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DIGITAL SKILLS AND RESEARCH METHODS


Executive Summary
The current report explores the use of technology and social media platforms. It is found that technology boosted sales and productivity. Similarly the use of theories such as communication theory, scientific theory and social media theory, the theories suggested that customers are using social media. The use of social media platforms have been done for purposes such as communication, recruitment and marketing purposes. Similarly technology is used for carrying out series of work related to managing resources and inventory has been also observed in organizations such as Starbucks and Amazon.
The use of technology and social media has some positive and negative effects. In terms of positive effect it has been observed contemporary technology is known to reduce time and enhance communication. With the aspect of enhanced communication, better jobs roles are understood and employee turnover rate is reduced. However based on the negative impacts threats of breaching cyber security always lurks over the organization. So in that case it could be recommended that proper safety measures should be ensured to make sure that organizations are well aware of the risks of technology before implementing them in daily life.
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Introduction 
The current report aims to understand the effectiveness of contemporary technologies at workplace. In addition to that it, the paper aims to explore the ways using which social media platforms for the purpose of communication, marketing and information gathering. On the other hand the research report aims to explore the impact created by the same on a business organization.  The study makes use of theories such as social media theory, communication theory to understand the theoretical underpinnings of the mentioned criteria using which technology creates an impact on business in amalgamation with social media. Lastly a set of recommendations have been provided to make sure the future prospects of technology is enhanced for better output. 
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The use of social media in business is a new concept as a result there has been introduction of various approaches in order to reap maximum benefits for business. Based on current statement it can be well stated that use of social media has been done for the following reasons. For example attribute of customer engagement initiating queries about services and products. Similarly as stated by Olteanu et al. (2015), social media when used in combination with search engine optimization is seen to boost website traffic. Statistics have shown that almost 75% B2C business have gained most of their customers from social media (Hbr.org, 2017). 
This success in gaining customers is achieved by sharing of unique codes with features of coupons thereby grabbing more customers for business. As opined by Ashley and Tuten (2016), using of social media to promote brand loyalty in business is a recent trend. The above mentioned feature is obtained by encouraging customers to share their reviews and views about the products and services that have been availed. Based on Scientific Theory, the chosen strategy makes the best use of these emerging methodologies to find the best fit between the organization and the candidate   On the other hand, as opined by Belal and Owen (2015), some businessmen make use of social media to promote their services and products by giving out a descriptive amount of information about their products. It is for the same reason to initiate brand promotion business organizations posts video of specific products generating customer awareness about their products.
As stated by Newman (2017), many businessmen make use of social media to increase their brand value. On the other hand as stated by Scott (2015), about 80% of population has been made up of potential influencers who are easily influenced by brand promotions on social media websites they use the most. In addition to that it can also be stated that various business organizations makes use of social media platforms such as LinkedIn to hire employees for their organization. Similarly as observed by Tuten and Solomon (2017), additionally it can be stated that many customers make use of social media platforms since it provides them with abundant information within a short amount of time in relation to social media feedback cycle theory. The theory stresses on purchase funnel, the use of social media and effects of same on business. 
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A series of modern technologies have been implemented in business. For example almost 90% of small and medium business organizations make use of email to communicate with employees and clients. It has also been observed that business organizations that are involved in site work always make use of wireless communication media such as mobiles to stay connected with one another. As stated by Harding (2017), financial organizations such as banks spends huge amount of time and resources for tallying entries on journals, making business reports. The use of computerized accounting systems for accounting purposes is most renowned method these days. So it can be well stated that use of contemporary technologies have been done in financial management of business. Additionally it can also be observed procurement of materials also makes use of modern technology. As stated by Young (2016), once a product is developed inventory can be managed by making use of technology. Similarly it can also be stated today advanced technology permits employees to control machineries by making use of computers. The online platform can be used to sell products at each and every corner of the Earth. 
Once a product is sold technology is used to track the delivery of product. In UK contemporary technologies such as artificial intelligence and cloud computing reduces the work pressure. Artificial intelligence in business makes use of complex algorithms and solves critical business activities by making use of software based analytical skills. Whereas cloud computing stores large amount of data making it feasible and easy to use. Since the use of cloud technology makes it easy for managers to access the required information from any place at any time.

