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Assignment Number 1

Dear lady’s and gentlemen’s welcome to my blogging research about well known Chanel company. 
My favourite branding company that cancoured years costumers and many audience around the world. To wear chanel is a honour that not everyone would love to but not everyone can afford. My main desire that we can wear chanel and be simple and kind people . Ofcourse chanel as a brend brought a lot of emotions to us as a clients. We ador to wear chanel because is a fashionable and attractive. It is a joy to wear very good and quality brand like chanel that captures attention right of way. 
Chanel today is the way of life many fashionable lady’s around the world. Chanel looks like two CC letters together,  the elegant shape that combines two letters how simple and expensive it can be looking. This things brings us together to amazing history of this brand. My main desire to motivate us to treat yourself nice and to buy Chanel goodies in order to bring pleasure to yourself and your loved ones.
Today a lot of people around the world quote Coco Chanel expressions because Coco brought squeak of fashion  and new beginning to new era of fashion house. CHANEL is luxury at its best. The most famous fashion house was created in 1910  in Paris, legendary  woman, Gabrie Coco Chanel.
Nowadays it’s famous not only by clothing and bags but especially cosmetics and sport equipment and parfume, distributed all over the globe.
Gabrielle Bonheur Coco Chanel was a French fashion designer and businesswoman. In post world War Time she popularised a sporty, casual chic as the feminine standard of style, replacing the old fashion style that was dominant beforehand.

CHANEL IS  one of the best loved brands that has the best approach to their clients because the goods, clothing and cosmetic is valued and has the high standards and the best interaction with clients. THEY love their clients because even if you go to their store to visit they are going to serve you with shampooing; wine, coffee, tea and water. Their marketing strategies are so effective that you can only imagine, Coco made the name and now the name works for her. It is a lot of effort and hard work, a good name can be build by good reputation and nice customer treat. 
I need to audience know that Chanel is well known by finding unic approach to customers but I can only understand one thing they work hard and use CEO in order to promote their products by website, Google Adsense, social media and so on. 
This is luxury brand because if any kind of influencer wears Chanel then it is a vogue and you can not compare chanel  to other brands, because it has their signature and their one approach. 
Chanel begs are one of the best desirable product in the market. Yes they are very pricy but its is worth it, it is like a little investment. You can sell it over the years with the same price and not going to fall down.

It is a pleasure to wear it in any kind of events because it is giving you any kind of status. Coco loved what she does and in everything she put her soul and heart. She created such kind of bread because she heard what the clients want and need, she used different kind of strategies in order to be a blessing for them.
Chanel bags are not only accessories but they are as a symbol of elegancy and  style. You want find a real chanel in market, prices of a chanel beg wires. 
There are several marketing strategies like product innovation, pricing approach, promotion planning etc. These business strategies, based on Chanel marketing mix, help the brand succeed.
Chanel marketing strategy helps the brand/company to position itself competitively in the market and achieve its business goals & objectives.
Let us start the Chanel Marketing Strategy & Mix to understand its product, pricing, advertising & distribution strategies:
Chanel Product Strategy:
Chanel is one of the world’s leading fashion brand which caters to an elite audience. Being a high-end luxury premium segment brand, Chanel offers a wide range of fashion products. Chanel’s products are mostly targeted at women, but it also has a line of cologne and fragrances for men. The product categories in its marketing mix are as follows:
- Fashion: Haute couture Fashion n, Handbags Ready-to-wear clothes
- Jewellery: Watches & jewellery
- Fragrance: Perfumes & colognes
- Others: Makeup, Skincare & Sunglasses

[image: ]The products of Chanel are of international fame and followed by high-end customers worldwide including renowned Hollywood celebrities and more. The quality factor of Chanel products is especially important for the company, for any slight shortcoming would lead to severe damage to the high-end luxury brand image and thus has become more of a hygiene factor for its products now given its international reputation. The products are created by many individuals who are highly skilled at their craft.
 Chanel does not go for mass production and comes up with limited editions of products, especially in the fashion clothes and fine jewellery segment. The company is known for its simple, stylish products made from expensive and valuable raw materials. Its fashion line is exclusively made of pastel shades like nude, beige and black. As result of it they put an eccent of simplicity and elegancy.  Some of its iconic products include the Chanel suit, the perfume No. 5 de Chanel and the little black dress. This company protects environment and they has been committed to not make fur or skin-based products.
Chanel Price/Pricing Strategy:
Chanel is a premium brand for elite customers.
From the time, the first Chanel shop was established, it has been catering to the fashion needs of high-class aristocrats of the society, people who believe in indulgence and gratifying human appetite for the finer things. It’s target segment still remains the same niche and cash rich customer. Therefore, Chanel charges exorbitant amount of money in its marketing mix pricing strategy but the prices are justified most of the time because-
• The quality of raw materials used for Chanel products is exquisite and rare
• The final products are of world class quality and exemplify style and elegance
• The target segment is rich and therefore willing to pay
• Chanel as a brand is so much sought after that even those who are from upper middle class will pay to own a Chanel product as it increases their social status

