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The main aim of CSR is to create a positive image of the sector and do business sustainably and ethically without adjusting the comforts or quality for guests while striving to level up the experience (Vertigans and Idowu, 2019).  The concept of CSR evolved by the understanding that the business shall look after not only the investor as well as the customer but also the staff, the large community and society, and even the environment, hence leading to the rise to the triple-bottom-line concept of levelling up the profit, people, and planet.  Corporate social responsibility is a broad concept that could take several forms depending on the hotel and sector (Inkson and Minnaert, 2018).
Marriott is the hotel chain headquarters in the US. It is a hotel chain with over 50 hotels in the UK. Marriott used to give services like rooms, hotel reservations, holidays, flights and hotel packages, and even car rental services.  The essay will explain the CSR policy of the hotel Marriott. It will explain the reason for CSR in business with the impact it used to have on the firms in the hotel industry.
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Corporate Social Responsibility is a business management concept to teach social and environmental issues in business operations and stakeholder engagement. Corporate social responsibility (CSR) is the self-controlling business concept that aids businesses like Marriott to be socially responsible to themselves, the stakeholders, and the public (Cooper, 2021). Through corporate social responsibility, also known as corporate citizenship, Marriott could be mindful of their influence on every element of society, including the economy, society, and environment; these three elements are the base pillars of sustainability. Corporate social responsibility is a broad concept that could take several forms depending on the hotel and sector. Through the CSR program, philanthropy, and volunteer effort, Marriott could benefit society while leveraging the brand (Haski-Leventhal, 2018). Sustainable environmental practices implemented by Marriott: The report shows that Marriott will reduce energy consumption and invest in a renewable energy system. To minimise the emissions level, Marriott integrated a carbon offset program, which will help decrease the emission of greenhouse gases. To minimise water consumption, Marriott has installed a detector tool to ensure there are no leaks, and they have a low-temperature laundry programme, which saves water energy and longer linen life.
For the firms to be socially responsible, it first entails being accountable to themselves and the stakeholders. Firms that adopt CSR program holds to have growth in the business to the point where they can provide back to people of the community. Hence, CSR is generally the strategy that is executed through larger firms. After all, the more visible and effective the business is, the more accountability it has to determine the standard of ethical behaviours for the peer, competition, and sector (Latapí Agudelo et al., 2019). Based on Carroll’s pyramid of CSR, it can be seen that by being socially responsible, the firm has to attain the expectation in matters of economic, legal, ethical and philanthropic frameworks by the community at a specific period (Carroll, 2016). 

Marriott Hotel is also involved in CST at large. The CSR policies of Marriott Hotel affect Diversity and inclusion, Effective engagement of society and communities, Sustainability, and conservation of the natural environment. Diversity and inclusion policy is seen as the CSR of Marriott. It is a vitally important component in the CSR agendas.  Corporate reputations are the crucial business success influence. The diversity and inclusion policy at Marriott in CSR aids in having compelling brand images, assisting in making the leveraged reputation and developing positive business connections. By executing well-developed programs for CSR, Marriott could make and keep positive interactions (Marriott International, 2023). The policy by Marriott could also lead to a higher level of risk to both brands' positioning and employee satisfaction.  It could aid in levelling up the personnel morale, grow the quality of belonging, and enrich brand associations and loyalty. CSR is significant for many reasons.  It aids in developing and levelling up the outcomes around many elements of Marriott. It delivers monetary and social returns on investments and is seen as the main element of effective governance. However, the ineffective policy of inclusion and diversity at Marriott make the business to have impacted the brand image (Sanvitale, 2022). Brand image plays a vital role in the business that would be ineffectively affected if Marriott did not hold an inclusion and diversity policy. The ineffective policy of inclusion and diversity at Marriott also causes the firm to have a lower level of reputation in the market that impact adversely the firm. This leads to lowering the revenue of the hotel. Marriott's ineffective inclusion and diversity policy also led to disruptive business relations. 

