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Introduction
The UK economy benefits greatly from the enormous contribution that entrepreneurship makes to the economy, which helps to sustain both economic stability and steady growth. However, the fundamental idea of entrepreneurship, theoretical understanding of entrepreneurship, differentiation of entrepreneurial traits and skills, and key entrepreneurship motive to recognise traits and skills necessary to be flourished. At first, it will define concepts like entrepreneurship, entrepreneur, small business and small business owner. The motive and skills required for an entrepreneur will be analysed here. 
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Entrepreneurship is the activity of developing a new business and taking risks with the hope of making a profit (Roy, 2011). In today's environment, starting your own business is a common professional path. To address issues like unemployment, regional inequities, and underutilised resources, many people are now preparing to launch their businesses. Since the globe is currently facing significant difficulties that go far beyond the global economy, entrepreneurship has never been more crucial. By fostering innovation, job creation, and social empowerment, entrepreneurship is a powerful force that can significantly influence growth, recovery, and societal advancement (Casson, 2016). A greater understanding of the crucial role education plays in producing the next generation of leaders, innovators, and entrepreneurs who not only create value for society and jobs but also inspire others to dream of a better future is necessary. The world needs more entrepreneurial societies that can address more complex, interconnected, and rapidly changing problems.
As a result, entrepreneurship should be pushed everywhere because it is the motor that propels the economy. It is the practice of establishing new organisations or reviving established ones, notably new enterprises, in response to opportunities that have been discovered (Boulton and Turner, 2015). Due to the high failure rate of new enterprises, entrepreneurship is frequently a challenging endeavour. Depending on the type of organisation being created, entrepreneurial activities vary significantly. Scales of entrepreneurship range from small-scale, even part-time, solo projects to large-scale initiatives that generate numerous job opportunities. Many "high-profile" entrepreneurial endeavours look for venture capital or angel finance to raise money to fund the company's expansion (America, 2016). Many other institutions now exist to encourage would-be entrepreneurs, including specialised government agencies, business incubators, research parks, and some NGOs. Angel investors often demand returns of 20–30 per cent and more extensive engagement in the enterprise.
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The French verb "entreprendre" (to undertake) is the root of the English term "entrepreneur," which refers to people who take on the risk of starting a new business (Roy, 2011). As a result, the term "entrepreneur" first arose in the French language around the start of the 16th century. The phrase was also used to describe military expedition commanders. However, the term "entrepreneur" was originally used to describe economic activity by an Irishman named Richard Cantillon who lived in France. An entrepreneur is someone who purchases factor services at predetermined costs to resell its product at unpredicted rates, according to Cantillon. Cantillon, therefore, views an entrepreneur as the bearer of uninsurable risk. Entrepreneurs are those, according to the International Labour Organization (ILO), who can see and assess business possibilities as well as the resources needed to seize them and take the required steps to achieve success (Casson, 2016). 
Leaders and entrepreneurs share many similar qualities. However, trait-based theories of entrepreneurship are becoming less and less credible, much like the early great man theories of leadership (Boulton and Turner, 2015). Managers and administrators are frequently compared to entrepreneurs, who are thought to be more systematic and less risk-taking. Since many entrepreneurs in real life work in teams rather than alone, such person-centric models of entrepreneurship are of dubious validity. However, a substantial but now obviously outdated literature on entrepreneurial personality discovered that some characteristics appear to be linked to entrepreneurs.
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A small business will not have a balance sheet total greater than £3.26 million, a turnover greater than £6.5 million, or more than 50 workers, as per the UK's “Companies Act of 2006” (Tyson and Schell, 2018). That means a small business can be identified by utilizing the revenue which the business made and at the same time the number of employees that the business recruits. There is almost 99.2% of businesses in the UK fall under this category. From this, it can be said that small business has a huge impact on the economy of a country and this cannot be ignored.  
