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Introduction
Sustainability practices are an important part of the responsibility of corporates and adopting the same can be beneficial for organisations in almost all industries. This reflective journal will document the learning relating to the importance of sustainability practices in the hotel industry. 
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The key findings of the lecture have been that it has emphasised and documented the concept of sustainability and its principles. I have found that it has involved mentioning the reason why sustainability should be considered a Corporate Social Responsibility of the firms. Moreover, the concept of corporate social responsibility has been detailed and examples from potential organisations like Starbucks, Hilton, Premier Inn and others have been documented to understand its importance in the hotel industry. Sustainability can be defined as the method that refers to practices or approaches enabling meeting the current needs without compromising the future generation’s possibility of meeting similar needs. It is one of the voluntary approaches by the firm to self-regulate their business (Sajjad et al., 2018). The adoption of strategies relating to suitability not only help improve the quality of human lives but enable the protection of the ecosystem and preservation of natural resources so that future generation can use the same. 
I think sustainable practices in the hotel industry can help organisations to enhance their potential of meeting not only meeting current needs and it can make them more conscious environmentally. Assuring the three pillars of sustainability that are economic social and environmental well-being is favourable for not only meeting the organisational goals and competitive advantage (Purvis et al., 2019). However, enables them to have a positive impact on the social community and environment. Even, I have realised that preferences for organisations that confirm sustainability in the hotel industry are quite high thus the idea of sustainability in the hotel industry is important. Moreover, it is evident among consumers in the UK that they prefer purchasing from organisations which are sustainable. It is environmentally conscious services and products from organisations that UK consumers are inclined towards when making purchases (Statista, 2022). Thus, firms in the hotel industry I believe should incorporate sustainability practices when operating their firms to enhance their revenue. 
I believe that sustainability practices in the hotel industry can have a positive impact on the experience of the customers and enhance their satisfaction due to their preference for the same. Nearly 84% of organisations are focused towards improving their impacts on their environment after the COP26 Climate Summit in the year 2021 (Worldcoffeeportal, 2022). Organisations that have not adopted the same should be informed about the benefits of the same so that they can apply the same for their operations and enjoy greater revenue and profits. 
Starbucks is one of the firms, which has selected a target of reducing their emission of greenhouse gases and has been working in order to become carbon neutral by 2030 (Starbucks, 2021). This has made them more responsible towards the environment and natural resources. I believe that the following practices make a business more ethical and meet the corporate responsibility values that a firm undertakes. Corporate social responsibility refers to enhancing society through practices in an organisation rather than degrading the same. The commitment of a firm towards the community can be determined by the same and brand perception can be enhanced (Reckmann, 2022). The case is similar even for organisations operating in the hotel industry enabling an understanding of its significance. 
Green or sustainable practices in the hotel industry are linked to not only the preservation of the environment better operational outcomes that can be achieved with the help of the same. It provided an opportunity for innovation in the industry (Kostić et al., 2018). Hilton Hotels is one of the firms that has been involved in adhering to sustainable practices and the same has allowed the firm to reduce the use of water by 20% and reduction is waste has been almost 41%. Additionally, they have ensured a huge reduction in food waste by the firm (Hilton, 2018). Thus, I believe that sustainability practices can be quite advantageous for the hotel industry. With better practices, consumers’ preference towards hotel industry are being changed.
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This journal can be concluded on the note that implementation of sustainable practices in the industry it should be adopted for promoting the brand and its value in the market and for adapting to the new preferences in the industry. Several organisations have been found to strictly make use of sustainability practices like Starbucks, Marriot, Premier INN and Hilton Hotels. 
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