Community engagement is seen as one of the main elements of corporate social responsibility (CSR), alongside the issues at the workplace, the marketplaces, and the environment (Shin et al., 2021). Community engagement could take several of the manners. For instance, it is seen that the firms select to aid the local charity with monetary contributions. According to the concept of community engagement in CSR, a scope of influence remains in the society in which it operates. It explains the activity Marriott undertakes to leverage the relationship with and contribute to the well-being of the societies it holds to have the presence or impact (Popovich, 2020). Working with the local people could lead to a broader series of merits. For example, for several of the hotel firms, local customers are seen as a vital source of revenue. Explaining the commitments to society could level up the hotel’s reputation and make it simpler for Marriott to recruit or retain workers. Better relationships with locals could also aid. CSR practices could help make a solid connection between the workers and the corporation, enhance morale, and assist both workers and Marriott in feeling highly linked to the world encompassing them. Stakeholder’s theory of CSR explains that stakeholders are seen as the crucial element of the effectiveness of CSR initiatives. Firms cannot attain CSR aims without several shareholders' engagement, expertise, understanding, and loyalty (Naik, 2020).  However, the absence of a policy of Effective engagement of society at Marriott could harm the business at large. Corporate social responsibility could be an exercise in ineffectuality. Marriott’s management holds a fiduciary duty to the shareholder; CSR directly contradicts this since the accountability of the executive to the shareholder is to leverage the profit. In the absence of the policy at Marriott, it can be seen that there would be weakened economic development of the firm. There also involve Marriott faces a low level of social welfare. This makes the hotel face huge costs and an ineffective brand image. The hotel's customers can be restricted from associating with the hotel. In addition, the lack of policy at Marriott also leads to a decline in the firm’s image and degrades the brand. The ineffective Social responsibility program could decline employee morale in the workplace, which drives a lower level of productivity, which influences how profitable Marriott could be (McTier, 2022).
The 2017 report by Marriott Hotel shows that there are more positive impacts on the stakeholders than negative ones. Marriott intended to support and engage with the local communities. It donates to international welfare organisations and fundraisers to support societal issues (Marriott International Inc., 2017a). Marriott has created programs like employment, protected human rights, empowered women and given youth internships through apprenticeship. It has put up mechanisms to reduce emissions, thus enabling sustainability, which is suitable for environmentally sustainable development; this is all the positive impact. One negative impact on the environment is the Marriott properties itself, which, if controlled, can negatively impact the local community. This can be credited to the time it was constructed when no policies guided sustainability. The growth in food prices economically affects the locals who cannot afford it, thus leaving it for tourists (Roos, 2010). The hotels need to progress on the negative impacts by developing strategies to minimise the environmental, social, and economic impacts discussed earlier in the report.

The sustainability policy at Marriott makes the firm effectively aligned with CSR. Based on the Modern Management Theory of Business Sustainability, Business sustainability is a resource-based theory of the firm. This theory explores its assets' structure, key capabilities, sustainable competitive advantage, differentiation and profitability (Kuznetsov, 2014).  By 2025, Marriott Hotel aims that 80% of hotels will have participated in community service practises. Also, by the year 2025, 0020 around half of every seen volunteer practises will be based upon skills (csr-marriott, 2019).  It can be seen that the policy aids hotels in leveraging the business at large through revenue. The policy makes the hotel uplift the brand awareness and the entity. Its sustainability policy by Marriott also helps the firm enhance its more robust presence in the hospitality sector.  The triple bottom line theory refers to reporting that places equal weight on social equities, environmental accountability, and monetary performance. In short, it leads to three elements: people, planet, and profit. Marriott Hotel guides growth relies upon the triple bottom line theory, streamlining with sustainability with business aims, referring that shorter-term profit does not happen at the risk of humans or natural capital (Roadrunnerwm.com, 2021).  The theory explains that Marriott Hotel would benefit by lowering the compliance risk. It is also seen by the theory that Marriott Hotel would lead to compelling talent attraction and retention. However, the triple bottom line theory can also make the Marriott Hotel level up the difficulties with the policy aid sustainability. They also involve the cost of estimation at the business. The policy can also make the Marriott Hotel face the loss of cost and expenses by inculcating the policy regarding execution, maintenance, and effectiveness, making the management shift focus on it (Sloan et al., 2017).  Without the policy, Marriott Hotel can also lead to higher levels of wastage and ineffective residues from the process that hurt the surroundings. Marriott would see declining customer loyalty and employee burnout, making Marriott feel the skill shortage in the firm (Donleavy and Noronha, 2022). 
The policy of conserving the natural environment of Marriott Hotel could not only lower the risk and decline the expenses but also level up the reputation, attract a customer who prioritises sustainability, and contribute to the planet's well-being and society (Bimson and True, 2020). Sustainable living activities not only aid in lowering pollution but also conserve natural resources such as water and energy. Marriott hotels and people who used to think of sustainability are less likely to intrude upon the natural habitat of wild animals, hence aiding in safeguarding the planet's biodiversity. By 2025, Marriott International has pledged to reduce the volume of waste the businesses send to landfills by 45% and the food waste by 50% (Marriott.com, 2023). However, it is seen that an ineffective policy of Marriott can cause the firm to go through a list of difficulties. This means that the firm would face higher risk and cost. This also results in a decline in the brand’s reputation at large. The policy of Marriott also makes the hotel decline its customer base due to a lack of natural environment conservation.  
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The essay concludes that Corporate social responsibility (CSR) is seen as the self-controlling business concept that aids firms like Marriott to be socially responsible to themselves, the stakeholders, and the public. The diversity and inclusion policy at Marriott in CSR aids in having compelling brand images, assisting in making the leveraged reputation and developing positive business connections. The ineffective policy of inclusion and diversity at Marriott also causes the firm to have a lower level of reputation in the market that impact adversely the firm. Working with the local people could lead to a broader series of merits. For example, for several of the hotel firms, local customers are seen as a vital source of revenue. The ineffective Social responsibility program could decline employee morale in the workplace, which drives a lower level of productivity and influences how profitable Marriott could be. Sustainability policy makes the hotel uplift the brand awareness and the entity. Its sustainability policy by Marriott also helps the firm enhance its more robust presence in the hospitality sector. Without the policy, Marriott Hotel can also lead to higher levels of wastage and ineffective residues from the process that hurt the surroundings. 
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