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However, as the tourism and hospitality industry continue to evolve, three elements namely sustainability CSR appear more prominent today. Sustainability can be defined as the practice of seeking to fulfil our current needs without undermining what future generations might need. In the sphere of tourism and hospitality, it means to control resources so that economic socials needs can be met while preserving cultural intactness as well essential ecological processes, biological diversity and life support systems (Scoones, 2007).
The circular economy is an economic model that seeks to eliminate wastage and the perpetual use of resources. This relies on reuse, sharing, repairing refurbishing, remanufacturing recycling to form a closed loop system with least or no inputs of sources and production if waste pollution carbon emissions (Corvellec, 2022).
Corporate Social Responsibility (CSR) is a business model that makes the firm socially responsible – to itself, its stakeholders and society in general. By promoting the practice of CSR, firms can become aware of their impact not only on economic but also social and environment factors in society.
In this essay, we will investigate how these ideas are currently being implemented in the tourism & hospitality industry – especially at a chosen hotel as part of their CSR policy where circular economy is used (Du, 2010).
The circular economy is like a production and consumption model that involves sharing, leasing; reusing repairing, refurbishing or recycle current materials as long as possible. So, the life span of products is increased. Waste and resource input are limited through steps such as slowing, closing, narrow loop-size energy and material flows in a circular economy. This is possible through durable design, maintenance and repair, reuse, remanufacturing refurbishing and recycling (Liakos, 2019).
This is in contrast with the classical linear economy which has a ‘take, make and dispose’ pattern of production. Basically, a circular economy is based on the ‘closure’ of product lifecycles through increased recycling and re-use thus positively impacting both nature and economics (Webster, 2013).
The circular economy plays a very important role in the industry of hospitality. There is a resource-intensive industry that involves areas such as travel, food services and accommodations. It uses large amounts of water, energy and creates a significant amount of waste. Implementing circular economy principles is a way that the hospitality industry can significantly minimize its environmental footprint (Korsunova, 2021).
The advantages of circular economy in the hospitality industry are numerous. It causes considerable cost-saving because of effective utilisation of resources and waste reduction. In addition, it contributes to improving the customer experience through sustainability practices that are increasingly preferred by consumers. Additionally, it facilitates meeting regulatory standards as regards waste management and carbon emissions.
In addition, the circular economy creates new business opportunities. For instance, hotels can collaborate with local farmers for composting of organic wastes or collaboration with artisans in upcycling furniture and fixtures. Such programs not only support a circular economy but also increase the hotel’s reputation and customer attraction (Liu, & Bai, 2014).
As a conclusion, the circular economy is an efficient and result-oriented model for making hospitality industry more sustainable through saving resources as well as improving customer experience and finding new sources of profit (Reike, 2023). The circular economy and Corporate Social Responsibility (CSR) are two concepts that can complement each other because they encourage sustainable business operations.
CSR is a self-regulating business model that enables the company to be socially responsible towards themselves, their stakeholders and society at large. It entails making a pledge to work towards the achievement of societal objectives that include environmental conservation, improving community health among others. This framework naturally lends itself to the concept of circular economy, which seeks to minimize waste and maximize utilisation of resources (Morea, 2023).
Implementing circular economy practices in CSR strategies has various advantages. It helps in reducing costs enormously. Through reusing, recycling and reducing wastes companies can reduce their raw material cost while minimizing the cost of waste management. Secondly, it can improve a company’s image. Environmental awareness is also a matter of choice among many consumers with people preferring businesses that show some commitment to sustainability. Third, it can help companies adhere to environmental laws and thus avoid fines or sanctions.
On the other hand, embedding ideas of circular economy into CSR policies comes with challenges as well. One of the key problems is a change in culture. The circular economy needs firms to change the way they do things from traditional linear models of consumption. This entails major structural changes in business and may sometimes face challenges (Stoyanova, 2019).
Circular economy is also associated with the lack of awareness and understanding. Although it has considerable advantages, the theory is still fresh and not popular among many people. This complicates the process of business implementation circular economy principles and reporting on its achievements to stakeholders. Lastly, although the circular economy may result in cost savings over time, such conversion can entail high initial capital investment costs. For instance, companies may require implementation of modern technologies or innovations that contribute to the reduction in resource wastes and improvement in resource efficiency (Hack, 2014).
In summary, adopting circular economy notion within CSR policies can be a daunting task but it proves to have great advantages. If companies adopt this set of principles, they not only will improve their environmental performance but also create a competitive advantage (Fortunati, 2020).
As a seasoned company in the hospitality industry, Marriott International policies on CSR are derived from their 2025 Sustainability and Social Impact Goals. Their plan to have a positive and lasting effect on any environment in which they find themselves comes out clearly through such initiatives (Ertuna, 2022).
Their CSR policy is in line with the UN Sustainable Development Goals, a clear indication of commitment to healthy global sustainable standards. This alignment highlights the commitment of this firm towards not only economic development but also environmental conservation and social justice.
In the circular economy, Marriott International has made a lot of progress. Their efforts have concentrated on the reduction of their ecological footprint by saving energy, preserving water and eliminating waste. Such initiatives follow the tenets of a circular economy that promotes efficiency in resource use and minimization of waste (Coulson, 2019).
