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[bookmark: _heading=h.jttwdqva53lo][bookmark: _Toc215697285]Select Job Adverts:
The chosen job adverts are:
· Social media manager at Camino Partners Ltd in the UK (LinkedIn, 2025).
· Social media manager at Marie Curie UK in the UK (LinkedIn, 2025).
· Social media manager (Remote) at Ai Jobs in the UK (LinkedIn, 2025).
· Social Media Manager - Soccer Aid at UNICEF UK in the UK (LinkedIn, 2025).
[bookmark: _heading=h.ok3vsj5e2s4k][bookmark: _Toc215697286]Identify Key Skills: 
	Criteria
	UNICEF UK – Organic Social Media Manager (Soccer Aid)
	Marie Curie UK – Social Media Manager
	Camino Partners Ltd – Social Media Manager
	AI Jobs – Social Media Manager (Remote)

	Sector
	Charity / NGO / Fundraising Campaign
	Charity / Healthcare
	Private Sector / Recruitment
	Tech / AI / Remote

	Main Purpose of Role
	Deliver and optimise organic social content for Soccer Aid fundraising campaigns
	Lead national content, manage campaigns, and integrate social media into charity comms
	Build brand presence, create content, drive engagement across education sector
	Evaluate and review AI-generated written content

	Content Creation Skills
	Strong writing, editing and asset development for multi-platform campaigns
	Lead daily content creation and work with creative/PR teams
	Produce blogs, case studies, SEO content, campaign copy
	Review and improve written responses; clarity and structure

	Social Media Strategy
	Develop and deliver strategies that drive engagement and action
	Create social strategies for national campaigns (e.g., Great Daffodil Appeal)
	Develop and run brand-led social media plans
	Not strategy-focused; more on content evaluation

	Platform Knowledge
	Instagram, TikTok, YouTube, Facebook, Twitter/X
	Twitter/X, Facebook, Instagram, TikTok, LinkedIn, YouTube
	All major platforms; strong understanding of content trends
	Digital content platforms; focuses on written content assessment

	Data and Analytics
	Use insights to optimise fundraising and engagement
	Performance measurement, insights, regional performance optimisation
	SEO awareness, content performance tracking
	Evaluate content quality, accuracy, logic through guidelines

	Stakeholder Management
	Work with Head of Social, content teams, external partners
	Collaborate across PR, digital, regional teams and agencies
	Work with CMO, product, marketing team
	Minimal external collaboration; independent remote work

	Special/Unique Requirements
	Campaign deadlines (May–June), fundraising storytelling, alignment with children’s rights messaging
	Manage large audience base (800k), paid media budget management, safeguarding + values alignment
	Strong storytelling, SEO writing, brand voice development
	High analytical ability, guideline-following, independent work

	Soft Skills Required
	Creativity, teamwork, attention to detail, ability to work to campaign pressure
	Collaboration, leadership in strategy, decision-making, adaptability
	Creativity, storytelling, cross-team communication
	High attention to detail, analytical thinking, self-management

	Work Environment
	Hybrid (London)
	Home-based with office visits
	Office/Hybrid depending on company
	Fully Remote
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In order to improve the quality of instruction, this approach must now be used in the educational system. By defining their own SWOT, principals, instructors, students, and non-teaching staff in the educational system should take the initiative to improve their quality. This approach should be applied to nation-building by determining the institutional SWOT of society (Kishanrao and Kadam, 2025). SWOT analysis is a critical technique for achieving comprehensive quality development.
	SWOT category
	Areas 

	Strengths
	· Strong written communication and ability to create engaging content. 
· Good teamwork shown through group projects and collaborative tasks. 
· Creative thinking and interest in digital media and social-media trends (Acar et al., 2021).
· Reliable with strong time-management skills; able to meet deadlines.

	Weaknesses
	· Limited formal experience in social-media management roles. 
· I need more confidence in public speaking or presenting ideas. 
· Developing skills in analytics tools (such as Google Analytics, insights dashboards) (Edmondson, 2022). 
· Need more hands-on experience with professional social-media scheduling tools.

	Opportunities
	· Access to university workshops, employability events, and digital-skills training. 
· Growing demand for social-media and digital skills in many industries. 
· Ability to take online certifications (e.g., Google Digital Garage, Meta Blueprint). 
· Volunteering or part-time roles can offer real experience to build a portfolio.

