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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Anwer: Trying to access their page only took a few seconds to access, which gives me confidence that the site is a good one, which is a great asset for them.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site contains too many sub-pages .Cookery team building & Leadership Event ,Cookery class ,Gift vouchers and some of them you can find on their page
 ,if you are just starting out but if you are at an advanced level in the kitchen they are useful enough.
There are a few aspects that can be negative for a new person accessing the page. It can be a little disorienting because it is a page for an advanced level in the kitchen and for those who do not know English well, so I think that if some options are made available for those unfamiliar with native English.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
By accessing the site we will see in the Menu that we can make bookings for private classes, also in the menu we find easy-to-access contact details.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although it is a fairly easy page to access and use, there are a few things that should be improved such as .
If you are just starting , the fact that it has too many sub-pages makes you feel a little confused about what you need, then it is a little harder to use.
The slightly dark colors make it visually difficult.
I would add some options for those outside the country as well as for those in the "English is not my first language" category. 
So YES, booking can be made



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Considering how the main page looks, I wouldn't say it looks quite acceptable, although there are a few things to change 
The colors
the organization 
Could be improved
The difference in how it looks between the phone and the computer is significant.
From how the first page looks to how we find the menu.
As I said, it is a page for professionals in the kitchen and for those who are just starting out, you may be confused at first glance.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses clear, attractive and informative images.
The colors are dark, which makes the site a little tiring to watch. Improving the colors could be a good way to express the page. 
It does not contain videos, which makes the page a little boring for those who learn more visually (there are people who find reading tiring or boring, and videos are a source of inspiration). Instead, it contains clear visual messages and in context to be able to obtain the necessary indications



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the site has online chat, which is very helpful for regular questions for more detailed information as well as for small curiosities. This is a real help for new costumers and for those who already use the page as a future in gastronomy and pastry. As I said, it is a real help and it is a real bonus. This option Chat online But we must keep in mind that they have an AI-based chat which can create a little confusion in the answers.




	Question 2d – How effective are the social media links on the website?


	Answer:. They are present on Facebook, Instagram and YouTube 
 Considering that everyone eats, someone has to cook. This website does not negatively affect social media, as it is not very complicated to access, which is a strong point in promoting the gastronomy page. 



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
.I believe that the passion for cooking does not necessarily need a classification and if it had one it would be that of Chef or Chef Critic but also the simple fact that you are a gourmet can classify you in this field. The love and passion for the culinary art can classify anyone interested in it.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: As for the customer reviews, they say it is a pleasant experience and that they will repeat the pleasure they have offered from THE COOKING
ACADEMY. Yes, the reviews are updated, which demonstrates their seriousness as a company.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: After my research about the people at the cooking academy, they prove to me that they are of high quality. If I need to recommend them to my acquaintances, I would do so for the improvement of culinary skills and gastronomic education



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: To find out the prices you will have to contact them privately which can be inconvenient for some people, they are a category of people who want clarity, like me, I also want to know from the beginning if I can afford certain things so as not to waste my time and others'. They don't have the prices displayed and yes I would have liked them to be visual



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking

	
	2.Academy

	
	3.healthy food 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
For the most part, yes, it appears first, but I noticed that after a few searches it starts to disappear and is barely second on the search list.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I think it's been a long time in the modern world, we all want unique experiences, many of us sleep to express our hobbies, which makes us perfect in what we like, and that's why this Cooking Academy will be very popular on the modern market. As many people enjoy the fact that they can learn cooking and culinary arts at a high average cost. Yes, they will definitely have a lot of success in the future, as I said before. Someone has to eat and someone always cooks.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
There are a few aspects that I would like to improve. These are the colors used, they are dark. The fact that it is a little difficult for beginners. They should take into account international customers and add a translator for language support. And besides, the price of the packages they offer should have the prices visible for their transparency and their loyalty as an agency.




Reference List 
	The data about which I expressed my own opinion is taken from the official Cooking Academy page https://www.thecookingacademy.co.uk/about-us this is their link where all their data can be checked. I have checked and their page is verified and updated in time.








