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Health promotion is a method of enabling people to improve their health through educating them on the importance of living a healthy lifestyle (World Health Organisation, 2023). Carter, et al (2011) suggests that health promotion causes less people to take time off work due to illness. Guttman, (2017) argues that health promotion can induce fear amongst individuals causing people to think they are being judged on their chosen lifestyle. Dental hygiene was the topic chosen for the health promotion campaign.  Dental hygiene is the process of cleaning your teeth and mouth to prevent diseases like gum disease. To promote good dental hygiene a person should try to visit a dentist at least twice a year for a check-up.  (National Health Service, 2023). 
The dental hygiene campaign chosen will be promoted via a health stand. The purpose of this is that it will educate children of upper primary school age (which is seven to eleven years old), the importance of good dental hygiene. The topic was chosen because it is an important topic to discuss following the outbreak of the Covid-19 pandemic. During this time, dental centres were forced to close. When these dental practises reopened, some patients were removed from their registered practise and a lot of dental practises are not taking on any new patients (General Dental Council, 2023). 
The dental hygiene pitch was initially demonstrated via a power point presentation that was spilt into two subsections. The first part of the presentation addressed why it is important for a person to take proper care of their teeth. The slides explained what dental hygiene is and how a person can go about conducting proper dental hygiene, for example ensuring they clean their teeth twice a day. There was also an educational video added to one of the slides that demonstrated why a person should clean their teeth. The video also explained the structure of a tooth and what would happen if a person did not brush their teeth. There was also a fun song that lasted for two minutes to help make cleaning teeth more fun. The second part of the presentation talked about what would happen if a person did not clean their teeth and explained about the different factors that could contribute to poor dental hygiene. The slides in the second part of the presentation had pictures which reflected poor dental hygiene. The overall aim of the dental hygiene promotion campaign was to educate what would happen if a person did not look after their teeth.     
The model that was used for the power point presentation was Tannahill's model of health promotion. This model was created by Andrew Tannahill in 1985 as a way to try to promote health. Tannahill added three main concepts in this model that overlap one another, these concepts are health education, protection to health and prevention of diseases (Queens university, 2023). The health stand demonstrated Tannahill's model of health by educating children the importance of good oral care this then should protect their health by encouraging them to look after their teeth and finally with the right education given this should then prevent diseases like gum disease and tooth loss. This should hopefully have a positive influence on children and their families which should encourage them to look after their teeth better. 


Tannahill created this model to try to prevent illness before they start to appear by trying to educate people on the importance of health. Queens University, (2023) suggests that Tannahill’s model of health is as it can be used to influence better health and it can have a positive effect on people’s attitudes and health knowledge. Duplaga (2015) argues that Tannahill’s Model of health is too basic and there is not a lot of detail, it is therefore believed to be unrealistic compared to the other models of health that are available.   
Another health model that was believed to be linked to this campaign idea was the biopsychosocial model. This model was created by Engel 1977, and he believed certain behaviours towards health are often influenced and by influencing people this could try and help them again more knowledge on how to look after their health (Physiopedia,2023). This campaign demonstrated this model by trying to influence children to try and look after their teeth more. This was done by educating them on the importance of cleaning their teeth and explaining what would happen if they did not look after their teeth. Weber (2018) suggests that this model is a great way to try and detect how a person behaviour to health is influenced for example if a person starts smoking are they doing it to try and relive stress or did they start because of peer pressure. Carey, Mansell and Tai (2014) argues that this model does not fully understand the full impact of mental illnesses which has led to stigma, and it is believed that if a person in the mental health sector used this model it could lead to misdiagnosis.    
If this pitch for a dental hygiene idea for a health stand was done again a few changes would be made, such as: providing advice for parents or carers on how to make cleaning teeth more fun. There could also be an activity added such as a fun game where an alligator has tooth ache and has to go to the dentist to have its teeth examined but if a person touched the wrong tooth the alligator would bite the person’s hand in a gentle way. This is a fun game that has been around for years and children enjoy playing it (Lui, 2021). If the game was added to the pitch, it would have been a great way to show children that Mr alligator has not been looking after his teeth and now has to go to the dentist with toothache. 
If this pitch was approved to be used as a health stand the health stand would include videos, and different activities for children to do for them to learn about dental hygiene and advice for parents or cares on how to make cleaning teeth more fun, the health stand could also give away free toothbrushes. The health stand would also include posters and leaflets to make it look more appealing (Betty Hayden Consulting, 2023). 








Dental hygiene is an important factor in day-to-day life and without its people would be suffering from conditions like gum disease. The issues with covid 19 and dentist has had an impact on oral hygiene as dentists have had to close and people have been struck off by their dental practice. The government could offer more funding to dentists which could lower waiting times for people who want to go for a check-up and there could be more support available for people on how to maintain better dental hygiene as they wait to see a dentist. Children sometimes struggle to maintain good dental hygiene due to the lack of understanding the importance of looking after their teeth which can cause several issues trying to get them to clean their teeth such as a child might refuse to clean their teeth as think it is pointless. More education could be given out in schools that could help children to understand why they must look after their teeth and maybe dentists could go around schools to do check-ups at least twice a year. Parents might also struggle to try to get their children to brush their teeth properly which can be a frustrating time for both parents and their children.  Dentist or schools could give the parents some advice on how to encourage children to clean their teeth and how to make something like brushing teeth more fun.       
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