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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	The website loads quickly and works well. I did not face any problems while using it. Pages open fast and the information is clear. This helps users find what they need without confusion. Overall, the experience is smooth and simple.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Yes, the website has several pages like Services, Prices, About Us and Contact. Users can move easily using the top menu. The Services section also has a dropdown list, which helps users choose the right service quickly.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Yes, customers can book a service online. There is a clear “Book a service” button. Users can select the type of cleaning and see prices or request a quote. The process is easy and does not take much time.

	Question 1d - What improvements could be made to the usability of the website?


	The website is easy to use, but it could be improved by adding a live chat. This would help users get fast answers. Also, a simple FAQ section could make common questions clearer for new users.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	The website looks clean and modern. The layout is simple and well organised. The green colour helps highlight important areas. On mobile, the layout would be more vertical, but still easy to use and clear to read.

	Question 2b -  How does the website use imagery, video and colour? 


	The website uses images of real cleaning work, which helps users understand the service. The colours are simple and consistent. It also links to videos on social media, where customers can see examples of the work done.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	The website does not have a live chat tool. However, users can contact the company by phone or email. There is also a form to request a quote. These options are useful, but live chat would be faster.

	Question 2d – How effective are the social media links on the website?


	The social media links are effective. They open directly and show real posts, photos and videos. This helps users see real results and understand the quality of the service. It also builds trust in the company.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	The services are explained clearly on the website. Each type of cleaning has its own section with simple descriptions. This helps users understand what is included and choose the right service easily.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Customer reviews are shown through a Trustpilot rating displayed on the website, with an average score of around 4.5 out of 5. This suggests that the reviews are recent and regularly updated. The presence of many reviews helps build trust and shows that customers are generally satisfied with the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	The service is presented as high quality through guarantees, trained staff, and professional equipment. The website also highlights a 7-day guarantee and high pass rates for inspections. I would recommend this company because it shows reliability, strong customer reviews, and clear information about what is included in each service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Yes, prices are partly clear, as the website shows starting prices for different services. However, some services require a custom quote depending on the size and condition of the property. The prices appear to reflect the quality because the company highlights professional cleaning and guarantees, which justifies the cost.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaning services London

	
	2.Deep cleaning London

	
	3. End of tenancy cleaning

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	
Yes, when I searched for keywords such as “cleaning services London,” the company’s website appeared on the first page of Google results. It was positioned at the bottom of the page, which means it is visible to users but not highly ranked. This suggests the company has some SEO effectiveness but could improve its visibility.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
Yes, websites are still very important in modern UK business. They allow customers to find information, compare services, and make bookings quickly. A professional website also builds trust and credibility. According to Chaffey (2022), digital platforms are essential for customer engagement. In addition, Kotler et al. (2019) explain that online presence is key for modern marketing and customer decision-making.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	
One recommendation would be to add a live chat feature. This would allow customers to ask questions quickly and receive immediate responses. It would improve communication and make the booking process easier. According to Laudon and Traver (2021), interactive features such as live chat can improve customer experience and increase engagement. Additionally, Strauss and Frost (2014) explain that online communication tools help businesses respond more effectively to customers.
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