The product categories within Chanel have different pricing strategies, for example the Haute Couture is priced in the extreme high-end segment, starting from $10,000 to $60,000, with the far end going beyond $100,000, as compared to the normal wear everyday fashion wear which is mostly in the range of $1000 to $50,000.
Blythe J (2014)
Chanel Marketing Strategy comprises of not only its Marketing Mix, but also segmentation, targeting, positoning, competition and analysis like SWOT. 
Chanel Place & Distribution Strategy:
Following is the distribution strategy in the Chanel marketing mix:
Chanel caters to the high class aristocratic segment and its stores are usually located in the high-end posh localities. It also has its stores at airports since that is where most of the potential customers travel. Chanel stores can even be found in the lobbies of five-star luxury hotels which again cater to its targeted customer base. The Chanel boutiques are located around the world including cities like New York, Boston, Amsterdam, Sao Paulo, Sydney, Hamburg, Cannes, Miami, Bangkok, Geneva, Tokyo, Saint Tropez, Moscow, Los Angeles, Paris, Dubai and London- which is the biggest in the world. It has around 300 Chanel boutiques out of which 120 are situated in North America, 90 in Asia and 70 in Europe. Its fragrance and skincare counters are available across high-end luxury malls. www.chanel.com



 
Chanel products are also available online as the stores are not accessible to many customers due to exclusive locations around the world which are restricted to high-end localities. Kotler (2013)
Chanel Promotion & Advertising Strategy:
The promotional and advertising strategy in the Chanel marketing strategy is as follows:
Chanel is a widely well-known brand which has an extreme brand loyalty factor associated with it. For promotions, it usually places ads for its products in high-end fashion magazines like Marie Claire, Harper’s Bazaar, Vogue, Elle etc. Chanel also does point of sale marketing by employing classy store layouts and creative use of mannequins to lure the customers into their boutiques. It also employs supermodels and Hollywood actors to do modelling for their brand and gets a lot of promotion through the fame of the models, who also in turn benefit from the brand equity of Chanel thus creating a brand synergy between them. Chanel also gets a lot of publicity when renowned celebrities wear its Haute Couture or carry its bag on the red carpets of coveted award shows and film festivals garnering the eyeballs of fashion magazine journalists and critics who then acknowledge the brand and product through various channels like magazines, blogposts, newspapers and television shows as well. 
The brand has a strong digital marketing & social media strategy, and uses video content to promote its product-line. Hence, this concludes the marketing mix of Chanel.

Chanel stolen heart of million fashoinistas and play an important role in society. It is an honour to wear it and be a part of this sustainable brand that care for animals and surrounding environment.
We can talk a lot about strategies, pricing and other things but the way chanel dictates the fashion no other brend can do, just because starting from production till the last point the product is on the store, the are a lot of people involved in it. 
CHANEL is a  standard of beauty that brings a lot of beauty, fashion, style, taste and combination of all of this gives a mark of elegancy and values that help us to feel in love again and again in this brand. 
We as a customer are never tired of this bags, fragrances and clothing. 
I can not imagen this world without CHANEL....

Refrences: 
KOTLER P, Armstrong G, Harris, LC, Piercy N (2013) Principles of Marketing, 6e, 
Pearson Blythe J (2014) Principles and Practice of Marketing 3nd either, Sage
Baines, P, Fill C, & Page, K 2014 Marketing, Oxford, 2ed
Clow, K & Baack, D (2013), Integrated Advertising, Promotion and Marketing Communication 6e, Pearson
Housden M (2010), Marketing information & Research Butterworth Heinemann
Jobber D Fahy J (2012) Foundation of Marketing, Mcgraw Hill
JOBBER D (2012) principles and practice of Marketing, Mcgraw Hill 7ed
Journal
Journal of strategic marketing
Journals of Marketing Management 
Journal of Marketing 
Journal of Marketing Research 
Marketing 
Marketing week 

www.chanel.com





image1.png
CHANEL




image2.jpeg




