


Corporate social responsibility in promoting sustainability in Hilton Hotel


The history of Corporate Social Responsibility (CSR) reveals its deep-rooted concerns for societal issues, tracing back several centuries and evolving significantly from the 1930s as businesses started being scrutinised for their social impacts (May and Steve, 2023). Early concepts of CSR emerged during the Victorian era through philanthropy, addressing social ills and later, protecting employees' welfare and community development in the 19th and early 20th centuries (Phillips, Schrempf-Stirling, 2019). Furthermore, is discussed by Carroll et al (2012) The mid-twentieth century, particularly after World War II, was a watershed moment when formal definitions and academic discussions on CSR began, led by influential thinkers such as Bowen (1978), who is widely regarded as the "Father of Corporate Social Responsibility" for his seminal work on the subject. Carroll (2016) CSR evolved over the decades, impacted by rising social consciousness and the emergence of environmental concerns, eventually leading to the operationalization of CSR in business operations and the incorporation of legislative frameworks in the 1970s (Kaittani, 2023). The CSR covers environmental, social and economic impact therefore the tourism industry must comply to create a sustainable plan for these areas to minimise negative prints, therefore Hilton (2022) communicates their dedication to sustainability and corporate responsibility within the global travel and tourism sector, where Hilton is driving the hospitality industry towards a net-zero carbon future, with ambitious targets to significantly reduce greenhouse gas emissions by 2030. These include a 75% reduction in emissions intensity from managed properties and 56% from franchised properties, they are also committed to halving their water use and landfill waste.


In response to increased environmental and social activism, authorities like as the Environmental Protection Agency (2024), (EPA) were established during this time, furthering the integration of CSR into corporate governance. CSR became strategically significant in the context of globalisation, as multinational firms faced diverse and complicated contexts, resulting in the global institutionalisation of CSR activities. This age also witnessed the birth of strategic CSR, which aimed to promote shared values by connecting social efforts with fundamental corporate strategy and addressing the interests of stakeholders other than shareholders. (Antonaras and Dekoulou. 2019). The ongoing evolution of CSR reflects altering paradigms and public expectations, emphasising its importance in modern corporate operations and possible adaptation to future problems and global trends. 

