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In the modern era, the hospitality industry stands at a crossroads, with sustainability and profitability emerging as critical considerations. The concept of green hospitality has expanded in prominence as hotels are increasingly expected to squeeze environmental responsibility. In response, the following report complies with the future of green hospitality, dignifying whether it is both a feasible and profitable endeavor to comply with the green practices to the fullest. 
At the core of this exploration is the enduring relevance of Milton Friedman's statement from the 1950s that the primary social obligation of organizations is to increase benefits. Friedman's perspective has long served as the cornerstone of many business practices, articulating that the financial well-being of a company is required to take precedence. 
The traditional perspective that businesses exist primarily to generate profit has undergone a significant evolution. Milton Friedman famously stated in the 1950s that "the social accountability of a corporation is to improve profits (Freeman et al. 2023)." While profitability is a fundamental objective for firms, there is an increasing demand that financial success is required to be balanced with a wider set of responsibilities. In today's dynamic and unified time, the pursuit of profit is no longer viewed in isolation but as part of a more complex ecosystem that includes social and environmental considerations (Ahluwalia, 2022). As a result, the hospitality sector is now confronted with an evolving perspective that extends beyond the singular goal of increasing financial gains.
However, the proposed shift is fuelled by an increasing alertness of the consequences of unchecked economic movements on the natural environment and society. Stakeholders in the form of customers, investors, and regulatory bodies, are demanding a more inclusive approach to corporate responsibility (Musiał et al. 2022). As a result, many organizations are re-assessing their strategies to incorporate sustainable practices, acknowledging that long-term success is intricately connected to a more balanced approach, opposing the idea of Milton Friedman (Ahluwalia, 2022). 


As a result, the analysis signifies that this change or shift in pattern does not diminish the significance of Milton Friedman's statement from the 1950s that the primary common liability of organizations is to maximize gains. Rather, it recognizes that the definition of "profit" has expanded to encompass not just financial gains but also the broader impact on society and the environment (Vicente, 2021). In today's context, being profitable also means being socially and environmentally responsible, reflecting the changing expectations and values of stakeholders in a more interconnected world. 
However, moving forward from Milton Friedman's point, nowadays, particularly after the Paris Agreement, the hospitality industry is poised for significant transformation with a strong emphasis on environmental sustainability. Predicting emerging trends and changes, Van Riel et al. (2021) anticipate a future where "green hospitality" becomes fundamental, no longer a niche concept. Similarly, sustainable operations are set to become standard practice, encompassing measures such as energy-efficient lighting, water conservation, waste reduction, and responsible sourcing of materials. Likewise, eco-friendly architectural designs, comprising green roofs, renewable energy installations, and natural building materials, are playing an essential role in limiting carbon footprints (Floričić, 2020). 
Moreover, smart technology integration, offering features like smart thermostats and keyless check-ins, is expected to enhance both energy efficiency and guest experiences that ensure that the hospitality sector has come out from the notion of Milton Friedman, also echoed by (Cabral et al. 2020). Furthermore, destination stewardship has forced hotels and resorts to actively invest in preserving local environments, cultures, and communities. While integrating green practices into the hospitality industry presents challenges, it also offers numerous opportunities (Cabral et al. 2020). 


However, in the integration of these, there come certain challenges like initial investment costs and the need to change established operational norms (Merli et al. 2019). However, cost savings, market differentiation, regulatory compliance, positive brand image, and valuable partnerships and alliances are the opportunities that make embracing sustainability financially and strategically advantageous for the hospitality sector to move forward from the statement of Milton Friedman (Merli et al. 2019).
Hence, it articulates that the theory of green hospitality is rapidly gaining importance against the idea of Milton Friedman. It emphasizes responsible and sustainable practices, encompassing eco-friendly design, resource conservation, waste reduction, community engagement, and guest education. This growing significance is closely tied to changing consumer preferences. In addition, according to TM et al. (2021), the hospitality sector has moved forward from the statement of Milton Friedman and the reason is, that today's travelers are increasingly eco-conscious and look for accommodations that inter-link with their values (Teng et al. 2019). This shift is further accelerated by the recognition of the long-term viability of businesses that integrate sustainability into their strategies, the push from governments for stricter environmental standards, and the incentives offered for businesses that adopt green practices. 
The journey towards achieving true green hospitality, marked by complete environmental sustainability, is an ambitious yet increasingly essential endeavor. Assessing the feasibility of this goal entails recognizing the challenges while appreciating the progress made. While the hospitality industry faces numerous complexities amid its resource-intensive nature, the potential for achieving environmental sustainability is undeniable (Demir et al. 2021). Many hotels and resorts have already taken significant strides by applying eco-friendly practices in energy use, waste management, and responsible sourcing. As a result, through applying sustainable technologies like renewable energy systems, and adopting waste reduction strategies, they limit their environmental impact (Demir et al. 2021). 


