
       MARKET RESEARCH TO DEVELOP A WEBSITE
                 BMSW4003 DIGITAL SKILLS AND RESEARCH METHODS
                                    NAME: DIANA CRETU
                                    STUDENT NUMBER:2123838







CONTENT


LOG IN DETAILS……………………………………………………….2

INTRODUCTION……………………………………………………….2

ANALYSIS OF QUESTIONNAIRE DATA……………………………3-5

WEBSITE DESIGN AND RATIONALE………………………………6-9

SUMMARY……………………………………………………………….9

REFERENCES……………………………………………………………10-11


















LOG IN DETAILS
USERNAME: 2123838@student.uwtsd.ac.uk
PASSWORD: dob18.09.99





1. Why primary, or market research is important for businesses

The online questionnaire represents a series of questions addressed to a number of individuals to obtain the desired information about a certain subject, being a very easy and fast way. Not every completed questionnaire is correct and efficient, for its completion several aspects must be fulfilled: it must be valid, clear, (most importantly) to the point, and not very long.
When it comes to business, primary research is widely used in this field and is very important because the information obtained from it helps to maintain the well-being of the company. Businesses use the questionnaire as the main research method, which for the business is a resource that helps to make a profit. With its help, the company identifies marketing targets, to know what kind of consumers use the products or services of the respective company.
The answers obtained from the online questionnaires are taken over by different companies and implemented as different methods in the company to improve the business, these being considered valuable ideas. Surveys are used to capture as many consumers as possible. (Grover and Vriens, 2006)
These simple forms are an asset to any company that offers a lot of benefits.
- a lot of resources are saved when creating a survey, (can also be created for free)
- saving time which means a lot for a business
- a quick collection of information
- answers to questionnaires are reviewed in real-time
- finding out a lot of information about the company's customers (Jenn, 2006)



2. Analysis of the questionnaire data 
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Following the online questionnaire carried out and the responses of the individuals, it emerges that a large percentage of those who were interested are the men's category representing 72%, and the women's category 22%. This information helps to choose the color of the pictures, the background of the web page, and flyers for the salon, the colors chosen must be neutral ones that attract both men and women, green, white, brown, and purple.
Following the data analysis, their ages were discovered, the highest percentage being classified between 25-34 years 67%, which means that it is a category of youth. This information is very useful for creating the web page because young people are attracted to new, authentic, modern things, and market trends. (Online,2022).
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Within the data obtained from this questionnaire, it became obvious that a large percentage of those who answered do not use the services of a beauty salon very often, they do so seasonally. Frequenting a beauty salon would help them to value themselves more, to be more satisfied with their own person, to feel pampered, and relaxed, and to get rid of stress. (DCS, 2021). This means that the business must focus on advertisements to promote the services and a series of reviews from consumers about how they feel about a beauty salon and why they visit it so often can be used to arouse the interest of other possible customers.
The most used services by the respondents are barber and haircutting. This means that if the business focuses much more on these two services to be inventive, new ideas, new trends, and offers that attract the attention of consumers, it can capture a very large number of customers.
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After the analysis of the questionnaire, it was discovered that the respondents appreciate the quality of the services and not the quantity. According to Herington and Weaven (2009), quality refers to the difference between consumer expectations of certain services and their performance. This is very important for the business because both the products and the services offered in the salon are 100% of the best quality. Promoting their quality would attract the attention of many consumers.
It was discovered that the price paid by consumers for beauty services would be around 30-50£, which means that potential customers are people with a normal budget, minimal on the economy who will be very interested in possible discounts, and promotions.
The brands used by them are different, none of them being used in the business, this means that they must be made known through different advertisements that show why they are used, what important benefits they have, and their wonderful and visible effect. Because the percentage of those who appreciate quality and not quantity is 100%, they will appreciate the brands in the salon



3. Website design

SEO- represents a series of improvements for search engines, more precisely for web pages whose role is to modernize their appearance and position in the most pleasant way to capture the attention of searchers.
In order to attract as much traffic as possible to a web page and for improvement, the best and most developed SEO strategy is necessary. This is because people use to discover and research various things online, through organic research. (MOZ, nd)
In an SEO strategy, colors play a vital role, because of this, before approaching a strategy, we must have the theory of colors.


Color theory is a huge field of knowledge with a lot of involvement in human perception that includes a set of rules about how various combinations and combinations of colors should be used.
Why are colors so important? Because they help a lot of the searchers who browse a certain web page to understand it much better and to navigate much easier.
Colors are very beneficial when it comes to web pages
Benefits:
· they can help improve searchers' online experiences when it comes to searching for information
· plays an extremely significant role in branding
· colors have the power to influence a consumer's decision to buy certain services or products
· they can help build the success of a marketing campaign
· they can make the brand very famous (Khazanova, 2022)
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Following the online questionnaire, a web page was created considering certain details and aspects following the answers to the questionnaire that were key points in its realization.
The first web page is the HOME page where potential clients can find out some details about the beauty salon.
Due to the high percentage of men, the choice of colors was made so that it would be a welcoming page for both genders. The colors blue, brawn, and white were used. Blue denotes trust, honesty, white purity, simplicity, and brown power, fertility. (Maroto and De Bortoli, 2001)
It talks about the services encountered in the salon and about their intentions vis-à-vis the customers.
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The second web page is the services page where a large part of the services practiced in the salon is listed, where the flyer is attached on which you can find all the services with the price of each attached next to them. Thanks to the answers to the questionnaire, after which the maximum budget spent in a beauty salon were found, a series of very attractive offers for customers were attached.
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The third page is the contact page where customers can find the salon, make online appointments, call, and find the physical location of the salon.
Due to the large percentage of 100% respondents who chose the online method as the way to make an appointment, the salon has made available a form that must be filled in with a series of data about the client, name, email, comment, where an appointment can be requested after to which an answer will be received in the shortest possible time. On this page, the salon's opening and closing schedule have been attached, so that it can be found much more easily, and of course, a map has also been attached to access the physical location.

In conclusion with the help of the online questionnaire, the most important key points about the possible clients of the salon were identified. Thanks to the answers received from the respondents, the business is one step ahead considering the marketing plan. Based on the answers, the web pages were created, considering the details and aspects identified in the questionnaires.
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MY SITE

SERVICES

DIANA BEAUTY SALON PROVIDES THE BEST QUALITATIVE SERVICES

WE’'RE OFFERING A FULL PACKAGE OF SERVICES

HAIR COLOUR
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STYLING
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CONTACT INFO:

telephone number:01792668580

email address: info@dianabeautysalon.ie

opening hours: Monday- Friday 9am-5:30pm
Saturday 9am-14:00 pm
Sunday -Closed
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