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[bookmark: _Toc117446910]Introduction
The aim of the essay s to gain an understanding of sustainability within the hotel industry and how the hotel industry adapts and responds to sustainability wot sustain itself within the industry. Sustainability refers to the positive impacts of business organizations on the community, environment, and economy (Aznar & Sayeras, 2016). Nowadays the key focus is sustainability in the hotel industry because of increasing consumption of natural resources, use of human capital, and profitability impact the GDP of the country making sustainability in the hotel industry a matter of concern. Sustainability in the hotel industry refers to the approaches the hotel industry is taken to reduce the carbon footprints within the environment (Chang, 2019). For the adaptation and response to sustainability, the hotel industry performs many activities like green products, eco-hotels and so on which is ensuring the success of the hotel industry by creating new opportunities (Colleges & Managers, 2018). So, the essay will include a critical analysis of the relationship between the sustainability and hotel industry. Also, will include the approaches of the hotel industry to respond to and adapt sustainability and reasons for the key focus on sustainability within the hotel industry. 
[bookmark: _Toc117446911]Main body
Concept of sustainability
[bookmark: _Hlk117446422]According to David (2021), the concept of sustainability refers to meet own needs but not sacrificing the needs of the future generation by protecting natural non-renewable resources from being vanished and delivering something good to the next generation. 
[bookmark: _Hlk117446428]According to John (2019), sustainability within the hotel industry refers to the hotel organizations remaining focused on the implementation of eco-friendly approaches to deliver services to their customers, maintenance, and supply chain to protect the natural elements along with reducing carbon footprints within the environment. 
According to Kenneth (2020, p.7), sustainability has four pillars human, social, economic, and environmental so business organizations must positively impact these four pillars of sustainability to adapt and respond to sustainability effectively. 
Relationship between sustainability and the hotel industry
According to David (2021), the Hotel industry is responsible for 1% of the total global carbon emission where the but the research shows that the hotel industry needs to reduce the carbon emission by 905 by 2050 for the sustainability of the hotel industry within world that relate the hotel industry with the sustainability. 
[bookmark: _Hlk117446442][bookmark: _Hlk117446448][bookmark: _Hlk117446454][bookmark: _Hlk117446464]According to Pfister (2018, p.101), the four pillars model of sustainability shows human, social, economic, and environmental are the pillars of sustainability so, if the business organizations only focus on profit that it is not sustainability organizations have to focus on all four pillars to gain sustainability. The hotel industry is related to sustainability because business organizations along with the hotel industry have to follow the governmental rules and regulations to run their business within the industry. So, the environmental law passed by the government inspires the hotel industry to follow the policies of the environmental law and the environmental law covers the areas like the climate, control, source of energy, pollution, and corporate social responsibility (Rezaee & Choi, 2019, pp. 25-40). So, the hotel industry must focus on these areas covered by the environmental law passed by the government to avoid the legal implication by the government because of the avoidance of the environmental law. That creates a relationship between the hotel industry and sustainability because sustainability includes human, social, environmental, and profit. So, by following the environmental law hotel industry positively impacts human, social, environmental, and economic aspects (Ryans, 2021, p. 1299). For example, Premier Inn Hotel follows environmental law too because safe from legal risk by the government because of the violence of environmental law because the violence of environmental law causes jail for 1 year or fines for 2 lac or both (Saint, 2022). So, Premier Inn Hotel focuses on recycling activities where it recycles its pillows, furniture, bedsheet, and so on rather than drawing them into the sea and donating the recycled products to society people. That is helping Premier Inn Hotel to reduce water pollution by recycling and recycling involved human resources which are positively impacting humans by creating job opportunities. Then donate those recycled products to the poor community people which helps Premier Inn Hotel to positively impacting on the social activities of the Premier Inn Hotel and increase service revenue by 20% through positive word-of-mouth marketing (Silon, 2019, p.102). That positively impacting on the economy because the profitability of the organization contributes to the GDP of the country and GDP is an element of the economy. So, that is creating a relationship between the hotel industry and sustainability because to run the business within the industry hotel industry has to follow the governmental regulations that automatically meet the 4 pillars of sustainability by the approaches of the hotel industry. 
[bookmark: _Hlk117446471]To be competitive within the industry hotel organizations make new strategies to tackle the competitor’s strategies within the industry that creates a relationship between the hotel industry and sustainability (Tsou & Hou, 2022, p. 10138). For example, to be competitive within the industry the rivals of the Hilton Hotel like the Hyatt and Loews Hotel are focusing on catching attracting customers by performing campaigns like establishing community education programs for the society people which is a CSR activity. So, to tackle the strategy of the competitors Hilton Hotel also follows the CSR pyramid where the Hilton hotel focuses on economic, legal, ethical, and philanthropic responsibilities (Aznar & Sayeras, 2016, p.755). So, Hilton Hotel generates the idea of recycling which will help Hilton hotel to gather funds for the CSR activities like a donation for community people, also, help to perform legal responsibility by protecting the environment from pollution, and will help to gain profitability through recycling. That will help to positively impact the economy (Chang, 2019). So, Hilton Hotel focuses on the circular economy where the Hilton hotel starts recycling food waste, waste furniture, bedsheet, and so on. Because the circular model refers to the purchase of products by retailers, selling them to the consumers, and recycling them by the recycling sector and then delivering them within the market. So, The Hilton hotel recycles the products then sell them within the market and uses 50% of the amount profit from recycling for the community training program which helps the Hilton hotel to create job opportunities for human beings (Colleges & Managers, 2018). That positively impacts society along with protecting the environment by not throwing waste into soil or sea along with helping to gain profitability through recycling that impacts the economy. All these activities helped to perform philanthropic, ethical, legal, and economic responsibilities of the CSR pyramid by delivering goods to society, protecting the environment, and earning profitability. So that creates a relationship between the hotel industry and sustainability because to be competitive within the industry Hilton Hotels follows the CSR pyramid which performs philanthropic, ethical, legal, and economic responsibilities which help to positively impact humans, society, the environment, and the economy that are the pillars of sustainability. 
