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Introduction 

As I prepare a presentation on cultural misunderstandings, I will critically evaluate my own self-

development in this reflective assignment. I will explore my lessons along this journey using a 

self-reflection model of my choice. 

Concrete experience  

I became deeply immersed in the areas of multilingualism, cultural sensitivity, and effective 

communication in the hospitality sector as I undertook the process of developing a presentation 

for Diversity Hotel & Spa London. As I waded through the complexities of linguistic nuance, 

cultural considerations, and the unique requirements of a hotel setting, the process was both 

illuminating as well as challenging.  

Reflective observation  

At the inception, I had some basic awareness of the significance of multilingualism in the 

hospitality industry. At first, I thought of multilingualism as essentially a practical ability, a tool 

for efficient communication. However, when I dug deeper into the subject matter and the 

presentation, my perspective changed as the research revealed the multiple layers below the 

surface. It became clear that multilingualism encompasses more than just language ability and 

extends to cultural intelligence as Drobot (2021) puts across, with the aim of improving the overall 

guest experience. It became clear to me that the issue went beyond linguistic diversity and focused 

on the ability of language to improve visitor experiences and promote inclusivity.  

The decision to pick French as the language offered my learning a dynamic element. It took a 

comprehensive approach to examine the global effect, comprehend the locations where it is 

spoken, and dispel the myth that French is difficult. Through this experience, I have come to realize 

how interwoven language and culture are, stressing how they influence the dynamics of hospitality. 

I was able to realize the larger significance of cultural misconceptions and the value of efficient 

communication in a global business context thanks to my study of numerous literary works. As 

Hofstede, Hofstede, and Minkov (2010) put across, the environment where one grew up impacts 

all aspects of their lives, which places an emphasis on cultural sensitivity to avoid 

misunderstandings.  

 



Abstract conceptualization  

My horizons were expanded by the linguistic spotlight on French. I learned more about French’s 

importance across the world and the basics of the dialect, while also learning where it was spoken. 

My understanding of the topic was improved when I realized that French is not only a language 

but also a cultural bridge in many international contexts. As a result of addressing the alleged 

difficulty of learning French, there was a conceptual change as I understood that although learning 

a language can be difficult, doing so is manageable and rewarding. This stage emphasized the 

value of creating a welcoming learning atmosphere, not only for workers in the hotel industry but 

for everyone attempting to learn a new language. 

Active experimentation  

The creation of the slides on business etiquette was a practical application of academic knowledge. 

I had to reduce intricate cultural nuances to helpful guidance for hotel personnel. The phrases, 

actions, and situations that defined politeness and potential risks had to be carefully considered at 

this point. In a hotel atmosphere, maintaining a delicate balance while navigating prospective 

misunderstandings was essential (Octaviana and Dahar, 2011).  
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