Methodology 
In this section of the dissertation, it will highlight the method used during the course of my research, and the justification for its use. It will also outline ethical practice, informed consent and sampling of this method; Furthermore, it will evaluate the importance of this, displayh8ng that the method used is ethical and appropriate for the use in this project.

Ethical Practice
Ethical Practice is foundational to academic research, this is done to ensure that all participants are treated with equal dignity, fairness and respect throughout the course of the study. First, ethical considerations are made from the start due to the process of applying for ethical approval before conducting the research. This application had to address a detailed account of the aims of the research question, the methodology intended to be used, the recruitment process, the management of the data collected and the potential risks for participants. Subsequent approval confirms that the research complies with the policies and procedures of the university, as well as upholding respect, confidentiality and dignity for persons engaging with the research (Beauchamp & Childress, 2001). 
Respect for all those participating is guaranteed, this is done by protecting the autonomy of participants, subsequently by no person being forced or compelled to complete the survey due to participation being voluntary. Participants are also safeguarded by reducing potential harm and ensuring that the quality of research is unaffected, all the while no groups was exposed to unfairness or excluded from taking part. Furthermore, the ethical approval also accounts for international guidelines for participation such as the use of a declaration, this places emphasis for informed decision making, welfare of those involved and transparency (Helsinki, 2013).
For policies and procedures such as data protection, the research aligns with its requirements as governed by the General Data Protection Regulation (GDPR). All data collected will be stored on a password protected computer, with access to the results only being accessible to the researcher, and this data will only be used solely for academic practice. At any point should any participant feel distressed by the questions, links to support services will be provided, and any persons involved has the right to withdraw at any time. The declaration of the questionnaire and the ethics approval provide an auditable record of compliance with this requirement (Market Research Society & Social Research Association, 2020)

Informed Consent
Informed consent plays a crucial role in academia and its ethical practice. Wiles, Crow & Pain (2007) make the argument that consent is not as simplistic as procedure and formality, they argue that it is an essential means of ensuring that respect is upheld though autonomy of participants. Within this study, informed consent is gained though a clear and concise disclaimer shown at the beginning of the questionnaire. This extract explains the aims of the research, the eligibility criteria; in particular the age requirement is 18 and above and briefly outlines the extent of participation in the study. The declaration highlights measures taken to uphold confidentiality by complete anonymity, and that all submissions were to be stored on a password protected device. Finally, participants are informed on the use of the data, which is strictly use for an academic purpose, and that no personal identifiable information is stored. It is important to highlight that all participants are notified that they can withdraw from the questionnaire at any time, this notification and assurance of non-coercion will reflect voluntary involvement, again which is key to ethical practice (London School of Economics, 2024). 
Furthermore, the declaration is written in plain English, negating technical language that could confuse readers. In accordance with suggestions from Evans & Matheson (2005), implied consent is gained within the online environment, meaning that is participants chose to continue passed the declaration and start the questionnaire, their actions are taken as evidential consent. Further to this, they state that method of online questionnaire is often used due to its ethical and appropriate manner, given that the information is comprehensive and transparent. 

Data Collection Method
The data collection method used in this study, as stated was an online questionnaire. This approach was used due to its suitability surrounding, efficiency, cost effectiveness, reach and ability for autonomy and anonymity. Sue & Ritter (2012) not that online questionnaires enable for quick collection of data at a low cost. The anonymity encourages more honest responses, especially where sensitive issues are approached, which is further supported by Johnson (1999) stating that anonymity reduces impacts of social desirability bias. 
Whilst other methods were considered such as interviews or paper-based surveys, it was ultimately decided that questionnaires were best suited. First, whether conducted in person or virtually, this would have provided qualitative data with the opportunity for deeper probing of responses, however compromised the possibility of anonymity, possibly affecting authentic responses, but also proved impractical due to time constraints (Alshenqeeti, 2014). Paper surveys, whilst these are still used in academic studies, in contrast to online, were decided against due to its limitation on reach, cost, time constraint and the need for manual input of data, allowing for a risk of error (Denscombe, 2018).
The questionnaire is displayed in a manner to incorporate both qualitative and quantitative data to be obtained. Quantitative data is collected through the use of structured questions such as multiple choice, allowing for data to be analysed and compared across the participants answers. Whilst qualitative data is encouraged through open questions that allow participants to engage with their own personal views in their own words. The mix of such methods are reflected by Creswell (2018), describing the strength of research is incomparable to studies without quantitative findings, supported by depth of qualitative views. 

Sampling
The participants in this study were recruited through the use of social media and were invited to complete the questionnaire via links on platforms, such as Facebook and email, formally known as convenience sampling. This approach was used for its practicality, given the limited time and resources available. Etikan, Musa & Alkassim (2016) highlight that methods such as convenience sampling is wildly used in exploratory studies, allowing for rapid responses and collection of vast data.
However, the limitations of this method are not unnoticed. Through recruiting participants via personal networks and specific communities such as colleagues, may result in a biased sample, as individuals that share the same characterises, in some cases will subsequently share similar views, potentially missing out on data that is rich in contrast. Furthermore, through using digital devices, the opportunity for omitting the opinions of those without access to the technology is greater (Cambridge University Press, 2018).
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