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Crowne Plaza
The Crowne Plaza is one of the world's largest upscale brands with over 400 hotels in urban areas, getaway cities and resort destinations in over 60 countries[footnoteRef:5799]. The Crowne Plaza is owned by IHC InterContinental Hotels Group. It is a premium hotel brand with their targeted customers being those who are travelling for business, looking for both relaxation and productivity in a single place. Their rooms and workspaces are designed with creative and thoughtful services and amenities catered to modern business travel to allow their guests to ‘Stay connected, productive & inspired.’[footnoteRef:3572]  [5799: https://www.ihgplc.com/en/our-brands/crowne-plaza

https://www.ihgplc.com/en/news-and-media/news-releases/2022/crowne-plaza-makes-its-debut-in-micronesia-with-the-grand-opening-of-crowne-plaza-resort-saipan]  [3572:  https://www.instagram.com/crowneplaza/] 

The crown plaza likes to market their blended travel idea and empathize on their hybrid hotel spaces which is something unique and not commonly found within most hotels, as many hotels like to promote comfort or sightseeing whereas the Crowne Plaza promotes that as well as balancing work with holiday life. The Crowne Plaza reported an uplift in business travel stays after introducing combining business and travel friendly spaces in one[footnoteRef:16592] meaning this made their business successful from this idea. [16592:  https://www.ihgplc.com/en/news-and-media/news-releases/2022/pressure-is-on-employers-to-adopt-flexible-working-conditions?cm_mmc=SOCIAL_OWN-_-CP-_-GLO-_-EN-_-EV-_-00-_-FIT-_-JUL] 

[bookmark: _Int_THor5BLU]The special thing about the Crowne Plaza is that fact that it is the only premium hotel offering purposely designed services and spaces to fit into the blended lifestyle[footnoteRef:23307] The Crowne Plaza is built to promote connections and encourage informal meetings. They provide a dynamic environment to socialize within their bars, cafes and restaurants and they also provide the perfect relaxation areas to relax and comfortably zone out.  [23307:  https://www.ihgplc.com/en/news-and-media/news-releases/2022/pressure-is-on-employers-to-adopt-flexible-working-conditions?cm_mmc=SOCIAL_OWN-_-CP-_-GLO-_-EN-_-EV-_-00-_-FIT-_-JUL] 

The company shares a reward program offering points for each night's stay at any one of their multiple franchises. This is used as a great marketing strategy to attract more customers because of the great benefits and deals that come with being a member.[footnoteRef:21442] This reward program is available for almost 17 various brands under the IHG. This program encourages customers to extend their stays to collect points which can later be used to claim a night stay, experiences, merchandise or more. Having multiple well-known brands under one scheme helps attract many more customers due to the connection between the well-trusted brands. The reward program makes customers feel exclusive, special, and satisfied making them want to return for more.  [21442:  https://www.ihg.com/onerewards/content/gb/en/offers/onerewards?scmisc=WEB-_-6C-_-GLO-_-QE-_-LOY-_-LoyaltyEvolution22-_-IHGRHome-_-ProgramUpdates=]] 

[bookmark: _Int_qtCYlS0K][bookmark: _Int_VbvIi99I]The Crowne Plaza collaborates with chefs and likes to highlight how they provide fresh and tasty foods. They invite well-known chefs from around the world to work in their restaurants, to attract new customers who are into cuisines. The Crowne Plaza in India held a mini event giving people the opportunity to be master chefs for the day at their hotels for the international chefs day. The media reporting on the event helped the brand gain more recognition for their dining amenities. 

Holiday Inn
Holiday inn has over 2,900 locations in 80 countries around the world and has been operating since 1952, holiday inn is known to be an iconic and trusted brand throughout their years. [footnoteRef:6299] Due to their longevity in this line of business and their history, they are a famous and recognized brand across the world. They strive to be the best mainstream affordable brand in business and leisure travel segments.  [6299:  https://www.ihgplc.com/en/our-brands/holiday-inn] 

The hotel interior designs are optimistic and confident, aiming to bring ease and relaxation to their guests to fully enjoy their stay.
The Holiday Inn is part of IHC intercontinental hotels group essentials collection providing the basics for customers who seek holidays full of relaxation with beautiful views within an affordable budget. Holiday inn targeted audience is families and promotes how their facilities are family appropriate. Every holiday inn resort hotel has kid friendly suites as well as some have kids stay and eat free programs [footnoteRef:20768] They like to focus on their program called the VIK (Very Important Kids) making sure all kids' needs are met.  [20768:  https://www.hospitalitynet.org/brand/23000048/holiday-inn.html] 

[bookmark: _Int_XG5jX8oA]They aim to cater towards contemporary Travellers looking for authentic experiences. The holiday Inn hotel has been named #1 world's most trusted midscale hotel in the hotel follower magazine 2020, the best midscale plus hotel brand in the British travel awards 2018 as well as the mid-range hotel in greater China (for 7 years) in TGG 2018.[footnoteRef:14033][footnoteRef:3609] [14033:  https://ihg.showpad.com/share/tXBTMWlOD4KnfLQOwXlar]  [3609: ] 

