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1. Introduction
With the wireless telecommunications and cellular telephony industries booming worldwide, mobile commerce (m-commerce) generates much interest. Mobile commerce refers to e-commerce activities using mobile devices like mobile phones and PAD. Mobile commerce will soon become a part of everyday life as new technologies develop, promising information anytime, anywhere (Kuo & Chen, 2006). 

1.1 Background
1.1.1 Increased reliance on mobile devices
As more people work and study from home due to COVID-19, Hong Kong residents rely heavily on mobile devices for daily activities. Choosing a reliable mobile network provider is crucial for uninterrupted mobile experience and smooth daily activities.

1.1.2 Greater awareness of digital connectivity
The pandemic has underscored the importance of digital connectivity in enabling remote work, learning and socialization (Nyberg, Shaw & Zhu, 2021). In Hong Kong, people are worried about their health due to a lack of understanding about the pandemic's full dangers and how long it will last. As a result, they may now value a reliable and fast mobile network connection and be willing to pay more for better service.

1.1.3 Economic uncertainty
The ongoing pandemic has brought about numerous financial difficulties for the residents of Hong Kong, including but not limited to unemployment, decreased income, and an overall sense of economic instability (Wong et al., 2021). Price and promotions are important factors when choosing a mobile network provider. 

1.1.4 Changes in consumer behaviour
COVID-19 has changed how we shop and entertain ourselves. Online shopping and streaming services have become more popular. In addition, as more people stay home to prevent the spread of the virus, they have turned to the internet to fulfil their shopping and entertainment needs (Miah et al., 2022). 

1.2 Research Drivers
When choosing a mobile network provider, consider factors like price, network quality, customer service, brand reputation, and features offered. Evaluate carefully to make an informed decision that meets the customer needs.

1.2.1 Network quality
People want a mobile network with good coverage and quality to avoid dropped calls and connectivity issues.

1.2.2 Pricing
Consumers prioritize pricing to get the best value for their money. They actively seek discounts and deals to save money and make cost-effective purchases.

1.2.3 Customer service
Balancing excellent customer service with fairness and equity is crucial for mobile users. Meeting their expectations quickly and efficiently builds trust and loyalty, making a positive overall experience with their service provider.

1.2.4. Brand reputation
When selecting a mobile network provider, consider their reputation. Research their track record to ensure reliability and customer satisfaction. This will help you make an informed decision and invest wisely in your mobile communication needs.

The pandemic has affected consumer priorities, as they rely more on mobile devices for work and communication. Pricing and promotions may become more critical due to economic concerns. Further research is needed for a specific answer for Hong Kong customers.

1.3 Research Objective
Hong Kong mobile providers need to adjust their offerings to meet post-COVID19 customer demands. Network quality, pricing, customer service, and brand reputation will influence purchase intention to select the providers. Customers may prioritize affordability, making competitive pricing and promotions crucial. Good customer service, transparency, and user-friendly apps are essential. Innovative solutions and value-added services can give providers a competitive edge.

1.4 Research Question
When choosing a mobile network provider in Hong Kong after COVID-19, customers consider four main factors: (1) the network's coverage quality, (2) pricing plans that meet their needs, (3) the quality of customer service, and (4) the provider's reputation. These factors have been identified in previous studies and can influence a customer's purchasing decision. For more details, see Chapter 2's "Literature Review." Below are the four questions that need to be answered.

1. How important are network quality, Pricing and promotion in Hong Kong customers' decision-making process when selecting a mobile network provider in the post-COVID-19 era? 
2. What role does customer service play in Hong Kong customers' satisfaction with their mobile network provider, and how has the pandemic affected customer service expectations? 
3. How has the COVID-19 pandemic affected mobile network provider reputation in the industry? 
4. How do demographic factors such as age and occupation influence Hong Kong customers' preferences and behaviour when selecting a mobile network provider in the post-COVID-19 era? 

A questionnaire will be given to the public to collect data on purchasing intent and potential correlations. Analysis of the data will follow.

1.5 Value of research
COVID-19 has made reliable and secure mobile network providers more crucial than ever, with remote work and online services becoming the norm. We study customer preferences during the pandemic to provide businesses with insights to improve service quality and increase purchase intention. Mobile network providers must prioritize stability and responsiveness to meet customer needs.


