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[bookmark: _Toc210971960]1. Introduction/Background/Research problem 
[bookmark: _Toc210971961]1.1. Introduction 
The shift of the United Kingdom out of the European Union also changed the general business industry course of movement by compelling the small and medium-sized businesses or corporations to make certain of the options considered the main pillars of efficient internationalization. Digital mediums in this context digital commerce marketplaces and cloud-based business infrastructure or services, and digital trade facilitation tools have now become the most important enablers. These platforms help SMEs to overcome all geopolitical limitations, access diverse markets, and comply with varying international trade requirements. Some effective policies of the UK government including UK Digital Strategy (2022) and Export Strategy also emphasizes digitalization as the pathway to increase the global trade links beyond the European Union (Mirzaye and Mohiuddin, 2025). This study mainly determines the role of various digital platforms to facilitate the UK SMEs international expansion after Brexit; while also determining the way this digital adoption contributes to larger competitiveness and economic resilience. 
[bookmark: _Toc210971962]1.2. Background 
Digital platform defines online technologies which allow businesses to connect, communicate, and transact with the global consumers effectively (Yang et al. 2023). These include e-commerce marketplace such as Alibaba and Amazon, business-to-business or B2B platforms, SMEs may market products, maintain payments, improve logistics and handle all regulatory documents electronically. They minimize cost of transactions, improve visibility in the international markets and enable data-based decision-making. However, digital platforms act as the enablers of internationalization through adopting marketing, supply chain, and compliance functions into a proper ecosystem which supports cross-border trades.
After Brexit, SMEs of the UK deal with some challenges as well as opportunities to assess foreign markets (Barron and Boutary, 2021). The loss of the frictionless trade with the EU causes some complications in tariffs, customs checks, and regulatory compliance. Therefore, policies including UK Export Finance Scheme and the Free Trade Agreements (FTAs) with non-EU countries such as Japan, Australia and other CPTPP states are designed for encouraging SMEs to diversify beyond Europe (Armillei et al. 2023). Digital platforms also play a major role through providing cost effective channels to reach international consumers, improve logistics and also ensure regulatory compliance through the digital documentation. The benefits also extend towards various stakeholders, UK SMEs increase competitive advantages and new revenue streams, the government of the UK improves its trade position in the global market and partner countries also benefit from gaining access to high quality services and goods in the UK. 
[bookmark: _Toc210971963]1.3. Research Problem 
Post Brexit has intensified the financial, logistical and also regulatory burdens on the UK SMEs that makes cross border explanation more challenging for the resource-based companies (Du et al. 2025). Instead of these limitations, digital platforms also created major opportunities through allowing SMEs to access foreign markets, engage with the global consumers and also facilitate cross-border transitions efficiently. A limited knowledge also exists regarding the way that UK SMEs may harness digital tools within post Brexit conditions as they continue to deal with limitations including compliance requirements, trust issues, logistical complexities, and cultural differences in international trade.
[bookmark: _Toc210971964]2. Research aim, objectives, questions 
[bookmark: _Toc210971965]2.1. Research Aim
The aim of this research is to assess the role of digital platforms in international expansion of UK SMEs in post-Brexit and to find challenges and strategies used by these organisations.
[bookmark: _Toc210971966]2.2. Research Objectives
· To assess the role of different digital platforms in smooth international expansion of UK SMEs post-Brexit.
· To analyse challenges & Opportunities UK SMEs face during international expansion using digital platforms in a post-Brexit environment.
· To find the practices & strategies used by UK SMEs in digital platforms for smooth international expansion and business growth.
[bookmark: _Toc210971967]2.3. Research Questions
· What is the role of different digital platforms in smooth international expansion of UK SMEs post-Brexit?
· What challenges & opportunities do UK SMEs face during international expansion using digital platforms in a post-Brexit environment?
· What practices & strategies are used by UK SMEs in digital platforms for smooth international expansion and business growth? 
