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Executive Summary
The assignment involved assessing the marketing effectiveness of a product known as "All safety," which is a self-protective device that can be attached to a watch or other wearable gadget. The evaluation covered various aspects, such as the unique service proposition and the establishment of an e-commerce website. The report also covered the various marketing modules and operations that are used by companies. It additionally described the data protection and privacy aspects.


Table of Contents
Executive Summary	2
Introduction	4
USP of Product	5
About the innovative product for sale	5
Target customer	5
How the product will be sold	6
Ways to sustain the innovative business proposition	7
Competition in the chosen business	7
How does 'All safety' differentiates itself from above discussed businesses	8
Proposal to set up online website	8
By using Shopify	8
By using Amazon	9
Logo of the website for ‘All safety’	11
Using PayPal as Payment services facilities	11
Marketing assessment for product	11
Target customers assessment	13
Methods to reach target audience	14
How Facebook can be used here as a major marketing tool	14
Usage of paid search engine techniques on Google	15
Role of customer journey	15
Usage of Email marketing	16
Privacy and data protection aspect	16
GDPR/Data Protection Act 2018	16
Privacy and Electronic Communication Regulations (PECR)	17
The process to secure the cloud provider	18
Conclusion	19
References	20



[bookmark: _Toc130918992]Introduction
The assignment is based on the marketing assessment of the product known as 'All safety'. All safety is a self-safety that can be attached to the watch, jewellery or any other wearable thing. The assessment will be responsible for discussing four major issues, such as a unique service proposition and proposal to set up an ideal e-commerce website. Further, the report will discuss the different marketing operations and modules alongside analysing the key target audience. Lastly, the report will focus on the Privacy and Data Protection aspect. 



[bookmark: _Toc130918993]USP of Product
[bookmark: _Toc130918994]About the innovative product for sell
The product, which is called "All safety," is a safety chip that can be worn on the wrist or other accessories to help protect children and women from various types of attacks. It can be used to alert the police and families in case of a kidnapping or sexual assault. Due to the increasing number of crimes against women, the need for a GPS-based safety system is acknowledged. This device would have a dual security feature that would allow it to send out two alarms to women whenever they are threatened or feel that they are in trouble (Cillo et al., 2019). 
[bookmark: _Toc130918995]Target customer
Women:  Despite the advancements that have occurred in technology, women still remain vulnerable when it comes to safety. Most of the time, women are not safe walking alone in deserted areas or on lonely roads. Existing safety devices require human intervention to activate. The goal of this project is to develop a system that will allow users to provide false proof of safety to women. This method can be done through the use of a chip known as "All safety." The objective of this application is to reach out to the women who are most likely to use this system.
Parents: The number of kidnapping cases involving children and adults has increased significantly over the past four years. From 2017-2018 to the present, the number of such offences has gone up by 15 per cent. In Northern Ireland, the police recorded 35 cases of child abduction in the year ending December 31, 2018, which is a significant increase from the 27 recorded in the previous year. Most of these are completed abductions, while attempted abductions are also recorded. However, there are additional reports that do not go to the police. In England and Wales, the police recorded 5,223 cases of kidnapping in the year ending March 2019, which is a 15% increase from the previous year. In Northern Ireland, the police recorded 72 kidnappings, which is a 10% decrease from the previous year. It is believed that around 10% and 20% of these incidents involve minors. The use of the "All safety" chip by parents will help ensure the safety of their children (Pham et al., 2021).
Families: Most of the time, the elderly are victims of fraud, burglary, and robbery. In long-term care facilities, staff members can physically abuse or steal from individuals. The failure of friends and relatives to visit the patients can also lead to emotional suffering. The alarming rise in the number of elderly people afraid of crime has been attributed to sensationalised reports by the media. This can be caused by the belief that crime is rampant among older individuals when in reality, it is rare. To help alleviate this issue, families should consider investing in devices that can help protect their loved ones.
[bookmark: _Toc130918996]How the product will be sold
The product will be sold online. Following are the mediums that will be responsible for selling the 'All safety' Chip. 
