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 Executive Summary
The report talks about producing a hotel handbook relevant to the inter cultural confidence where initially brief about intercultural competence has been described. Additionally, importance of cultural intelligence for the hotel individuals before focusing on the hotel guest service for guess from UK are being stated additionally dos and don'ts for the hotel staff are being stated in tabular format. Further brief about UK’s cultural differences customs and behaviour that are required to be considered while establishing the hotel business in UK has been stated for the research of the hotel handbook comma seven journals research papers comma books are being referred.
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[bookmark: _Toc128861359]Introduction
Hotel employee handbook is a book that allows the employees to improve their business by interacting the vision, direction and Standards of the team working within the hotel (Ali Ababneh et al., 2021). Hotel employee handbook or the hotel handbook is a silent partner that interacts with the Expectations during the working of hours of the employees as well as when the working hours of the employees are completed (Piso, 2022). 
The report briefs about producing a hotel handbook relevant to intercultural competence. Initially brief description about inter cultural competence has been described. Further importance of cultural intelligence and sensitivity for the hotel individuals before concentrating on the Hotel Guest Service implications for guest from UK has been stated. Further do's and don'ts for the hotel staff of the premier in hotel are being stated in tabular format. Further the UK’s cultural differences customs and behaviour that are required to be considered while establishing the hotel business in UK has been stated. Later on, to recommendations are being provided for the staff of the Premier Inn Hotel

[bookmark: _Toc128861360]Intercultural Competence 
Inter cultural competence is the capability of people to acknowledge and respect Each Other across all types of cultural barriers (Deardorff, 2019).  Inter cultural competencies often referred to a set of Information and skills that are important for people and companies to act in an intercultural way in diversified society. There are four components of inter cultural competence mainly intercultural knowledge, inter cultural skill, inter cultural attitude and intercultural awareness (Zhang, and Zhou, 2019). A group of people are a person you said to have an intercultural competence if they have 6 features such as tolerance of ambiguity, behavioural flexibility comma communicative awareness, knowledge Discovery, respect for others empathy. Inter cultural competence is essential as it is an essential set of skills required in the modern workplace. 

[bookmark: _Toc128861361]Why cultural intelligence and sensitivity is essential for hotel personnel
It is known that the hospitality industry is responsible for making the employees and guest feel comfortable within the hotels and make them feel like they are at home is one of the crucial responsibilities (Awan et al., 2021). Practices within cultural intelligence help the employees and customers feel comfortable within the hotels they are residing in which increases retention guest satisfaction and influencing more and more customers to the hotel. Maintaining culture sensitivity in the workplace guides in incorporating more view points and spreading the Awareness of distinct cultural values identities that the hotel follows. Sense of cultural awareness and sensitivity in the recruitment process as well as hiring promotion, termination and decision making. By being culturally aware and sensitive, the hotels are getting recognised an appreciated by other individuals’ beliefs customs and values that communicate with them without any kind of judgement.

[bookmark: _Toc128861362]Dos and Don’ts for the hotel staff
	Do’s
	Don’ts

	Hotel cleaning
	Keeping customer waiting

	Pre-select rooms for providing services, inspecting and set lighting
	Act like its just another day on the job

	Communicate to all departments
	Making noise of laundry cart on floor, vacuuming

	Pre-brief front desk on arrival time
	Forget to smile and introducing other staff

	Verify appointment day before 
	Complaining

	Send thank you same day
	Leave out work materials

	Ask prospect what is most important to them
	Forget uniform and name tag and forget to be on their best.




[bookmark: _Toc128861363]UK’s cultural differences, customs and behaviour
While dining, people of follow certain etiquette such as
1. Continental table manners call for eating with the fork in the left hand and the knife in the right.
2. Food is scooped onto the fork's back by holding the tines of the fork down. Mastering this ability takes time.
3. Stay remaining until welcomed to plunk down. A person might be directed to a specific seat.
4. Keeping one’s elbows away from the table.
5. Crossing the knife and fork on the plate with the fork over the knife if one hasn’t finished eating.
6. By placing knife and fork together at the 6.30 o'clock position, you can indicate that one has finished eating.
7. At formal meals, the host will raise a glass (usually wine, though a soft drink is also acceptable) and ask the guests to remember someone or something. Before taking a sip of their beverage, the guests raise their glass and repeat the toast.
8. At the point when in a bar, it is normal practice to pay for drinks all around for everybody in the gathering.
9. The person who invites a person to a meal at a restaurant typically pays for it. Showing up on time is significant. Don't fight over the check; simply respond in kind later.
10. In a restaurant, one should not raise their hand or call for a waiter.
Communication style of UK people is quite different and they follow certain rules such as
1. The English have a fascinating blend of correspondence styles incorporating both misrepresentation of reality and direct correspondence.
2. The correct implementation of established protocols is strongly relied upon by many older businessmen and "upper-class" people.
3. Most Britons are adept at understating and avoiding hyperbole. They frequently employ "qualifiers" like "maybe," "probably," and "maybe," in fact.
4. While speaking with people they deem to be of a similar rank and class, British keep their communication modest but open. If they're speaking to someone they know well, their tone may be more informal, but they are still held in high regard.
5. Certain guidelines must be followed when writing communications. Your letter's conclusion will rely on how well you know the receiver.
6. The recipient's address and last name are always used in correspondence. Unless the parties are intimately acquainted, first names are rarely used in written communication.
7. Even if email is considerably more prevalent now, at first it is still a more formal mode of contact than in many other nations.
8. The majority of Britons refrain from using slang or acronyms, and they tend to see people poorly if they appear overly accustomed to using them.

[bookmark: _Toc128861364]Conclusion
It can be concluded that the report briefs about producing a hotel handbook relevant to intercultural competence. Initially brief description about inter cultural competition has been described. Further importance of cultural intelligence and sensitivity for the hotel individuals before concentrating on the Hotel Guest Service implications for guest from UK has been stated. Further do's and don'ts for the hotel staff of the premier in hotel are being stated in tabular format. Further the UK’s cultural differences customs and behaviour that are required to be considered while establishing the hotel business in UK has been stated. Later on, to recommendations are being provided for the staff of the premier inn hotel.
[bookmark: _Toc128861365]Recommendations
To improve customer experience and satisfaction the hotel must follow certain steps such as
1. Knowing customer inside-out
2. Making sure that anyone can help guests
3. Being beyond service expectations.
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