[bookmark: _Toc210971968]3. Preliminary literature search 
[bookmark: _Toc210971969]Role of different digital platforms in better international expansion of UK SMEs post-Brexit
The use of digital platforms has become a crucial element of UK SMEs in their aim to gain global presence in the post-Brexit environment. Due to the departure of the UK from the EU, the classic trade ways are now complicated by new rules and border controls. As a result, SMEs are considering using digital solutions more as a way out of such difficulties. E-commerce platforms such as Amazon, eBay, and Shopify allow SMEs to access customers worldwide without having to be present in the international scene. These sites provide in-built inventory management, payment and customer services to make international trade easier (CLEAR BORDER LIMITED, 2020). Also, online trade systems such as online custom platforms and digital certificates make it easier to carry out cross-border transactions since paperwork is minimised and turnaround is fast (Adeoye et al. 2025).
In addition, innovations in digital trade governance, including the agreements of the UK with other countries involving Singapore, focus on open data sharing and on collaboration in the regulation of new digital technologies (Peres, 2025). These agreements are supposed to reach an equilibrium between the advantages of digital trade and the necessity to uphold the rights of consumers and the fairness of competition. UK SMEs are being empowered by digital platforms to break trade barriers that existed after Brexit and are providing them with the tools and structures they need to succeed in their international expansion.
[bookmark: _Toc210971970]Challenges & Opportunities UK SMEs face during international expansion using digital platforms in a post-Brexit environment
The UK SMEs face a two-sided situation in their expansion to go global through digital platforms post-Brexit. On the challenge side, the regulatory complexity has grown dramatically as the UK-EU divergence rules have emerged, and 60% of the companies trading with the EU reported the escalated challenges (Stewart, 2024). Nearly half of exporters are sceptical that the Brexit deal can facilitate the sales growth, which means the continued existence of trade obstacles. The constraint of finances to SMEs is also a problem since lending to these businesses has been reduced, as it has declined by 4.8% each year, and this has caused problems with investments in key digital infrastructure (Soner et al. 2025). The technological gaps also add to the problem, as 31% of SMEs perceive themselves as insufficient in digital skills to use online channels to their advantage and limit their ability to grow on a global scale and compete in the digital economy.
On the opportunity side, digital platforms such as Amazon and Shopify will offer SMEs the much-needed access to international markets, avoiding some of the post-Brexit trade challenges as they have a physical presence. The e-commerce industry in the world is projected to pass £5 trillion in 2023, offering unprecedented growth opportunities to SMEs to access international clients (Pricemann.co.uk, 2024). Besides, the government initiatives in the UK recognise the role of digital transformation for SMEs and provide programs to improve digital adoption and competitiveness. These programs aim at providing SMEs with the tools and resources to overcome the obstacles and use technology to fuel the international growth in the face of post-Brexit challenges.
[bookmark: _Toc210971971]Strategies used by UK SMEs in digital platforms for smooth international expansion and business growth
With the new post-Brexit business landscape, UK SMEs are pursuing different approaches to expand internationalisation using digital platforms. The most common tactics include utilizing e-commerce sites such as Amazon, eBay, and Shopify that offer SMEs support tools in areas including inventory management, payment processing and customer service (Sassi, 2024). All sites facilitate the international trading process for businesses and provide companies a method for separately entering global markets, eliminating the need for businesses to establish companies abroad. Additional, SMEs access limited the e-commerce analytics provided by the different site to assist in cross-border e-commerce market exploration (Onyeanuforo and Alfa, 2025). They use the analysis of consumer behaviour and market trends, and competitor activity to make data-driven decisions and optimise product offerings and customise the marketing activities to meet the specific needs of individual international markets and increase their competitiveness in foreign markets.
Further, digital transformation technologies are extremely important in terms of SME development. An increasing number of companies are pursuing AI and cloud computing to be more efficient, provide an excellent customer experience, and scale their operations as a critical element in successfully globalizing their business (Hinton, 2024). As well as these distinct initiatives, the UK Government is supporting SMEs by offering programs, such as Help to Grow: Digital, which is designed to support businesses with funding and resources to adopt digital and technology initiatives (GOV.UK, 2025). The programs are meant to enhance the digital capabilities of SMEs, simplify international business operations, and minimise obstacles to international trade by making digital adoption a central part of the UK strategy to support SMEs expand internationally in the post-Brexit environment.