Shopify: One of the most important factors that a business should consider when it comes to building a website that will sell its products is having a good and easy-to-use platform like Shopify. As of November 2022, over four million websites have used the platform. The basic fee for this service is just 39 dollars per month, which includes everything from its own website to blog and SSL certificates. Unlike other platforms, Shopify doesn’t have any hidden fees or setup charges. It’s a great platform for anyone who wants to start selling online. It’s also very user-friendly, with great customer service and a variety of apps that can help businesses customise its store (Tong, Luo and xu, 2020).
Amazon: Amazon is a leading online retailer that sells over 400 products per minute, and it's able to do so because its customers feel secure and confident buying from it. The company also ensures that its sellers are real and it delivers the items they want on time. Since it has a large selection of products and a variety of perks, many people consider Amazon to be their go-to place when it comes to shopping online. However, this also comes with a few extra fees. For instance, if a business wants to sell a product on Amazon, the business has to pay a monthly fee of around $39.99. 
E-bay: eBay was first established in 1995. Since then, it has become one of the most popular online platforms for selling. There are so many things that businesses can sell on this site, it's hard to choose just one. Be aware of the fees that are charged when businesses sell. If the business wants to sell an item on eBay, the business will have to pay a non-refundable fee and an insertion fee (Morgan et al., 2019). It also charges a final value fee, which is a percentage of the price that the business sell for, plus a portion of the shipping costs. The fees are calculated according to the product's category, number of products, and shipping.
Venture information: The venture is supposed to sell the ‘All safety’ chip. That is ideally designed to be hidden in the jewellery, watches and bracelets of women, children and elderly people. The venture has decided on women, children and elderly people as their target audience.
[bookmark: _Toc130918997]Ways to sustain the innovative business proposition
Looking for top talent: The right people are the most critical factors that a company can consider when it comes to growing and sustaining its success. Without the right individuals, it can’t continue to grow and develop. This is why it’s important that organisations regularly update their talent pool to support their unique business model.
Operational efficiencies:The right people are the most critical factors that a company can consider when it comes to growing and sustaining its success. Without the right individuals, it can’t continue to grow and develop. This is why it’s important that organisations regularly update their talent pool to support their unique business model (Li, Larmio and Leonidou, 2021). One of the most important factors that a company can consider when it comes to growing and sustaining its success is the ability to improve its efficiency. This can be done through the establishment of a culture that encourages people to focus on the organisation's goals and actions. 
[bookmark: _Toc130918998]Competition in the chosen business
The UK Women's Safety Software market is expected to grow at a robust rate during the next few years. The increasing number of sexual assaults and molestation cases in different industries is the major factor that is driving the market's growth. Below are the key competitors of the women's safety market. 
Bsafe:  The new online security training BSAFE replaces the previous versions of the security awareness course, which were known as the Basic Security In The Field and the Advanced Security In The Field. It is recommended for all UN personnel. The course will be released in French and English in the fall of 2018. All UN personnel, including consultants and interns, are required to complete the mandatory course by June 30. Until then, their existing certificates will still work (Ferrell, Hartline and Hochstein, 2021).
Shake2Safety: The app known as Shake 2 Safety allows users to share their location and pictures while in distress. It can also send an SMS to their emergency contacts and make calls to the top priority ones.
[bookmark: _Toc130918999]How does 'All safety' differentiates itself from above discussed businesses
The 'All safety' can be ideally hidden into the jeweller, watch or any wearable thing. Apart from this, it has GPS  navigation services that are not relevant but also keep people in touch with the business. The ‘All safety’ can also be connected to the Wi-Fi services. 
[bookmark: _Toc130919000]Proposal to set up an online website
[bookmark: _Toc130919001]By using Shopify
Step 1 Creating a Shopify account: The business must first create a Shopify account to use the platform. It is simple to follow and user-friendly. To start a free trial, go to the site's upper right-hand corner and click on the "Start Free Trial" button. The business will then need to enter its email address, store name, and password. Businesses can create a store by clicking on the "Create" button and then saving the information business will need to log in to its account. Businesses can also set up a custom domain later by purchasing one from Shopify or transferring an existing one (Kingsnorth, 2022). There are a variety of resources that will help businesses set up the domain.
