tickets on their website or view the location of where the place is located but it also lets the customer view the past history of Hollywood bowl.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: they using high quality photography  Lifestyle focus  Thematic Branding video promotional Content Large-scale Displays  Engagement  historical/Branding colour Vibrant palette High Contrast Differentiation Evoking Emotion.




	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The official Hollywood  Bowl website  does not have a live online chat tool for immediate customer  service inquires . Instead they offer  alternative contact methods for customer support. By email and  call 
 There is no online chat tool its effectiveness cannot be assessed but staff can help to online contact customers .

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the Hollywood bowl website are highly effective at driving strong engagement and  reach for the brand’s social media platforms.
High Engagement  Rates ,Increased Reach, Strategic Integration,  Targeted Content, User Experience (2016)more then 70 centres  in march (2024) the group was admitted to 250 on the main market . Smith, L. (1991). LETTER FROM CALIFORNIA;

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Hollywood bowl makes its services clear to customers through a combination, technology, and marketing, which includes a new booking system, a diverse website with service details, and targeted digital campaigns. Hollywood bowl has a consistent, well-defined customer proposition that is clearly communicated across all centres.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: yes  customers reviews are available on third-party review 2. official website 3. company responses. Yes, the review are generally up to date. Recent feedback from October and November 2025,showing a high level of current activity.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
There achieve strong returns on capital invested, through  their unrelenting  focus on providing a great customer experience. Its ability to provide an all-in -one, affordable, and fun entertainment experience suitable for a wide range of ages and groups  so strongly recommend for my family and friends.

	Question 3d – Are prices made clear to customers? If yes, do the price reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?


	Answer:
Yes, Hollywood bowl generally makes its prices clear to customers through its online booking system and through the workers, if you ask them. They have different deal and packages Family deals, student  deals, kids  deals and adult deals all the deals packages different prices . It includes prices for unlimited bowling for £12 for 3 hours. Adult tickets range from £7.30-£8.65 at specific parts of the venue. But not all the prices are included in booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.hollywood bowl official website

	
	2.holly wood bowl U.K

	
	3. Hollywood bowl location

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when searching for Hollywood bowl on google the company’s website is likely to appear in the top results one based in the UK and the other based in los Angeles, California .

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still highly relevant and a critical necessity for modern UK businesses is not just a nice to have option but a foundational investment that underpins credibility, visibility and  growth working in concert with other digital marketing channels like social media. According to November (2025), websites are important for small businesses, customer trust .it is allows businesses to showcase services, pricing, and contact details in a controlled searchable space. but also to promote important things like booking plane tickets or to place that user websites in our everyday life, websites serve as the central square for brands, promotions, and adds. Websites contain key information that would be needed most of the time, like booking prices, locations and venues, customers often check websites for brand deals, shopping, booking or trading. Websites help major brands figure out flaws in their investments and skills. Websites also serve as an social platform for people to chat, talk and have fun. Without websites we would be so clueless we wouldn’t even know how to book a hotel! 

	Question 5b - If you  were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  A recommendation I would make for the website is to not take the customer straight to the booking page, instead it should tell the customer about the history of the Hollywood bowl then if the customer wants to they then can go to a link on the page which takes them to the booking page of the main website. Smith, L. (1991). LETTER FROM CALIFORNIA;
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