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Marriott hotels and resorts, A brand name on an international scale, with a touch of luxury providing a great standard. Chosen due to its vast global presence, innovative use of marketing, and approach to sustainability and the environment.
[bookmark: _Int_TjdeH2x3][bookmark: _Int_Z6ovPzIx][bookmark: _Int_7YDxGDOH][bookmark: _Int_F30GAAXe][bookmark: _Int_6jvBeo1V]Travelodge with over 590 hotels and a large presence in the Uk as well as having hotels in other countries is a smart choice for a budget hotel committed to affordability for everyone. Allowing a simple luxury at an affordable price. Chosen because they are competitively priced, making them accessible to everyone, and for having a local presence.
S. Lock (2022) was a useful source of information 
[bookmark: _Int_SOFFGr1o][bookmark: _Int_ce2JfwSK][bookmark: _Int_oIpWNxWi]Marriott International based in the United States it manages hotels and lodging facilities globally with a large number of franchises. Founded by J Willard Marriott and his wife who began with a root beer stand in Washington D.C opening their “first hotel in Arlington Virginia in 1957”. The company has reached great strengths and since then to 2021 Marriott International hotels has grown globally and has nearly 8000 hotels worldwide. A significant amount of these hotels and lodgings are now based outside the United States. With the acquisitions of other large chains Marriot goes from strength to strength.
Source (social tables)
[bookmark: _Int_ItWnQjGX]Marriott via its many advertising channels uses social media to attract millenials (those born in and after the 90’s) who are spontaneous and use social media to make decisions. Allowing people to be seen enjoying themselves in Marriott hotels, capturing this demographic allows Marriott to influence large groups of people with real experiences from actual customers on social media platforms enticing customers with a true experience.
Source (Marriott loyalty programme)
[bookmark: _Int_HIrnQKGf][bookmark: _Int_1E7FncnQ]Marriott International currently has a range of benefits for its guests, from its basic members to its elite membership allowing guests the incentive to earn points in a number of ways, ranging from guests staying in their hotels to earning air miles. Which is a bonus to anyone planning to use one of Marriott's outstanding venues for a wedding having the insight and expertise of its experienced professionals at hand to help plan a memorable day.
Source (Marriott website)
Marriott has a range of social media platforms it advertises from and uses to come across to its social media using millenial market.    
[bookmark: _Int_i8T2fYbF]Rebecca Barrett (2020) source of information 
[bookmark: _Int_2hWdB3UO][bookmark: _Int_ZWTylQMA][bookmark: _Int_T2sZhDMS][bookmark: _Int_RIf4w8xy][bookmark: _Int_QvAe83Pr]With the introduction to, Airbnb the hotel industry was affected. People were wanting an experience and Airbnb allowed this in a less expensive way. Airbnb’s has upped the competition for hotel brands. By offering last-minute booking sites and a different variety in types of accommodation, providing this type of experience means hotels have serious competition. However, Marriott hotels with the use of digital technology and its unique marketing strategy embraces change whilst putting people first. Marriott's, M live studios is a marketing tool for monitoring social media use, if a guest posts on social media whilst staying at the hotel, it allows a real time experience for those looking at the post. Marriott partnered with Snapchat, and when Snapchat users create snapisodes (a video of their experience at the hotel)  and since Snapchat has 60% of its users in the United States, this format of advertising generates new customers.




Hitesh Bhasin toggen with marketing mix (2019)
[bookmark: _Int_fZ2QvlZf][bookmark: _Int_jnEw7akh][bookmark: _Int_VJ63JI9h]Marriott product has evolved over the years with impeccable service and comfortable settings. Offering a personalised and premium service for its esteemed guests with its diversified cuisine options with a whole range of amenities on offer. With a presence that reaches a number of countries worldwide, its hotels are located at prime locations offering the best the industry has to offer at the best price for its guests to stay. Marriott multinational hotels serve with integrity and excellence, with guests demanding immaculate products and services high end customers are willing to pay for the privilege. Marriott offers innovative incentives to its clients to maintain customer loyalty for frequent customers, by launching high-impact campaigns that target specific customers and to increase brand awareness. 