Step 2 setting up the Shopify store: Its store's menu will show the business all the features and tools that are included in the Shopify platform. There is also a settings button that will allow the business to change the store's name, currency, and time zone.
Step 3 Choosing theme: When a business creates a Shopify store, businesses are provided with a default theme. Businesses can then add a new one to give their store a fresh and unique look. There are a variety of themes that are designed for different industries, and they can be customised to fit their needs.
Step 4 Editing: One of the most important factors that a business should consider when it comes to creating a successful online store is making it stand out from the crowd. With the help of a great tool like Shopify, the business can easily create a beautiful and functional website. However, it’s also important to avoid spending hours trying to make everything look perfect. This will prevent the business from focusing on other important things, such as launching its store and bringing in more sales (Santoso, Arigoh and Maulida, 2019).
Step 5 Adding services and products: Business has to put their products and services up for sale on their website once it is in a good state. To start, go to the design editor and click the exit icon located at the top left corner. The business will then be taken to its main dashboard.
Step 6 setting up Shopify store email: Keeping up with its customers' requests, promoting coupons, and holding contests are all done through business-focused email. This type of communication is commonly used by companies to communicate with their customers. It can also be used to notify employees. Setting up a few simple steps will allow the business to use email in their Shopify account.
Step 7 setting up payment options: The last step before a business can start accepting payments is to connect its payment methods to its store on Shopify. Businesses can go to their dashboard and click on the settings button. The business will then be able to see the options for payments. This is the easiest way to set up a payment system on its site, as it only requires a business to enter a link to its third-party provider. If the business prefers to use other payment methods, business can also go to the settings and click on See all providers (Tien, Phu and chi, 2019).
Step 8 Checking relevant settings: Businesses can then go to the settings and click on the "Pay WithShopify" button. This is the easiest way to set up a payment system on its site, as it only requires a business to enter a link to its third-party provider. If a business prefers to use other payment methods, the business can also go to the settings and click on See all providers.
Step 9 Launching store: After all of the hard work, the business should be ready to see it pay off. With the help of Shopify, a business can easily start selling its products. Businesses can start a marketing campaign by going to the left-side panel of their dashboard and clicking on the "Marketing" button.
[bookmark: _Toc130919002]By using Amazon
Step 1 Get valid tax documentation ready.Before a business can start selling, the business will need to provide its GST Number and/or its GST ID. If its products are tax-exempt, the business will need to provide PAN details. To apply for the tax, a business can do so through its exclusive offer on Amazon.
Step 2 UPC and Brand Registry: If the business should be a seller of a product that's already on Amazon, then the business can skip to the next step. With the help of its match feature, the business will be able to automatically fill in all of the details of its products. If the business should be a seller of a unique or new product, the business can provide the unique product code (UCP) while listing. If it's unavailable, a business can apply for an exemption. If the business should be a brand owner, then the business can register its brand with the Amazon Brand registry to prevent unauthorised use (Crick and Crick, 2020).
Step 3 Cataloguing and listing: Businesses can easily catalogue their products on Amazon, as a business can choose the listing method that suits the business best. Businesses can create a single listing or a bulk one through the Seller App or desktop. If the business needs help, Amazon's service provider network can help businesses with this process.
Step 4 Configure shipping options: Fulfilled By Amazon (FBA) – When an order is placed, Amazon will store its item in its warehouse and then pack and ship it to the customer. This method is known as an easy ship. Once the product has been packed and ready, a business can then allow Amazon to collect it from its doorstep. Self-ship is where the seller handles the entire process of shipping and storing the goods.
Step 5 Bank details and account setup: The UK's regulatory authority is focused on being more than just a watchdog for the food and beverage industry. It's also working with business owners to improve the efficiency and effectiveness of their operations. As a manufacturer or retailer, a business can already benefit from the partnership that the agency has established with its members (Hanson and Kalyanam, 2020).
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Figure 1: Logo for website
[bookmark: _Toc130919004]Using PayPal as Payment services facilities
Step 1 Integration: One of the first steps that a business should take is to integrate itsPaypal account into its website, which can be done through the company's API or through its checkout tool.
