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Introduction 
Within this assignment I will discussing what Public Health is and how is it used by various groups such as campaign groups and National Health Service (NHS) departments to promote a healthy lifestyle. 
I will also be outlining what a campaign is, the many different types of campaigns that may be used by the fore mentioned groups and evaluate how effective they are in public outreach and their social impact. Lastly, I will conclude my research where I will base my decision on whether the campaigns reviewed in this paper are effective in delivering their message or not and will justify my decision.    


Public Health

Public Health are an NHS subsidiary, their aim is to protect the people of Wales and the rest of the UK which they may have the ability to protect the public, improving health (both physical and mental), well-being and reducing health inequalities such as the North-South divide and wealth fare inequalities (GOV.UK, 2020). Public Health’s primary focus is to protect individuals from any threats to their health, which may be life threatening, whilst also promoting an active and healthy lifestyle. Public Health have the ability to reduce the risk and causes of ill health by using three ‘domains’ (Health Careers, 2015), Health Care Public Health (HCPH) is one of these three ‘domains’, ensuring Public Health services are at their most effective, most efficient and equally accessible to all. Focusing on patients’ experiences, safety and value for money, which they can then evaluate to effectively identify where if any improvements need to be made and where they are needed. Another ‘domain’ is Health protection which protects individuals/ populations from outbreak diseases with the potential to reduce quality of life and in extreme cases death such as Ebola, Zika and Malaria which are not usually seen in the UK, or illnesses which can easily spread, health protections aim is to reduce the risk of these illnesses spreading as quickly as possible (The Royal College of Nursing, 2019). Health improvement is the third ‘domain’, encourages individuals to improve and maintain a healthy lifestyle, such as helping individuals quit smoking, encouraging a healthy diet and improving their fitness. A lot of issues are addressed within Public Health in order to promote health and well-being in a beneficial way. These issues include, alcohol and drug related issues and prevention, poverty, heart disease and obesity. 
   




 Health promotion is very relevant today within campaign promotions, which encourages the public to take control over their health, by choosing healthier behaviours which will improve their overall health and lifestyle. Breast feeding is a public health issue which is promoted by many campaigns and many organisations, it is promoted by indicating the benefits for the growth and health of a baby (World Health Organisation, 2018).
Health prevention has three stages to follow for a successful outcome, these three stages are primary prevention, secondary prevention and tertiary prevention. Primary prevention aims to prevent diseases and injuries before happening, such as education on health and safety within schools, to promote healthy eating and exercise to decrease the risk of obesity. 
Secondary prevention aims to prevent an injury or disease getting any worse and causing any more harm to an individual's health and lifestyle. This includes treating and being aware of an injury or disease to be able to stop or slow the process of it getting worse. Such as attending or booking regular exams and screening tests to detect a disease such as breast cancer within its earliest stage, regular exams and screening tests have the ability to save a life (Institute for Work & Health, 2015).

Tertiary prevention aims to improve an individual's health and lifestyle by helping them cope with the impacts and effects a disease or illness has on their lives. The main goal is to improve the quality of life, allowing individuals to feel healthier, happier and comfortable (Health Link BC, 2016).

Public health has many different campaigns to encourage a healthy lifestyle such as cervical screenings, preventing smoking, and a campaign called ‘one you’ which encourages to choose a healthy diet, to be more active and drink less alcohol. Public health promotes their campaigns in many ways, by using social media, marketing campaigns, a discussion between a patient and a professional.   

Cervical Screening
Public Health England (PHE) published a cervical screening campaign on Tuesday March the 5th 2019, called ‘Cervical screening saves lives .The aim of the campaign is to raise awareness on the impact of missing a cervical screening test, the impact of cervical cancer, and the benefits of attending a cervical screening test (GOV.UK, 2019).  
The Cervical screening saves lives campaign encourages women to respond to their cervical screening invitation letter when sent one, also to book an appointment if one has been missed. This campaign used many channels in order to promote their campaign, by using social media, TV, washroom posters and many others (Stubbs, and Pearmain, 2019). Different types of promotion channels are used to get a message across to different age groups and their message across to individuals who are less likely to use one promotion channel compared to the other.    
During the campaign it states that using the term ‘smear tests’ is what may be causing women to avoid their tests. The term ‘Cervical screenings’ is used within the campaign as officials hope that it will normalise the procedure of a cervical screening test, encouraging women to attend help them feel comfortable (Smith, 2019).