(Global news 2019)
[bookmark: _Int_I1Q3nGMp][bookmark: _Int_ecEHp8pC][bookmark: _Int_rvl9Op2J][bookmark: _Int_YtS8lhIL][bookmark: _Int_tijWvUjY][bookmark: _Int_Aci20Cfw]Marriott's 3-year growth plan of opening more than 1700 hotels around the world, with thanks to the purchase of Starwood hotels and resorts making them a formidable competitor, with their loyalty program Marriott Bonvoy and the growth of its new hotels due to the strong profitability of its hotel's development reflect a number of legacy Starwood branded hotels.
Source Marriott website 
[bookmark: _Int_Ss3t4iDN]Marriott being such a gargantuan business works to reduce its impact on the environment having such a global presence building sustainable hotels and sourcing responsibily to minimise its impact on the planet. Whilst using innovative technology to see how it operates responsibly to help reduce its climate-related risk. Helping reduce its carbon and waste emissions whilst increasing the use of renewable energy. Marriott implements its sustainability from hotel design to guest experience. By colaborating with its franchises, suppliers and other partners in the chain it actively seeks to reduce the environmental impact it has. By aiming to source locally this allows a positive impact on local businesses and communities.
Source Eco-lab 
Marriott having a long term plan for sustainability over its 6500 global properties and ambitiously aiming to reduce its water, carbon and landfill waste by 2025 whilst still ensuring guests have a great experience whilst maintaining its high standards.
Source Marriott website 
When Marriott welcomed guests back into its hotels worldwide Marriott was committed to cleanliness. Marriot cleanliness council aligned with expert protocols to defeat covid19 redefining its cleaning and safety standards. Putting guests and associate's safety  and health as a priority whilst monitoring and evolving their standards as required. Marriott implemented changes like face covering in its hotels also adding to its detailed cleaning practice of room surfaces with hospital grade disinfectant with wipes available on request and air purifying systems. Overall Marriott implemented a number of changes from enhanced sanitation guide lines and havin sanitation stations to the hygiene practices for food and safety with increased contactless options for checking in and out of the hotel as well as having apps to order room service and dinner.
History (Travelodge our company)
In 1985 Travelodge became Britain's first value hotel brand with its first branch in Barton under Needwood and now has more than 590 hotels and 40000 guest rooms with its hotels in the UK, Ireland< Spain and all other major cities. Travelodge hotel does not operate like fancy hotel facilities its main strength lies in providing cheap affordable prices. 
HH (2022) was a source of information.
[bookmark: _Int_BKuhlfEL][bookmark: _Int_LEgbJ52o]Travelodge the product offers reasonably priced accommodation including a variety of rooms. It has a limited range of services as a budget hotel. With a variety of promotions on offer to its customers and also offering unique offers for its business customers, Travelodge offers the best service at a reasonable price. With various promotions and noteworthy deals and also allowing guests to book early for an even lower price. With a range of digital media platforms, Travelodge uses to promote itself to its target audience reaching users globally. Unlike luxury hotels Travelodge has limited options when it comes to location. Areas along the main roads or near the entrance to a city are preferred.
Katherine Pierce (2021)
Travelodge had a revenue increase in its third quarter of 2021. Due to overseas covid regulations an a lot of people opting to holiday in the UK Travelodge had an increase in its demand. Travelodge out performed against the market segment.
Source Travelodge financial statement (2022)
[bookmark: _Int_r1YRFF3k]Travelodge had record trading in the first half of 2022 exceeding its profits from 2019. Trading remained strong due to leisurely and business demands from its customers. All be it with the current macroemanic environment and market uncertainty with inflation having pressure on its costs.
  