Step 2 resources and tools: To access the PayPal account's tools, go to the top of the page and click on the "Tools" tab. The business will then be taken to a page that's labelled "Tools & Resources." Scroll down to the part that says "PayPal Buttons."
Step 3 Payment button: Businesses can use the PayPal button or create one of their own. The page features various customisation options that can help businesses add more value to their customer's experience. Some of these include the ability to track its profits and inventory, as well as a thank business page that will be automatically included after the purchase has been made (Desai and Vidyapeeth, 2019).
[bookmark: _Toc130919005]Marketing assessment for product
Offering exclusive preview:  One of the most effective ways to promote a product is through its loyal customers. They are likely to buy it and spread the word about it on their networks. This can be done through a variety of ways, such as a private demo or an online tour. An exclusive product or service is a great way to engage with itscustomers and reinforce how much the business cares about them. It can also help the business grow its business.
Running a social media contest: Contests on social media are a fun way to connect with customers and increase their followers and potential customers. They can also help boost the company's organic reach. Facebook contests have an average of 34% increase in new customers.
Retargeting visitors with exit offers: One of the most effective ways to promote an offer or product is by retargeting customers who have already visited its website. This can be done by using an on-site exit offer. It can help customers make last-minute decisions and purchase products. Unlike entry-level pop-ups, exit offers are only offered to visitors who leave the website without making a purchase. These can range from time-limited coupons to free trials and proposals (Kumar, Paul and Unnithann, 2020).
Writing guest posts: Businesses can reach out to other companies and bloggers to promote its website and products by guest blogging. This is a great way to interact with its target audience and build a stronger relationship with them. If businesses are new to the market, a business can also establish partnerships with established bloggers in their niche. Businesses can contribute to a blog and reach out to a wider audience by creating high-quality content. With the help of AI writing tools, a business can easily create articles that are both informative and entertaining.
GMB promotions: Google My Business is a great way to promote its product. It allows businesses to create various types of posts, such as what's new and offers. If its product is fresh, it will fit nicely in the What's New section. Businesses can also upload photos of it to help people see it. However, keep in mind that these posts only last for seven days.
Incorporating Influencer marketing: The concept of influencer marketing is relatively new in the promotion of products. It involves recruiting individuals in its niche, such as Instagrammers and vloggers, who can talk about its product and share it with their followers. This method can help the business reach out to a wide audience and put its product on the map. Businesses can also get them to create a hashtag to promote their brand (Huang and Rust, 2021).
[bookmark: _Toc130919006]Target customers assessment
	Women
	Despite the technological advancements that have been made in safety, women are still vulnerable. Most of them are not always safe walking alone on the roads or in deserted areas. This project aims to develop a device that can provide false proof of security to women. This technique involves using a chip known as All safety. The goal is to reach out and persuade the women who habitually utilise this system.

	Parents
	
Kidnapping cases involving adults and children have significantly escalated over the past few years. From 2017-2018 onward, the figure has gone up by about 15 per cent. In 2018, the Northern Ireland Police Service received 35 reports of child abduction, which is a substantial increase from 27 the previous year. There have been over 5000 cases of kidnapping in England and Wales in the last 12 months, which is an increase of 15% from the previous year. The majority of these were completed abductions. There were 72 kidnappings reported in Northern Ireland in 2018, which is a decrease of 10% from the previous year, and it's believed that around 10% or 20% of these incidents were carried out by minors. To help prevent these types of crimes, parents should use the "All safety chip" to ensure their kids' safety.

	Families
	In most cases, elderly individuals are victims of robbery, fraud, and burglary. In nursing homes, staff members can abuse or steal from them. Their relatives and friends may not be able to visit them, which can lead to emotional distress. The rising number of elderly individuals who are afraid of crime is the result of sensationalised reports. This can be caused by people assuming that crime is rampant in older individuals, even though it is rarely the case. To help prevent this, families should invest in devices that can help safeguard their loved ones (Saura, 2021).
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School counselling: School counselling will really be a good way to reach the parents regarding letting them know the major issue of safety and issues can be sorted easily with the chip, ‘All safety’. 
Seminar for women: The seminar specifically be designed for women candidates. Through the seminar, the importance of women's safety will be specified here, and the 'All safety' chip will be introduced. 