2. Literature review
2.1 Research Focus Areas: Explanation and Discussion of Variables
The pandemic has created restrictions on movement, leading to a surge in demand for network quality and traffic. Work from home have also increased mobile phone usage. As a result, streamers have seen a noticeable rise (Lemenager et al., 2021). The pandemic caused a surge in demand for network quality and increased mobile phone usage due to work from home.

Customer trust is essential for business success. Quality products and services are crucial factors in purchase intention (Giovanis, Tomaras & Zondiros, 2013). Businesses should prioritize network quality, price, brand reputation, and customer service to create successful customer relationships. This helps them stay competitive.

2.1.1 Network Quality
COVID-19 increased mobile network usage for remote work and online learning. Reliable and fast connections are essential for a seamless experience and for users to switch to a better provider. (Saha, Islam, & Hoque, 2016).

A fast, reliable mobile network with broad coverage can boost productivity, knowledge acquisition, and entertainment. Customers prefer providers that can ensure exceptional services and high network quality.(Kuo, Wu, & Deng, 2009).

Mobile providers must prioritize quality networks to retain customers and avoid losing market share and revenue due to poor experiences (Sathish et al., 2011). Mobile network providers must improve their services to keep current customers and attract new ones.

2.1.2 Pricing
Mobile networks are vital for staying connected and productive. Before COVID-19, cost was the primary consideration when choosing a provider. People would compare prices to find a plan that met their needs. (Moon, Chadee, & Tikoo, 2008). COVID-19 has changed customer priorities, leading mobile network providers to adjust pricing and offer flexible plans.

COVID-19 has caused changes in contract periods, with shorter options now available and some providers eliminating long-term contracts with subscription fees for more accessible plans or provider switching. (Leowarin, Thanasuta, 2021). Customers now have greater flexibility and control over their mobile phone plans, allowing them to switch plans as needed quickly.

COVID-19 has increased the need for unlimited data plans and entertainment services in virtual communication. Service providers offer more value-added services, significantly impacting customer purchase intention. (Chang, 2017). Customers want providers with comprehensive services to meet their needs, which affects their purchase decisions.

2.1.3 Customer Service.
In today's world, mobile networks have become an integral part of our lives, helping us stay connected, informed, and productive. In the pre-COVID-19 era, the essential factor that drove potential mobile network consumers was the cost of the plans offered by different providers. People would compare prices between providers to find a cost-effective plan that met their specific needs or personalized requirement (Moon, Chadee, & Tikoo, 2008). COVID-19 shifted customer expectations towards more reliable mobile network services, leading providers to adapt to flexible and customization plans.

Contract periods have also changed as a result of COVID-19. Many providers have started offering shorter contract periods. In contrast, others have removed long-term contracts with subscription fees, allowing customers to switch plans or providers more easily (Leowarin, Thanasuta, 2021). After COVID-19, virtual communication has made value-added services essential. Customers now expect free unlimited data, video conferencing, and access to entertainment. Service providers have responded by offering more services to meet these demands. The impact of these value-added services on customer purchase intention is significant (Chang, 2017). 

2.1.4 Brand Reputation
Before COVID-19, mobile network providers were judged by quality, coverage, and pricing. Now, brand reputation matters more. Providers must ensure reliable networks for working and learning from home. Success boosts reputation and customer confidence. This can positively impact their purchasing decisions, as they are less likely to perceive any potential risks associated with doing business with a reputable brand (Martínez, Pérez & Del Bosque, 2014).

It is worth emphasizing the importance of brand reputation in influencing consumer purchase intention. Research has shown that consumers tend to gravitate toward providers with a solid reputation, even if the cost is slightly higher. This is primarily because a brand's reputation indicates trust and good quality, essential attributes in the mobile network industry (Agmeka, Wathoni, & Santoso, 2019). Brand reputation is as important as pricing and network coverage in attracting and retaining customers. Businesses must prioritize maintaining a positive reputation to stay competitive and thrive.

2.1.5 Purchase Intention
The COVID-19 pandemic has impacted the mobile network provider industry. We must investigate network quality, pricing, customer service, and brand reputation to choose the right provider. Remote work has made network quality crucial, and affordable plans with essential services are in high demand. Customer service and brand reputation are also important factors to consider. Companies that prioritize these areas will have a competitive edge.