	Threats
	· Highly competitive job market for digital roles. 
· Employers may prefer candidates with more experience. 
· Fast-changing digital platforms require continuous learning. 
· Balancing studies with skill-development activities may be challenging.
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Academic achievements:
University of Wales Trinity Saint David 
· CertHE in Business Skills for the Workplace
Modules Include:
· Employability and Career Development, Business Communication
· Introduction to Management and Digital Skills for the Workplace
Food Safety Training and Certifications:
· Level 2 or Level 3 Food Safety
· COSHH Training
· HACCP awareness
Work experience:
Hygiene Supervisor: Food Manufacturing Industry (London, UK)
Extracurricular activities
· Participated in creating social media posts for university events.
· Volunteered at annual functions in schools
· Assisted visitor guidance
· Participated in student content-creation challenge
· Join team presentations and lead the team
· Support cultural event by posting posts
Feedback from mentors and peers
· One professor told me that your communication process is clear and professional. I got this compliment during a class presentation.
· A tutor commented that my writing skill is well managed.
· My critical thinking skills demonstrate a strong mindset.
· My leadership skills and leadership style got appreciation during a group project. My professor told me that you are reliable, well organised and have the ability to keep the team on track.
· My mentor told me that I show a positive attitude, interest in learning new things and strong development. 
· Peers recognised my creativity when I made posters on canvas for events.
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	Goal type
	Employment goals (Based on SWOT Weaknesses)
	Why this goal is important
	How it aligns with career aspirations

	Short-Term Goal 1
	Improve confidence in public speaking and presenting ideas.
	Strong presentation skills help communicate strategies, pitch content ideas, and collaborate with teams.
	Social Media Managers often present campaign plans, insights, and creative concepts to colleagues, stakeholders, or clients.

	Short-Term Goal 2
	Develop technical skills in analytics tools such as Google Analytics, Meta Insights, TikTok analytics.
	Employers consistently expect data-driven decision making and performance optimisation.
	Understanding analytics helps manage campaigns, track KPIs, and support data-based content strategies.

	Short-Term Goal 3
	Gain hands-on experience using professional social-media scheduling tools (Hootsuite, Buffer, Later).
	These tools are widely used in industry and mentioned in many job adverts.
	Mastery of scheduling platforms improves efficiency and supports planning, content calendars, and multi-channel posting.

	Short-Term Goal 4
	Gain real-world experience through volunteering, part-time work, or internships.
	Practical experience strengthens employability and builds confidence.
	It helps build a portfolio, demonstrates commitment, and prepares for entry-level digital roles.

	Short-Term Goal 5
	Complete relevant certifications in digital marketing, SEO, content creation, or analytics.
	Certifications show proactive learning and boost credibility.
	They support long-term progression into strategic content or digital-marketing roles.

	Long-Term Goal 1
	Secure a full-time role as a Social Media Manager.
	This is the core career goal that all development efforts aim toward.
	It reflects your interest in digital communication, creativity, and content strategy.

	Long-Term Goal 2
	Build specialist expertise in SEO, paid advertising, content strategy, or video production.
	Specialist digital skills increase value in the job market and open doors to advanced roles.
	These areas are essential for senior digital positions such as Content Strategist or Digital Marketing Executive.

	Long-Term Goal 3
	Develop a strong personal brand on LinkedIn and create a professional portfolio.
	A strong personal brand attracts employers and showcases skills.
	Helps you stand out in competitive digital-marketing and social-media roles.

	Long-Term Goal 4
	Progress to a mid-level digital-marketing role or leadership position over time.
	Leadership skills are essential for career growth and managing teams or projects.
	Supports your overarching aim of developing into a strategic or managerial role in digital media.
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	Area for development
	Actions to take
	Timeline
	Resources needed
	How to measure progress

	Public speaking confidence
	Attend workshops; volunteer to present in class; practise with friends
	3–6 months
	University workshops, YouTube tutorials
	Increased comfort presenting; feedback from peers/lecturers

	Social-media analytics skills
	Learn Google Analytics, Meta Insights; complete online courses
	3–4 months
	Google Digital Garage, Meta Blueprint, free tutorials
	Completion certificates; ability to interpret basic metrics

	Social-media scheduling tools
	Use Hootsuite/Buffer free versions; practise scheduling content
	1–2 months
	Free scheduling tools; online guides
	Ability to plan and deliver a weekly content schedule

	Real-world experience
	Volunteer for a student society, charity, or small business
	6–12 months
	University societies, local organisations
	Portfolio pieces; referee/mentor feedback

	SEO & content improvement
	Study SEO basics; practise writing blogs; take HubSpot SEO course
	4–6 months
	HubSpot Academy; free SEO tools
	Increased search-friendly content; completed certification

	Portfolio building
	Create sample posts, graphics, mock campaigns, short videos
	Ongoing over 6 months
	Canva, CapCut, Instagram/TikTok creator tools
	A completed digital portfolio (PDF, website, or social page)

	Personal branding
	Set up and update LinkedIn profile; engage weekly; share content
	Continuous
	LinkedIn Learning resources
	Profile strength, connections, engagement



A personal development plan (PDP) is defined as an assessment tool that is included into a wider cycle of development and appraisal interviews in order to gather and record information about the competencies that an employee has worked on and will continue to improve (Lejeune et al., 2021).
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