[bookmark: _Toc210971972]Literature gap
Although more studies exist on the role of digital platforms in facilitating the UK SMEs to expand internationally in the post-Brexit era, there are major gaps. Most of the existing literature emphasises the opportunities and challenges but lacks empirical research on the role and practices that SMEs can integrate digital platforms with, as a way of remaining competitive in the global market (Hrtan, 2021). In addition, most of the research focuses on e-commerce tools and government initiatives and underrepresents the differences between the sectors, long-term financial consequences, and the success of digital adoption initiatives. An adequate discussion of the way SMEs strike the balance between regulatory compliance and digital innovation in post-Brexit trade settings also does not exist. The achievement of these gaps can provide more information regarding scalable and sustainable internationalisation strategies.
[bookmark: _Toc210971973]4. Research Methodology 
This research methodology gives the model according to which the data are going to be collected, evaluated, and analysed. In this case, where the research question is to examine how digital platforms can assist UK SMEs to enter foreign markets after Brexit, the research method is important in making the findings valid, reliable, and grounded in ethics. In this paper, an inductive research approach will be used, since this methodology will allow recognising some new tendencies and elaboration formation in relation to the role of digital platforms in the internationalisation of SMEs in the new post-Brexit trading environment. Since Brexit has created new, unparalleled regulatory, economic, and trade challenges, an inductive approach will be suitable when analysing changing strategies and revealing aspects that might not be clearly developed in the literature. This study will be based on the philosophy of interpretivism as the research focuses on the meaning behind the SME behaviours, strategies, and experiences in the use of digital platforms. Interpretivism will enable to search through the subjective meanings and practices, especially how SMEs view opportunities, adjust to the challenges, and use digital solutions such as Amazon, Shopify, and cross-border e-commerce analytics to expand internationally (Smith et al. 2022). The research will be conducted using a qualitative approach of research design. It will rely mainly on secondary data. The secondary data mainly consists of UK government reports (such as ‘Help to grow: Digital’), SME internationalisation reports, trade and business publications, journal articles and industry analyses in trusted databases. Moreover, there will be a review of relevant case studies of the UK SMEs that have either achieved successes or failures in adopting digital platforms following Brexit to provide comparative ideas. This will guarantee a thorough knowledge of policy-based initiatives as well as the firm-level strategies. The data mainly will be gathered from the secondary data sources such as Research article, Journals, Peer-reviewed sources and other reliable data. This data will be mainly gathered from different database such as Google Scholar, ResearchGate, ScienceDirect, MDPI and others. 
The data will be gathered and classified into themes and with emphasis placed on three main areas, including the role of various digital platforms, challenges and opportunities that SMEs encounter, and strategies that they adopt when expanding internationally. Thematic analysis will be used to determine the common themes, including regulatory obstacles, lack of online adoption, finances, business opportunities of e-commerce, and governmental support. This approach will help to discover the latent trends and connections of the interaction of the SMEs with digital platforms in the post-Brexit context (Hrtan, 2021). In improving validity and reliability, the research will employ triangulation, whereby it will source information using various points of view such as government policy, SME reports and scholarly analyses. Interpretation will also be done transparently to minimise bias. The issue of ethics will be resolved through making sure that every secondary data is credible, cited and publicly available.
[bookmark: _Toc210971974]5. Risks 
This research proposal might face several risks. To start with, bad access to the latest or SME-specific knowledge can be a limitation of the reliance on secondary data, which can decrease the depth of findings. Second, interpretivist and qualitative approaches can also create researcher bias through the interpretation of the themes, which influences objectivity. Third, the post-Brexit situation is not stable yet, and the results can soon be obsolete as new trade policies or digital advances can develop (König, 2024). Moreover, there might not be enough case studies of SMEs to enable comparative analysis. Lastly, it would be a challenge to consider reliability and validity in different sources of data because there may be inconsistencies in reporting, and it would influence decisions.
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Figure 1: Research timeline (Source: Self-developed)
[bookmark: _Toc210971976]7. Conclusion 
The current study suggests examining how digital platforms can assist UK SMEs to enter the international market during the post-Brexit environment, which helps them to overcome regulatory, logistical, and financial barriers. Although Brexit has introduced new trade barriers, digital platforms offer inexpensive, innovative avenues to global competitiveness to SMEs. Through an inductive, interpretivist, and qualitative approach, based on secondary data and case studies, the study aims to identify opportunities, challenges and strategies that the SMEs apply in the digital adoption process. The findings are meant to help in completing policy formulations and practical considerations for SMEs to keep afloat and remain stable in the ever-changing global market.
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