To summarise, the COVID-19 outbreak has significantly impacted the telecommunication industry. With the sudden and widespread shift to remote work and online communication, there has been an overflow in demand for high-quality network services at affordable prices. As a result, consumers are now emphasizing essential factors such as network quality, Pricing, customer service, and brand reputation toward purchase intention.
2.2 Formulation of Research Framework and Hypothesis
The study analyzed how mobile network provider features impact customer purchase intention during COVID-19. Network quality, pricing, customer service, and brand reputation were examined. The study can help improve marketing strategies.

Figure 2.1 Research framework
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3.1 Research method
Academic research uses quantitative (numerical data) and qualitative (opinions and experiences). Quantitative research is robust for addressing relational questions and drawing concrete conclusions. It helps researchers understand relationships between variables for better insights and predictions. The primary objective is establishing, confirming, or validating relationships and developing generalizations.

According to Creswell, quantitative research utilizes specific inquiry strategies, such as experimental and survey methods like questionnaires. It involves collecting data via predetermined instruments for statistical data generation (Creswell et al., 2003). 

I am researching the best way to measure my reports. I will use qualitative research to gather insights into people's experiences and create variables for quantitative testing. Quantitative research involves systematically gathering and analyzing data to test a hypothesis, while qualitative research allows for an in-depth exploration of ideas and experiences (Wolstenholme, 1999). We use quantitative methods to test hypotheses and collect purchase intention data through anonymous questionnaires. Secondary sources inform our research questions, and we analyze factors like network quality, pricing, customer service, and brand reputation to understand customer behaviour.


3.2 Research framework
Figure 3.2(a) showcases the research framework formulated to ensure the study's success. We studied purchase intention and found that factors such as network quality, pricing, customer service and brand reputation positively influence it. Our results provide valuable insights for businesses looking to improve their purchase intention. We made recommendations to help businesses make informed decisions and enhance their operations.

Figure 3.2: A research framework for selecting mobile network providers' purchase intention 
[image: ]



3.3 Research hypotheses

H1: A positive relationship exists between network quality and purchase intention for selecting a mobile network provider.

H2: A positive relationship exists between price and purchase intention for selecting a mobile network provider.

H3: A positive relationship exists between customer service and purchase intention for selecting a mobile network provider.

H4: A positive relationship exists between brand reputation and purchase intention for selecting a mobile network provider.


3.4 Research Design
3.4.1 Coding of Variables
Each variable is coded and grouped by nature.
Independent Variables (IV):
NQ - Network Quality
P - Pricing
CS - Customer Service
BR - Brand Reputation

Dependent Variables (DV):
Purchase Intention

3.4.2 Questionnaire design
I created a detailed questionnaire to gauge people's preferences and intent to purchase a mobile network service. It includes carefully crafted statements and a 7-point Likert scale for more precise responses. Ultimately, this practical approach ensures that the questionnaire is both practical and highly appealing to the faculty of the participants' reason (Joshi at el., 2015). 

A survey with 25 questions and a 7-point scale can be used. Online sources like academic journals, news articles, and reports can save time and effort. Primary data collection through a survey on Google is the most effective approach. Understanding customer demographics and behaviour in Hong Kong is crucial for achieving research goals.

3.4.3 Target population
We are surveying Hong Kong citizens who have mobile devices and are with a local mobile network provider. It is open to all genders, up to 16 years old, and all employment and income levels. The survey will be via Google.

3.4.4 Sample method
When conducting surveys, there are two primary methods: random and non-random samplings. Random sampling is typically used in quantitative research, whereby each person in the population has an equal chance of being selected (Kelley et al., 2003). Researchers often use convenience instead of random sampling because it is quicker and requires fewer resources. I used online surveys through social networks to eliminate bias towards loyal or disloyal customers of mobile network providers in Hong Kong.

3.4.5 Sample size 
According to the Journal on Determining the sample size authored by Morse (Morse, 2000), an equation exists for calculating the sample size. This equation can be used to ensure that the sample size is appropriate for the research being conducted.

Respondents must be at least 16 years old, regardless of gender. We collected 150 questionnaires with valuable information from a population of 6.6 million in Hong Kong. Data collection costs may outweigh the benefits, but the insights from this survey can inform personal and organizational decisions.



3.5 Data Analysis Procedures 
The study uses SPSS to analyze questionnaire data to see if factors like network quality, pricing, customer service, and brand reputation affect purchase intention. Linear regression measures the relationship between variables to improve marketing strategies and customer satisfaction. Participants provide basic info, and a reliability test is conducted using Cronbach's Alpha. Results will be presented in Chapter 4.