how the hotel industry is adapting and responding to sustainability
The hotel industry is focusing on adapting and responding to sustainability concepts to be competitive within the industry. For example, the Marriott Hotel one of the largest hotels in the UK focuses on the eco-hotel where the Marriott Hotel is focusing on creating natural views like gardens by planting trees around the hotel, using jute bags rather than plastic bags, and recycling waste elements of the hotel (Rezaee & Choi, 2019, pp. 25-40). Like those elements which are not useable at all to deliver services to the customers. That helps the Marriott hotel to adopt sustainability in its business activities by focusing on eco-hotels and responding to sustainability by performing recycling, planting trees, and demotivating the use of plastic bags within the hotel (Ryans, 2021, p. 1299). Because by focusing on eco hotel the Marriott Hotel plant trees which reduce carbon-di-oxide within an environment which is good for human being and society people recycling helps to protect the environment from pollution and help to create a favorable environment for society people to live along with recycling increases the profitability of Marriott hotel by selling recycled products (Saint, 2022). So, Marriott Hotels adapt and respond to sustainability by positively impacting society, the economy, and the environment which are the three pillars of sustainability. 
Also, the Hyatt Hotel adapts sustainability by taking measures to demotivate deforestation whereas the Hyatt responds the sustainability by transforming the channel of its promotional activities. So, Hyatt Hotel provides advertisements on social media, influencer marketing, and provides advertisements on websites, PPC, and SEO rather than providing advertisements by posters, leaflets, newspapers, and magazines (Silon, 2019, p.102). Also, Hyatt Hotel implements digital technologies within organizations to reduce the use of paper because digital technologies help to record the information within the device rather than using paper. These approaches of the Hyatt Hotel help the hotel to adapt and respond to sustainability. Because this approach of the Hyatt Hotel is reducing the use of paper that positively impact the environment by demotivating deforestation. Because the approaches of Hyatt Hotel inspired other business organizations too to follow its footprint along with helping to increase profitability by reducing the cost of papers and using digital technologies is helping to positively impact society by recruiting society people to run the digital technologies (Tsou & Hou, 2022, p. 10138). It also, helps in profitability by increasing the number of customers of Hyatt hotel by using digital platforms for promotional activities because approximately 89% of people remain active on digital platforms which helps Hyatt to reach its target customers easily (Kenneth, 2020, p.7). As economic, social, and environmental are the pillars of sustainability so, Hyatt successfully adapts and responds to sustainability by positively impacting these three pillars.
why sustainability is a key focus.
Sustainability is a key focus because the sustainability concept helps business organizations to create brand value, meet customers' demands, increase profitability, attract and retain customers, and talent management along with creating new opportunities for the business organizations (Pfister, 2018, p.101). For example, Sustainability refers to its positive impact on humans, society, the environment, and the economy. For this business organizations focus on recycling, using digital technologies, performing marketing campaigns on digital platforms, and so on to positively impact society, the economy, and the environment (David, 2021). That is helping business organizations to create brand value by involving in protecting the environment through recycling that inspires new customers to be a part of the organization by purchasing products and services from those organizations. Also, using digital technologies to increase profitability and reduce the use of paper is helping to recruit experienced and skilled employees within the organization to maintain those digital technologies which are helping in talent management within an organization (John, 2019). Also, the focus on the green hotel by the hotel industry is helping to create a new opportunity for business growth by entering into green hotel platforms. Also, sustainability is helping the business organization to be free from legal risk because sustainability inspires business organizations to protect the environment which is helping to avoid the violence of environmental law (Kenneth, 2020, p.7). As sustainability is delivering so many opportunities and strengths to business organizations so sustainability is a key focus.
[bookmark: _Toc117446912]Conclusion
The findings of the essay meet the aim of the essay by describing sustainability and its relationship with the hotel industry, ways the hotel industry adapts and responding sustainability, and reasons for sustainability as a key focus. Sustainability is the concept that refers to business organizations gaining profitability in an ethical way where they will not provide harm to humans, society, and the environment. To be competitive within the hotel industry hotels follow the environmental law to be free from legal risks for this perform recycling which creates a relationship between the hotel industry and sustainability. Because recycling helps to gain profit, protect the environment, and create a favorable living place for society and as a society, environment, and economy are the pillar of sustainability that makes the relationship between the hotel industry and sustainability. The hotel industry adapts the sustainability by focusing on eco-hotel where plant trees, reducing the use of paper that helps to demotivate deforestation, and increasing the use of digital technologies that are helping effectively respond t sustainability by positively impacting n society, the environment, and the economy. Sustainability is a key focus because sustainability helps in creating brand value, attracting, and retaining customers, managing talent, and so on. 
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