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This report aims to set persuasive and convincing research for the chosen topic of greenwashing and the effect on consumer purchase choices. The idea of sustainable practices covering the economy, environmental impact and social impact in businesses has been collectively initiated into the Coporate Social Responsibility framework and the triple bottom line, (Pan,X, et al, 2021). The aim to create long term value with contribution to a positive society beyond financial profit has been used as a tool for stakeholders as part of their financial reporting, (Belas, J., & Zvarikova, K, 2021). However, companies are under pressures to report and improve their environmental and social impact as part of brand recognition with a competitive advantage which has led to cases of greenwashing, (Aliano, M., 2024).  Regardless of location as part of The Sustainable development goals responsible consumption and production, (United Nations, 2025), effects all sectors globally. 
A case study published in the circular economy and sustainability journal suggests that companies claiming to be sustainable without making meaningful changes distract from genuine goals achieved by sustainability, slowing progress. Also suggesting that lack of knowledge and understanding and the need to copy successful achieving competitors are leading to greenwashing without knowledge of doing so, (Choudhury, R. R, Et al ,2024). However, it has been suggested by Szabo & Webber, (2021) that green consumers are biased towards companies and distrust advertising leading to difficulties in consumers' purchase choices.
This study aims to examine the impact of greenwashing on consumer purchasing decisions exploring how misleading sustainable claims influence consumer trust, brand perception and buying behaviour. To achieved these by investigating consumer awareness of greenwashing, determine whether greenwashing claims have affected purchases by using examples of accused greenwashing companies and has it impacted customer loyalty.
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[bookmark: _Int_ApOlBrml]The research paradigm consists of both ontological views of objectivism and subjectivism depending on the epitomical view of the consumer, determining the research methodology should consist of mixed methodology of both quantitative and qualitive research. Through this process it gives the strengths of both researches to validate findings, (Saraswati, P., & Devi, A, 2023). Quantitative research questions will be analysed through a survey consisting of ten questions put on Likert and ranking focusing on awareness and trust and purchase behaviour. This type of data is used to analysed structured question of what and how given a situation, (Goertzen, M. J., 2017), however the questions need to be direct, consistent and in line with the data required for research purposes.
The use of a recorded focus group to analyse discussions among consumers will give the opportunity to explore collective attitudes. The validity of the research will be dependent of the unbiased nature of researcher and their interpretation of the collected themes, (Johnson,R,B, 2017). The process is suggested to be analysed through Iterative categorisation where audio recording is transcribed and coded through a software programme such as NVivo on Microsoft word, (Neale, J, 2021). Collecting reliable data questioning will ultimately come down to the amount of information received, using prompts with explain to me how, what that is/ does to extract enough raw data to obtain a pattern, (Gulati, P., Dhiman, et al, 2023). 

 

Quantitative research 


· Define question types to collectively give opinions on greenwashing and the consumers purchase choices.
· Create a questionnaire using forms on Microsoft.
· Use Likert and Ranking style for questions along with generic questions of age and gender.
· Add statement for participant agreement form.
· Before launching create an Ethics in line with the code of ethics.
· Use social media to share forms to capture a large audience.
· Allow Form to be active for four weeks.
· Annalyse data received aiming to capture over one hundred responses, if achieving this has not been achieved review questions and relaunch.
· Present data findings through visual aids using SPSS and Microsoft Excel.

Qualitative research

· Create a participants agreement form to be presented to participants before recorded focus group.
· Create an Ethics form in line with the code of ethics.
· Organise a location within an area that has accessibility for all.
· Offer an incentive to gain participants, offering only a time and location to control any variables.
· Semi-structured questions with a focus on sustainability, Greenwashing and instances of greenwashing such as the Mcdonalds scandal, (Verma, M., & Bharti, U., 2023). With emphasis on did they know? How does it make them feel? Has it changed their view? Is it going to affect their purchase choice in the future? 
· Recorded audio transcribed onto a word document.
· Collectively rationalise themes by similarity of opinions.
· Present themes in a data analysis report.
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To analyse the questionnaire results in a quantitative approach preparation of the data is a key strategy, removing incomplete responses for accuracy and converting Likert and ranking responses to numerical value. Using numerical values provide opportunity to calculate the mean, medians and percentages which can be used to create visual charts to represents trends in purchase behaviour and customer awareness. With use of Chi square tests comparing responses across demographic groups can help identify significant patterns which can be corelated with the geographic areas. The use of software such as SPSS and Excel will give the option of selecting values to find relationships and give indication to an answer to the original question. Variables to answer the objectives considerations would consist of:

Gender – Purchase Habits
Claims of sustainability – Purchase History
Claims of sustainability - Gender
Misleading claims – Confidence of identification of green washing
Factors that influence purchase of products – confidence of identification of green washing
Coporate transparency – factors that influence purchase of products

The focus group data analysis would be significantly different as qualitative data research. Applying the framework method to distinguish themes as described by the American Psychological Association, (2023). The framework method outlines a structured approach to analysing qualitative data by organising responses into thematic categories based on word patterns and recurring phrases and identifying relationships between viewpoints.  This method offers transparent data interpretation of customer perceptions, practically useful for studies of this kind. Findings can be presented in table format or essay format, however for this study the use of table format would be more coherent and visually easier to interpret. 
These results hope to gain answers to study question of does the impact of greenwashing affect consumer purchase choices. The qualitative data will suggest opinions on Greenwashing, the understanding of greenwashing, their thoughts and feelings on sustainable practices and consider if they've made purchases from a supplier that has committed greenwashing. 
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To effectively answer the research objectives and questions on greenwashing and consumer purchasing behaviour a mixed method approach is justified incorporating both methodologies. The use of a quantitative survey discussions with structured questions will provide measurable insights into customer awareness, trust and purchase decisions regarding greenwashing. The approach is justified as it allows statistical analysis to identify pattern and trends, provides objective data and enables comparison across demographic groups. The qualitative approach through focus groups is used to understand the psychological and emotional responses to greenwashing. It is also suggested that through these exercises the body language used when expressing feelings and thoughts can be used analyse customer awareness, ( Oranga, J., & Matere, A., 2023). The use of both approaches ensures comprehensive analysis capturing both behavioural patterns and consumer sentiment.
Each research method is justifiable with advantages as suggested above, however, disadvantages are tried to be eliminated using the mix methodology. Quantitative research through surveys constrains answer choices and limit depth, potential bias response with inaccurate purchasing behaviour and does not capture emotions towards the deception we wish to analyse. But using the mix methodology and qualitative research we can eliminate constraints of answers by giving opportunities to delve into beliefs and feelings and capture emotions through visual body language or vocal tones. The risk of biased responses is harder to mitigate but with careful consideration to the variety of geographic and demographic participants requested to participate in the study will aim to collect views from a large pool.
As part of the research governance to enhance quality and the integrity of the research it is imperative to comply with ethics. The protection of participants of their rights and welfare will contribute to minimising risks of physical and mental discomfort or any danger from the research procedure. The protection of the researcher and the protection of their rights to carry out the investigation covers the companies who financed the research legitimatisation to carry out the research on their on their behalf.   
[bookmark: _Int_KuIzgjjH]Principles of ethical research is guided by a standard that has evolved over time consisting of historic events, political events, social and legal considerations, (Artal, R., & Rubenfeld, S, 1997). To provide a legitimate research result ethical considerations must be applied throughout the process with specific consciousness of confidentiality and autonomy, (Hasan, N., et al, 2021). To provide ethical principles to this research proposal all research will be conducted with beneficence, respect and justice. Minimising any risk or harm towards participants the following will be adhered to before the start of the process, all locations physical and virtually will have a health and safety risk completed with any factors that could cause issue to be communicated to the participant verbally or in written format. Alongside a health and safety assessment a participant risk assessment will be carried out for the focus group by an impartial associated member where the explanation of the purpose of the study, to assure confidentiality and what factors will be used to minimise any risks, an opportunity to provide informed consent, an opportunity to provide participants with contact details if they wish to withdraw data collected and be sure of the mental health status of participants. All details of the above will be included within the questionnaire while also giving the participant the opportunity to skip any questions they do not wish to answer. 
Data protection and storage that is defined by GDPR will be collected throughout this study; this data will not be shared to anyone to apart from whom the research was intended for.  Any personal data regarding to identity or any identifiable characteristics that would identify the participant will remain anonyms through coded recorded data, stored in a word document that has been transcribed for research purposes only. Storage of these documents will be on a personal laptop in an encrypted file with relevant security measures. Participants of the questionnaire will be given the same autonomy and respect to data collected with all replies sent to a new email that is only accessable by the researcher, the respondents questionnaire will be set up with no need for personal information. 
A fundamental principle in ethical research comes under the umbrella of justice including and ensuring fairness and inclusivity. The aim will be to obtain a diverse group of participants from all walks of life each representing their demographic and geographical view without bias. Ensuring the study aligns with the UWTSD code of ethics and application for ethical approval must be obtained before any research is carried out along with the proposal. 

Resources needed to complete the research will be as follows:
· Laptop 
· Recording equipment.
· Access to SPSS software.
· Access to full version of Microsoft Office.
· Impartial member to perform personal risk assessment.
· Health and safety and risk assessments forms.
· Transcription software.
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