Cervical screening tests play a huge part in preventing cervical cancer, which is why promoting cervical screening campaigns are so important. As women have the option whether they want to attend their cervical screening or not, a promotion campaign may help to change their mind, by using different techniques which are showing the benefits of attending a test, the risks when you don’t and how life changing it can be. 

Campaigns and the different types
A campaign is a group of activities which are used to achieve a goal, doing this by improving the publics knowledge, behaviours and attitudes towards a certain issue. Their main goal is to raise awareness on a certain issue and indicate how this issue has an effect on an individual's health and well-being, and the public (Encyclopedia.com, 2020). Showing the public, the good and bad impacts the topic of the campaign has on their life has the ability to influence individuals into making changes within their life and routine. Showing that the smallest changes can have the biggest impact, such as showing the public how smoking has an impact on your skin and appearance, mainly younger people as it can discourage them into changing bad habits before it becomes a routine.
Public Health England (PHE) published a campaign called ‘stopotober’ in 2012, this campaign was published to motivate the public to stop smoking. This campaign runs in October each year for 28 days, 28 days to stop smoking gives you a simple target to accomplish, but overall a great benefit.
This campaign is most likely to be effective and have a huge impact on helping others stop their unhealthy bad habits. ‘Evidence shows that if you stop smoking for 28 days, you are 5 times more likely to stop for good.’ (Public Health England, 2017). promoting this type of evidence within the campaign has the ability to influence the audience on trying something new, without failing and being a waste of their time. 
‘Response to the new TV advertising for 2017 was broadly positive. The overall call to action continued to land strongly with 48% agreeing that the ad made them think they should stop putting it off and quit now compared with 46% in 2016.’ (Public Health England, 2017). This proves that tv advertising can be effective, although many of the public who are aware of the tv advertising campaign state that the key message wasn’t very clear, or they were unsure of the message they were trying to send across.
Campaigns are used in many ways, digital marketing campaign may be one of the most popular and effective ways of advertising a campaign, by using technology and the internet they are able to get through to a lot of people and in a much quicker time frame. Advertising their campaign by using channels such as social media, email, YouTube and different websites. 
Radio and television campaigns, this way of advertising used to be the most popular and effective. Since technology and the internet became a lot more popular as the public tend to spend more time on their phones, laptops, television and listening to the radio campaigns have become less effective but are still used as it can still be effective (Idea Café, 2020).   

Campaigns which are created and used in ways that think ‘outside the box’ make campaigns more memorable. Campaigns which are creative and promote in a fun, unique way seem to draw a larger audience than other campaigns seem to. 

Direct mail campaigns involve sending direct mail such as a physical letter, a postcard, a package. Direct mail can be more cost effective compared to another campaign, but it is easier for some costumers to understand and a lot of the public do enjoy getting mail (Frost, 2018). “a campaign delivered to 1,000 people; 43 more people will interact with your direct mail than your emails.” (Dopson, 2018). This proves that direct mail campaigns are more effective and memorable compared to digital campaigns.   
Customer referral campaign is where customers recommend and refer products or a service (Veerasamy, 2019). Social media influencers have a distinct impact on improving a campaigns popularity, a social media influencer is someone who has a large audience, which makes it more likely for the public to be persuaded to do something they have recommended. Customer referral is less likely to be used by many companies today as customers may recommend a product or service which other customers may find uninteresting or redundant I.e. a male customer recommending Gillette men's shaving gel to a female. 