The concept of Corporate Social Responsibility (CSR) has become integral to the operations of hotel brands globally, transcending traditional practices to encompass a broad range of initiatives that enhance both community well-being and corporate reputation. Amidst the challenges of the pandemic, the hospitality industry has exemplified its commitment to CSR through various impactful actions. Li (2020) In a highly competitive sector, hotels are constantly seeking for methods to differentiate themselves, CSR is becoming an increasingly important aspect in this difference, and hotels that fail to implement successful CSR strategies risk falling behind, as competitors who embrace sustainability are likely to be preferred by both new and returning guests (Chen et al., 2022). Furthermore, many corporate clients increasingly want their business travel hotels to satisfy specified sustainability standards, making CSR an important factor in recruiting business travellers (Agag and Colmekcioglu, 2020).
Another key element in implementing CSR in hotel operations is legal compliance, as governments throughout the world tighten environmental legislation and set greater expectations for corporate behaviour (Li et al., 2020). Hotels that are proactive in their CSR practices are better positioned to comply with these regulations, avoiding penalties and potential legal issues (Gentinetta and Etemad-Sajadi, 2023). Anticipating future regulations can also give hotels a competitive advantage by preparing them for when new policies become mandatory. 
Hilton (2024) A comprehensive and ambitious approach to environmental stewardship and sustainability, aligning operations with global climate targets and industry-leading techniques to reduce environmental impact. Hilton's commitment to achieving a net-zero carbon future is central to its operating strategy. The introduction of the Light Stay system in 2009 marked the start of an organised strategy to measuring, reporting, and improving environmental performance across Hilton's properties. This initiative not only demonstrates Hilton's long-standing commitment to sustainability, but also places the company as a leader in climate action in the hospitality sector. By establishing science-based targets for decreasing greenhouse gas emissions in compliance with the Paris Agreement by UNFCCC (2023), Hilton not only follows international climate standards but also sets a standard for the industry. The launch of Hotel Marcel New Haven, the first net-zero carbon emissions hotel in the United States, marks a historic milestone, showcases Hilton's pioneering efforts to create sustainable infrastructure. Hilton is working to reach its objective of reducing Scope 1 and 2 carbon intensity by 61% by 2030 by prioritising energy efficiency and the integration of renewable power sources (IEA, 2020). These efforts immediately contribute to lower operational costs and environmental effect, demonstrating a viable paradigm of sustainability in hospitality. 
Hilton's 2022 Environmental, Social, and Governance (ESG) Report emphasises the company's overall commitment to sustainability, social responsibility, and governance. The report adheres to Global Reporting Initiative (Greenly 2024) guidelines and contains suggestions from the Sustainability Accounting Standards Board and the Taskforce on Climate-related Financial Disclosures. Hilton's social programmes aim to promote inclusive growth and cultural enrichment in communities worldwide. This includes creating a culture that benefits team members, business partners, and local communities by promoting career possibilities, community resilience, and ethical sourcing. 
Hilton's commitment to social impact is demonstrated by creating millions of job opportunities by 2030 and improving communities through the Hilton Global Foundation. The report emphasises Hilton's commitment to human rights and diversity, as well as equity and inclusion, with the goal of making a good social effect and providing an inclusive workplace for all stakeholders. This underscores Hilton's overall objective of integrating company operations with community-focused projects, demonstrating a comprehensive approach to corporate social responsibility. Hilton’s aggressive water stewardship and waste reduction measures demonstrate its comprehensive approach to sustainability. Hilton's commitment to reducing water consumption intensity by 50% by 2030 and implementing community water projects demonstrates how important it is to preserve natural resources and support the communities in which it operates. Furthermore, the goal to reduce waste by 50% by the same year through programmes such as recycling, food upcycling, and donations demonstrates a shift towards a circular economy, which is critical for lowering the hospitality industry's footprint and improving environmental resilience. Overall, Hilton's environmental policy is comprehensive, tackling several facets of sustainability, such as emissions, waste, and water consumption, which not only helps to conserve and preserve the environment but also increases the company's competitiveness in the increasingly eco-conscious tourism industry. Hilton's initiatives set a standard for the industry, demonstrating that environmental stewardship can coexist with revenue and customer happiness, this integrated approach to environmental and corporate responsibility is expected to impact industry norms and encourage other companies to follow suit, resulting in a more sustainable future for the global hospitality industry. The corporation has made significant investments in sustainable energy, including a 1.5-megawatt solar array at Grand Wailea. Other initiatives include geothermal power generation and extensive energy efficiency modifications throughout their portfolio. Hilton engages in high-profile sustainability initiatives, including as the U.S. Department of Energy's Better Climate Challenge (Energy Gov, 2024), and follows the SBTi's rigorous, science-based emission reduction targets. Hilton is dedicated to developing an inclusive workforce, with the goal of reaching 50% gender diversity and significant ethnic diversity in leadership roles by 2030 (Hilton, 2022b). Community engagement, emphasising sustainability, human rights, and economic empowerment is an important factor in today’s workforce perspective (Ohmer et al., 2022) therefore in Hiltons reports the organisation it is advertising aggressively these aspects. The study describes Hilton's governance model, which is based on comprehensive ESG policies (Reed, 2022) and proactive public relations tactics to support their sustainable goals. Hilton's programmes include community support through disaster relief, human rights activism, and local economic development, demonstrating their dedication to social responsibility and ethical corporate practices.
Furthermore, Hilton communicates transparently through its website and discusses its role in sustainable CSR by informing about its commitment to generating positive social effect in the global communities it serves. This commitment is centred on generating inclusive growth possibilities and defending human rights (Regilme, 2019) within these communities, as well as establishing 5 million career chances by 2030 to ensure that both team members and community inhabitants succeed, Fortune magazine has also ranked Hilton as the best place to work in the world for 2023. This dedication extends to providing comprehensive learning and development programmes that promote personal and professional progress. Hilton uses its vast global presence to help local economies and improve community resilience in its markets, which includes volunteering, food donations, and disaster relief initiatives. The Hilton Global Foundation makes major contributions to local development, such as providing water access in communities in Tanzania. Hilton (2022b) responsible sourcing by partnering with local and diverse suppliers, which not only supports local economies but also ensures that products used in Hilton hotels are sustainably sourced, enhancing the overall guest experience while maintaining a commitment to environmental and social responsibility. With operations in 123 countries, Hilton recognises the significant impact its supply chain practices have on economic, environmental, and social aspects. The company is committed to maintaining a culture of integrity, which includes strong procedures to avoid any sort of abuse or exploitation linked with its activities. 
Hilton's activities aim not just to expand its operating footprint, but also to maintain its positive role in enabling sustainable community development and promoting a more inclusive and equitable society.



The concept of Corporate Social Responsibility has experienced a substantial metamorphosis, transitioning from early philanthropic endeavours to becoming an essential component of contemporary business strategy. This development highlights the growing significance of corporate social responsibility in tackling societal concerns while simultaneously improving corporate reputations and relationships with stakeholders. The historical context sheds light on how corporate social responsibility  has expanded beyond charitable giving to become a strategic focus driven by shifting public expectations, concerns about the environment, and statutory requirements. The Corporate Social Responsibility efforts reflect this change, particularly in the hospitality industry. This highlights how corporate social responsibility may integrate business operations with broader societal aims, as demonstrated by the company's dedication to environmental sustainability, social impact, and ethical governance. When it comes to corporate social responsibility, Hilton's commitment to reaching net-zero carbon emissions, helping local communities, and fostering inclusive growth exemplifies a complete strategy, which positions the company as a leader in the industry. In order to navigate global trends and solve future difficulties, corporate social responsibility is always evolving, which indicates its strategic relevance. CSR is not only about complying with regulations or maintaining a positive public image for businesses; it is also about producing shared value for stakeholders and society. As global expectations continue to shift, corporate social responsibility will continue to be an essential component of the success of businesses, as it will contribute to the cause of sustainable development and encourage constructive societal change.
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