SUMMARY OF THE BODY SHOP
Good morning/afternoon/evening, Everyone today I’ll be discussing the body shop.
We’ll cover cover a summary of the body shop their main purpose and background.
The body shop is a globally recognised beauty brand known for its ethical practices and environmental sustainability.
The body shop was founded in 1976 by Anita Roddick in Brighton, England. 
It has grown globally from a single shop to an international brand with over 3,000 stores worldwide.
The company is known its commitment to producing high quality beauty products that are cruelty free and environmentally friendly. The brand emphasises natural ingredients and has a strong focus on ethical consumerism.
BACKGROUND
Anita Roddick established the body shop with a vision of creating a business that would not only succeed commercially but also make positive impact on society, which is why the company quickly gained popularity due to its innovating approach, she started the body shop with the vision of combing business success with social activism.
The body shop was purchased by L’Oreal in 2006 this helped the company expand its appeal but its also raised questions about the two businesses shared values, despite the change in ownership and the recent financial challenges, including entering administration in the UK in 2024, the company continues to uphold its current principles. (BBS news,2024) 
MAIN PURPOSE
The body shops primary focus is to create high quality beauty products that are ethically produced and environmentally friendly, it was one of the first major brand to campaign against animal testing in cosmetics, advocating for cruelty free practices globally.
The company believes in fair trade, it makes sure suppliers receive fair compensation and that many of its natural ingredients are sourced responsibly. (BBC news, 2024) 
The body shop also engages in various social activism campaigns, addressing issues such as human trafficking, domestic violence and climate change.

ETHICAL AND ENVIRONMENTAL COMMITMENT
Key initiatives include eco friendly packaging and extreme recycling programs.
The company products are mostly based on natural ingredients like shea butter, tea tree oil, and hemp which are sourced sustainably.

PRODUCT RANGE
The body shop offers a diverse range of products, including skincare, bodycare, haircare, skincare, and makeup. The products are designed to suit various skin types and preferences promoting inclusivity in Beaty.
The diverse product range helps the body shop to appeal to a broad customer base while staying true to its ethical principles.


CONCLUSION

In conclusion, the body shop remains a leader in the beauty industy for its ethical practices, environmental sustainability, and social activism. 
Despite its recent financial challenges, the brands commitment to its core values continues to draw a loyal customer base.
The body shop continues to be a major player in the market due to its constant efforts to innovate and promote positive change.
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