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Description automatically generated]Utilizing Gibbs' Reflective Cycle, a widely recognized model for detailed reflection, I will critically reflect on the self-development I experienced during the preparation of my presentation on "Multilingualism: A Strategic Edge."
Starting this project felt like stepping into a world filled with linguistic complexities and cultural differences. The study was not just an academic pursuit, but rather an in-depth exploration of the complex field of multilingualism within the dynamic context of the hospitality sector (Marian, Farah & Spotti, 2013). The decision to prioritise the study of the Italian language was not random, but rather a deliberate selection with the goal of exploring the historical, traditional, and emotional depths expressed within its spoken structure (Ethnologue, 2021). The task was immense. My objective was to collect information as well as construct a coherent narrative (Calabretta, Montana & Iglesias, 2008). This narrative explores the interplay between language, cultural influences, and their impact on experiences within the hospitality industry.

Feelings: Like any challenging task, my journey was a hectic experience filled with intense emotions. The thrill of discovering new information, the pleasure of making unexpected connections, and the sense of accomplishment in constructing a cohesive narrative were frequently accompanied by periods of discomfort and uncertainty. As I progressed, I experienced alternating emotions of assurance and dissatisfaction: "Can I construct a narrative that accurately conveys the multitude of insights I am discovering?" (Foreign Service Institute, n.d.)
Evaluation: My research phase resembled the process of navigating a complex puzzle. I experienced moments of great delight when I ran into case studies (Callahan, 2010) which successfully exemplified my arguments, illustrating lively Italian restaurants and peaceful hotels. However, there were also instances characterised by a sense of unease. Instances of feeling overwhelmed, flooded with an abundance of information, while actively seeking a common solution.
Analysis: Upon further investigation, it became evident that within the field of hospitality, language held a significance that surpassed its linguistic function (Piller, 2007). It served as an instrument of emotional expression, facilitated cultural exchange, and facilitated the sharing of collective experiences. The Italian language, known for its lyrical beauty, served as a prime example. Distinguishing the formal connotations of 'Lei' and the personal implications of 'tu' extended beyond just grammatical considerations. The focus was on capturing the core of human interactions and examining how these differences can significantly influence a guest's experience.
Conclusion: Upon reflection, this project proved to be an educational expedition. It highlighted the inseparable connection among language, culture, and industry-specific interactions. In the hospitality industry, linguistic skills and cultural awareness are crucial due to the significant impact that gestures, words, and expressions can have on a person's experience (Marian, Farah & Spotti, 2013). This is not just an academic hypothesis, but rather a practical and actionable observation that carries significant implications.
Action plan: The process has strengthened my dedication to maintaining scholarly accuracy and depth. As I consider future projects, my intention is to engage more profoundly, ensuring that each attempt is not only a factual account but a dynamic narrative filled with profound observations. Building upon this project, my objective is to dig deeper into the complex connections between language, culture, and industry, crafting narratives that foster wisdom, knowledge, and motivation.
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