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Business Page: A free Facebook page is a great way for businesses to promote themselves. It allows them to identify themselves by sharing links and images, as well as posts that show off their personality. Its Facebook page is a great place to show off its personality and build a brand identity. It can also help a business connect with its target audience. Before a business starts promoting its brand, it’s important that the business consider what its audience would like to see. Share content that is relevant to its business, such as videos and images (Grafenstein, 2019).
Classic Ads: Facebook has its own form of advertisement known as Marketplace Ads, which can appear in the site's side columns. These ads feature a headline, an image, and a link to either a website or a Facebook page. One of the most effective ways to boost website clicks and likes is through the implementation of Facebook advertising.
Hosting Facebook contests: Another effective way to boost brand awareness and website clicks is through the promotion of Facebook contests. These can be done through a variety of different ways, such as sweepstakes or promotions. One important thing to keep in mind when it comes to running a contest on Facebook is that it can't be hosted on the site itself. Instead, it can be done through a third-party application.
Promotional costs: Facebook's promoted posts feature allows users to pay a flat rate to have their content reach a specific audience. It can help boost a post's reach and impressions, and it can also help users find it more easily. Some businesses have questioned why they have to pay for this feature as if a user who has liked its page should automatically see its posts in their news feed. This is not the case, as it assumes that the user spends every waking moment on the site (von Grafenstein, 2022).
Sponsored stories: A sponsored story is a type of advertisement that shows a user's interactions on Facebook, such as liking a certain page. It aims to capitalise on the word-of-mouth marketing concept by showing a user's friends' likes and actions. According to the concept of word-of-mouth, if a user sees that three of their friends like a particular page, they are more likely to pay attention to it.
[bookmark: _Toc130919009]Usage of paid search engine techniques on Google
Google ads: One of the best ways to promote its website is through an advertising campaign. Businesses can use Google Ads, which is an online tool that lets businesses reach out to potential customers by displaying ads on their searches. Businesses can also use Google Analytics to analyse the data that the business should proceed to collect. Through Google Ads, a business can reach people in various locations or enter specific terms in a search query. For instance, if its analytics show that most of its clients are from East India and the business wants to capitalise on this popularity, a business can place ads in this region (Lam and Lyons, 2020).
Google Analytics: Having a website is important for any business. However, it's also challenging to determine if it's generating new customers. With the help of Google Analytics, businesses can monitor how their website is being used and how it's affecting their sales. This tool will let businesses make informed decisions regarding how business market their business online. Businesses can also change the look and feel of its website to make it easier for people to navigate through the most popular pages. Social media posts are another effective way to promote its site.
Google Digital Unlocked: It's important for businesses to continuously improve their online presence, as there are always more ways to stand out from the crowd. If the business should be looking to learn more about digital marketing, Google Digital Unlocked has a wide range of free courses that are easy to follow.
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The term customer journey refers to the various interactions that a customer has with a brand or service. These can be direct or indirect, and they include the initial moments when a customer interacts with its brand, as well as the post-purchase experience. It's important to note that every organisation has its own unique customer journey (Harkins, 2020).
Significance of end-to-end customer journey
One of the most popular methods of analysing a customer's journey is by creating a map that describes the various stages of their journey. This process helps organisations identify the areas where they can improve their customer experience (Cabral, 2020). The goal of the mapping process is to create a personalised and comprehensive view of the customer's journey. After the map has been established, the next step is to identify the areas where the organisation can improve its current customer experience. The customer journey should be considered in terms of its various phases, such as the needs of the customer, the actions that the customer should take, and the obstacles that they might face along the way (Knott, 2019). 
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One of the most effective ways to generate interest from customers is through email marketing. It's simple and fast to create a newsletter and keep customers informed about new products and promotions. It allows businesses to maintain a steady connection with their target market. People who have been loyal to a company are more likely to keep up with the latest promos and products. Studies have shown that acquiring a new customer costs more than keeping an existing one. Email marketing is more likely to be seen by potential customers than social media updates. Email marketing is a relatively simple and effective way to reach thousands of people. It allows users to receive and read the messages at their own leisure, whether they're online or offline. It's also very cost-effective to maintain. With the help of various services such as ActiveCampaign and MailChimp, it's easy to customise and automate the process.
