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1. (a) Explain the difference between Demand and Supply. (20 marks)
Supply and demand are at the heart of marketing environment and represent key economic concepts, where customers and marketing firm are involved. ‘Supply’ can be defined as the number of services or goods that can be provided by an establishment to its consumers and/or customers. Contrast to this, ‘Demand’ can be defined as the opposing relationship between price and demand. If the demand is high, price decreases in order to make a product more available.
(b) Explain elasticity of demand, and provide two products which are demand
elastic. Justify your answer for the selection of the two products. (30 marks).
Price elasticity of demand is a measurement of the change in consumption of a product considering the change in its price. In other words:
Price Elasticity of Demand = % Change in Quantity Demanded / % Change in Price
If the quantity of a product demanded or purchased changes more than the price changes, the product is termed elastic. For instance, if the price changes by +5%, but the demand falls by -10%.
If the change in quantity purchased is the same as the price change (say, 10%/10% = 1), the product is said to have unit (or unitary) price elasticity.
Finally, if the quantity purchased changes less than the price (say, -5% demanded for a +10% change in price), then the product is termed inelastic.
An example of a product that is elastic is the price in a cup of coffee increases with £ 0.50, consumers might decide to instead buy tea than coffee. Coffee is an elastic product because a small increase in the price dropped the quantity demanded.
Another example of elastic demand is the produce and marketing of Drinks.
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Soft drinks and many other nonessential items have highly elastic demand. There is competition among every brand and type of soda, and there are many substitutes for the entire category of soft drinks.
2.Explain the important role of the G20 in international trade (20 marks)
G20 is a collection of twenty of the world’s largest economies formed in 1999 and intending to bring together the most important industrialized and developing economies in order to exchange knowledge and achieve financial stability.
The G20 strategy states that we can consciously and meaningfully promote trade opening and integration, thereby contributing to global prosperity and development.
G20 members also welcome input from the international organizations, and from
G20 engagement partners, in particular the B20 and T20, and will continue to
collaborate with them to achieve strong, sustainable, inclusive and balanced
growth.
Together, the nations of the G20 comply 80 percent of global economic output, nearly 75 percent of global trade and about 2/3rds of global population. Many economic experts praise the G20 for its quick action in times of financial crises such as the 2008 and 2009 stock-market crash. While some are sceptical about the G20’s utility, many claim that the organisation’s relevance comes from its ability to more accurately represent current international economic balance , compared to older ones such as the G7.

3. Explain one (1) internationalization strategy you would adopt to access international
markets. (10 marks)
An internalization strategy which allows aspiring buyer to enter a new market is through buying a company in a foreign land.   This would allow an entrepreneur to immediately claim market share. It would further allow them to have an existing customer base and brand image
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Even if the government has restrictions on the industry for newcomers, one can bypass them with relative ease. Another perk of this strategy is that governments will still treat you as a local firm in regards to licences.
Of course, the negatives include that the business owner is no longer one company, and their foreign operations in that particular market will be somewhat separate from the rest of their brand’s image
4. Use a named product of your choice to explain your understanding of Global Value
Chain (GVC). (20 marks).
The basic concept, of the chain value includes how businesses can identify primary and supporting activities and create value for their customers.

The principles argues that if the value a company was offering its customers outweighed the cost of producing it, the result would be a bigger profit.

Value Created - Cost of Creating that Value = Profit Margin

Companies can increase their profits by using value chain analysis in two different ways:

One is through cutting production costs and streamlining processes in order to increase profitability, also known as Cost Leadership. And the other one is competitive difference which includes increasing perceived value by offering a unique or highly valued service.

Competitive differentiation: Increasing perceived value by offering a unique or highly valued service.



