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Introduction
 
Working in the Hospitality industry means working with a wide range of people every day. People from all around the world. Every country has its specific habits, views, preferences, and cultures. Culture is the word that has a lot of meanings: aspects like traditions, history, identity, language, attitudes, behaviors.
 The purpose of this assessment is to help with this information which is included in people and staff who are working in the hospitality industry. This will help to understand and develop their talking skills with different cultures and nationalities guest. This assessment will be a focus on the definition of word Culture, also answer to question what else it is involved in this word. The following thing will be a description of how to identify and recognize different types of cultures. This report will be focus on one of the most well know and interesting countries. This will explain how to treat people and what you need to know before meeting with them their difference and commons. 3rd part will be List with DO and don’t
Which will summarise everything written before? In conclusion, the part will be for a brief explanation of cultural awareness and why it is important exactly these days when the world its growing and growing (It’s very important to find better-talented staff which can be the best and to delivers the best customer service.)






























Meaning of word Culture. 
























Working in hospitality industry to be respectful it is a key point that everyone needs to have. To understand your guest there is a basic knowledge what every country like or don’t like and this things from (figure 1)





 Germany in Europe most spending money on traveling tourist countries around 65bilion per year) they are making around 70 million holidays. They are in the middle of Europe which is good for them. They like to travel to Spain, Italy, Turkey, and Greece.
German tourists: they like to get everyone that they pay for. Their country is full of historical attraction, but this can’t stop German tourist to travel and learn a new culture.
Drinking is a big thing in their country. They like to drink beer, craft beer. But when they go to another country, they don’t feel shy to try different traditional drinks. About their breakfast, they mix sweet with salt which is not that common for other counters. They like their language very much, but this doesn’t mean that Theydon t speak good English, but they don’t like to speak it. They are okay with the weather like a country in Europe. They have some humour but it is right that they have a lack of sense of humor.They like very much soft drinks and snacks. How they dress up, they like the formal lines they font like anything extravagant, or something with bright colours. Most of the 25% are dressed entirely in black colour. Older tourist likes to dress smartly. Eating they like to have lunch at 12/30 and dinner at 7 pm.
Meeting with German people need to be on time. They are very punctual and on time. They are hard-working. They value their time. They have respect.
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[image: Резултат с изображение за french tours] France tourist doesn’t like to drink a lot. They don’t speak loud outside for example on the street, which is normal for Americans. They like to wear nice clouts which fit them. The colours are blue red and white, which they prefer. They are open to trying new traditional foreign food. They like to grill food. They like to eat their lunch at around 13 and have their dinner late as well around 21 o’clock. They like Beers, they like to mix them. But wine is their traditional drink, and they are drinking a lot. They are mature and serious. They don’t go to the restaurant or gallery they text them. They like to eat fast food when they are on vacation. They like to go next to the beach and laying for hours. They mainly camping they have more than 8.500 campsites.














