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AIM(S)

· To be able to critically evaluate key techniques of quantitative and qualitative analysis.
· To provide basic research skills in support of both other modules taught on the business programme and research projects involving quantitative and qualitative analysis.


LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:
	
· Demonstrate knowledge and critical understanding of the well-established principles of evidence-based research.
· Evaluate the applicability of different methodologies within business research.
· To prepare students with the skills necessary to design and successfully complete a research project.

INDICATIVE CONTENT

The module aims to develop students’ research skills so as to endow them with competencies to design and conduct a feasible and consistent business research project. These will be achieved by developing students’ skills to choose a compatible and feasible research methodology. In addition, this module introduces the fundamentals of quantitative and qualitative researches. The emphasis will be on encouraging and enabling students to develop their analytical and technical research skills. This will include the following areas:

· Information search: manual searching, search engines, journal databases
· Reading articles: how to read a research article
· Research: definitions and characteristics (research, quantitative, qualitative, mixed modal / method approaches)
· Key issues: validity (internal, external, face, construct, ecological), reliability (test / re-test reliability, inter-observer reliability), objectivity, trustworthiness, accuracy, precision
· Ethical and legal issues: British Association of Sport and Exercise Sciences (BASES) Code of Conduct; issues e.g. informed consent, confidentiality and data protection, competence
· Qualitative data and analysis collection techniques
· Referencing systems (Harvard) 
· Transferable skills: personal effectiveness, communication, time management: 
· Designing, executing and understanding the outcomes of research projects.




LEARNING AND TEACHING STRATEGY

Students will become familiar with concepts, principles and practices relating to the topic via workshops, seminars and relevant guest speakers.  The teaching strategy within these sessions will include group discussion, the analysis of case studies (both paper based and video) documentary clips and other media. Time will be given to help students understand the challenges of conducting research projects and key theoretical concepts related to research. 

It is important that the research topic is of personal interest to learners and that learners possess or acquire an in-depth knowledge and understanding of the topic and related areas.

Although a major part of the delivery focuses on learners practically conducting their research investigation the module will be supported by theoretical input from the tutor. Learners must understand concepts related to the research proposal and design as well as research skills, techniques and methodologies before they can consider, explore and produce a valid research proposal.

The allocation of teaching to deliver the module is:

	Activity type
	Hours
	Percentage

	Scheduled learning
	50
	25%

	Independent learning
	350
	75%

	Placement learning
	N/A
	N/A

	TOTAL
	400
	100%




ASSESSMENT

Assessment Component 1 
(Tick one)

	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Research Plan for the Research Project
	2,000 words 
	30%



Assessment Component 2 
(Tick one)

	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Business Research Project report
	6,000 words 
	70%



Assessment Summary

	Activity type
	Percentage

	Written exam
	

	Coursework
	100%

	Practical
	

	TOTAL
	100%




READING LIST

	Module Code
	BMBM5001

	Module Title
	Business Research Project

	Classification
	Reading List entry
	Electronic*

	Essential
	Bryman, A. and Bell, E. (2015) Business Research Methods. Oxford OUP.
	☐

	Essential
	Saunders, M., Lewis, P. and Thornhill, A. (2016) Research Methods for Business Students, 7th  Edition, FT/Prentice Hall: Harlow.
	☐

	Further
	Bell, J. (2010) Doing Your Research Project: a guide for first time researchers in education, Open University Press: Maidenhead.
	☐

	Further
	Cottrell, S. (2011) Critical Thinking Skills: Developing Effective Analysis and Argument, 2nd Ed., Palgrave Study Guides, Palgrave Macmillan: Basingstoke.
	☐

	Further
	Denscombe, M. (2012) Research Proposals: A Practical Guide, Open University Press: Maidenhead.
	☐

	Further
	Duignan, J. (2014) Quantitative Methods for Business Research using Microsoft EXCEL. Cengage Learning.
	☐

	Further
	Majchrzak, A. and Markus, M. L. (2014). Methods for policy research:  Taking socially responsible action, 2nd Edition.  Thousand Oaks, CA:  SAGE.
	☐

	Further
	Robson, C (2011), Real World Research, 3rd Ed, John Wiley and Sons: Chichester.
	☐

	Further
	Sherbaum, C. and Shockley, K. (2015) Analysing quantitative data for business and management students. Sage.
	☐

	Further
	Silverman, D. (2016) Qualitative research, 4th edition. Sage Publications Ltd.
	☐

	Further
	Wood, M. (2003) Making Sense of Statistics: A Non-mathematical Approach, Palgrave Study Guides, Palgrave Macmillan: Basingstoke
	☐

	Further
	Yin, R. K.  (2014). Case study research:  Design and methods (5th ed.).  Thousand Oaks, CA:  SAGE.
	☐



Students will also be directed to use academic databases such as Business Source Complete and Marketline. 
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