The individual who owns a business that fits the above criteria of a small business is known as a small business owner (America, 2016). The impact of an owner in a small business is more important than a large company because in this type of command owner can have control and take part in the administrative process of the business.  
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In a nutshell, entrepreneurship is a skill that requires innovation, originality, self-assurance, and risk-taking. Entrepreneurship can be defined as the full process of starting and running one's firm or enterprise (Williams and Martinez, 2014). But there are numerous forms of entrepreneurship in this society. Small businesses or huge groups of businesses can both engage in entrepreneurship or entrepreneurial organisations. It might also be a start-up company or just straightforward social entrepreneurship. Additionally, entrepreneurs are constantly looking for business possibilities, inspiration, and innovation in every state sector, all of which help to shape the economic cycle of the nation (Labs.com, 2022). Therefore, an entrepreneur is a person who runs a business. An enterprise, on the other hand, is a separate company structure engaged in industrial operations as well as making money. It is an established business that offers customers goods and services.
The UK economy as a whole has benefited greatly from entrepreneurship and businesses. Small firms make up roughly 98 per cent of all private sector businesses in the UK (FSB, 2021). Every year, the UK economy grows significantly thanks to the fresh and creative start-up founders and small business entrepreneurs there. About 16 million people in the UK have found new jobs thanks to SMEs in recent years, which is a fantastic quantity of employment. Another crucial point is that small and medium-sized businesses contribute about £1.9 trillion to the UK economy (Fernandes, 2018). It amply demonstrates the relevance of the connection between small business endeavours and the UK economy. Therefore, the state of the UK economy will directly depend on the development and health of these small businesses. This complete essay has also revealed several important pieces of advice for entrepreneurship and businesses.
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In the post-pandemic era, having a lot of talent and developing personal traits will give you an advantage over competitors who are fiercely competitive and have access to vast intellectual resources (Bionic.co.uk, 2022). Entrepreneurs need to be marketing and social media integration experts. Entrepreneurs can go far if they have well-organized communication skills because they will improve their company's networking capabilities and advertising efforts. The ability to start something on one’s own is a trait shared by all successful businesspeople. Entrepreneur becomes more powerful and goal-oriented in the commercial field as a result of their decision-making efficiency (Roy, 2011). It could be the bravery to take a chance or overcoming any hesitation to accept any novel and creative company ideas. An entrepreneur needs to increase their skill set by enrolling in numerous courses and gaining real-world experience in human resource management, marketing, and finance to continue for a long time and thrive in the post-COVID-19 pandemic circumstances. To start a successful business, the entrepreneur needs also to have a vision.
Success in the professional field or even in business does not depend on a student's grade point average or the calibre of their academic credentials. On the other hand, an entrepreneur's success and victory in business depend on both their personal and professional qualities (Casson, 2016). Anything becomes more acceptable when it has entrepreneurial traits like creativity; buyers also like anything novel. Additionally, when the entrepreneur's innovation is paired with creativity, the result will be a product that is more astounding to buyers and more marketable. Entrepreneurs must constantly be hungry for success since it will go a long way for them. Entrepreneur is then more productive when they possess fantastic qualities like self-assurance, persuasiveness, and tenacity (Boulton and Turner, 2015). Additionally, the ability to handle stress and a proactive mentality would help the entrepreneur perform at his or her peak in the ensuing firm or workplace. Therefore, to thrive in the post-pandemic competitive environment of the commercial market, entrepreneurs must have all of these qualities.
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An entrepreneur needs to possess a certain set of qualities and abilities to successfully sustain a business. Entrepreneurs must develop a wide range of incredible qualities and abilities to thrive in the post-COVID-19 pandemic environment. The fundamental idea of entrepreneurship, entrepreneur, small business and its owner, entrepreneurial motive and skills, important entrepreneurship theories to recognise skills necessary to be flourished as well as a clear description of entrepreneurship and enterprise focusing on their significance to the entire UK economy have all been evaluated in this report. This complete report has also revealed several important pieces of advice for entrepreneurship and businesses.
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