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T H E  T R A C K  

• Juice by Champagne Story featuring Laslau

• Release Date 1st April 2021

• Trap/Rap Genre 

• Club Anthem 

• Radio Potential 



O U R  O B J E C T I V E S
• Stimulate internet hype for the release of ‘Juice’.

• Create interest in the upcoming EP ‘Night Messiah’.

• Grow Champagne Story’s audience on social media and music streaming services.

• Create new social media accounts on a variety of platforms to reach the target audience effectively. 

• Build an email list (database) to be used for future marketing campaigns.



D E M O G R A P H I C  

• Age group 16-30 years.

• UK, USA and Europe. Mainly focusing on urban cities such 

as London, New York, Los Angles, Amsterdam, Paris and 

Berlin.

• Fans of Hip/Hop Rap, RnB and alternative RnB 

• Fans of artists such as Travis Scott, The Weekend, Juice 

Wrld, Kanye West Blackbear and similar artists. 



M A R K E T  

A N A LY S I S  

• The target demographic consumes music via streaming 

services 

• Under 25s account for 6.03 million paid subscribers and 

25-34 account for 4.45 million

• 58% of the total paid music subscribers 

(MBW,2020)



M A R K E T I N G  

S T R AT E G Y

Focus on Digital Marketing 

• Social Media 

• Online Advertising

• Email Marketing

Traditional Marketing Methods 

• Radio

• Local Press



M A R K E T I N G  S T R AT E G Y  
London School of Economics (LSE) released figures stating:

• Over 59% of internet users aged 18 to 29 are using Instagram 

• 17% of teenagers say that Instagram is their most important social media platform

• Snapchat has 50% of its users below the age of 25. Their largest demographic is 18-24, which 

make up 37% of the app's users (LSE, 2017).

• Tik Tok largest share of users, (24%), are aged 18-24 in the UK 

• Tik Tok currently has over 3.7 million active users

• Projected to grow to 10 million active users in 2021(socialfilms).



M A R K E T I N G  

S T R AT E G Y  

• Lots of regular content on social media 

• Increasing engagements with fanbase 

• Generating more impression

• Primary using Instagram and Tik-Tok

• Using #juiceandchampange 



M A R K E T I N G  S T R AT E G Y

Online adverts using social media

• Targeted adverts 

• Using data collected from Social Media Insight

• Tools such as Facebook Pixel to make this process more effective and efficient



K E Y  P E R F O R M A N C E  I N D I C TO R S  
• 75k streams across all streaming platforms within 10 months of release.

• 15 - 20% increase in follower on social media platforms.

• 10-15% increase in engagements on social media posts.

• Build and grow Snapchat account to over 200 followers.

• Analyse internet hype for the release of ‘Juice’.

• Record interest in upcoming EP ‘Night Messiah’



C A M P A I G N  

T I M E L I N E  



B U D G E T  

& F I N A N C I N G



I N C O M E



E X P E N D I T U R E



I N C O M E  

& E X P E N D I T U R E



A N Y  Q U E S T I O N S ?

T H A N K  YO U  F O R  

WATC H I N G !
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