3.6 Ethical considerations
Participants in the study provided informed consent and were informed of their right to withdraw at any time. No identifying information was required, and all data was stored securely and will be destroyed in six months. For any concerns about ethics, Google can be contacted directly.

3.7 Pre-test
Conducting a pre-test before distributing the questionnaire is crucial to identify areas for improvement and ensure participants are comfortable and truthful. Establishing dependent and independent variables and crafting relevant questions based on journal references is necessary for accuracy. A pilot test with friends can validate the questionnaire's reliability and accuracy before distributing it to participants.


3.8 Research schedule
Choose a topic with your supervisor in June to launch a successful research project. From June to November, gather information from reliable sources. Write a clear proposal with goals and methodology. Conduct a reliability pre-test in August before distributing a questionnaire—draft chapters three to five after collecting data using statistical tools. Submit to supervisor for feedback before final submission. Use a Gantt Chart to stay on track.
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the local context in which the research activit is taking place, for example, particular cultural andor
legal sensitvites or vulnerabilties of partcipants. If you ive in the country where you will do the
research then please state this

[HKMA

Use ofdocumentation not in the public domain: Are any documents NOT | No ]
10 | publicly available? JEs
o

TVes. please provide detals here of how you wil gain access 1o speciic documentalion that s ot
inthe public domain and that this is in accordance with the current data protection law of the
4y | countyin questionand that ofEngand and Wales

hi box shoult expand as youtype)

Does your research relate to one or more of the seven aims of the Well-
being of Future Generations (Wales) Act 20152

<
w
B

12 | A prosperous Wales

13 | Aresilient Wales

14 | Ahealthier Wales

15 | Amore equal Wales

16 | AWales ofcohesive communities

17 | AWales ofvibrant culure andthriving Welsh language

glojojojo|o|o
FEEI IR EIEE

18 | A globally responsible Wales

19 | IFYES toany ofthe above, please give details

Japri 2022 4 PG2 Ethical Approval Form
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SECTION F: Scope of Research Activity

Willthe research activi

include: YES

Use ofa questionnaire or similar research instrument?

Use ofinterviews?

Use offocus groups?

Use of participant diaries?

Use ofvideo or audio recording?

Use of computer-generated log fles?

Participant observation with their knowledge?

Participant observation without their knowledge?

AEREEERRE

"Access To personal or confidential information without The paricipants’ speciic.
consent?

70| Admnistration of any questions, Test simull, presentation thaf ray be
experienced s physically, mentally or emotionally harmful / offensive?

1| Performance of any acts which may cause embamassment or affect self-esteem?

12 | Investigation of participants involvedin illegal activities?

13_| Use of procedures that involve deception?

14| Administration of any substance, agent or placebo?

15 | Workingwith live vertebrate animals?

BREEEERE R 8E8eee| oo

olo|olojolo|o|o|ojo|ojojo|o|s|s

16 | Procedures that may have a negative impact on the environment?

“Other primary data collection methods. Please indicate the type of data collection
7
method(s) below.

Detalls of any other primary data collection method

o
=

Jounals

s boxshoui expand as youtype)

TFNO to every question, then the research activi 1 hically) low isk and may be exempt from some 1~
the following sections (please refer to Guidance Nutesy .

If YES to any question, then noresearch activity should be undertaken unti fullethical approval has been
obtained

SECTION G: Intended Participants

Ifthere are no participants then do not complete this section, but go directly to section H

Who are the intended participants:

YEs | No
‘Students or staff at the University? o=
Adults (over the age of 18 and competent to give consent)? ® [ o
Vulnerable adhlts? 2 [ o

apri 2022
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"Children and Young People under the age 07187 (Consent from Parent, Carer or
‘Guardian vill be required)

Prisoners?

Young offenders?

Those who could be considered T have a particularly dependent refationship with
the investigator or a gatekeeper?

BRI EIEIES
o|o|o|o|l=
3@ |(=|(e|0

People engaged in legal activities?

Others Please indicate the participants below, and specifically any group who
9 | may be unable to give consent.

Detalls of any other paricipant goups: ol =

Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and
how vil they be recnted?

How many participantsare | 10
10 | expected?

11 | Who will the participants be? | Relative and friend

12 | Howvill you identifythe
participants?

