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	Student Number
	2510875
	Student Name
	DAVID ADEOLA COLE

	

	Website Chosen 
	Cleaners of London.co.uk

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website has a very quick response, it loads within sixty seconds. This then enables applications by customers for different services patronage. It is user-friendly, without any hassle.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains many sub-pages, with pages covering all the branches of services provided. A prospective customer navigates through the subpages by searching through those enumerated pages for the choice of services required. Services provided can be divided into two major area, these are domestic and commercial services.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
A customer can not make a booking via the webpage, as booking is made possible on both email and phone call.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
1. Getting an automatic quotation price immediately booking is submitted, without  any hidden charges.
2. Applying a discounted rate to every first time booking.
3. Inclusion of a chat window to take care of issues requiring very quick response.





	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?



	Answer: The look of the webpage is so splendid.
There are noticeable differences in appearance of the webpage on a mobile phone versus computer. Navigation is made easier on the computer compare to the molbile phone.





	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The use of imagery on the website is so fascinating, seemingly natural in such a way that it brings one very close to nature. Video is so informative and educative while colour usage is so pleasant and appealing.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website has not made use of online chat tool and this could deny the customer the opportunity of seeing hidden charges, should there be any before service delivery.



	Question 2d – How effective are the social media links on the website?


	Answer: 
The effectiveness of the social media links is so high that it gives noticeable and reasonable volume of patronage due to addition of reasonable numbers of social media on the website.




	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offer to customers by the company are so clearly stated, direct and detailed enough to customers’ understanding with no ambiguity. This is done by categorising  or grouping  services rendered accordingly in terms of sizes and types  of properties to determine charges.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: 
Customers reviews are made available by inspection of work done in order  to ascertain rating of the company’s services. Such services are afterwards rated to satisfactory  standard or otherwise.  This is the reason for inspection of work carried out.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The services is presented as high quality based on the company’s policy of refund on unsatisfactorily service provided  as the company is so confidence to  refund the customer. Should the services rendered  fall below expectation.. The  company do periodic review after service is carried out, with routine inspection. The reason I would use or recommend the company’s service to a friend or family member is for the confidence and assurance of the company before and after service are rendered.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	

	Answer: 
Yes ,prices are clearly made to customers. This is done by the attachment of price to every service, as advertised on the company’ webpage. Prices are commensurate to services provided by the company. 




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners

	
	2.of

	
	3.London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website appears in the top ten websites when typed into google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:
I definitely feel that website still have very high relevance in modern UK business considering the fact that most of the UK modern business owners now enjoy the ease of website usage for taking their products and services to the door steps of their prospective customers. Cost of advertisement is now reduced to the barest minimum in the sense that resources on human advertisement are now being saved and diverted into other areas of the business by way of reinvestment. This is then responsible for the growth and expansion of business. Presently the number of people going about distributing posters for the advertisement of one business or the other business are not as much as it used to be due to the wider usage of website.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 



	Price discount should be given to all first time customers and this should be stated on the webpage. This would increase the patronage of the company.
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