 
China tourist

           China is with more than 1.5 billion population. All of this amount of people they make trips and spent more than 300.bilion abroad in the hospitality business every year which make them one of the most important tourist counters. The middle part of china makes every year's improvement and they travel more and more each year. From another part of China also have an increase of trips with around 10%. This amount of people it is the same as an Americans
But the money which Chinese tourist spent it is much more. For last year they spent around 292 billion abroad,2times more than Americans. China is proud of its long history and traditions. They have a lot of very popular places for tourism. That why china has that many domestic flights where tager people are older patriotic people. Chinese people's favorite thing to do when they come to Europe is to go to the major capital and to visit every big brand shop. Normal working Chinese class is usually traveling in groups. Chinese people like to travel to the Maldives. Chinese people prefer to stay in a hotel with a lower rate per day but to spend more money than usual tourists in the shop. French and Chines food have a lot in common. They have a sophisticated source to cover most of their meat and veg which they eat  . Some of the unique traditions in their food this that they can eat soup or having a noodle for morning breakfast. These days more and more outside shops are coming to china so people from there can taste and different tastes and cultures. Chinese tourist is not a heavy drinker.
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Italian tourist  
Most of them are a traditionalist. They like to go to the museums and gallery’s and popular streets as well. For example, Oxford street or Tate modern or Saatchi gallery. They can spend all day in the museum, with their kids. Another way to entertain is to go next to the seaside and to lay down and rest. They are two kinds of Italian people. First of them is this which one likes to go to the seaside, and the second one is there which like to spend their days of holiday in the mountains. They are born to cook so they start from a really young age to
cook, so the cooking session is not that they will be involved. They don’t like to make plans for the future. They are thinking the plan is day per day. They like their food, so it is absolutely normal for them to take to their luggage, part parmesan.
They are wearing very smart clouts. They dress to impress. They have a lot of dresses for different events. They like to be everywhere with the latest fashion design dress doesn’t matter where. Their drink which they like the most it is whiskey. Their lunchtime starts from 1 to 2 pm and their dinner is 7 till 10. They strictly have 2 proper sit meals. They find alcohol like something during it with the food. Italian tourist is curious and very sociable.
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 American tourist because of parochialism most of the Americans don’t have a passport
Just in these past 15 years 21% of Americans more they one. Most of the people Americans prefer to make a domestic holiday and to travel. They like their country. Different states like California Florida New York are one of the most popular states where they like to stay. That
No means that if only 42 % of the Americans have a passport means that they are not used.
Every long flight in 1 from 5 it is using an American passport.
One of the most popular destinations which Americans like to visit in Mexico where they can use one of the best beachside and plenty of beach resorts. Starting from cheap to the expensive price tag. Also, availability to try vegan food yoga gives more and more popularity for this destination. Canada it’s the second common destination before London. London makes 2.5 million American tourists every year. Americans prefer to stay in the West part of Europe, after that to Caribbean countries and East Asia. In Europe, they like to stay in Paris Rome, London. They prefer to enjoy their vacation with their family or with a group. They stay usually lit a bit more than another tourist because of the miles. their average holiday abroad it 10 days. They like to drink Beer. They are not that kind of a fan of Wine or Cocktails. Surely they have big respect for anyone when they are on vacation, they are ready even to try to learn some basic foreign language. They are polite as well. Safety and hygiene are very important to them. Americans like to be more natural when they take their holidays far from home. They don’t follow very much fashion trends. They like more than everything to feel comfortable. They are open to trying traditional food.






[image: Резултат с изображение за american tourist]




 Japan tourist


Japanise tourists like to go to the nice and romantic places like Barcelona London and Paris. They are the country with one of the first and historical monuments and past in the world so they keep their history great they like to do shopping, also they are fashion addicted they are looking to be with the last collection of famous brands. They are good and respectful people. When they are going on holiday they go everywhere with their cameras. They like to make a lot of pictures of everything.They are wearing normal clouts with snickers which to be comfortable for them. They like to use also their selfie stick. They like to try every single food then they are outside of their home. Fish and Chips in London, Burgers in America.They are not drinking alcohol in a public place. Most of them know to speak and write English very well, because of that they were studying English at school. They are starting their morning start with hot water. they like to eat a lot of healthy food like vegetables and fruits.they are very good as well and with technology
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	Do 
	Don’t 

	JaPAN 
Wash your hands before hand shaking 

	Thailand –

Don’t shout or make a scene on public 

	Take off your shouse at home 

	Italia

Don’t  Drink Milk after Breakfast 

	-Gift seasons 
	Japan

Avoid point people 

	Sit Agura in Japan
	Singapore

Buying and selling Gums 

	Give the money in the tray 
	Canada

Don’t pay 5$ in 5c

	
	Kievite

You can’t drink alcohol in public 

	
	`Russia

Don’t give a even numbers of flowers 































 In conclusion with every year more and more travel industry grow up. With that hospitality as well. One good hotel needs to have the right staff, which is qualified to work there and to give the hotel guest the best guest experience that they can have. This report was made to help to explain and give basic knowledge for different countries and how they start their trips. When the staff knows how to identify every single tourist, then this will help them to satisfy one step more.
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