Tnformation for parficipants:
i fon for participant ves

H

Wil you describe the main research procedures to paticipants in

13 | advance, so thatthey are informed about what to expect?

14| Will you tell partcipants that their partcipation is voluntary?

15 | Will you obtain written consent for participation?

6 | WiTyou explain o pariicipants that refusal to partiipate in the
research wil not affect their reatment or education (frelevant)?

7 | Tthe research s observational, will you ask participants for their
consent to being observed?

25 | Wil you tel participants that they may withdraw from the ressarch at
any time and for any reason?

29 | With questionnaires, wil you give participants the opion of omiting
questions they do notwant to answer?

Willyou tell participants that their data wil be treatedwith full

confidentiality and that, if published it will not be identifiable as theirs?

Willyou debrief participants at the end oftheir participation. in away.

appropriate to the type of research undertaken?

22 [ IfNO to any of above questions, please give an explanation

oloflo|alo|o|o|ala
0o |8 e|loen e|E
m|m|e|o|o|s|ofolo

21
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Information for parti

24 | Will participants be paid?
25 | Is specialist electrical or ather equipment to be used with participants?

25 | Are there any financial or oiher inferests 1o he investigator o
University arising from this study?

Will he research activit involve delberately misleading paricipants in

any way. orthe partial or full concealment ofthe specific study aims?

28 | IfYES toany question, please provide full details

YES

o|o|olo
alm|alnz
o|o|olo

SECTION H: Anticipated Risks

‘Outfine any anticipated risks that may adversely affect any of the participants, the
researchers and/or the University, and the steps that will be taken to address them.

Ifyou have completed a full isk assessment (for example as required by a laboratory, or extemal
research collaborator) you may append that tothis fom.

1| Full isk assessment completed and appended?

Yes [0
No =

Risks o participants.
2| For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm,
transfer of personal data, senstive organisational information

Riskto particpants; Fowyau Wil miGate Tre TSk Toparicpants:

A NA

Trresearch acivily may indude sensive, embanassing or upsefing Topics (e.g. sexual achvy,
drug use) orissues likely to disclose information requiring further action (e g_criminal activty). give
details ofthe procedures to deal with these issues, including any support/advice (e.g. helpline
‘numbers) to be offered to participants. Note that where appliicable, consent procedures should
make it clear that if something potentially or actually legal is discovered in the course ofa project,
it may need to be disclosed tothe proper authorities

4| Fo oxample. poroonalhoath & safty. physical harm, emotional disress, isk of accusation of
harmiimpropriety. conflict ofnterest

RiskTo the investigator- Fowyau Wil migats e ek o The ivesigator
NA NA

e e e e e ey
Riskto the University: Fowyau Wil et T TSR o The Uniersiy.
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WA WA

5 [ Environmental risks
For example: accidental spilage of polutants, damage to local ecosystems

‘Riskto the environment: Fow you Wl mitgate e TSk e

NA NA

Disclosure and Barring Service

Trthe research activty Tnvolves children or vulnerable adufts, aDisdlosure
and Barring Service (DBS) certficate must be obtained before any. YES | NO | NA
contact with such participants

7 | Doesyour research require youtoholda current DBS Certificate? o|® | o

TTVES, please gve the certificate number_ 1T The certficate number 1s not
8 | available please wite “Pending’: in this case any ethical approval will be
subjedt to providing the appropriate certificate number.

SECTION

eedback, Consent and Confidentiality

T [ Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

Just requestthemto filin the questionnare i they want

7 [Informed consent
Describe the arrangements toinform potential participants, before providing consent. ofwhat is
involvedin participating. Describe the amangements for participants to provide full consent before:
data collection begins I gaining consentin this way is inappropriate, explain how consent il be:
obtained and recorded in accordance with prevailing data protection legisation

NA

3| Confidentiality / Anonymity
Set out how anonymity ofpartcipants and confidentialfty will be ensured in any outputs. If
anonymityis not being offered, explain why thisis the case.

All participants are anonymous

SECTION J: Data Protection and Storage

‘Does the research activily involve personal data (as defned bythe General
Data Protection Regulation 2016 “GDPR" and the Data Protection Act 2018 YES | NO
“DPAY)?

