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	Evaluation
Respond to each question 

	Section 1 – Usability
(75 words maximum for each answer)


	Question 1a - How quickly and easily does the website load? 


	Answer: 

The website loads quickly. Upon typing the website address into a search engine, the page opens immediately. Moran, M (2026), says “53% of mobile users abandon a page that takes longer than 3 seconds to load” The customer is immediately welcomed with the picture of a smiling lady who is busy cleaning and seems very happy doing her job on the first page of the website. It tells them all they need to know 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website does not contain many sub-pages. It is quite simplistic and very user friendly for even the least technically savvy user. A prospective customer will find it easy to navigate through the webpage. The very first search box asks for the user’s postcode to check prices and once that is done, the user can decide whether to proceed with the service or not just after the first search box.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  

A customer can easily make a booking on the page. Once a decision is made after searching for the price range in any local area, the customer can immediately decide whether to make a booking or not. Entering the post code opens another page where the customer can indicate the service required and a price is displayed after which the customer can decide whether to proceed or not.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

As it is, the website looks good for the purpose of the company. As the saying goes, if it is not broken, do not fix it However, there is always room for continuous improvement and perhaps, more can be done about the page loading speed and how quickly booking a cleaner can be made or arranged. The process can be sped up to be completed quicker with less prompts.


	Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The web page looks very pleasant and appealing to any prospective new customer with two simple colours and not too much to overwhelm the customer. Any user will find it easy to use. Apart from the information on the website going into multiple pages on a mobile phone or a smaller device, it is the same as the display on a computer or laptop. Thie website recognisable across all devices. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: 
The website uses minimal imagery, video and colour on the web page. The web site looks simplistic, but the messaging is highly effective as the few images used drive home the message and pass the intended information across effectively. There are no videos on the website, but the few pictures displayed do the job appropriately.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website does not use a chat tool but uses links that prompts the user with questions and provides instant answers. By simple clicks, answers are provided to questions depending on the information fed into it by the user. The website is highly interactive even though there is no chatbot or tool. Finding out about the products and services is right there on the first page.


	Question 2d – How effective are the social media links on the website?


	Answer:  
The website provides social media links at the bottom of the page where the contact information is displayed. With one click on any of the social media icons, the social media page opens for the customer with the required fields to log in or create a social media account. It is however impossible to teel if having the social media link has been very effective or not.


	Section 3 – Perceived Value
(75 words maximum for each answer)


	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are effectively communicated and are clear to any prospective customer. From the point of entering the relevant post code, the customer is prompted to select from a list of services to indicate the required service and there are further links highlighting special services for the user to make a choice.


	Question 3b - How are customer reviews made available? Are these up to date? 


	
Answer: 
Customer reviews are highlighted on the very first page with a five-star rating indicator on display. Also indicated on the page are the total number of reviews as seen in the screenshot attached below. This immediately assures the prospective customer that this is a reputable business and one that can be trusted to deliver a good service.
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	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The services are presented as high quality through live feedback from past customers who give feedback on the specific quality of service they received with a mention of the exact cleaner or service provider. There are visible texts singing the praise of the cleaner and making clear that they have remained loyal to the company because of the cleaner they use. It is for these reasons anyone would recommend the company and its services.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
The prices are clearly charged at fixed hourly rates for the regular services as listed by the company, and these are displayed on the page. The company also provides special services which are also displayed clearly with their prices. The customer can easily indicate the number of hours they require for the regular services and the number of days, or frequency of the service required can also be indicated by the customer. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaners 

	
	2. Cleaning 

	
	3. Vacuuming

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  


	Answer: 
Yes, the company appears in the top ten websites that are listed on Google when the words cleaners of London are typed into the search engine. Scrolling down the page past the first 3 or 4 companies, the company is revealed next on the list, and the customer just needs to click on the link to gain access to the full company’s website and possible assess the company’s profile.


	Section 5 – Reflection and conclusion
(120 words maximum for each answer)


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: 
Without a doubt, websites still have relevance in modern UK businesses. It is difficult and near impossible for any UK business to thrive without a digital presence. ONS, Retail Sales, Great Britain, February 2026, states that “online sales were 28.2% of total retail sales in February 2026.” With a lot of people having access to mobile phones, it is quick and easy to look up any business online and possibly do business on the go. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend the introduction of a live AI chatbot to the website. Having a live chatbot as a tool would improve the customer experience and enhance engagement with the website which will in effect improve the business. It also means that customers can have interactive sessions with live answers to any question they have in real time. It would help them decide to do business quicker.
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