However, achieving complete sustainability requires a comprehensive approach that encompasses all aspects of hotel operations, from construction and design to daily management. Yet, the industry is setting ambitious targets for zero waste, water conservation, and carbon neutrality, indicating a genuine commitment to the cause (Filimonau et al. 2020). Hence, from this, it can be signified that although complete sustainability will remain a long-term goal, the industry's potential to work towards it is evident. The industry with the rising pressure from the public and regulatory bodies has decided to move forward from the notion of Milton Friedman and to take care of the environment and society as well (Filimonau et al. 2020). 
In response, several hotels and resorts have already made significant strides in pursuing net-zero operations (Yousaf et al. 2021). For instance, the Bardessono Hotel in California generates all its energy through solar panels, and Marriott International, has committed to limiting or controlling emissions and waste across its global portfolio (Nistor et al. 2020). These initiatives showcase the feasibility and potential for net-zero operations within the hospitality sector. Furthermore, MGM Resorts International's environmental sustainability program, MGM Green, includes inclusive waste reduction initiatives, renewable energy integration, and conservation measures, significantly reducing the company's environmental footprint (Pagitsas, 2022). Marriott's "Serve 360: Doing Good in Every Direction" initiative exemplifies how large hospitality chains are integrating sustainability into their corporate culture, addressing social and environmental issues while driving innovation and growth (Kapoor et al. 2023).

Elkington's Triple Bottom Line (TBL) approach is a pivotal framework with significant implications for sustainability within the hospitality sector. It emphasizes the importance of a three-dimensional perspective that goes beyond financial considerations, aligning with the evolving perspective of businesses in this industry. The TBL framework consists of three interconnected "bottom lines": People, Planet, and Profit, which are particularly relevant to hospitality businesses (Ozturkoglu et al. 2021). The "People" dimension encompasses the social responsibility of these businesses, considering fair labor practices, community engagement, and the well-being of employees and customers (Shim et al. 2021). In an industry heavily reliant on human capital and customer satisfaction, this aspect is crucial. The "Planet" dimension is directly related to environmental sustainability, addressing concerns such as resource conservation, emissions reduction, and the overall ecological footprint. In an era where environmental consciousness is on the rise, the hospitality sector is considering its impact on the planet. Likewise, "Profit" remains a fundamental aspect, guaranteeing the economic viability of a business (Tseng et al. 2020). 
Within the context of the hospitality industry, unlike Milton Friedman, the TBL encourages a holistic view of corporate performance, where success is not solely defined by financial metrics but by the ability to create positive social and environmental impacts, aligning with the changing expectations of stakeholders and the industry's growing focus on sustainability.
Likewise, Doxey's Irridex model is an effective tool for assessing environmental sustainability within the hospitality industry. This model offers insights into the stages of destination development and the associated impacts on the environment. It comprises four stages: exploration, involvement, development, and consolidation (Wanigasekera, 2019). These stages help identify the evolution of tourism in a specific area and the associated environmental consequences. In the qualifications of the hospitality business, the Irridex model provides valuable information on how tourism affects the natural environment over time. It aids in the identification of potential environmental challenges that may arise as tourist destinations grow and develop. By understanding these challenges, stakeholders can implement proactive measures to mitigate negative impacts and promote sustainable tourism practices (Wanigasekera, 2019).
Hence, with the effective implementation of these two models TBL and Doxey, it can be articulated that with time, the hospitality sector has forced their stakeholders to cut down their budgets while investing in CSR-related initiatives so that they can also take care of the environment and society at the same time. 


