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Introduction
This essay has the purpose of analyzing two of the most successful hotel chains around the world Marriott International and Premier Inn (Bell, 2021), in matter of marketing tools and strategies that help the companies to succeed and continue to grow on the hospitality market. The first topics compared will be the Marketing Mix components that will highlight the market situation of both hotel chains, their pricing strategy, what they have to offer and the most relevant, how the businesses are promoted in order to have such a huge impact in the industry. Moreover, there will be highlighted the protection and considerations taken upon the environment as well as how Marriott International and Premier Inn use the green message in order to promote their business. On the other hand, there will be taken into consideration how the traditional and digital marketing processes are used by each of the hotel chains and which one is considered more effective. Las but not least, a conclusion will be written as a personal thought about the information provided about Marriott International and Premier Inn. 
Main Body
Product: 
Marriott is the number one leader in the hospitality industry around the world and it was founded almost 100 years ago in 1927 by Alice Marriott and J. W. Marriott. Even if the hotel chain was founded that early, the first hotel opened under the Marriott Brand was Twin Bridges Motor hotel in 1957. (Julia, 2020). The products offered by Marriott International are various, starting from luxury hotel rooms, luxury resorts, residential suites and many others, approximately 7,000 proprieties that satisfy the customers needs and lead Marriott International to this huge worldwide success. (Marriott, 2021). The Ritz-Carlton, St. Regis, JW Marriott, BULGARI, Le MERIDIEN, Westin, Renaissance hotels, Gaylord hotels, Courtyard hotels, Fourpoints, Spring hill suites are part of Marriott International Chai and they have different kind of services and offer unique experiences. (Ting & Oates, 2016)
While Marriott is one of the most known and successful leaders in the hospitality world, Premier Inn is the most successful and big hotel chain around United Kingdom due to their large number of rooms. Furthermore, the history of Premier Inn which was first launched by Whitbread in 1897 started as budget and affordable hotels around the country and after that they have expanded overseas. (The Caterer, 2007)
Price:
The pricing strategy of Marriott International is high but the management board along with the CEO sustain the idea that they respect the provided services and their customers, so the prices should reflect that. Furthermore, the prices are not fixed but they may vary due to customers demand, season of the year, so on and so forth. On the other hand, Marriott International try to maintain their brand name and also to keep their customers satisfied, which implies some costs and this is the main reason of higher pricing in Marriott International hotels. (MBA Skool, 2021)
On the other hand, Premier Inn is having lower prices when it comes accommodating their customers but their services are quite premium. For this reason, even if their major competitors as Travelodge or Holiday Inn are very appreciated by their customers, Premier Inn is one of the leaders in the budget hospitality industry. (Mak, 2017)
Place:
Marriott International is the biggest pipeline in the world with opened hotels for their guests on all the continents around the world. Only in 2018 the hotel chain have been opening more than 800 properties which means a large amount of rooms available for the travelers but more impressive is the fact that there are more than 1,3 million of rooms under Marriott International brand with more than 120 million of members from all the countries around the world. (Bethesda, 2019)
Premier Inn hotels are not spread globally as Marriott International’s hotels are but they started their expansion after 2000 out of United Kingdom, in Germany, United Arab Emirates, Qatar and Ireland. This is a major advantage because of the fact that usually, budget hotels are spread in their country or just on one continent, while Premier Inn managed to expand overseas, in Asia. (Griffin, 2017)
Promotion:
As it is the number one biggest hotel chain in the world, Marriott International is having an excellent strategy of promoting themselves by creating firs of all a very strong brand image. On the other hand, there is another marketing strategy in order to attract guests by the Marriott Bonvoy Loyalty Program which offers super advantageous deals for loyal members and at the same time, being the largest reward program in the world. (Issa et al., 2021) Marriott International is using social-media platforms as a tool in order to catch the millennials attention and at the same time, their marketing strategy is to generate catchy adverts in this sense. For example, Marriott is aware that millennials are a generation that is looking for comfort, luxury and fresh designs when it comes to choose their hotel rooms, and for this reason, the hotel chain will show up with their best designed rooms in the adverts for millennials. Having deals with Snapchat which is a very popular social-media platform, Marriott International have been gaining customers by creating Snapisodes, which are short clips about the amazing services of their branded hotels. (Social Tables, 2021). Last, there is important t be mentioned the fact that Marriott is also promoting their hotels through social-media influencers that are paid to travel and stay in their hotels as well as posting their great features, places to visit and experiences the hotels have to offer to their guests. (Albee, 2015)

In the promotion process of Premier Inn hotel chain is included the guarantee of a good night sleep in order to attract guests rather than highlighting their affordable prices and excellent services because of the fact that studies show that people appreciate a good night sleep and then the price is not having such a huge impact anymore. (Johnson, 2012) In order to be more credible, Premiere Inn is giving the money back if their guests do not experience a good night sleep in their hotels, which is advantageous for the guests and the business also. (Turton, 2014)
There is a clear image about both hotel chains that they are faster adapting to changes and for this reason they do not use traditional marketing but they have moved in the online area due to the fact that due to the current situation, the COVID-19 Pandemic, everything happens online in matter of marketing strategies. 
Marriott International is an example in the hospitality industry not just because of their huge success, but for the green initiative that they adopt and protect the environment. The have been implementing high-efficiency lightning in their hotels as well as water conserving features that prevent the waste of water. In matter of waste, Marriott hotels have recycling stations, dumpster monitoring, organic waste management and also alternatives for plastic bottles. Low-emitting materials and green housekeeping services are another asset for Marriott International hotels. (Marriott, 2021)
On the other hand, Premier Inn’s biggest concern in matter of Green Message is to cut off 50% of the carbon emissions by the year of 2025. This is a huge project that requires a lot of procedures and changes in all their processes while delivering their guests excellent services. Moreover, the hotel chain is promising that their new built-in hotels will have 0 gas emissions and moving to green in all their hotels while using renewable energy. The renewable energy will be possible by installing on all of their hotels, solar panels that will generate energy in order to sustain the needs. (Premier Inn, 2018)

As it was expected, Marriott International have suffered major looses due to COVID-19 Pandemic with a downward of 57% in matter of booking in the year of 2021. The good news are that the rate of cancellation is not that high as the precedent year when the pandemic hit. (Raj & Ajmera, 2021). In order to be able to recover after the pandemic, Marriott International is helping the owners that have franchises with money in order to supplement the loses and help rebuilding the businesses and being able to keep up with the trends. Working with Governments, especially in the United States of America will assure that Marriott International Hotels will bring back to life the luxury travel. (Fox, 2020)

In order to recover after the harsh times due to COVID-19 Pandemic, Premier Inn have been decided to focus on the social media marketing strategies in order to encourage customers to travel again, mostly the ones from UK. More than 20 million British pounds were invested by the company in order to increase the travelers demand and make them interested in staying at their hotels. Not just social-media marketing was used for this campaign but also the traditional one, via Radio stations, tv and even newspapers which I consider is a brave move and also will benefit the company while the restrictions have been relaxed. (Jefferson, 2021)

Conclusion
Both of the hotel chains are focusing in the well-being of their guests and fr this reason each of them is successful within their targeted customers. The efforts made by Marriott International due to COVID-19 Pandemic are impressing because of the fact that the sums are hue and a recovery at this level is hard to make. On the other hand, Premier Inn is not giving up either which means that both of the hotel chains have potential to continue to grow and make a difference within the hospitality industry. All in all, I would say that the most impressive aspect are the green messages of both hotel chains that include protecting the environment and their guests at the same time. 
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