[bookmark: _Int_gweBFLNF][bookmark: _Int_bxOCyAwz]One of their focuses is hospitality. Holiday Inn like to promote the fact that they offer clean, consistent, and comfortable stays at their hotels[footnoteRef:1250] Some of the Hotel Inn hotels offer free breakfast, which is a great marketing strategy to keep customers coming by making it more convenient for them[footnoteRef:20769].  [1250:  https://www.ihg.com/holidayinnexpress/destinations/us/en/explore]  [20769:  https://www.ihg.com/holidayinnexpress/content/us/en/exp/main] 

[bookmark: _Int_wIaMfWRs][bookmark: _Int_9mQbuJlm]The holiday inn hotels like to promote reunion with loved ones and spending quality time together.[footnoteRef:13960] Holiday inn wishes to make it easier to celebrate any moment together with family, friends, or colleagues as they believe being there is what matters most.[footnoteRef:11766] This enables many people to create memorable memories at their hotels that will be cherished for life and will keep holiday inn always in the back of their minds. Holiday Inn likes to deliver a long-lasting impression on their guests, making themselves memorable and personal. [13960:  https://www.ihg.com/holidayinnexpress/destinations/us/en/explore]  [11766:  https://www.ihg.com/holidayinnexpress/content/us/en/exp/main] 

[bookmark: _Int_6expjc7P][bookmark: _Int_waaBPetG]Their social media profiles such as Instagram highlight their locational views, destinations, and activities. The Holiday Inn offers a range of exciting activities for guests of all ages to enjoy, they are intentionally located in ideal touristic locations to make themselves more appealing to customers.
[bookmark: _Int_r3GibWIX][bookmark: _Int_Cf1ucZSb]Holiday inn regularly advertises the fact that they always have casual dining available within their hotels, making their hotels a much more convenient place to stay as their guests will not have to go far to find meals of the day. 
Hotel inn did small advertisements on tv for 30 seconds to promote themselves as a brand and created a tagline being ‘stay smart’[footnoteRef:26854] Implying their hotels are made for those who are smart and would like to find an all-in-one, affordable and convenient place to stay. [26854:  https://business.linkedin.com/marketing-solutions/case-studies/holiday-inn-express] 

Holiday Inn priorities their customers' needs and likes to be reliable. For them, people come first, and great hospitality for them is one of their most important goals. They take pride in their history and in their ability to be the perfect host for many years. 
They are often praised and shared for them 


Conclusion
As both Hotels are run by the same company, the IHG Intercontinental hotels group, they both strive to deliver high quality and hospitality. 
[bookmark: _Int_aLmtkssN]The holiday inn is a more affordable and family-friendly hotel brand whereas the Crowne Plaza is marketed as a premium business and professional hybrid lifestyle hotel brand. 
[bookmark: _Int_RbUyDIVN]Holiday inn likes to reach out and target everyone, businesses, families, and Travellers of all kinds whereas Crowne Plaza is targeting working people. The Crowne Plaza has made it to the Forbes website which is an online magazine about business[footnoteRef:11259]. You can see the difference between both marketing strategies as they target different consumers that fit their brands. The holiday inn is rated for its comfortability and the Crowne Plaza is rated for its motivating and inspiring workspace.  [11259:  https://www.forbes.com/sites/michaelgoldstein/2022/06/01/crowne-plaza-hy36-a-new-york-oasis-for-drive-in-travelers/?sh=4cf5795e6616] 

[bookmark: _Int_8118sK99]Hotel Inn is advertised everywhere on national television, their history and good upheld reputation cause customers to return. Holiday Inn likes to focus on creating memories therefore is more likely to be successful as it will create personal connections for each guest who visits.
The Crowne Plaza likes to focus on creating a motivating and inspiring environment to encourage workers who will stay at their hotels as guests. The point scheme used by both brands under the IHG intercontinental Hotels Group helps both brands and many others equally. It will encourage a guest at Crowne Plaza to explore the holiday inn locations and vice versa. 
[bookmark: _Int_NjNlDjxZ]Holiday Inn uses their social media platforms to promote and advertise their experiences, destinations, and views. Whereas the Crowne Plaza only promotes their comfortable and focused working spaces, meaning they are more likely to attract people traveling for business and less likely to attract people who want to travel and explore. The Crowne Plaza franchises do not cater to kids as much as the holiday inn franchises which would mean guests with children are likely to avoid such a place. 
[bookmark: _Int_71QTZos1]Having hotels in busy and well-known locations is also a great marketing strategy, it attracts customers as they will see the names often and familiarize themselves with it. If a guest sees a Holiday Inn hotel on oxford street London and a month later sees holiday inn in Paris, it will feel familiar, and the potential customers would want to explore the brands. Both Crowne Plaza and Holiday Inn have multiple locations in over 60 countries making them feel like trusted and well-established brands. 
	
	
	



