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Alignment with Sustainabilif

* Testa,Inc founded i 2003 atr e by n Musk, evohed from £y ACCEISRIS [enenabie enerey edoption BV inieErating
manufacturing into adiversified clean energy leader (Vance, 2015) [ IR S e TP e I o5 [T CE iy

« Strong expansion into renewable energy through Solar Roof, solar *  Community-level systems shown to lower carbon intensity
paneis, and Powenvall strengiens s positon in the energy  SEnificantly through distributed storage and generation
cosystem (Tesk, 2025) (Eleksiani etal., 2025)

+ Verscally integrated mode! combining Al software, and harcware +  Al-driven optimization improves grid resilience, reduces
creates 3 unigue competitive adantage in both mobilty and transmission losses, and enhances efficiency (IEA, 2024)
energysectors * Supports energy equity by enabiing access for renters and

+ Over 10 G ofdeployed storage goballysignais mpid growmnand | oo o SR ST, SR TR R e

capabiltyin large-scale energy solutions Statista, 2024) !
i ceouks o strong * Community solar models demonstrate improved affordabilty
and inclusivity in clean energy access

foundation or scling nto community evel infrasructure through
e o * Enables large-scale decarbonization through coordinated

TerraGrid
distributed energy systems.

+ Aligns with global netzero targets and ciimate strategies

outlined by Intergovernmental Panel on Climate Change

(1pcc, 2022)

adjscent markets, reducng risk and improwrg accepiance (Asker
andKellr, 1920]

+ TerrGrid expands Tesids scope frominividual energy products
‘community-basedenergy ecosystems

* Integration of sola generation, shared storage, and Aldriven smart
8rid systems creates aholistic nergy soution

* Use of blockdwin-enabled peer-topeer energy exiange
introduces decentralized energy trading models

* TermGrid structure indudes community solar armays, custered

Powerwall virual power plants, and Tera0S for predictive

optimization

+ Builds on reatworid microgrid pilots in Calfornia and Europe,
demonstrating feasiitty and scalabity (Sioshansi et al, 2022)

Why TerraGrid Will Appeal to

the Current Market CONCLUSION

+ Rising demand for distributed energy refiects Consumer preference
forindependence, resilience, and cost reduction

* Global solar copaity expected t exceed 1200 GW by 2026, vith
ditrbuted_ systems dominating growth (Ineratonal Enery
Agency, 2024)

* Smart iy transformation drives demand for Al-based infrestructure
that optimies utitiss and reduces emissions Evidence from.
Barcelona smart gnid pilot shows Al educes peak load and improves.
efficiency(Baty etal, 2012)

* Suswinabilitydriven consumer behaviour increasing, with 83
percent priritsing environmentaly responsble brands (NIQ, 2023)

+ TemsGrid enables shared ownership and economic particpation in
clean energy, strergthening customer engagement

+ Subscription models and energy trading crest recurting revenue
Sueamsatractieto investors

* Softwarepusseniss spproach enfences  sclabilty and
profitabilty compared o hardware-only modt (Chuietal, 2023)

Persuasive value 1or Inve:
Customers

+ TerraGrid delivers cost savings, energy independence, and
sustainability _benefits, increasing  customer  adoption
(international Energy Agency, 2024)

+ Aldriven optimization enhances efficiency and reliabilty,
improvinguser experience and long-term value

+ Recurring revenue through subscriptions and energy trading
attracts investors seeking scalable returns (Chiiet al, 2023)

+ Aligns with growing ESG investment demand and global
decarbonization priorities (IPCC, 2022)
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