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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: On desktop and mobile devices, the Hollywood Bowl UK website loads rapidly and effectively. In a matter of seconds, essential components like the homepage banner, navigation menu and offers show up. Offers and images load gradually and without significant lag, which keeps users interested. All things considered, the performance is quick and easy, making a good first impression for guests wishing to look into entertainment and make reservations.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has a number of subpages, such as "Games," "Offers," "Parties," "Groups," "Food and Drink," and unique attractions. With a clear top menu that expands to display all categories, navigation is simple. Simple links and menus with choices make it simple for users to visit particular pages. Call-to-action icons like "Book now" are evident on all pages and a search feature aids in finding content, effectively directing users through the booking and information sections.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, there is a "Book now" button on the Hollywood Bowl website, customers can reserve entertainment events like games, bowling and party packages. They can choose times, locations and package types using the online booking tool that these links direct them to. The procedure facilitates reservations without the need for phone calls, increasing convenience and lowering difficulties for customers making travel plans.




	Question 1d - What improvements could be made to the usability of the website?


	Answer: The addition of live chat support and the direct display of customer reviews on important pages could enhance the usability of the website. A live chat function would offer immediate assistance, assisting customers in promptly resolving questions regarding services or costs (Dai et al., 2025) Visible reviews on the homepage increases confidence and enable customers to make well-informed choices without ever leaving the website. These enhancements would promote quicker booking decisions and improve the user experience.




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl website promotes enjoyable activities with bright colours and pictures. It makes use of captivating images of bowling, food and deals that complement the recreational experience. The website style appears roomy and well-structured on a desktop. Although some features are condensed and buttons may need to be zoomed in for precise selection, it is still visually pleasing on mobile devices.



	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website showcases dining locations, bowling lanes and special deals with vibrant visuals. The pictures convey the entertainment value and are captivating. Despite the absence of an auto-play video on the homepage, the atmosphere and activities are well conveyed through the use of huge pictures. Offers and booking calls-to-action are frequently highlighted with vibrant colours, especially reds and blues.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The homepage and service pages did not have a live online chat feature at the time of the assessment. Although there are ways to get in touch, such as phone, mailing and email support sites, a live chat feature could increase customer satisfaction by providing prompt answers to questions regarding reservations or availability. This would be especially helpful for mobile users.






	Question 2d – How effective are the social media links on the website?


	Answer: The website invites users to follow on social media by referencing its Instagram presence through content and hashtags on the homepage. Because they link visitors to current social media content and advertising efforts, these connections are good for engagement. However, more obvious links to social media sites like Facebook or TikTok would increase appeal and connection, particularly for younger audiences.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The list of categories, such as "Games," "Parties," "Groups," "Offers," and "Food and Drink," are properly marked and lead to helpful sections that describe activities and prices. Customers can better comprehend the variety of activities available, from eating and group packages to bowling and arcades, thanks to promotional offers that appear frequently on the homepage.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for the Hollywood Bowl brand are not displayed on the webpage but customers can find them accessible through external platforms like Google, Trust pilot and social media, most customers get reviews through search results or third-party websites, where recent evaluations reviews on entertainment value and service experiences are visible across different venues (Blanco-Moreno and González-Fernández, 2025).

 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website promotes outstanding entertainment through professional photos, well-planned promotions and descriptions of advanced bowling lanes, arcades and dining choices. Value is added by promotions like student discounts and family bundles. Because of its many activities, convenience of online reservations and welcoming atmosphere for people of all ages, one would utilise or suggest Hollywood Bowl for social gatherings, family days out, or celebrations.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Visibility is offered by displaying some prices directly under offerings on the webpage (e.g., games and dining deals). In order to balance promoting value and encouraging online reservations, detailed pricing for certain centres and special days is available during the booking process. Before making a reservation, guests can assess offers thanks to the listed pricing, which show fair quality for a pleasant entertainment facility.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Tenpin bowling London

	
	2. Family entertainment UK

	
	3. Bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, Hollywood Bowl frequently appears in the top search results for queries like "bowling near me" or "tenpin bowling London," demonstrating good search engine optimisation and brand awareness. High prominence for location-based searches is supported by their national presence throughout the United Kingdom.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. Because they provide a common platform for customers to learn about services, schedule experiences and get in touch with firms, websites continue to be essential for UK businesses. They enhance search exposure, offer credibility and frequently serve as a brand's initial online point of contact with prospective clients. Websites support social media and mobile apps by efficiently communicating offers, locations and prices, especially in the entertainment industry. A well-kept website increases user confidence and aids in turning interest into reservations.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A live review section with current customer comments, star ratings and brief testimonial quotes should be added by the business to the homepage and pertinent service pages. This could be accomplished by gathering input via an internal review system or integrating Trustpilot reviews directly. A clear advertisement inviting customers to write a review following their reservation could help in increasing feedback. Featuring user-generated photos alongside reviews would further strengthen trust and credibility.
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