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BACKGROUND OF NIKE
Nike is a multinational Clothing brand in the world began in the sixties and was founded by Phil Knight.
[image: ]
Phil was an American born on24th of February 1938, and had a project  in mind to establish a small business
[image: ]The project was to manufacture low cost running shoes in Japan and distribute them in the America afterward.Phill received support and inspiration for the project from Bill Bowermen,who was his coach at the University of Oregon,and had previous experience producing lightweight customized running shoes.
[image: ][image: ]Knight’s decided travel to Japan,after the graduation of his degree,to visit one of the most significant shoe manufactures in the country due to the creation of the great Japanese firms called Tiger Knights reached an agreement with the tiger brand and in this way the germ company of Nike was born,called Blue Ribbon Sports founded on 20th of January 1964,this company manged to sell the Japanese Tiger shoes in Oregon. 
Bowerman and knight worked hard together generating more than a millio dollars in sales,but over time,Blue Ribbon Sports decided to break relations with Onitsuka and opted to introduce its  own brand of shoes on 30th of May 1971,which became what is currently known as Nike,increasing sales from ten million to two hundred and seventy million dollars. Nike became well known and managed to gain a significant foothold in the North American market,so they began to design other sportswear,in addition to Nike shoes.
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[image: ]In 1985 a key moment for  it decides to bet on a promising to  player,Michael Jorden.Nike relized that Jorden is a gold mine,and they begin to design a line of footwear inspired and advertised by brand ambassador ,such as the Air Jorden sneakers or the sports.



Nike  launches one of the most famous sign in [Frisch,A.2008].
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Vision Statement

Nike has a  regardless of gender,age,religion.However, Nike has adaptable sports products for all types of people.
Another of the points that we talk about in this section is the mission of the nike brand,it is biggest seller of sports products for athlets around the world
The representation of Nike brand products is to attract the customers in important aspects such as products quality,service and customers support that the brand offers to compete in all areas.
[image: ][image: ]
[bookmark: _Hlk130894503][image: ]Nike market segmentation



Nike segmentation divided into four categories .

· Demographic
· Geographic
· Psychographic
· Behavioral
[image: ]



First and foremost is-Nike's demographic segmentation, the firm included various age groups, gender, and the customer's financial status. Nike has classified its products according to gender and group, typically between 15 and 55 years old is called demographic segmentation.
Secondly- geographic segmentation. This segment acknowledges that each country has varied lifestyle habits and cultures. The company introduced different products for various countries that meet the customers' needs. 
Third-psychographic segmentation  This stage in the Nike market segmentation allows Nike to explore the preferences of every customer.
Finally-behavioral segmentation of Nike is about providing benefits to customers through clothing, comfortable footwear, and essential sports equipment. Nike also creates a series of versions for a product to satisfy thepreferences of each customer. Nike gives its customers the mindset of feeling athletes if they use Nike products. Which is last and final strategy.


Targeting

In this I can learn about  nike has three classifications of its target customers, including men, women, and kids. For men, Nike designs shoes for running, lifestyle, gym and training, American football, football, tennis, golf, crickets, baseball, basketball, skateboarding, softball, and athletics.
[image: ]

Positioning of Nike

Nike has strategically positioned its brand as a market leader for sports equipment that provides innovative and premium quality technology. Nike's swoosh logo.
Nike has effectively imprinted a strong belief in its customers' minds to buy their products.


 
LOGO
The Nike Swoosh corporate trademark was created in 1971 by Carolyn Davidson while she was a graphic design student at Portland State University. Davidson started as a journalism major but switched to design after taking a design course to "fill an empty elective." She attained a bachelor's in graphic design in 1971. 
[image: ][image: ]The nike logo represents the victory wing of a Greek goddess named NIKE,according to mythology. 


Product 

Nike's range of products include shoes, jerseys, shorts, cleats, baselayers, etc. for sports activities such as association football, basketball, track and field these are famous products of nike.
[image: ][image: ][image: ]

[image: ]Top most things of nike 

Louis Vuitton x Nike Air Force 1 Low
Quality of product. Every pair of LV Nike Air Force 1s was made by Louis Vuitton in Fiesso d’Artico, marking the first time in the AF1’s 40-year history that the model was crafted outside of a Nike factory. All 47 of Abloh’s Louis Vuitton Nike Air Force.
[image: ][image: ]








Feature and Benefits. Three monochrome  offer a sleek and sophisticated take on the classic Nike shoe.  While the cat-burglar sleekness of this shoe may take the concept of the LV Air Force 1 “silhouette” quite literally, the tonal white low and mid editions, in supple LV Monogram-embossed calfskin leather, pay homage to the iconic white-on-white AF1. 
[bookmark: _Hlk130804626]PACKAGING DESIGN .Virgil used a high price of material T introduced by Chloe Gordon on 01/21/2022. 

[image: ]
For more information about nike products  I  attach the link below= https://www.sothebys.com/en/articles/louis-vuitton-x-nike-air-force-1 
https://thedieline.com/blog/2022/1/21/virgil-ablohs-legacy-lives-on-through-release-of-limited-edition-louis-vuitton-and-nike-air-force-1

 Nike Football AFC Richmond
Quality of the project. The recycled polyester used in Nike products begins as recycled plastic bottles and cardboards.