[bookmark: _Toc130919012]Privacy and data protection aspect
[bookmark: _Toc130919013]GDPR/Data Protection Act 2018
The UK's Data Protection Act 2018 (DPA 2018) provides the framework for protecting the privacy of individuals. It came into effect on May 25, 2018. On January 1, 2021, the regulations implementing the Act were changed to reflect the country's outside position in the European Union. The legislation supplements and complements the UK's General Data Protection Regulation (GDPR). It provides various exemptions and adds new features to the protection of personal data. It also establishes rules for law enforcement agencies and sets out the powers of the Information Commissioner (Wilkinson, 2022). The provisions of the GDPR that were part of Part 2 of the law were removed from 1 January 2021. The UK's GDPR regime now covers the processing of manual and unstructured data for national security reasons (Ausloos, 2020).
General data protection Regulation of the UK
UK's GDPR was implemented on January 1, 2021. It is a law that governs the protection of personal data. This document aims to provide a framework for the processing of personal information in the UK. It excludes intelligence and law enforcement agencies. This is based on what was known as the UK General Data Protection Regulation, which was implemented before the May 25, 2018, deadline. It applies to all organisations that are operating in Europe, and it requires them to follow the EU's General Data Protection Regulation. The European Union's General Data Protection Regulation (GDPR) is regulated by different authorities. If the business has any overseas data that business should hold before January 2021, it will be subject to the GDPR as it was on December 31, 2020. The UK's and the EU's GDPR are not likely to have major changes in the short term (Knott, 2019).
[bookmark: _Toc130919014]Privacy and Electronic Communication Regulations (PECR)
The UK's Data Protection Act and the PECR complement the GDPR to give individuals specific rights when it comes to electronic communication.
Need for Consent: The requirements of the GDPR are that a clear and unambiguous agreement must be given by the data subject before they can provide consent. The PECR also applies to situations where the processing of personal data is not required by the GDPR. For instance, if businesses are not using the services of a network or service provider and are not able to identify the individual business they are contacting, the PECR's marketing rules will still apply. One of the most important factors that businesses should consider when it comes to implementing the GDPR is the availability of a facility that allows individuals to opt out of marketing communications. This is usually done in a quick and easy manner. However, it is important that the individuals have the option to opt-out.
Right to erasure: In the UK, the right to be forgotten is a part of the GDPR. It allows individuals to have their personal data erased. This right only applies to the data that was collected at the time of the request, and it does not apply to future data.
[bookmark: _Toc130919015]The process to secure the cloud provider
Data security features: When it comes to implementing the GDPR, it is important that the cloud system that business use has the necessary features to protect its data. These include the use of encryption and antivirus programs. A dedicated server should also have the necessary security controls to ensure that all of its data is kept safe.
Backup facility: Another important aspect that a business should check is the backup setup of its cloud computing system. Although it can be done directly on the cloud, it is usually a manual process. Businesses can also use a secondary cloud server or a portable hard drive to perform the backup (Gafurova et al., 2023).
Looking for redundant storage solutions: One of the most important factors that businesses should consider when it comes to implementing the GDPR is the availability of redundant storage. This type of storage ensures that its data is kept protected from being stolen or broken.
Sensitivity factor and frequent changes: Businesses can create a policy that allows users to automatically label their emails and documents with sensitivity labels. This can be done by publishing the default labels to all of its tenant's users.
Encrypting traffic in transit and at rest
An encryption solution blocks unauthorised access to the stored data on a cluster or associated storage system. This includes the data saved to various media, such as persistent media and transit information, which can be intercepted as the transport takes place (Bunn, 2019).


[bookmark: _Toc130919016]Conclusion
As per the assessment of the report, this can be concluded that the 'All safety' chip can ideally get successful in the market if the marketing operations for the chip are being done ideally. The product can also succeed on the platforms such as Shopify and Amazon, as discussed above. Apart from this, the product 'All safety' must follow all the data project laws and policies, such as GDPR 2018 and PECR, as discussed above. 
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