Figure 1: Advantages of using technology in workplace
(Source: Created by the author)
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Based on the used of social media it can be stated that social media has following impact on marketing. 
Promotion: Refers to sell products to customers, the social media is a free to use platform that acts as a shop for all the products. Since most of the customers are available so the strategy serves as an effective way to promote business and related products thus promoting economic growth. (Frank et al., 2015). 
Price: The price is solely based on the products being sold. So it can be stated that, price is a great relevance in social media marketing and thus can be maintained by making use of tools and the ROI produced by them. 
Product: To make social media successful in business it is important to continuously manage the social media business accounts and update new information about products and services so that customers are aware of them. 
Place: Each social media platform has a slightly different user experience, so a proper analysis should be carried out in order to understand which social media has maximum number of visitors for which products (Dijkmans et al., 2015). Based on the obtained perception the products should be placed accordingly.
Similarly it can also be stated that more numbers of users that technology and social media such as LinkedIn has give impeccable skilled workers. Skilled based recruitment is in trend among the business organizations of UK. In relation to that it could also be stated that business organizations whose core services are customer centric make use of skilled based recruitment using contemporary methods. Based on the above data, as stated by Scott (2015), obtained from sources it can be clearly stated that, some customers ranging from approximately 22% have exhibited fear in decisions based on social media platforms of a business organisation. This fear may be due to lack of proper care exhibited in order to create a safe and secure environment for the customers As influenced by Habibi et al. (2015), the concept of social media and success related to it is not limited to the technology and tools associated with it. Later in further sections, an approach of using social media in business has been discussed that stated how business organisations make use of social media platforms to increase customer base.  Impact created on business due to use of social media in a specified business organization on a global basis has also been discussed and it has been found that impacts created by social media on business ranges from positive to negative. 
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The use of technology is not well implemented in the workplace. As stated by Harding (2017), , technological factors are variables that dictates ways of doing things in a different way. The aspect of automation brought about with the advent of technology can replace unskilled labour of human production lines with use of machines. Thus it can help in reduction of costs faced by range of distributors, manufacturers and other business entities. The reason for using technology is solely due to the fact that technology brings the world closer and makes it a smaller place with immense scope of interaction. In addition to that, it can be also stated that business organizations plans to go digital to reach their potential customers who are already available. In addition to that a company like Starbucks has made development and adoption of technology within mobile thereby creating business opportunities for Starbucks. 
Starbucks uses devices by Apple as an online platform to make customers aware about their recent list of discount vouchers. Similarly, with the rise in growing desire of internet connectivity McDonalds had an opportunity to rebrand their eating outlets by making it big in market competition using free Wifi for customers. Similarly online delivery is much preferred and customers make use of tracking methods to know where their product is located as seen in business organizations such as Amazon. In addition to that it can be well stated complex technology is used in organization to make sure the time is saved and efficiency is ensured. In addition to that use of proper technology makes sure to initiate proper communication at work place. As opined by Harding (2017), , proper communication ensures in workplace ensures clear job roles. In addition to that it can be also stated, clear job role ensure more productivity and initiates a sense of employee empowerment coupled with low turnover rates.
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Hence based on the above findings and analysis it can be well stated that there is an utmost need of making use of technology in business.  The introduction of digital skills at work place is of utmost importance as the application of social media platforms for business organizations. In addition to that, it can also be concluded that introduction of contemporary means of technology in business is exhibited to create positive and negative impacts on business organization. In addition to that it can also be concluded digital skills such as artificial intelligence may create harmful development in business organizations by replacing the software analysts. Similarly the aspect of personal development also gets stunted as individuals are too dependent on technology.
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On the basis of above study it can be easily stated that development of work and technologies always do not have the same basis of requirement. So it can be well recommended that organizations should collaborate to gather the required information regarding the gaps of technology and ways to implement it. In addition to that it should also be understood that business organizations must make a proper plan to avoid data breach due to issues of cyber security. Similarly it can also be recommended that in light of technology manual labour should not be totally abolished.  Technology implementation is costly and requires maintenance in the long run. However amalgamation of human labour with technological instruments would give unblemished services.
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