“Personal data” means any information refating fo an identiied or Identiable
natural person (data subject). An identifiable natural person is one who can
be identified, directly or indirectly, in particular by reference to an identifier

1| such as aname, an identification number, location data, an online identifier or | &1 B
o one or more factors specific to the physical, physiological, genetic, mental
‘economic, cultural or social identity of that natural person. Any video or audio
recordings of participants is considered to be personal data.
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IFYES, provide a description ofthe data and explain why this data needs to be collected

Dossitinvove speal category data (as defed by fre GDPR)? YES | NO

Special Category data” means sersifie personal Gata ConsiStng of Iormation as

o the data subjects —

(a)racial or ethnicorigin,

(o) politcal opinions,

(c) reigious beiefs or other beliefs of a similar nature,

3 | (d) memvership of atrade union (within the meaning of the Trade Union and Labour o 2]
Relations (Consoidation) Act 1992),

(e) physical ormental health or condtion,

T

(0) genetics,
B pmeo et (as use for D purposes),

TFYES, provide a description ofthe special category data and explain why This data needs to be
collected:

Willdata from the research aciiviy (collecueuriata, drafts of the thests, or | YES
‘materials for publication) be stored in any of the following ways?

Manual files (i in paper form)?

University computers?

Home or other personal computers?

5
6
7 | Private company computers?
B
9

Laptop computers/ CDs/ Portable disk-drives/ memory sficks?

ojo| =l oo o

10 | Cloud storage or websites?

7 | Other— speciy: =

g 8lmo 8l e 3

For allstored data, explain the measures in place o ensure the securty ofthe data colect
12 | confdentiality, including details of backup procedures, password protection, encryption,
anonymisation and pseudonymisation

&

Data Protection

Will the research activity involve any of the following activties: YES

13 | Electronic transfer of datain any form?

<4 | Sharing of data with oihers at the Universty outside of the immediate research
team?

15 | Sharing of datawith other organisations?

16 | Exportof data outside the UK orimporting of data from outside the UK?

olojo|jo|o
alw|e|n|e|z

17 | Use ofpersonal addresses, postcodes, faxes, emails or telephone numbers?

Japri 2022
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18 | Publication of data that might allow identification of individuals? o (]
19 | Use ofdata management system? o ]
20 | Data archiving? o "

IFYES toany question, please provide full details, explaining how this will be conducted in
21 | accordance with the GDPR and Data Protection Act (2018) (and any intemational equivalents,
where appropriate)

I'm not subject GPDR and follow the HK law

72 [ Listall whowillhave sccess tothe data ganerated by th research achvy:

Only Me

73 Uistwho wil ave conirl of and a6t 3 CUstoaan(e) o, Gale gerneratedy The research 2y

Me

Give detalls o G strage arangeTents THClUdg SECUTly Teasures T pace To pofect e 0o
24 | where data wil be stored. how long for, and in what form. Will data be archived if sohow andif
notwhy not.

My personal computer and wil delete after finsh the MBA

53 Please indca fyour Gata wil be sToed T s UWTSDResearch Dais Reposioy (5es
https firesearchdata uwtsdacuk/) If so please explain. (Most relevant to academic staff)

WA

Confimhat you have fead the UWTSD gudace o Gl ranagemert (5ee

26 | https /lwww uwtsd ac uk/ibrary/research-data-management) e 8
“Confirn that you are aware that you need to keapall Gata until after your

27 | research has completed or the end of your funding. YES B

Japri 2022 10 PG2 Ethical Approval Form]
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SECTION K: Declaration

N
The information which I have provided s cormrect and complete 10 the best of my knowledge. | have
attempted to identify any risks and issues related to the research activity and acknowledge my.
obligations and the rights ofthe partiipants.

In submiting this applcation | hereby confrm that | undertake to ensure that the above named |
research activity will meet the University’s Research Ethics and Integrity Code of Practice which is
published on the website: https /wwnw uwtsd ac uklresearchiresearch-ethics/
Date:
1 ature of applicant: | Cheng Chung Hei
16/7/2023
T
For STUDENT Submissions:
Director of Date:
2 | Susenaupenvisor Dr Joe Leung
3 |signature:
For STAFF Submissions:
4| Academic Director Assistant Date:
Dean
5 | Signature:

Checklist: Please complete the checkist below to ensure that you have completed the form according to
the guidelines and attached any required documentation

1 have read the guidance notes supplied before completing the form.
1 have completed ALL RELEVANT sections ofthe form in full

1 confirm that the research activity has received approval in principle

CAEIEAE

1 have attached a copy of finalinterim approval from extemal organisation (where appropriate)

& |!have attached a ful risk assessment (where appropriate) ONLY TICK IF YOU HAVE
ATTACHED A FULL RISK ASSESSMENT

& |1 understandthat itis my responsibity to ensure that the above named research activity will meet
the University’s Research Ethics and Integrity Code ofPractice

1 understand that before commencing data collection all documents aimed at respondents
B | (includinginformation sheets, consent forms, questionnaires, interview schedules etc) must be
‘confimed by the DoS/Supervisor, module tutor or Acadenic Director.

