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DYSON
AIRWAVE PRO

Introduction to the brand extension of
Dyson

Dyson, a UK-based home technology and
engineering innovator, is fuelled by the demand for
luxury appliances. The company announced more
than £71 billion in revenues worldwide in 2024
(Dyson, 2025). Based on its experience in the field of
air purification and acoustics, Dyson can introduce
AirWave Pro. This product is a smart pair of
headphones  with an in-built personal air
purification system to provide clean airflow and
allow people to enjoy immersive noise-cancelling
sound in the city.

Market appeal

The growing urban pollution and concern with personal health are
predetermining consumer preference in protective technological \
products. It has been estimated that more than 90% of the global .
population inhales contaminated air, and therefore, innovation is bty /

of paramount importance (WHO, 2022). The USP of the AirWave
Pro is that it is a device of high-fidelity audio with real-time air
purification, which has two functions. This would attract
commuters and professionals who want convenience, health
protection, and high-quality lifestyle technology in one product.

Alignment with sustainability

The AirWave Pro complies with the sustainable engineering
approach of Dyson, as it employs filtration systems that consume
less energy and materials that can be recycled. Its modular
structure and longevity are ensured by its robust design and less
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