[bookmark: _GoBack]Even though the term circular economy does not appear in Marriott’s CSR policy, their efforts towards sustainability demonstrate its principles. For example, their attempts to cut waste and utilise resources effectively are essential aspects of the circular economy.
Additionally, Marriott’s approach to sustainability that is holistic in nature implies the incorporation of circular economy principles into their operations. For instance, their efforts to reduce waste could include activities like recycling or reusing old material. Likewise, their commitment to resource efficiency may take the form of sourcing locally with a view to cutting on transport emissions or designing hotels in such a way as save resources and be sustainable.
On the other hand, a more precise analysis would involve concrete cases of circular economy from Marriott. This may cover their recycling programs, collaborations for compost of organic waste or upcycling furniture and fixtures (Font, 2012). Marriott International has implemented several practices that align with the principles of the circular economy.
Marriott is measuring and doing installations of renewable energy alternatives to achieve a goal that 30% for the year, this is consistent with the circular economy principle of renewable resources (Marriott International. (n.d.).
Marriott seeks to source 95% of its key categories – namely animal proteins, bottled water cleaning supplies coffee cocoa paper products and others. Responsible sourcing can significantly limit ecological impact of these products, which is a circular economy principle (Marriott International. (n.d.).
Marriott has taken measures to minimize waste like removing single-use amenity bottles. The main principle of the circular economy is to avoid waste. Marriott is building initiatives such as work on automation systems and energy efficiency updates like smart thermostats. These programs help to conserve energy and, which is in accord with the circular economy principle of resource efficiency (Marriott International. (2019).
Marriott is contemplating some changes to design standards with a view to making buildings cost effective. This could be sourcing of sustainable materials and creating designs that reduce energy use, both addressing circular economy principles. These cases illuminate Marriott’s adherence to the circular economy operation principles (Jones, et al., 2014). Nevertheless, it is necessary to mention that the implementation of these programs success also depends on several factors such as associate commitment in hotels and franchisees (Marriott International, 2019).
Yes, Marriot International’s CSR policy is undoubtedly in line with the United Nations Sustainable Development Goals (UN SDG). The UN SDGs are the set of 17 global goals meant to be a “roadmap for achieving a world which is better and more sustainable” They cover several global issues such as poverty, inequalities natural disasters among others (Jones, & Comfort, 2019).
Marriott has incorporated these goals into their CSR strategy in several ways. Marriott has taken steps to conserve water in all its properties and intends for the reduction of 15% from current levels as a benchmark score by year 2025. Marriott aims at sourcing 30% of its renewable electricity consumption by the year 2025 (Raub, & Martin-Rios, 2019).
Marriott is focused on the 50% reduction of food waste and responsible sourcing for its top ten priority categories spend. By 2025, Marriott intends to decrease its carbon intensity by 30%, and for energy it aims at a reduction of15%.
Through the adoption of this CSR policy that corresponds to UN SDGs, Marriott shows its contribution towards sustainable development and realization of these global goals (Landau, 2020).
A British start-up is on a drive to create smart meters that detect waste in commercial kitchens. They find out what food is wasted and look for ways to avoid wastage. So far, Winnow has succeeded in eliminating 50 percent of waste across hundreds of kitchens in more than forty countries and helped to save over $25 million annually for its clients1. This innovation follows the principle of circular economy because it reduces wastage and makes use of resources (Winnow Solutions. (n.d.).
This Dutch firm has invented a methodology of dyeing fabric without the use of any water at all, and no chemicals apart from the colorants themselves. It makes use of highly pressurized “supercritical” carbon dioxide, which is able to dissolve the dye and infuse it deep into the cloth. The carbon dioxide also evaporates and is recycled for further use. This approach conforms to the cyclical economy principle of recycle and reuse resources (Dye Coo Textile Systems B.V. (n.d.).
This Australian-based company recovers value from old printer cartridges and soft plastics, which are converted into roads. The products are blended with asphalt and recycled glass to create a better-quality, road surface that possesses the ability of enduring up to sixty five percent more time than regular standard asphalt. This development conforms to the circular economy approach of recycling waste into precious resew (Close the Loop Group. (n.d.).
These companies are pioneering circular economy principles in their operations. They are showing that it is possible to minimize wastes, recycle and reuse resources, as well create values from waste. Other companies can be able to learn from this first and apply the same approaches in their own operational If they do so, then not only can they minimize their negative impacts on the environment but also find new chances to cut costs and earn money.
In conclusion, this essay has discussed the theories of sustainability and circular economy as an integral part of CSR pertaining to tourism and hospitality. These key terms were defined, and their importance underlined in the industry, with a focus on how they affect CSR policies within the context of circular economy.
As a case study, we analysed Marriott International detailing its CSR policy and elaborating on how it applies the principles of circular economy. Although concrete details about their circular economy practices were scarce, the commitments to sustainability and resource efficiency indicate that they are in line with such principles.
We additionally pointed out other examples of companies in the sector that epitomize the circular economy, showing how waste can be minimized and resources consumed reused and recycled.
The advantages of sustainability and circular economy in the hotel industry are numerous. They result in cost reduction, improved customer experience, help achieve regulatory compliance and create new business avenues. As such, embedding these principles into CSR policy seems not only beneficial but also mandatory for the future development of the industry.
In fact, circular economy and CSR are one coin with two sides: that of sustainability in business operations. Their integration is important for the success of tourism and hospitality industry in a long run.
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