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Introduction
Amazon.com is the world's largest internet-based business. Jeff Bezos, the founder of Amazon.com knew from the beginning who has been selling books since 1994, that growing large and fast was the best way to win online. The business now sells everything from books to daily necessities to shipping container homes. Amazon.com has developed into a one-stop shop with ambitious future goals. Amazon.com Inc is an online retailer. It serves four major segments of the market: customers, sellers, businesses, and content suppliers. Apart from marketing and promotional services, Amazon.com offers co-branded credit card agreements and web advertising (Aggarwal, 2019). Its retail websites emphasize on price, selection, and convenience for customers. It maintains websites that enable the business and third parties to sell its products in a variety of product categories. Additionally, it manufactures and sells the Kindle e-reader and strives to deliver the best value possible to customers by giving everyday low rates and free shipping incentives, including through Amazon.com Prime membership. North America and International are the corporation's two primary segments (About Amazon.com, 2021). Amazon.com 's knowledge assets can be used to create value and aid in the achievement of tactical and strategic goals. It refers to a process, actions, methods, and systems that enable and facilitate the storing, sharing, assessment, refining, and generation of knowledge. Knowledge management is a systematic, purposeful, and synchronized approach to maximizing the utilization of Amazon.com 's knowledge base, in conjunction with the potential of human talents, innovations, competencies, thoughts, and ideas, in order to make Amazon.com more efficient and effective. There are several ways and applications to knowledge management, and each approach is unique to the researcher, editor, or professional (Lee and Ooi, 2013). The three predominant knowledge management philosophies are ecological, philosophical, and technocentric.
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