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Social & digital media have become the two most important elements in changing business dynamics. People use social & digital media for connecting, engaging and sharing information and content. As of 2020, 92% of adults in the UK were internet users (ONS, 2021). So, social & digital media are essential for businesses, as such a high number of people use this space. People from all walks of life and backgrounds are found on social media. Moreover, social and digital media are the most effective tools available to do international marketing. This report will explore how social & digital media are used by businesses to reach customers in detail. 
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[bookmark: _Toc182587202]Overview of Social & Digital Media
Digital media refers to all types of content which can be created, stored, and exchanged using the Internet or any other digital means. Social media is a subsection of digital media, which focuses on social interaction, and relationship building. Digital media includes websites, emails, video streaming services, vlogs and podcasts, digital magazines, E-books and so on (Reedy and Parker, 2018). All of these elements have gained prominence in the last two decades. Digital devices such as mobile, computers, smart watches, smart TVs etc have become widely accessible and affordable to a large portion of the population. Though largely developed in the last two decades, digital media has a history since the development of the first digital computers and related technology during the 1940s and 50s. Social media is a new phenomenon, that started in the late 1990s. The first true social media SixDegrees.com started in 1997 and failed during 2000-2001. In 2003, MySpace was launched, which made international social interaction easier. Though these early two platforms didn't sustain, they paved the way for future platforms. Later platforms were built by taking inspiration from these two platform's functions to an extent. As of 2023, 4.9 billion people have at least one social platform, which is roughly 60% of the global population and 93% of total internet users. Digital & social media has a wide range of uses. People collect news, and information, communicate with each other and share audio, video and other types of data. Due to the utility of digital & social media, these are used widely in business. In Europe and North America, 77% of small businesses utilise social media for various purposes, such as marketing, brand recognition, sales, and communication with buyers, suppliers or related parties (Wong, 2024). 
[bookmark: _Toc182587203]Marketing Approaches: Traditional vs. Modern
Marketing refers to the set of activities undertaken by businesses which are associated with advertising, distributing and exchanging products and services. The most important element of marketing is promoting a market offering and generating sales (Kotler and Armstrong, 2020). Other elements of marketing are communicating with customers, generating and offering superior customer value, focusing on customer satisfaction, innovation and adaptation for selling, and having a positive impact on society. All the stated elements are interconnected with each other. 
In traditional marketing, the most common elements are posting advertisements on print media, TV, radio and billboards. Another method is event marketing, which is displaying products at events, such as trade and innovation fairs. Other less-used methods are handing out leaflets, cold calling, direct mail and newsletters. In modern marketing, businesses use social media, affiliate and influencer marketing, interactive websites and business pages, content marketing, email marketing and SEO. Modern tools are available to monitor the effectiveness of marketing in various demographic groups and places (Barnes, 2016). 
Traditional marketing elements require more time and resources. Yet they have limited capability to reach the target customer group precisely and effectively. On the other hand, modern marketing methods can be affordable for small firms too (Reedy and Parker, 2018). Social media advertisements can be done with little to no cost using organic reach. Modern marketing methods can be used to reach a certain group of people or a market specifically. Modern marketing is also able to do mass marketing on a scale which is close to impossible in traditional marketing methods (Skalen, 2018). 
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Social & digital media can reach a large number of people through websites, social media, and digital content. Social & digital media is very flexible, companies can make a cheap or an expensive marketing plan. They can focus on a segment of the market. Social media has the option to set target audiences and geographical locations while running ads or exchanging content (Barnes, 2016). Companies can do influencer marketing or initiate events for a specific group of people. As billions of people are using the internet and social media around the world, digital & social media can reach a mass number of people globally. Customers and businesses can interact directly with each other through this method. This provides development opportunities and improvement of the product. Digital content can link a product with positive emotions. So, it can appeal to a lot of people and develop customer loyalty. Overall, digital & social media provide the opportunity to build brand awareness and interact with customers directly (Kotler and Armstrong, 2020). 


[bookmark: _Toc182587205]Advantages & Disadvantages of Social Media in Reaching Customers
Social media marketing is more affordable than traditional marketing methods. So, it enables small businesses to survive and thrive in a competitive environment. It allows real-time engagement with customers, which creates a positive customer relationship. Social media features analytical tools to measure the effectiveness of the marketing campaign. It can reach the whole market or select sections based on the company's requirements. Because of data analytics, social media marketing offers measurable results (Barnes, 2016). 
Social media marketing collects a large volume of customer data, which should be protected. Failure to protect can cause legal proceedings and loss of customer trust. The digital landscape, as well as the algorithm of social media, is changing constantly. So, it is challenging to be up-to-date in the digital marketplace (Reedy and Parker, 2018). Misinformation and negative reviews can circulate fast on social media. So, businesses have to be aware all the time about overall quality or combatting misinformation. Failure to do so leads to damage to the brand's reputation. 
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Digital & social media is very important to reach new customers around the world from various demographic groups. Social media marketing is cheap and effective. It is great for brand awareness and customer loyalty. Social media marketing enables quality and responsible behaviour to be highly rewarded, as these factors can be communicated to the people. However, consistency and prudence are needed in business and digital marketing activities to ensure the continuation of the benefits. 
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