[image: ][image: ]










Feature and Benefits. This product is made of 100% polyester fibers. Lightweight fabric moves and  
Embroidered details add a premium touch and show your team spirit.

PACKAGING DESIGN. Colour Shown: Team Royal/Team Scarlet/Team Bright Gold/Team Bright Gold. It is one of most famous tees of nike which is based football series.

[image: ]  To get more about this product I add below a link- https://www.nike.com/gb/ 


Nike Air Sport 2.

Quality of product. It is a Nike Air Sport 2 Golf Bag. An adjustable strap offers a balanced feel so you can play all 18 holes in comfort. If the weather turns wet, a rain hood helps deflect the elements.


[image: ][image: ]
Feature and Benefits.IT is very easy to grab and divided.
Full-length apparel pocket offers additional storage space.
Ball pocket has a zip-off panel so you can customise the look.
Side webbing provides convenient storage for accessories


PACKAGING DESIGN. Introduce new  Nike Golf bags into our offering with this new Nike Air Sport 2 GB bag being one of the top picks this season. We love the black, grey camouflage & volt colour scheme which is a true #nikegolfclub throwback, while other Nike Golf branding is featured throughout the design. A highly functional and stylish golf bag which is a must have for Nike Golf fans this season. 

 To get more info https://www.nike.com/gb/



[image: ]

Price

As apart of pricing strategy,the company considers that its products are higher quality and value than the competation, therefore establishes higher prices than rivels.Nike would lose clients if its prices were significantly higher than competations like Adidas, Puma.
Nike” catalog offers a wide range of products of different prices,than can very depending on the size,gender,item,orlowest prices whether is on sale Products can start from $7.69 up to $359.95.
Moreover prices also depends on companies where items are sold.
AIR JORDAN 3 “White Cement Reimagined 2023
The Air Jordan Reimagined” is a special version of the classic basketball sneaker that replicates the model’s original design. Released by Jordan Brand in 2023 to celebrate the iconic Jordan design “White Cement  retains the look of the model’s “White Cement” colorway with accurate-to-original panels, colors, and overall shape
[image: ]                                                                           
£145.00
$200.0

Place
The following are the principle distribution hubs for Nike, goods around the globe:
· The nike Town shop is positioned in key areas of big cities that are simple for customers top access,like city centers.
· Flagship Store :Nike has retail establishments with the Nike Flag ship Store brand to provide customers with high-volume Nike merchents.
Direct
Nike Factory Store
Service options: In-store shopping · In-store pick-up
Located in: Bishop Centre
Address: Unit 3, bishop centre, Bath Road, Taplow Shopping Park, Unit 3, Maidenhead SL6 0NY
Hours: 
Closed ⋅ Opens 10 am Tue
Phone: 01628 669961
https://www.nike.com/gb/w/nike-factory-store-6ks5x
[image: ]

Nike NYC - House of Innovation 000
Closed • Opens Tomorrow at 11:00 AM
650 5th Ave.
[image: ]New York, NY, 10019, US
+1 (212) 376-9480https://www.nike.com/


Indirct
Sports direct,founded in 1982 by Mike Ashley.This business serves as a retail store for customers who purchase this kind of goods and carries a wide variety of products from various sports brands,included Nike.
Website:https:www.sportsdirect.com
[image: ]
Jd sports. uk
JD Sports Fashion plc, more commonly known as JD Sports,  is a British sports-fashion retail company based in Bury, Greater Manchester, England. It is listed on the Exchange and is a constituent of the FTSE 100 Index. Pentland Group called 50%
Customer service: 0161 393 7055
Headquarters: Bury
CEO: Régis Schultz (Sept 2022–)
Founders: David Makin, John Wardle
Parent organization: Pentland Group
Founded: Bury
Number of employees: 37,297 (2021)
https://en.wikipedia.org/wiki/JD_Sports
[image: ][image: ]

Promotion
Sponsorship and adverts on social network,the internet,magazines,and television are the primary means of company promotion.
Nike does advertisements and publicity in general but always sends a strong message to the customers{Deng,T.2009}.
[image: ]
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[image: ]https://www.nike.com/sports.com
https://www.supreme.com
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Bill Bowerman, future partner creator
of Nike, got his job as a frack coach
at the University of Oregon.
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Phil Knight, another future partner
creator, meets Bill, his track coach. i
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Tiger, A Japanese manufacturer of
athletic shoes, asking for a distribution
license. After recieving his first batch
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with selling shoes while Bill researched
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Nike Mission Statement & Vision Statement

Nike's vision is "to bring inspiration and innovation to every athlete in the world." At the same time, its mission
statement is to "do everything possible to expand human potential. We do that by creating groundbreaking sports
innovations, making our products more sustainable, building a creative and diverse global team, and positively
impacting communities where we live and work.” Nike can generate demand for its products through successful
marketing campaigns primarily driven by endorsement contracts with top athletes and public figures that make its
brands, always top of mind for consumers.
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