RESEARCH STUDENTS ONLY.
Once complete, submitthis form via the MyTSD Doctoral College Portal at (https://mytsd uwtsd ac.uk).
RESEARCH STAFF ONLY.

Al communications relatingto this application duringits processing must be in wriing and emailedto
paresearch@uatsdac uk , with the title ‘Ethical Approval’ followed by your name.

STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should subrmit this form
(and receive the outcome) via systems explainedto you by the supervisorimodule leader

Japril 2022 1 PG2 Ethical Approval Form]
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Survey on purchase intention of
customers choosing mobile network
providers in Hong Kong. RBEZIZIZEH
FEMHERNEERRRERE.

Hi, I'm a student at UNTSD in the UK, where I'm studying for a master's degree in business
administration. The below survey is to better understand the factors influencing
consumers' decisions when choosing a mobile network provider in Hong Kong.

Any participant who uses a mobile device to browse the internet, stream content, play
games, etc, is the target audience for this survey. Hence, choosing a reliable mobile
network provider is crucial for them to carry out these activities.

‘The data will be used for this study only and will be destroyed six months after the end of
the study. Any participant may abort the survey at any time if you are unsatisfied with it.

Your participation is truly appreciated.

ARF, REFEUWTSDNSE, [HENEHmEEETSW, I TEESATHETE
FEEEETREE AR RS ESRAEIER,

EAERRELARENEE SRAS, NESSNEEENEAAEENEEER,
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LU IS,

IEEESEEHEE,

B\ Google ENTIGATFER. BREFE
* FTERE

Part1 *

Gender 51

O Male®

O Femalex
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Age Group SFE485I *

O 15-24
O 25-44
QO 45-64
QO =65

Employment status 324k *

O Employed 2
O Unemployed #53
O student 24

O Retired iBfk

Monthly household income (HKS) EEAE (BTT) *

QO <10000
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30,000 - 39,999

O O0OO0OO0

240,000
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Please select the most suitable response for the corresponding questions.

ErEErSERESaEnEE

1
7

Strongly disagree SRURREIR
Strongly agree #RIFE

NQ -Q1: Low download speed affects app performance (game and streaming). *
TEHEEESSYEEREREAME (BENRREE).

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

NQ - Q2: The download data speed should be fast and stable. *
THBISEEERAEE,

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

NQ - Q3: Areliable network signal is essential. *

TEAEREHELTL,

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

NQ - Q4: Having a broader network coverage is highly important. *
BEEINERESSERFREEN,

12 3 4 5 6 7

stronalv disaaree 257 m= O O O O O O O stonaly aaree 25112
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NQ - Q5: | don't want to have network problem of the mobile network provider ~ *
(such as unable to make calls and access interet).
BARENREREEEME N TE TS5 L),

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

P - Q6: 1 will choose a monthly plan with a reasonable price. *
BEEE - EERCENRSE .

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

P - Q7: 1 will compare the monthly plans of multiple mobile network providers. *

BEESEEREEERNE B TS,

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

P - @8: When changing mobile network providers, | will consider their free valued *
add service.

EESE R RS, RS S IR ISR,

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715
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P - Q9: | will consider the mobile network provider can offer different plans and ~ *
value-added services.

BEE SRR R LU TR SRS EIRES.

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

P -Q10: | would consider a plan with a moderate contract period, i.e. not too long. *
EEETEELNBETEE ITeAR.

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

CS - Q11: Provide good pre-sales service. *
IRHRFIEHIRS.

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715

€S - Q12: An experienced customer service team can handle any issues quickly *
and efficiently.
ENEFIRSER REE S R AR,

12 3 4 5 6 7

strongly disagree #75FEE O O O O O O O strongly agree 715