Financial resiliency plays an important part in promising the long-term sustainability of businesses within the hospitality sector. The interplay between financial stability and sustainability is multi-faceted, yet essential for the industry's success. Financial stability acts as the backbone that allows hospitality businesses to invest in sustainable practices. For instance, the upfront costs interlinked with eco-friendly technologies, such as energy-efficient HVAC systems or renewable energy installations, can strain a company's budget, also echoed by Milton Friedman (Legrand et al. 2022). However, a financially resilient business absorbs these costs, understanding that the long-term benefits, such as reduced operational expenses and enhanced reputation, outweigh the initial investment (Legrand et al. 2022). Moreover, financial resiliency empowers companies to navigate economic uncertainties, such as fluctuations in travel demand, market competition, and global events like the COVID-19 pandemic. Those who remain financially stable during such challenges are better positioned to maintain their commitment to sustainability initiatives (Chen et al. 2022).
Many hospitality businesses have understood the value of integrating financial and environmental sustainability into their operations. A prime example is MGM Resorts International's "MGM Green" initiative, which has significantly limited or controlled the company's carbon footprint, lowered energy consumption, and embraced responsible waste management practices (Luo et al. 2021). Hence, it can be articulated from these examples that financial resiliency and sustainability are not mutually exclusive and opposed to the statement made by Milton Friedman quoted earlier. Instead, they are mutually reinforcing. Therefore, unlike Milton Friedman's notion, now the idea is financial stability allows businesses to invest in sustainable practices that yield both environmental benefits and long-term cost savings. These initiatives are not only sound environmental choices but also smart financial decisions, underscoring the financial and operational benefits of integrating sustainability into the core of the hospitality industry.


To strike a harmonious balance between profitability and environmental responsibility in the hospitality sector, businesses are required to consider a multi-faceted approach. Embracing the TBL framework is essential, as it encourages a holistic view of corporate performance. This means evaluating not just profits but also the impact on people and the planet, listing sustainability alongside financial goals as their priority (Badoc-Gonzales et al. 2021). In calculation, spending in sustainable facts is a critical step to limit operational costs and reduce the environmental impact. In addition, applying energy-efficient solutions like solar panels, energy-efficient lighting, and water-saving systems will yield substantial savings, inter-linking financial objectives with eco-friendliness (Badoc-Gonzales et al. 2021).
Furthermore, to develop a sense of environmental responsibility, it's important for the hospitality sector to engage with local communities and support their well-being (Baloch et al. 2022). For instance, collaborative efforts in the form of destination stewardship will help them sustain and improve their brand image and build goodwill, showing that the hospitality industry can be a positive force for local areas (Baloch et al. 2022). Similarly, implementing waste reduction strategies will be another vital aspect of sustainability. 
Furthermore, investing in continuous education and training for staff about sustainable practices will build a culture of responsibility within the sector/industry. In addition, monitoring progress and setting clear sustainability goals will be essential for accountability and transparency, ensuring that sustainability is a shared responsibility (Badoc-Gonzales et al. 2021). 


Throughout this study, the future of green hospitality and its profitability, the evolving perspective on financial prioritization are explored, as the importance of financial resiliency, and the ongoing debate surrounding the balance between financial gains and environmental responsibility. The study concludes that the hospitality sector has started to move forward from the notion of Milton Friedman. Similarly, the arguments delve into the feasibility of true green hospitality, discuss the concept of "net-zero" operations, present industry examples of successful sustainable practices, and examine the significance of integrated models like the Tripartite Bottom Line. The study has underscored that the hospitality industry is at a critical juncture where the pursuit of profitability is required to interlink with environmental and social responsibility. It has also highlighted those businesses can find success by integrating sustainability into their operations, resulting in cost savings, market differentiation, and positive brand image.
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