The steps to planning a campaign
There are many steps which need to be followed when planning a campaign in order to achieve an effective campaign. These steps include ‘Campaign goals and tracking’ this includes setting goals which need or want to be achieved, they will know when these goals have been achieved by keeping track of each goal and the campaigns progress (Lindley, S, 2019).
‘Campaign insight and targeting’ includes being aware of which audience this campaign is targeting, being aware of who is most likely to be interested in the campaign and why are they interested. Campaign insight and targeting also decreases the risk of campaigns losing money and time on focusing on the wrong audience.
‘Key campaign messages and offers’ this step when planning a campaign is focusing on the most important information you want to send across to your audience and the main take away you want them to remember (Pollard, 2017). “cervical screening can stop cancer before it starts by preventing potentially harmful cells from developing” (Owen, 2019) this is the key message that ‘Cervical screening saves lives’ campaign want to send across to their audience, showing women the importance of a screening which will then hopefully encourage them to attend or change their attitudes towards screenings.  
Setting a budget will be an important step when planning a successful campaign, it allows the campaign management to be comfortable with how much they are spending daily but, must also be prepared to lose money as not all campaigns are effective first time. Planning what communication channels are going to be used to promote the campaign, communication channels such as the radio, email, direct mail, social media. Base the communication channels upon the audience, consider where their audience spend the most time, such as if the campaign was targeting teenagers the campaign is most likely to be less effective if it is promoted by direct email (Relative, 2018). 

Campaign assets production are using materials such as email, letters, blog posts and choosing which assets are going to be the most relevant to their campaign. 
Lastly, by measuring the success of their campaign it will allow them to be aware of how effective it has been, how many people are aware of this campaign. Such as if a campaign management were promoting their campaign by direct mail, they will need to be aware of how many letters/brochures have been sent out and measure the success of their campaign by the response rate (Ward, 2019). The success of customer referral campaign is measured by, for example how many shares/ likes a post is getting and how many views the campaign website is getting. 

Behavioural change model 
The theory of planned behaviour is a theory that links an individual's beliefs and behaviours. It differentiates between different types of behaviours which are, beliefs- behavioural, control and normative. 
The health belief- behaviour model is an individual's belief that a certain behaviour is going to make a positive or negative contribution towards their lives. If a certain behaviour is expected to make a positive contribution towards their life, they are most likely to have a positive attitude towards that behaviour. If an individual sees more negatives compared to a positive within their behaviour, they are most likely to have a negative attitude towards proceeding their behaviour.   
Normative beliefs are a decision which is made by an individual, based on the key people and characters around them such as family and co-workers. It is highly likely that this individual is going to care more about what their family thinks of them and a certain behaviour compared to their co-workers, so they will base their decision and behaviours on how important those people are to them and how much they care about what they think (Martin 2017). 
Perceived behaviour control is one’s belief they have the moral responsibility to change one’s behaviour, for example a woman may believe they have the moral duty to quit smoking when they become pregnant for the welfare of the foetus. A campaign which promotes quitting smoking is able to save two lives, by having the ability and power to change an individual's attitude and behaviour (NIHR, 2019). 
Behaviours play a significant role in an individual's life, without noticing we behave and act in certain ways, which can have a negative impact on our lives in many ways. Campaigns have the ability to change certain behaviours and beliefs, resulting in individual's making better and healthier lifestyle choices.   
Conclusion 
Through the research contained within this assignment it shows that campaigns are widely used, it has proven to have the ability to change the publics’ behaviour, attitudes and decision making in relation to health. Campaigns having the ability to change behaviours is shown to have a very large and beneficial impact on the publics’ lifestyle, allowing them to adapt to these new behaviours and attitudes which overall have a positive impact on themselves and others around them.  
Reflecting on the many different types of campaign channels there are. Each channel has the ability to promote a healthy lifestyle to the UK public, although some channels are comparatively more effective when compared to one another. When comparing two different channels, such as direct mail compared to digital marketing it shows that digital has a higher chance of being the more effective option. Although one channel can be more effective compared to the other, it doesn’t mean that the other campaign channel cannot be used as it may still be an effective way to inform the public. Public Health have shown that each channel has benefits but in different ways, for example teenagers are most likely to be aware of digital campaigns due to technology, then a lot of elderly people would prefer direct mail campaigns rather than digital campaigns.  

Each step towards planning a campaign has a great effect on the effectiveness of the campaign, being aware of the key message you want to send across to the audience has a huge impact on whether the campaign will be effective or not. If a campaign were to send a key message across to the audience which is negative it can result in them making decisions which are unhealthy and unfavourable towards themselves and others around them. 
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